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Abstract

The research aims to study demand of marketing factors of border tourism at Dan Sing
Korn, Prachuap Khiri Khan Province. The purpose of this research was to identify the demand
of marketing factor and the factor is effect to marketing factor of tourists at Dan Sing Korn
attraction. The survey consisted of 400 sample of tourists. The research is descriptive research
and statistical data analyzed by using percentage, mean, standard deviation, and one-way ANOVA
with the level of significance at 0.05.

[t was found that majority of respondents were male, were between 31-40 years old, held
a bachelor’s degree, earned income between 20,001-30,000 baht per month. The most demand
of marketing factors of their tourism was a physical evidence of tourist attraction, to lowed by,
a facilitator, and a tourism product, respectively.

Results of hypothesis test found tourists with different gender and age have the same
demand for tourism marketing factors is not different. However, tourists with different education
level and bachelor degree have different demand for economical tourism.

Keywords: Marketing Demand, Marketing Factors, Border Tourism
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