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Abstract

The objective of this research is to study the relationship among the adoption, reliability
and trust towards brand ambassadors of financial institution customers in Bangkok. There are
400 samples who being users of financial institution and specialized financial institution and live
in Bangkok and, separated by 180 samples are users of large financial institution, 140 samples
are user of medium financial institution, and 80 samples are specialized (small) financial institution.
By use simple random sampling and Quota Sampling, use questionnaire for research and use
Hypothesis testing by Pearson Correlation.

The results are 1) The adoption have relation with the reliability at significance 0.05 2)
The adoption have relation with the trust for brand ambassadors 3) The reliability have relation
with the trust for brand ambassadors 4) The adoption, reliability and the trust have relation with
the reliability by significance

Keywords: Adoption, Reliability, Trust, Brand Ambassadors, Financial Institution, Bangkok
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