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Abstract

The objective of this research is to analyze the structural model for corporate social
responsibility and certified accounting practice and customers loyalty for small and medium sized
accounting offices. Data were collected from the customers of small and medium sized accounting
offices that have been certified for quality accounting office according to the criteria set by the
Department of Business Development. Samples were obtained from systematic sampling from a
population of 161 quality accounting offices throughout Thailand. There were 54 quality accounting
offices that voluntarily provided assistance in collecting questionnaires from their clients, 12 clients
each. 648 questionnaires were sent and the fewer 341 completed versions returned. The response
rate represents 52.62%. The statistical analyses were basic statistics and statistical analysis of
structural equation models.

The results of the research showed that (1) the proposed structural equation model of
corporate social responsibility and certified accounting practice and customer loyalty for small and
medium sized accounting offices was modified to fit the data, chi-square value and goodness of fit
indices of the model was acceptable: ¢2/df was 1.676, GFl was .945, RMR was .023, RMSEA was
.045, NFI was .957, CFl was .982. (2) the social responsibility factor and the certified accounting
practice factor positively and directly influence the service quality satisfaction factor and positively
and indirectly influence the customer loyalty for small and medium sized accounting offices through
service quality satisfaction which is the mediate factor.

Keywords: Corporate Social Responsibility, Certified Accounting Practice, Service Quality Satisfaction,
Customers Loyalty, Small and Medium Accounting Offices
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