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Abstract

This research aimed to study the influence of trust and perception on
internet payment intention. The samples consisted of 400 respondents who used to
pay through the internet, selected by convenience sampling. The instrument was a
questionnaire. The data were statistically analyzed by using frequencies, percentages,
means, standard deviations, t-test, F-test and multiple regression analysis.

The findings revealed that trust on the method of payment, perceived risk,
perceived ease of use and perceived usefulness are significantly influenced Internet
payment intention at 0.05 level of significance.

Keywords: Internet Payment Intention, Trust, Perceived Risk, Perceived Ease of
Use, Perceived Usefulness
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