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Abstract

This research aims to study the influence factors on television media ethics in digital age.
This is a quantitative research. The questionnaire was used as a closed-end questionnaire to collect
data. The sample group is 100 TV journalists who work in the editorial or NEWS department of
the free-to-air digital TV broadcasting station. Data is analyzed by weighted linear regression and
path analysis to test the hypothesis. The results showed that TV journalists recognized the media’s
ethical issues in the digital age. The Internal factors which influence on Media Ethics problem
are the company’s media policy and personnel in decision-making positions such as editors and
news leader.

Keywords: External Factors, Internal Factors, Digital Age, Ethics, TV Media
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