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Abstract

This study is exploratory research with the objectives to study the key success factor for e-com-
merce business in case study of wire rope industry and to determine the relationship between
factors effect on e-commerce and success of entrepreneurs in wire rope industries. The quanti-
tative technique is used in this study with the instrument of questionnaire. Data were collected
by distributing questionnaire to 950 companies of wire rope in Thailand with e-commerce trading
of B2B and B2C. Data were then analyzed by mean, standard deviation (SD), exploratory factor
analysis (EFA), Pearson correlation and multiple regression analysis

The result showed that there are relationship with factor of e-commerce data security,
and external factors with the growth of revenue/profit. In additions, there are significant relationship
between personal skill & competency with the increase profit from investment.

Keywords: Key Success Factors for an Ecommerce Business, Wire Rope Company in Thailand,
E-commerce, Information Technology
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