o1sa1sgnsusAL Un 34 aUUR 110 IWWIEU - DOuau 2563 67

ﬂ’ﬁﬁﬂﬁﬂ’ﬁaﬂﬂ’ﬁﬂ'ﬁﬂ\‘l L3NNIV IDNIUS ~uuaau1au
S ”ﬂ’)ﬂ"ﬁﬂ?.lﬂ\‘l Nﬂﬁ"[ﬂﬂ’[uﬂﬁ\‘l IMWHNVITUAS

AWARENESS COMMUNICATION AND SALES
PROMOTION ONLINE SYSTEM CONVENIENCE
STORES OF CONSUMERS IN BANGKOK

Received: January 15, 2020
Revised: March 24, 2020
Accepted: March 25, 2020

fiuns Twsdmn*
Thinnakorn Phoseeta*®

* 91913809291 anmsiannsgsfamsdnaielni aazasinnnIgIRauaIty uvinendesautigin
* Lecturer, Modern Trade Business Management, College of Business and Finance, Rattana Bundit University.
* Email: motion_12@hotmail.com



68 SUTHIPARITHAT JOURNAL Vol.34 No.110 April - June 2020

UNARED

mﬁnwummﬂﬁwam 1) L'waﬁmzmwm'umﬁﬁmmﬁamﬁmﬁmLa%:umfmsjmmmu
aaulamaaﬁmawmﬂ%awmwmimiumemwwmm 2) WeRnuanNYaENeUTINS A
?Jaﬂmuﬂmwuﬂmiuwmﬂwm‘wwmmmwmamﬁmmﬁamimm@Lammﬁmmm
ﬁwuaaulammmummﬂ%a Lay 3) Lwawmmmwa@mmmﬂ%’aaaaulau‘umwuﬂm‘lu
mtam‘wwmmwwam@mﬁmmiﬁaaﬁmidma‘%mmﬁmgmumuaauvl,amaﬂimawmﬂ%a
@’Jaﬁl’lﬂﬂ/ﬂmuﬂ’]ﬁﬁﬁliﬂLLﬂﬂ%?f’]?f%Vl@’]ﬁEl@%li%ﬂﬁLV]WZJW]%V’TUTW]%’J% 400 mu 1835 n"3gadaaeNg
LUUSNAZAIN mmmmmmamﬂ@ﬂ%@f@‘m@a Yamane fiszsfuma@osi 95%LL@°"L?ILLW@1@U@W
mmmmma‘Lumimmamfsmam NANITINYNUIN mnmmmemmumﬁmmﬁaaﬁ
mm’mﬁmmimgmuﬁwwaaulamamuﬂm‘wmw AnsI agluszaulIunang

Adde: NM35uinsRea1InIseatn ssuuseulal MusdzaInte

Abstract

The purposes of this research as follows: 1) to study the perception of communication
sales promotion online of convenience stores, case studies of consumers in Bangkok 2) to study
the demographic characteristics of consumers, consumers in Bangkok that affect the perception
of communication, sales promotion online of convenience stores and 3) to forecast the online
media usage behavior of consumers in Bangkok that affects the perception of communication,
sales promotion online of convenience stores. The example used in this study were residents of
Bangkok were 400 people using a convenience sampling method. The calculation of sampling size
used Yamane at the significance level of 95%. The tool for data collecting was questionnaire. The
results showed that the analysis of the level of perception communication promotion of online
consumers showed the overall average.

Keywords: Marketing Communication Awareness, Online System, Convenience Stores
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