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Abstract

The objectives of this study were (1) to explore the opinion of customers about the
influence of corporate image towards Electronic Word of Mouth (eWOM) of Thailand Post Company
Limited (2) to probe into the opinion of customers about the influence of social responsibility towards
Electronic Word of Mouth (eWOM) of Thailand Post Company Limited. This study employed the
quantitative research methodology to examine the sample group which consisted of 400 customers
who received services from Thailand Post Company Limited. The information from the customers
was garnered by inquiring. Descriptive statistics, which includes frequency, percentage, mean
and standard deviation, was used to analyze the information. The assumption of this study was
assessed by multiple regression analysis.

The results of this study indicated that (1) the corporate image has an influence on Electronic
Word of Mouth (eWOM) of Thailand Post Company Limited, among which the institutional image
has the most influence, followed by the product/services image and the brand image (2) whereas
social responsibility also has an influence on Electronic Word of Mouth (eWOM) of Thailand Post
Company Limited. The economic dimension gains the most traction in this genre, followed by
the moral dimension, and the public services dimension.

Keywords: Corporate image, Social Responsibility, Electronic Word of Mouth (eWOM), Thailand
Post Company Limited
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