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Abstract

The objectives of this research are to compare consumer behavior, as classified by
demographic characteristics in selecting Green Shop—a specialty retail store that provides organic
products, healthy food, and natural products. Also, the study aims to investigate the effects
of health-related and social-related factors and attitude on the consumer behavior in selecting
Green Shop. A survey was conducted among 404 consumers who reside in Bangkok and use
to buy products at Green Shop. The data were analyzed by using descriptive statistics, i.e.,
mean, percentage, and standard deviation, inferential statistics, i.e., independent t-test and one-way
analysis of variance, and multiple regression analysis. The results show that:

The consumers residing in Bangkok who have different demographic characteristics-age,
educational level, and occupation will have different level of word of mouth to introduce Green
Shop to the others. In addition, food consumption and exercising behaviors, recognition from a
group, and attitude towards Green Shop significantly influence consumers’ intention to buy products
in Green Shop. Moreover, food consumption behavior, environmental responsibility, recognition
from a group, and attitude towards Green Shop significantly influence consumers” word of mouth
behavior to recommend Green Shop to the others.

Keywords: Green Shop, Organic Products, Consumer Behavior
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