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Abstract

The objective of this research is to study the effects of general characteristics of the organization,
organizational capital, and corporate social responsibility for economic sustainability development of
Thai industries based on the concept of green industry project. The population in this research was
the companies or Thai industrial factories certified by the Ministry of Industry’s green industry project
and are listed on the Stock Exchange of Thailand (SET). The samples sizes were 125 out of 185
entrepreneurs that were selected by using a stratified sampling. The tool for data collecting was
questionnaire. and Stepwise Multiple Regression Analysis which was applied to analyze data. General
characteristics of the organization included types of industry, duration of operation, registered capital,
and green industry development level. Organizational capital included organizational culture, organizational
learning and organizational innovation. Corporate social responsibility, included employees responsibility,
customers responsibility, creditors and suppliers responsibility, and government responsibility. Economic
Sustainability Development included Productivity, Customer Acquisition, Customer Loyalty and
Profitability. There were two variables that can predict the economic sustainability development
of Thai industries; organizational capital in organizational culture and corporate social responsibility
in employees responsibility effecting of economic sustainability development of Thai industries on
the level of significance of 0.05.

Keywords: Organizational Capital, Corporate Social Responsibility, Economic Sustainability
Development of Thai Industries
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