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Abstract

This research aims to 1) study the tourism behavior of tourists to visit Songkhla Province,
2) study level of factor affecting the decision of tourists to visit Songkhla Province, 3) study the
relationship between personal factors and tourism behavior of tourists to visit Songkhla Province,
and 4) compare personal factors and tourism behavior with factor affecting the decision of tourists
to visit Songkhla. This research was quantitative research. The data were collected by questionnaire
from 230 Thai tourists and 170 foreigner tourists. Data analysis used was percentage, mean, and
standard deviation. The statistics used to test hypotheses relationship was chi-square and test
compare difference was t-test, and F-test. The results showed that the level of overall factor
affecting the decision of tourists to visit Songkhla Province was at a high level. The food and
beverage factor was the highest mean. However, difference personal factors and difference tourism
behaviors were statistically different in factor affecting the decision of tourists to visit Songkhla
Province at level of significance .05.
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