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Abstract

This study aims to investigate the key success factors for online business and to compare
the key success factors of online business of entrepreneurs classified by individual attributes and
types of business. A survey research was employed and the data were obtained from an online
survey of 400 beauty and wellness entrepreneurs. Statistics used to analyze the data were descriptive
statistics, including percentage, frequency distribution, mean, and standard deviation. The inferential
statistics were used to test the hypothesis, including t-Test and Analysis of Variance (ANOVA). This
study indicates that the most important key success factors for online business was Customers
Loyalty, followed by Satisfaction, Trust, After-sales Service, and Reputation, respectively. The results
of hypothesis testing found that online entrepreneurs, who have different gender have significance
difference in the opinion toward the key success factors for online business in overall and 3
aspects: Customers Loyalty, Trust, and Satisfaction. It is also found that online entrepreneurs in
different types of business have significance difference in the opinion toward the key success
factors for online business in overall and 2 aspects: Reputation and Satisfaction.

Keywords: Key Success Factors, Online Business, Beauty and Wellness Business
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