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Abstract

The rise in Thai tourism industry has played important role for Thailand GDP growth
in the last decade. Hence it is very pertinent for every stakeholder within the tourism
supply chain to synchronously collaborate with one another to create
a sustainable and harmonize tourism supply chain management. This study provided a
holistic view of the Thai tourism supply chain, which includes all stakeholders and how
they collaborated with one another by sharing integrative and relevant data. The data
sharing activities proved to be very useful for the industry since major and minor
stakeholders can increase both their efficiency and effectiveness in running their business
by sharing their valuable data with each other.

From our study, the researchers found that there are 6 groups of relevance
stakeholder that consist of 1) Hotel and accommodations, 2) Travel agents, 3) Tourism
government agents, 4) Recreational activities companies, 5) Food and restaurants and 6)
Transportation companies. The researchers concluded that there are only 2 groups
within the tourism supply chain that extensively share relevance information with one
another. These two groups are Hotel accommodations and travel agents. In addition,
The lack of effective collaboration between other stakeholders within the value chain
can be contribute from 1) asymmetric information amongst the 6 stakeholders, 2) the
complicated context and cultural complexity and 3) the rapid changes of the information
technology that contribute to the information exchanges and collaboration amongst all
stakeholders. The researchers also analyzed and developed a Thai tourism information
exchange model by accumulating all stakeholders and their needs of data within the

tourism supply chain.

Keywords : Tourism Supply Chain, Thailand Tourism, Data Model
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