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Abstract

The purpose of the study was to determine brand image that influence the decision-making
process of buyer sausage in convenience store “A” in Bangkok. The data collection was done
through questionnaires by 400 who have bought sausages in the Bangkok central group. Multiple
regression analysis was used to test the hypothesis.

The results show that brand reputation that influences the decision-making process specific
calls in step of problem recognition, information search and post purchase behavior.

Later show that brand mark that influences the decision-making process specific calls in
step of problem recognition and post purchase behavior. Moreover, we found the product quality
certificate that influences the decision-making process specific calls in step of problem recognition,
evaluation of alternative, purchase decision and post purchase behavior. Finally, we found brand
image of manufacturer’s country has an influences in 5 aspects of decision-making process

Keywords: Brand Image, Decision-Making Process, Sausages, Convenience Store
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