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Abstract

Human Instincts are complex, inborn, and inherited for all human-beings. Examples are
food acquisitive instinct, fear instinct, fighting instinct etc. All activities, thoughts, and desire of
man and animals can be drawn from being caused by nature, our biological make-up, instincts.
Most of the instincts in psychological texts just be labeled for the varieties of instincts but in
Buddhism, Dharma and Instincts topic was preached by Venerable Buddhadasa Bhikkhu at Suanmok,
Suratthani Province. He taught on 10 (ten) instincts that must be knew and understood clearly.
The purpose of this article is to apply the Buddhadasa Bhikkhu’s ten instincts to the marketing
mixed activities in the businesses by propose the guidelines of the activity for each instinct. For
example, because of the food acquisitive instinct the business should produce the food products
so that the sale volume will increase easily and will be a sustainable growth as well, because
that instinct made men eat.

Keywords: Instincts, Marketing Mixed, Buddhadasa Bhikkhu
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