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Abstract

The objectives of this research were 1) to study the payment behavior via mobile banking
of consumers in Bangkok, 2) to study the effect of personal factors of consumers in Bangkok on
Payment Behavior via Mobile Banking, and 3) to study the effect of Information System Success
Model on Payment Behavior via Mobile Banking of Consumers in Bangkok. The target sample of
this study was people who used Mobile Banking in Bangkok. The questionnaires were employed
as a research instrument and used the quota sampling to collect the data from 410 samples.
Data were analyzed using Chi-Square Test.

The results of this research indicated that the personal factors of consumers in Bangkok
had an effect on Payment Behavior via Mobile Banking. It is also found that the Information
System Success Model in 3 items that System Quality Information Quality and Service Quality
had an effect on Payment Behavior via Mobile Banking of consumers in Bangkok with statistically
significance at .05.

Keywords: Information System Success Model, Behavior via Mobile Banking
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