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Abstract

This study aims to examine; 1) personal factors influencing on information exposure via
digital signage, 2) media characteristics influencing on information exposure via digital signage, and
3) media access influencing on information exposure via digital signage. Four-hundred consumers
of medium level of Fresh Coffee Shop in Bangkok and Perimeters were participated in this study.

The results indicated that most of respondents were male, 20-30 years old, bachelor
degree, monthly income less than 15,000 baht, and had advertising signage-related experience or
had heard about this type of media. The influential determination revealed that media characteristics
in content, visual, auditory, and animated factors as well as graphic design had high influence. The
media access in terms of media problems and install locations had high influence. The information
exposure via digital signage in terms of easy to use and benefit perception had high influence.

The hypothesis testing revealed that service users who had different age and media-related
experience had different effect on information exposure via digital signage in overall. Media characteristics
had influence on information exposure via digital signage in overall which graphic design had the
highest influence.

Keywords: Media Characteristics, Media Access, Information Exposure, Digital Signage
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