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Lﬂuwmau (Stepwise multiple regression analysis) NANNTANEINUIN BNDNAYDIYBIUTILNA
W9AINNEY (HAPPY Satisfaction Climate) m‘wmmmmum@wa‘wa@amﬂmﬁﬂwe‘wah@a g
AAIINANIWEN (Promotion) ) fadedufiansaneu (Associate) wazadedusnimuandesly
‘vmwm (Happy Office) am@1LLammwé’wuﬁﬂammﬂ’smﬁa\lwuﬁmomﬂhiwﬂum r = 0.637,
p < 0.01) LLawm‘senmmmmmamﬁwwﬂmﬂmmwWﬂ‘wu (MAGIC Engagement Climate)
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ANENTUITayadnudaiuisuIntusEiugs (r = 0726, p < 0.01)

AAATY: UIIINAKINADNIUEIANTT AARsHElavasUARINT AINRNNUYBIUARINT

Abstract

Organizational climate influences the level of employee satisfaction and employee engage-
ment. The objective of this study was to explore the relationship between organizational climate
and employee satisfaction feeling and employee engagement feeling. An organizational climate
guestionnaire was administered to a convenience sample of 747 employees from a population of
894 employees working in one state-owned enterprise in Thailand.

A stepwise multiple regression analysis was conducted and three dimensions of HAPPY
satisfaction climate (Promotion, Associate and Happy Office) were found to influence employee
satisfaction feeling. The results indicated a strong positive correlation (r = 0.637, p < 0.01). Three
dimensions of MAGIC engagement climate (Meaning, Autonomy and Growth) were found to influence
employee engagement feeling. The results indicated a strong positive correlation (r = 0.726, p < 0.01).

Keywords: Organizational Climate, Employee Satisfaction, Employee Engagement
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ﬂ’J’]ﬁJW\‘iWE]i’QN@V]ﬁ‘W@@]@ﬂ’}’]ﬁdiaﬂ“/\lﬂ‘w@1’%%@@11@@’]?]?1/]&]@E)E)ﬁ@ﬂ’liiﬁ’e]g\i’]%ﬂﬁ]l,mﬁ%uﬂ

I vssgmdiildAnaafienela ANganfanela Beta t Sig.
Pr2 | fenafavsiludumioniifinizsens 3&nlesumudnfisy (Content) | .653 | 15.034 | .000
ludagly Andaienla (Satiated) 592 | 12.820 | .000
Fanaugla (Pleasant) 576 | 12.275 | .000

$AnuRala (Gratified) 570 | 12.090 | .000

A2 Lﬁam’ammﬁmwﬁmﬁuﬁﬁﬁﬁzhejmﬁa Andanenla (Satiated) 353 | 6702 | .000
Tofiuuaziin $dnaunela (Pleasant) 334 | 6.170 | .000

H1 amuﬁﬁwmmma:mﬂgmg%ﬁwmumx $AnUdala (Gratified) 281 | 5302 | .000
fiszuumnaandedia Anldsunmady (Content) | 255 | 5203 | .000
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'
§a o

ammmw 2 U33INALRIAINEAATIENTINAARAIINNNHUTBNTNAFDAIINTEN
BN ”wuawmmmw@aaﬁ@mﬁﬁmm'mammwm

aﬁﬂwamﬁamewwmmé’wummmumﬁﬁaw USTEINAuRIRNSFassETivinlFAR
mwwn’wu (MAGIC Engagement Climate) mwammwﬁﬂm‘wu (Engagement Feelings) naaay
@13434mmmm%m%am@’ﬂaumu aL,mwmammﬁa@aaﬂwmmmummu@au (Stepwise multiple
regression analysis) mwmum‘immﬁnwaam 0.01

HANINAEDUANYRTIUNUT HU338n1AuinNsrassefivinliinnNniu (MAGIC
Engagement Climate) mumu‘Lummu%mmwa@amwmﬁﬂmwu fn 1) mummﬁmmawm
(Meaning) 2) $uAN38E8111ALaLAARULA (Autonomy) AT 3) AIUNNTLIEUTHALLAULA (Growth)
ddAuansnNdNRuIYesf ks AaANRusIsUINIWIZAUgS (1 = 0.726, p < 0.01) &W5U
{fo}%@ﬂaaemumamammﬂwﬁamn (Impact) wazadon o (Connection) B NINAGD
ANNFANHNIL H318ay Bandesolui

1. USTEMIALINE aNwAIANNSFRTIE i awlauasimeanusansa Widlade
waﬂwmammﬁmmmmu (Meaning) NANTNARIVINUALHBNINAGIFAfDANTRN KA
sopadnslud Aoy s EUReR Sugu 1) 34amwamamwmﬁﬂmwmaﬁaﬁumwmm%ﬂ‘w
mﬂﬁwﬁ‘mﬁmwmnwm (Enthusiastic) (Beta=.709) 8usvU 2) 34amﬁwamamwmﬁmﬁamwammu
mmammmwa‘lwﬁmﬁmmgimm (Urgency) (Beta=.677) 8usU 3) u@%ﬁwamammﬁmma
Lmaimwammu(Focused) (Beta=.674)

2. UFIBINARING DHLASAIN S FaF3E Sudalenalinanfiazlddsluntsvineuiilne
NLAZANILAN mu‘ﬂﬂmwaaiwm&wmﬁmmwL,me@ﬁu% (Autonomy) FBNENATIUINKAZ
mamﬁwama@mamwmﬁﬂwnwumaammﬂumwmﬁﬂmwsmmmm mﬁiaaiﬂ%asmmhuzimw
wa@mawm (Intense) (Beta=.635) LLZ\]‘”&IE]‘Vlﬁ’wa(51ﬂﬁ?ﬂmiﬁﬂﬂi‘”(ﬂE]ﬁ@im/lﬁ“’ﬂ/lWﬂﬂuiﬁmﬂi‘”a%ﬁﬂ’lw
mﬂ‘mm (Enthusiastic) (Beta=.334) 34amwam@mwmﬁﬂLﬁ@muwammmammmmwa%mm
L{]mmd@gm (Urgency) (Beta=.330) NaﬁnﬁwamamwmﬁmmaLmalmwammu (Focused)
(Beta=.325)

3. mﬁmmmw@é’amLm'ammé’mﬁéémlﬁﬁwmﬁaﬁ@LL@&ﬁﬂlﬁﬁﬁamaﬂ'mm iudlade
ﬁaﬂwm@mmsmmmwmﬂm (Growth) mam‘waL%ﬂmﬂ@amﬂmﬁﬂwnwumaaa@mi GRREG AT
mwﬁawwﬂmwm%%awagmmuﬁwmmmawm (Intense) (Beta=.377)

9]']5’]071 4 ﬂ'ﬁ'f]Lﬂﬁ’]w‘ﬁﬂ’]ﬁa@ﬂE]EJW‘WﬂmLLUU?J%C‘l@%?JﬂﬁUﬁiEﬂﬂ’]ﬁLL"l@@aNﬁﬁqiyLﬁ@@’J’]&Iaﬂﬁ%
V]NBV]ﬁWZ\]@B@'ﬂNigﬂWﬂWLL

s | usssamAwandeaiivinliAnauni ANNFANYANY Beta t Sig.
M2 | sufiindslauasimigaanasiaan jannsedaiesu (Enthusiastic) | 709 | 17.531 | .000
FAnL396I% (Urgency) 677 | 16.031 | .000

3&nandn (Focused) 674 | 15.890 | .000

A2 | @alemaliindniiagliislunnsieud 38023999 (Intense) 635 | 14.325 | .000
aindnuasdininia $@nnszfeTe¥s (Enthusiasticl | 334 | 7.083 | .000
FAnL3eaan (Urgency) 330 | 6.630 | .000

38namda (Focused) 325 | 6.496 | .000

G2 | vheuflatinuasinlddfignogisuo 38023999 (Intense) 377 | 7.385 | .000
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LL%Q@’J’]NN?JLLZ\]“’@’J’]N@W‘Q??Q%%’]GL% Lﬂ@ﬂ’l)’]&l‘égﬂ
‘WZ’N‘VILLG]ﬂﬁ?ﬂﬂ%ﬁ@@??ﬁdiﬁﬂ%ﬂ‘v\lﬂiﬂ LLammwnwu

FNALUIAAYDS McShane tag Von Glinow (2015) ‘vmm:;mm/lﬁwmmwﬁmmﬁm@aamiu@ﬂﬂmi
fenaliianafiiusdayaiuesanis (Organizational Commitment) 1‘1&@@@ﬂ’1iLL‘1J‘U§ﬁ’J§1’]‘1ﬁﬂ’ﬂ
fifusunlunisiwanizda wudd mimmmmmmawwﬂ%m@mquwa‘lﬂ (HAPPY
Satisfaction Climate) mmmmmam‘wammwﬁﬂwawah@a TadefuAINN1INN (Promotion)

@’]%L‘W D39491% (Associate) LA il finud
mmuimmamm@mmﬁmwmmm’mﬂ

mmwmaﬂwmmu (Happy Office) L‘W‘J%N%L@@ﬂ
19991134973 mmmLiaﬂmmammwa\‘]mamﬂmu

ANSYNGIREBANALENYI ATINUITUIILYDITYLT AZADS (2560) LL@mNaﬂTﬁ’JQEJLL&@@GL%’J’miﬁEJ’lmﬁ
wHImI N BFAIII TN LAAAAIINKNSNY (MAGIC Engagement Climate) Sanusufifidvinase

ANNTRNHATL FB AIUANNEIAYYBIIIU

(Meaning) AnuA1sRawaLazanaula (Autonomy)

LL@wﬁﬂuﬂ’liLﬁﬁluiLL@wL@UI@ (Growth) ANLUIAAYDY l\/laylett kaE Warner (2014) WhazLhuIfa
U89 Maceyet al. (2009) LLZQWZ\T@ﬂﬂaﬂﬂﬂﬂﬁﬂuﬁ’ﬂﬂﬂ@ﬂﬁﬁ?%ﬁﬁﬁ ﬁ%‘?ﬁ’i}”liﬂﬁs} LAZINAT NALAY (2559)

wammwummiamlﬂ?’hﬂui

%ﬂ?iﬁi’mﬂiﬁﬂ?ﬂ’]ﬂ%%ﬁi‘ﬁ AN RNInelanay

AHYNTLYBIRIAM TUUL IS vARTIuTUNYRsRR N TANBAIzIaNY YaKRE TN TEULIAR
HAPPY & MAGIC Model gesransainluldidusunuulunisiawazdnsianauienslawas
ANYNAUIUBIANTIFGY 919011A5F NAeNTR B9ANsT TR wazaansasi g selew

Tuwddgnns Wi Ui lunsseunsa

auluavdnnginssuesnnts s luldidudunuy

WN3aS19nTaULIAR IR maNaNAUATIN e TUUTUNYRIRIANTANS PTUFU

Jatauanulun1sinadfeluldlunisusnisessnis

AMNNANNTANEN LA TZAUAINNAN

AgresdargfarsanandadgussennANNBnInase

@’J’]B\Iiﬁﬂ DI’IVeI'S) LAYIZAUAL LL%%LQ@EJ?JENLL@%%{]’QWEJ (Scores) %’]N’]LL&@G@’]W?SUWWU%&?U

Y99N1IATIZRANGASUAY (Quadrant analys
9 15A0UNAY m“l,um‘wm 3

RET

is) L‘W@?T’JEJN‘Ui%’]ﬁi‘%ﬂ’]’i@]@aiﬂﬂﬂﬁﬂﬂiﬂwww%’]lﬁﬂﬁ

HGRREERLLTES
(High Drivers)
N

2. STALAZUWIAT
uazIzAUANMNEIAYF
ﬂqﬂlﬁuﬁmuﬁﬁaaﬂ?ﬂﬂ;a

(Critical area of improvement)

20U

1.520UAZUUKEI
uarIzAUANMNEIAF
= da wad a

wwm’uwuaﬂwwuﬂuﬂ’uuan

(Leverage existing strengths)

AU

3 &
ATLRHA <

ATUWFI
&

(Low Score) o .
4, ITAUATUBBA

UaZIEALANEIAYEN
Lifimsduiunslasniu

(No action required)

o (High Score)
3. ITAUAY LL‘LI‘L!E“!Q

uazsEAUANEATYAn
e UIQN“ﬂ%‘W LINIANANY
LUz RA (Resource transfer

when appropriate)

20

mwm 3 miwmmmu (Quadrant analysis
'wm ingﬂm’«mﬂ Macey et al. (2009)

v
UANNFIAY N

(Low Drivers)

)
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897 1 wmmﬂmﬁmmﬁu;maawmamﬁwa@ammﬁﬂwaw9161L,Lawmmmﬂwum (high
drivers) LLammmemgaa (high scores) m‘smmmwmawmﬂaﬁlmiaw m@ﬁamﬂmmma
?Jaaammi ma*awmawﬂ%mnmw TgnsaINIneINTUaL nanasllunssdneusseme
wndend WHFauietein maeildisuazdonaisa

897 2 'fommmﬁmmmmaawua%ﬁwa@amwmﬁﬂ‘wa‘wEfLaL,Lawmmﬁm‘wum (high
drivers) WARAZUUIA (low scores) Lﬂ%ﬂﬂﬂﬁ]%ﬁ]@ﬂiﬂuﬁlﬂﬂiﬂﬂiﬁ Tvm’mmﬁ’mzumm

897 3 wmammﬁmmmwmawmwﬁwamamnmﬁﬂwawahLLawmmm‘wum (low
drivers) WAXAZWUUES (high scores) pstomEnenILazaa U1 ludam 1 e 2 agldnafindd
ANAINTT

J097 4 wmammﬁmmmwmawmwﬁwamamnmﬁﬂwawahLLawmmm‘wum (low
drivers) WAZAAZWUUAT (ow scores) lmaam@wlﬂmmmag

faiaunuuzlunsisensosely

1. ‘mmm’wL%mmm‘wmﬁmgmmammmuaaummmﬂm@m@%“ﬁmiﬁmmwmmm
mslL‘waiﬁlmamL%ﬂaﬂmﬂwiwﬁwmwﬁﬂm LAY mamwﬁﬂmwamﬂ@@uwumimmﬂ
LL’JmaaﬂmmﬂmauiwwﬁﬂwnwiumwalﬂlmEm

2. shmsAnEIteEesinUUsEns e s s RRUSUNLANENe T 1929918 uAN G0
ﬁwﬂ‘umL.mmmmﬂmﬂﬂmwamwmwmmﬁsmmwmﬁmmmmaamﬁmwwmm‘wam
ﬂ?’]ﬁJ‘WG’WE]GL"'\]LL@“’CEYJ’]BJNﬂ’W%LL@ﬂG]’Nﬂumﬂ{]’ﬂiqﬂﬂuiuﬂﬂﬁaﬁ’mW’J’m‘WG‘WﬂeLﬂ]LLZ\]"’@’MNNﬂW‘Lﬂ%
ﬂ‘U‘Ummﬂﬂ@L@Wﬂ%ﬁn%mmrmwu
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