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Abstract

The main objective of this study is to synthesize a border economic development model
based on the mega trend industry as a key driven to economic growth. Specifically, 1) finding stylize
fact regarding to urbanized business implementation in border areas of Chiang Rai, 2) analyzing
SWOT analysis of border towns Chiang Rai, and 3) synthesizing TOWS matrix to formulate the
suggestion and development model. The empirical results found that there were five categories
of urbanized business running which consist of modern caf and co-working space, restaurants,
fitness centers, entertainment, and others. Also, SWOT and TOWS suggested that Border Towns
of Chiang Rai maintained strong potential to be developed as “Digital Border City”
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