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Abstract

The purposes of this study were to study the expectation level and perception level
of consumer towards service on e-commerce, to study the difference between the expectation
and the perception level of consumers toward service on e-commerce and to study the levels
of consumer satisfaction toward service on e-commerce in Thailand.

A sample of 400 population size was randomly selected from the consumer who has
been serviced on e-commerce by simple random sampling technique. Using the descriptive statistics
were analyzed by frequency, percentage, average, inferential statistics, T-Test testing, analysis of
variance (One-way ANOVA and least significant difference (LSD) test at significant level was 0.05.

The results indicated that the differences in expectation level in quality service on
e-commerce were differences in sex age status and income per month which have a great
significant the differences in perception level in quality service on e-commerce were differences
in sex age status occupation and income per month which have a great significant for comparing
with expectation and perception level found that quality service on e-commerce, capability of
service provider, data accession, protection of private information, understanding, and know all
consumers were difference in a significant.
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