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Abstract

The purposes of this study were (1) to study the level of influence the form of motivation
for sport tourism on achievement sport tourism and (2) to examine the relationship of the
causal model and the impact of motivation on achievement sport tourism (Satisfaction, Revisit
and Word-of-mouth). This study was quantitative research that used questionnaire for collecting
data. The samples were 400 participants of event marathon in Phuket. Using descriptive statistics,
the data collected were analyzed by using the percentage, mean and standard deviation. Structural
equation modeling (SEM) analysis was conducted to test the hypotheses of the structure.

Results of structural equation modeling indicated that the motivation had impact
on experience marketing, perceive value and sport tourism achievement. The experience marketing
had impact on perceive value and sport tourism achievement. Also, perceived value had the impact
on sport tourism achievement. These findings were statistically significant at 0.01.
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vingfigalerivh
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w86 DE = Direct effect, IE = Indirect effect, TE = Total effect, N/A = not applicable,
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MANTANYINTEULG DA 67.60

ajUnamInasauauNRgIU
A1319 3 WANINAXBUANNAFIUNTINY

GEEL g coefficientcy t-stat NANIINAFBURNNAFIU
H1 | wsegslafidvinasionisnain 0.155 24.975** AuaYU
DeUsTauNIIEs
(MT -> EM)
H2 | wsegeladidviinasianissuzne 0.032 4.588%* AUaYU
1 (MT > PV)
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A3 3 NANINAFBUANNAFIUATIAY (6B)

ANNRFIU coefficientcy t-stat NANIINAFBURNNAFIU

H3 | Msna1n@eUszaunsaidl 0.182 12.661%* aduayu
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