ansusninu UR 29 aUUR 92 qanAu - SUOAU 2558 65

asgansuA3adnudeaneaulall (SNS)
VDINGNLALUBLITUINY (Gen Y)

The Acceptance of Social Network Service of

Generation Y

ASNEDI ARBUNNIWAD
Saranthorn Sasithanakornkaew*

* 913U MATNTIMARNAATILAZENIAUMARENT AMSUYBEFNAAT NMNINUTUINLATAENT

* Lecturer, the Department of Communication Arts and Information Sciences, Faculty of
Humanities, Kasetsart University

* Email: saranthorn41@gmail.com



66 SUTHIPARITHAT Vol.29 No.92 October - December 2015

UNARYD

ATEes “mIvensursatedunoulat (SNS) sasnaguRuesiuNg (Gen Y)”
fngUszasdlum e 1itefnmanuduiusszwitemsiuiselosd lumsldindorne
Fenupaulaunungfinssunslfiniotndaussulatdveenguiaweisiuny 2. dWefnm
awdTusszremssUiisenuhglunsidieietedseupsulatiifunginssunisldeiate
Fensopulatvamnauauaitung 3ifafnm AnuduRusTrIMIARELMUNGLEN Y
fungfnssunsldin3atnedepueaulatvemauameisiuny nqufeinslunAdefongs
WiuastuNeifienysznine 20-36 Dieduagluangannumuns wazdingdnssunisld
wietdeauoaulad duow 400 aw MandeuisidudeUsnna Tnglduuuaaumaniy
wissdlalumafiunusndoys wazinazidoyalagldadn Souay Aiwdsuazaulszans
anduRUS UL SEU namF3qunudn

1. ngusnpgheadulnaiidumends forysswing 20-25 T szdunafnw3aanes
sosasnuszavgeninFune’ ndusonsdulngfiodnwineunssn/gnans sl
fisnaldsiofiow 10,001-20,000 U™

2. nguiag1elinadng lunmsldiesednsdeauasuladlagsnlusziy “un”
masuianuhglumsidiadathadeeussulatlaasnluszit “unn” mandoumungueneds
Tusedu “ann” wazlinginssumsidiedatnederueauladlussdt “Uhunane”

3. manesauaNNAgIuNDINISUsYszlesd masuanudelumsldiesodne
Fenuooulat wazmandoamungusrdsfinnuduiusmananiunginsumsifieiedne
feruppulatpenaiifudfuneadffiszsu 0.01
Aenfry: nspeusy wsetnedauesulal lwwelstuny mMatuiusslesd Mg

AMNNY NGNBN9DY



ansusninu UR 29 aUUR 92 qanAu - SUOAU 2558 67

Abstract

This research “The Acceptance of Social Network Service of Generation Y”
is aimed to 1) to study the relationship between Perceived Usefulness in social
network service usage and behavior in social network service usage of Generation Y,
2) to study the relationship between Perceived Ease of Use in social network
service usage and behavior in social network service usage of Generation Y, and
3) to study the relationship between Subjective Norms and behavior in social network
service usage of Generation Y. The samples of this study are Generation Y of age
between 20 - 35 years old who use social network service and live in Bangkok.
Data are collected by survey questionnaires from 400 respondents. Research results
are analyzed with percentage and means. Pearson Product Moment Correlation
Coefficient is used to test relationship between variables.

The results of the study showed that most questionnaire respondents
were female, 20-35 years old, with Bachelor’s degree and Master's degree as the
highest level of education. They were enterprise employees, with monthly salary
of 10,001-20,000 baht. The respondents had Perceived Usefulness, Perceived Ease
of Use and Subjective Norms at high level and behavior in social network service
usage was at moderate level. From hypothesis test, it is found that Perceived
Usefulness, Perceived Ease of Use and Subjective Norms had positively correlated
with behavior in social network service usage in Significant level at 0.01

Keywords: Acceptance, Social Network Service, Generation Y, Perceived Usefulness,
Perceived Ease of Use, Subjective Norms
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Aldaumaluladiug Tnpaenenowiagldnu wazanudululafigls azoonsy uasiivindid
azlFusinliluauan Femnefenseensutuies dafumniedetnsderussulatignaiie
wiowauneanuuulAfinsldauiiaeg azaan snnwhlng fasvhldmsseusuuasldirsatng
Fepvpauladfisnndumulude  usnanfnamidusesenadosiunuidunaug finud
fudanasuianuiederadionaudaginssulasfadnsnadosniinisduiuselue
(Davis,1989; Davis et al,1989; Mathieson, 1991; Szajna,1996; Taylor and Todd,1995;
Venkatesh and Davis,1996)

auuAgudefl 3 namdenuINsMIrdpsmunguseddunsidindetnadeny
paulad fiany  duiusiBewaniunginssunsidinsernedeauaulall adefidud iy
nes@nf 0.01 fiedulszavBanduius sgluszdusde 0.263 snansaadunaldinngy
yapasededulduiyamailnadanselidndnatunguiaiuniadung  aunsawuziilieu
nguELBLltuNY  AdpamursalingAinssunslfieietnudenuseuladdnld Woean
nauRwstuNunguRuiTeudsa TauLrsTayaTaIefufisunaziaiatng iy
ngusdsdedeudrdinatunisliadetnsdenuenulad mniley Weyrrasauiuuzh
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wisldindornedsrunaulatl naueruaBIsTuNeiazAdeyma uiiAungudiasiidnwasd
Aoudraiulaluaues uwiillssannmsisdeuanidsuriousidoyatnasadudodinde
Pnofeiununguisiniuseddinioudinuosulatiiynnadusldsey  Feapnndaeiy
LLmﬁ@mawﬁmimzﬁ’]ﬁwmq}wa (Theory of Reasoned Action) k¢ Ajzen and Fishbein
(1970) fiedunzimsfiaasiaiubewasuwaviruafvessdedunamananuderes
fiostiu infmnetflddnsnavesdsny Fadufiqsendueg uaznnoglddnsnavosnguiiiou
nshy wazrrmdamaniasgniiurenlilusirusfivasusazey FeenaiFuainedesny
ngusede  FedpandesioenAduvemes widy (2666) NRnwIE0e Mseausumsld
Suwmesiiavulnsfimilefiovesivqulungemnamuasnuinnisedsenungusneds daanu
fuiusBeuiniuauBamginssy lumsiddumesidauulnsdnifiofie Woaulaaunils
Tuasndnnguiimslddumesidavulnsdmifiofouds WeuaunBnaudugituwildufiazld
malusay au Tuflganneulunguiagldasuneu  fadudeasioulfifuiinguiuguinag
BUULUUNGRnTIUAN Tidennsansy

doraupuuzilaannnuidy

AnMFITEIUaNsUwSatnsdeeueaulatl (SNS) ?Ja\‘méjmmual,ﬁu’na (Gen Y)
fidpLaupuuzanmMIdesd

1. anuamsITenudimssuiusslupdiinnuduiusiunisuensumiotnu e
saulatvasngualeLstung  fuisadasiumealuladansaume sausteniamn
BoNviasrSouatnawdusinuesotnadasenulay fesiaunlieernsdeeussulad
fuszlosiiBesienmsviaiy msfinwn masmausutuiisnndedufazldsuanuaulauas
sausunazlfindetnedernanulatidue

2. ansimaimmenivasiseuaunawndumuiadatnedeapaulalifimslden
ey azenntuiinamsIduiuLsMsiruhesenguRLe IsTuNeazetluszRUINn
willnandedeniaithaulafongusnethafuhuetndwdurseanaeunoulatiuszmnnlnie
AL Tusmaunude dsausaulaimginasiinnududou snndensldou usingy
wwaltunvazdunguenivlaundumaluladusdmnfuaandafimuniotaden
soulatiannlitnnslfoudhetely fazdamasamsidouasomnedenusaulaiig snntu
Faaziiulinfigiaumansg neflivszsuanudiSaifiouldnietedsaunoulatitus
dpaigu nianaa (Google+) AumaLsa (Pinterest) LLazﬁuﬂ

3. gosemsdipansiisndlunisdieasnsnaaiunguiawsstune dnnseans
msiasantdgesmemsisansriuniesodenuooulall Wesananams3delsiduiT
nguiawptueiinsldnuesetnsdeeussuladluwsazfuosinn wazvnszazaily
maldanunsaziusnaunuranedalig srananliieietnsdeueeuladiiudunicdudin
sz Turesaunguil
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doiausuusgmiunsIdslusunan

1. myeiidumsfnwiduiBasunn (Quantitative Research) satulunnaivy
afwsiplumsvhmsfnsnidusensiduiBeanam (Qualitative Research) iafnwifiuifia
Tudeanlunmasvusslond Sujanude nMIndeumungud1eds naanauNgRnIINLAY
AslFuaIatndenueaulal Inuanaldisnmsduaualidedn (In-Depth Interview) %30
MIauUNUINgs ( Focus Group)

2. Tuswnaneadnuniulsduisdnffedesiumssensumalulad wu A
Analavosdlden (Anxiety) Mirundilsowalulad (Attitude toward the Technology)
ANNAUNAUIUY (Enjoyment)
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