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ABSTRACT

The study on the strategy of franchise business model
development for English training service business in Thailand consists of three
objectives. The first objective is to survey the expectations and needs of the
customers and franchisees towards the service system and standard of English
training system in Thailand. Secondly, the researcher would like to analyze
the service system, key success factors, problems, opportunities, potentials
and standards of English training franchising system in Thailand. The last
objective is to use research findings in proposing a franchise business model
development for English training service business in Thailand.

The researcher found that most of the students were single female
aged 26-30 years old (22.75%) and aged 36-45 years old (20.25%).Their
education on average was a bachelor degree. The majority of them are
government officers with family income between 10,001 - 20,000 Bath per
month (27.50%) and 40,000 Bath up (25.25%). The results showed that the
top three expectations and needs for English training systems were, firstly,
the physical facilities of the center, the teachers and administrative staff who
should be well dressed or dressed in uniforms. Secondly, the teachers had
good teaching skills, paid attention to the students’ interests and helped
the students to develop their learning skills by observing them closely.
Thirdly, the training center should be located near mass public transporta-
tion. The students also expected the well trained teachers to communicate
successfully with the students about what the courses were set out to
accomplish. They must also be very well versed in how the system works
so they can impart that knowledge successfully to the clients. Staff needed
to have an outgoing personality and be service minded.

According to the research results, there were 12 factors effecting the
decisions to learn English. These included physical facilities, advertising and
promotion, staff at the centers, discount of the tuition fees, service system,
effective curriculum, branding, tuition fees, locations, channels of training,
easy transportation to the centers and the rate of success in increasing the

scores in studying English at educational institutions.
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Based on the focus group research conducted with the owners of the
English training centers. The researcher found that the factors effecting the
strategy of franchise business model were that the curriculum must be easy
to study and remember, the students enjoy learning, the program must be
tailored to suit Thai personalities and the needs and nature of Thai people,
the center is in a good location and attractively presented, innovative, has a
good image, simple, systematic and a pleasant and trustworthy environment
for learning.

Finally, the researcher concluded that The (ENGLISHY* Model was
developed and proposed to be the strategy of franchise business model
development for English training service business in Thailand.

E” = (Easy, Enjoyment)

N” = (Natural Teaching Style, Need)

(GLY* = (Good Location, Good Looking Training Center)

I = (Image, Innovation)

S? = (Simplicity, Systematic Style)

H” = (Happiness, Honesty)

Keywords: Strategy, Franchise Business , English Training Service.
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Development Business Model
for English Training
Business in Thailand
ﬂ“wu@ﬂaqw%mﬁw@mgﬂuuu

- . -
q‘mmﬂm"lﬂja nTUSMIRnauT
Andanqululsmnaing
= P od A o oo
duidasnsuosifensodSuang
(Franchisee) uaseildusmants

AnauTumenoong

Nan157Ie

INMIANETITE NaensMTRRLIGY

wuugshawsuled n1susnisineusunIw
Sanquluvszmalne luaded annsoaguls
st

1. nqueiegaulngidumnandgs
anunmlan nsfnuseauUSyaes deny
5y 26-30 U (Fowaz 22.75) uay 36-45
U (Sowaz 20.25) dulngusznaus1dnsu
519015 U51elamseumsisening 10,001-
20,000 UMFBLABU(Sp8aY 27.50) kad0,000
vmitulGesay 25.25)

2. ANAINNTILAZAINFDINITUDS
ngusiog1s Aifldegsiafineusunwdangy
Fap151971 1
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1. MuvdngnstieduaiumsBeununsingulibGeu 3.86 0.91 N
2. Jundnansiifivanesziu 4.00 0.70 1N
3. Wundngnssallownusziuaiuaiunse a.11 0.74 170
4. Jundnamsudantvaimiaula wazidedle 3.98 0.75 1N
5. Jundnansiildsunissusediee 3.83 0.94 N

ASENTIANYITAS
6. Wundngnsiilsmarhlulfnuldaddlu 4.38 0.72 WNiign

an e o -

FinUseiniunselugsia
7. WundngnsiiflndudieiSnisaunn 4.13 0.78 110
8. Wundnansfifinsmiedvieniivedeadunidn 3.50 0.90 1N
9. Wundngmsvesaadunisaeunivedss 3.55 0.88 110
10. FawmzleuSeumanyes vReaymeING 4.12 0.94 )
11. insanmameifeuseu 3.79 1.04 170
12. Arawzidousouiinisuladrseilunn 9 18 3.73 1.08 1N
13, anAnamzilouiseuliiioSeunaiilas 3.86 1.05 170
14. Aasmzideuseusinit 1,000 vnfeLiau 3.65 1.17 170
15. Arasnzideusey 1,000 - 1,999 unsoifau 3.45 1.01 170
16. Aaamzleusey 2,000 - 2,999 Umnsoiiou 3.13 0.95 Yrunang
17. Aaanzdeusey 3,000 - 3,999 Unsioiheu 275 1.00 Yrunang
18. MUNNBASARET LazanunsaSeunaiioald 3.36 1.19 Uunans

ANUANUNDLR
19. maduvndlUSenegann 4.40 0.80 WNgn
20. anuiFeueglndnvinu 4.11 0.92 N

(vouSou vivegunAses)
21. anuniFeueglndlseSeu viseuning1de 3.78 1.00 un
22. fepuanunsaluaeuintiu viefivhau 3.55 1.12 N
23. anuiFeuegluaudnisd visassndud 3.40 1.03 Uunans
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24. anuiiFouaglndanndsaluih salwléfiu 3.50 1.06 1N
25. anuiiFouiifiensaagmn 3.91 0.94 N
26. anwiiFoudueiasienina lieglugudnis 336 0.94 Yunang

vizeRndu q
27. anuiiSeuegluguguvy vieluiles 368 083 N
28. fimslarsarmidewnidoran 3.37 0.95 Yunang
29. fnslewannialnsyia 333 0.99 Yunang
30. fin1slawanmaing 3.08 0.90 dunan
31. finslawamnsiineans 3.19 0.89 U1unans
32. finslawanmeduled 3.68 1.03 N
33. finsuwanunuiiu Tuuddlawan 3.44 0.92 N
34. fimslasansmetsruinlvgaud1anig neeau 3.07 0.94 Urunan
35. finsuanvesuauiivy 3.26 1.01 U1unans
36. I130uns ionuziingdunnGeu Wy g 5 au 3.32 1. 12 Yunang

Founs 1 Ay
37. faeuludveaniw 4.21 0.91 1niign
38. faeuduaulneidlonulng 3.90 0.93 1N
39. Haewo1lald waztieiauiniseueddlnddn 4.47 0.75 1niign
40. gapuilvinwrlunisaeu 4.56 0.69 1nian
41. gapuilnadisnunsaeu 4.35 0.78 1nfign
42. winnuliuinis 4.16 0.84 N
43. wilnauiidsendelund 4.17 0.83 N
a4, wiinanuedunsuazmeumMaiEIfUMS 4.20 0.83 N

iusnisldeensdniauiane
a5, fiiUsnwmsGeuiinieslmnudiomdeiaue 4.30 0.78 1niign
46. ImsdemeapussiiuvinuereunsinnsBens 4.15 0.76 I
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47. annsadennanzeulanudenis 4.27 0.81 WINAER
48. insineeu euntlade S¥rIneTe 3.92 0.79 110
49. finIaeAusou Ly LaremnTINIUsSANg 3.67 0.90 110
50. fvindilnldnwdinguueniaiBeu w3 English 3.85 1.00 10
Club dwsulimuniulans udiiSeuaulunas
51. JUsmsiasuiiiay Wy dnnsveaiietuenaniud, 3.75 1.06 110
TUSuUsemuemsuenaanui, Seanas,
yudals lagldnwdingy
52. fusn1sdnaeuiiiesulsemadieUnssusenila 3.88 0.97 110
UINIFIUAINS U TOEFL, IELTS, TOEIC,
Cambridge ESOL LWui
53. fUsnsuginsAnwIRen1sUsTmna 3.95 0.94 170
54. fusnmsmlugnunsefnussezdudisnassma 3.69 1.06 1N
55. YesUsaswEraInELUY nuAEnsNLMaendnue] 4.02 0.82 170
56. MIINMDITEURAZUNTAIN 9 Waeau adeu 4.06 0.81 )
57. fvidilnvinyznsilantedangy 4.07 0.84 N
58. dnsUseAuanuAssEUDin ¥15n JUAM 3.80 0.89 1
WNENUTTUUNTIS U SEDU
59. fslaRdliAeusns 3.88 0.91 170
60. fusn1sdumesidn Lalu 3.93 0.92 110
61. INsInanInLIRaaNBIEnUAS Ul 4.01 0.84 110
ussemeAnsedlinrsdingy
62. faouusuaiosuuuFeusesaeay iuendnvel 3.74 0.90 1N
63. WnULALATEMULS U areey Wuendnual 3.68 0.92 110
994 3.80 0.47 un
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AT 1 Hamsiesgideya
FEAUANUAIANTILATAUABINITURINGY
Freg19iifinanonisinaulaidenldusnng
§3NANNDUTUNWIBIN W INETINNGUAIDE
finnuaianisegluseduiin Tnedanade
Wit 3.80 wazilefiansandusiedenuin
ngudegedulngdanuaianisluseeiu
WnTAEAINITASHIEIRUALRA YR IAIY
manTionunnlumiesly 3 susu sl Ao
mmmwi’qLLazmmé’faqmﬂuizﬁumﬂﬁqm
lu 3 Suduusn fie Haeuilvinwelunisaou
Aade 4.56 faouenlald uazaeiamg
Bouegnelndda Anade 4.47 wavnisiiu
malSeuazan ALede 4.40 ANUAARST
wazAUARINSIUTEAUINA Tu 3 duduusn
Ao nifneueSulewazaouIanuieafy
nsTusnisidegetmawaneriade 4.20
wiinauddsendelun’ Anads 4.17 uas
wilnauliusnise Aeds 4.16 AmuAIA
nitarAuAeInIsluseavlIunaly Ty
3 Suffuusn e antuiiGousgluguinism
Wraassnaun aedy 3.40 dnrslawan
medevtiadofiusi Aade 3.37 wandieate
Wenuazanunsadeuseiiedldauninumela
waganuiiFeudueiasionna lieglu
Fuimsimyenay 4 frnedswindu fe 3.36

3 Jadeiifinananisinaulaldusnns
NINNBUTUNIHITINGBINNTITIUTUIY
loun Snwaugnanenmuesgudineusy n1s
lawauarnsadaasunisvie Jademuyama
N158ATIANAIEINELITEUSEU NTTUIUNITIA
U3NNS MANgRsNISEeuNsaeu wianansnis
Bounsdeuiiiitades nanmamedousou
vaiis Femenislfuinns vhiafideasaan

wagvangnsluisiteu

4. WAN1IANYIAIINAIANTY WAy
ANUABINITNIGIIUTEUY WATHIRTIIUAS
Anlunsgshakuuksulydveglduinig
WIBUWEUANUAIATILaTAIINABINTTVDY
FlAusnseudnuaryanaiiunnsiisty s
famnudiuvendnvesgsiawnsuludnisl
UinsfnousunmSingy dauladudie
a3 wagdTomnyiussausuled daunns
fUnwaliBedn (In-depth Interview) Wazn13
UszyuaunuInguges(Focus Group)veuadn
yaagsnawnsulrdnisliuinisinausuniw
Sangw daulaidud@odns wasdiTorunny
sugsiwrlsuled edufograduienduy
IUsziauddglunisivuanagnsnienis
panlugsnawnsulyd Msusnisiineusunw
sangululsemalng fa n1sUszvrduius
A590WNaLTia (Image : 1) NMsUSUNTSeu
n1saeuldinungaudusssuvfvesnulng
(Natural Teaching Style : N) nangnsnis
douliSeuslane (Easy : ) msl¥iBnsasy
ﬁ?ﬁéﬂ (Enjoyment : E) Mé’ﬂqmﬁmauauaqmu
ANUABINTYDINAT (Need : N) vhuafisan
(Good Location : GL) msfianuavlunisizeu
wazN15¥1194U (Happiness : H) n13anusalvio
# (Good Looking Training Center : GL) A4
FHodnd (Honesty : H) fuinnssu (Innovation
1) amspudelagudou (Simplicity : S) uay
AUETTUU (Systematic Style : S)



aiUseka
91nHan1sideiieAnyiniiy
ANANTILAZAUA BINTT VBIH LT UTAS
§379NI5UTNISHNOUTUAIMIBINGY LAY
nsdunwalidrvesgsiaunsulednisuinis
Aneusunundangy fauladud@ednd way
fduavyaugsiaunsuled wudigsia

U o

Rnausunwdanguiugsiauinisussan

=

vils Fesedlinagndvnamsnanauinisiiin
U nagns “7ps” Service Marketing
Mix “38dIUNAUNIINITARIAUTANS
(o906 2939008, 2565) Feilusziiudndny dall

nstiuinisvesunsulydaasli
mnuddyluFesnunmvesiaeulnedaou
Asidurnidfidivesniw wielung
ylnefiiiinglumsaou fnszuiunsaey
i Wewaulaeileld uazgaeimuinis
BouegdlndBn uenamntumiinamugliuinig
sy wd duiusiia Taaueilaldgua
nsziosesulumislideya Trduugihifua
QndBauAgnAn damsanumdnnagmsnisnans
Uinsiedutadefuyana (People) i
Wi (Employee) Fadatondnszuiunis
U‘%‘Viﬁ%%'wmﬂiuuwﬁ ( Human Resource
Management) #eumni1sdniden
(Selection) NMseneuTH (Training) kagn1334dla
(Motivation) titel#ninauaisunsaaii
anuitanalalvfugnalauwansinavilesus
winwdsiediVinuzuasvirmunfiia 3saanse
MOUAUDIAINADINITVBIGNAT ATTAALTDN
wiinnuiisiyadnd finstlneusuliidnuins
(Service mind) Witelviissendelun? fluywd
s 1olaldlnddedliuing uenandu
winuazldsunsiineusilviansaedune
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sruun1sssumsasulugudvesiotliogns
Talau aursanoutoasdeuarlynives
anflAdnuuENIINIEAINTBIAUTRNOUTY
\Dudnvazvesanuilinimg anusdlig
7 fmnudede fyweundsde Tuilsde
wwiuaud gunsalimaluladiilenisdudy
dnes uavanuiindsiidduazaan g
Taduivnzan nsgdunsitoud asanny
nantadearuanwuznanIenIn (Physical
Evidence and Presentation) fio n3iaueds
flansnsadualddoaen wu susravthm
nsanussanuil drelavanussaduiud
ileasrsnnrlviiugndn (Customer Value
Proposition) lu7nazidusiuainuazain
a7 videraUstlovidu 9 quéilneusuuas
aeunmudnguitielavanfibudn aeonu
finmvesdaou fiFeulifiuusseiniaves
nsldarwdangy dn15nnus e eIsuses
Taea1y Srendnual UseAUAIEAINTTE
Fudnwal vadn 15 WeafunisSeunisaeu
wazdliaRilaelrusnsiudiseunazunases
Feaziiumsinanimundexliiusseania
ﬁiﬁmiwﬁ’ﬂﬁqmmé’wﬁiy%mm’%uij’mm
danqu tegdlalvdadulalduinng winew
AsusaAdesuuuEsues arsaw (du
wndnual hidedie dwlvgasiiniowuuli
wiinnuifonaninnadulendnual waza
JusufeuSeudos
wangmnIn1sieun1sasunlITiiy
wéngasitlina thlulfnuldasdudiausyd
Tunselugsia nangnsdieduaiunisiseuy
nwsanguluieBeu fedlnunainiaiy
Taenndestunusionisvesdiou unss
AIUNNAIUNANNIINITAAIAATUR AR ST
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(Product) GﬁqmuwaﬁﬁﬂﬁLauasuwaiﬂaqiﬁa
ionevaussaudndunieniudeanis
vosgnanliAnmufianela Uszneusedsi
duialawazdudalils wu ussadue & s1m
AMAIN AINAUAT UFNNTUATToIdBeveay
118 wEnfasievezidudud 13ns aenud
yAnA VidoR AR WANusTlaU189199Y
fifmunselufifauld ndndnmdeusenay
fe Auf U3Ns AwAn @n1udl esdnsvide
yAna Handusirelessnusslavi (Utility)
figauen (Value) TuanemvesgnAl F9vziing
binansasianunsavield ndngasanuse
Ullglaludingse vielumeihgsia dn1s
aoufeIBnstinawnundaduisilduaian
UspifufidaasaniuiiGeunisedlu
wasyuay MadunluBeuazain eglnd
fhauvesiBeuvidedunases oglndannd
salih salldfu wien1sdndadaoulanu
TuanuiveanauiFou feazdunisuddam
yosmaiumandsanuiGoulsiasaanls g9
A3IMUNANTTENIINAINAIUYDININTIA
e v3el1iuInIg (Place or Distribution)
vnefe Tassairevestesmedalszneusie
anntunazAanssy Lileindeudendn fasi
WarUINTNBIANs U man  Augineusy
wazaaUN BN ueeuldnaensAwINe
fifuazdomensliuinig Tasidumaiiu
yefiazaanaute 103 anuiiGeusylng
fiaureInuesioreatiunases videlaue
flaglaouistiunioivhan fivangszuuds
oeflumsassnaudsiequinisiiiieazain
lunseensauasiunasesdinanssuviluvas
fiso luvariunquiideniiaiioglndannd
salvlilnilefagrgnailduinisvudsnavy

' 1%
6 alal ¥

duAudNilgnAsyaugeazieneanufsey
\uemsennanagiifiaensndmiuduily
UINsuazEUNATES

mssin1sdnlusiudu anAramafou
Se mﬂﬁﬂm’%ﬁu%m'%aL’%ﬁwmwé’ﬂqm
B liuInsdesiin1slavanyUsevduiusnig
dosnaq Bduisdn dnsvihnismainegne
sordles fursunsulyd (Franchisor) A23
a$19¥01du9 (Branding) warinwideides
agwaiios Femsanudadenisnaindiy
mslawanUssduiusuarduaiunisnain
(Promotion) Wieiduip3esdiedoansifieadns
AMUNINETAR DATIAUAINTOUTNIT U0
AuAn viiedeyana Liteligsla (Persuade)
THAnANGeINTT Wiawiafoununsasn
(Remind) lurdnsinslasaninazinasoau
0 A warngAinssunisde wieiduns
Ansiodeansiieniutoyassvieduiedulde
Lﬁ'aa%’wqﬁﬂuﬂaLLazwqﬁﬂiimmi%ya

USTLAUSEUUNNS IR USNSHNBUSY
mwgangululssinalnegainnisussyungu
98 (Focus Group) WU NTEUIUNITISEU
msazdnnudaey waziluunsgiu da
gangunmunguiiSeu Wy dn1snedeunau
Zou Wetnsziuinvruazannsadadonis
SeunsaeuliiudSeuldegiamnzan ns
sflumsduszuu S5waued waznanms
Bounsaouiivanu uarfinsmaaeundadou
uilegiaLnMsvesBeu msdnismsaou
Jefnsadiaussenaliaenndss Feazte
duasuuszansnmnsiSeunsasuliusyau
AudSannty wenanimsiiieddnld
AWBINGUUINITUBNNAISEY W0 English
Club dmsulvmumulans udiFouauliua



Fensamumdnnisnaingsisuinssuade
funszuIumsliuinig (Process) Liodwoy
Aaunnlunishiuinisungndnlaegnesinga
as1eauianalalvifugnén (Customer
Satisfaction) @uﬁﬂnammazaaumm
ganguiin1suy sudulusunszuiunisty
USN1sogvaInNvate Wy dn1smeagauia
sefuvinwgnwdinguiiladnsefuutsnga
TvngauiugiSey vwiidinmeaesseu
W3 waztelagiSeusignislvidenianseu
mudeansld fnsiiedeuszneunisiFen
NsdAouVaINYVIaNy WU Al nud 2w uay
gevluaiing o wld uenaniuuisgusiinieda
filsinnousumisdesesninese uardiedos
far i 1 nunl ToYadu wazvuwuiien 1
3N AuUETTESeulussiuguar dnanud
dmufiiBeusundnnulsdiassd numu
fumarSanquldnd Tuinmaiufivny wy
Savionfioruenaniuiivisluuazdnssena
USuUssmuemsuenanuideiiu wieh
Aanssudunuinisiifesey Wy foumas
yufauy Tonmundedlinudings v
fnsnsioanuiiSeusiolusinssemeliisne
idlenansfinyanuadisianmaanis
WAZAINABINTITAUTEUUVRR IHUTNNT U
Han15UsEYUNguEges (Focus Group) ¥e4
11995577 U100NWUUIURUUTIAIUNTY
lod (Franchise Business Model) Tunns
UIMN5IAN15TINIVINMITHNBUTUA WS INGY
Tudsznelne FslsdadoanudiFaiianunsn
tanadadunagnddad ndngnsnisaeuli
Fousladng (Easy : B) As90uULIAAYRY
tihmsnaeianinsnadasnauifiann
Wasulanuagldsuaudenunnigaluge
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U330u Ao Steve Jobs MTUWIANTIIEUAT
warUsnsmsvsiidnuaisdioe (Easy) wsny
auosvesuywdlivoverlsiganuazady
Fudou usanosvosyudvournAaTiding
auneq (wadnwal 913imd wazene, 2554)
nsl38nsaeudiayn (Enjoyment : E) ) m59
AULLIANNITEDULAZNTULEUEABINAIL
ayn i Carmine Gallo UssABMITnaNS
Business Week natalunilsde The
Presentation Secrets of Steve Jobs n1%
Usunsissunisaeulimngauiusssueia
v99Aulny (Natural Teaching Style : N)
ATINUHANITIVEVDIUNIVINITAINANITY
Tnidimiamnusmsaansinuitaulnedidde
YOUANUAYNAUI LA AU mﬁﬂgmﬁmau
AUBININANABINTVBIGNAT (Need : N)
Yiaiisan (Good Location : GL) n1sanusis
Iﬁﬂa (Good Looking Training Center : GL)
mMsUszduiusasanmmaiiiia (image : I
W 4 Yadeifulumauvdnnisnann 7Ps vg
§379U3N1S A8 Product, Place, Physical
Evidenceuay Promotion duinnssu
(Innovation: 1) Aussuinelydugau
Simplicity : S)  wagAIMATEUU (Systematic
Style : S) v 3 Yadeifulunundnnisnan
AUPILarUSNNTABITUIRNTSY (Isaacson,
2010) msdaugrlunisisoulaznis
11911 (Happiness : H) assnundnnagns
Value-Based Education ﬁaqﬂlﬁdﬁmiﬂﬂ
pusuiifivsyAvsnangredsBuli sy
N3 JISUULATHABUABINTEYINAIEAINEY
snneludala Sanudedndlunisdniu
33713 (Honesty : H) asemunagnsnisi
gsfausulydves McDonald 7 Usenis
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(waan wea,2010) Usynausig ANUTONTS
anvunsulvdiiuladnaglifunisquasgne
8RS ATINIUAIUAIANIT AIBAIUELND
meuazsoiiles Auduriug asTaussslu
owdnslAnA LS UL seoring Whves
AansviTerUseneums Auddnmingauuay
wiineniluesdng WoiRnanuduiusvoi
aunihegeuazliesnnsuszauninudnsa
195U L unsassnasguliiundnau
Fauandniuszdvansluauieiesdng
139 1unisnevsulnenisufidae
(Training by practicing) 3T uazndn
nsujtadsnadu 1Junuinvasiiaud
AntuneluesdnsrausiBuun sunaedy
“s10ui2” Faduaudinmwesesdns uay
nanerduiFessssuvAlunisvianuluessdns
aundmglunisfuanudesiieuandu
mdisa msdeansifievenianFessnves
9ANIFaTIIMY BassTmantiurasaing
fausssuiidaaiuadoulifugAdduls
drude Feunsuludlunng arvnldann
duiusuazalennngnil  waznsnseEniin
lugaamdnauluynsedu dnsueusieda
pouLuninuiieuntnilionsdns Lile
Wunsadvayuuazadisusatuaalaliiv
NN

Fetmuadunagnsnianisnaiaty
gfawmsulyd nsusnIsHneusuMwISINgy
Tutszmalne ioliszaunnudife e
(ENGLISH)2 et

E? = (Easy, Enjoyment) Usgnausie

Easy fio M3inangnsmsaeulniseu

Enjoyment fia n15k3snsaeuiiayn

N” = (Natural Teaching Style, Need)
Usznausme

Natural Teaching Style f® n15U5U
nsiBsuMsaeulALNEaUAUSIINTRTOIAY
ne

Need fio Sidngnsiineuauoiniy
Hasnsvasgnén s lomiiaTevhauues o
SEU

GL? = (Good Location, Good Look-
ing Training Center) Usznause

Good Location fio nsiivinadisdia
ALAINFDNITAUN

Good Looking Training Center @®
mimmmamuﬁlﬁ@ﬁ AapuLaTNINIULAS
Ff

I = (Image, Innovation) Usgnause

Image AB N15UTEIIFURUS AT
Amatiia Sdeduwmarsnuninne

Innovation A® NSAUIAATIY

S? = (Simplicity, Systematic Style)
Usenousme

Simplicity fis AnuiEeuielddudou

Systematic Style Aa ANuiiszuuly
ASUSMITIANTS ASLAUSNITUAENNSISEUNIS

dou

H” = (Happiness, Honesty) Usgnau
Y]

Happiness g A1sdiauaulunis
I3YULATNAITVTINL

Honesty fa Au&adntnanuiig
U1y wazh@aunsulyd



Jolausuuy

1 lusgaugsianisiiusnistinausy
Mwdsngumsiinaens ENGLISH®  TUly
UImsdnmsiiiofiudaninuanunsauazveny
AaAiLTY

2. 1M IANWILAZNITHAUINTNYINT
uywdarsdinagns (ENGLISH) Tuldlu
n1si3sunsaeuiofinuszansan uas
Usedvona

3.5¢AUSguIanlIsUINagNs
(ENGLISH)? 1Juuuanislunisimuining
ANUNTAA TN BENIT TN 191N BUBIAY
Tneuazfuumduitszuisvfiiendoy
aunsonvosrulnegnsduaudnusyyau
U (AC)

4 luszAuIrNn1sAISENISANYIITY
sosaaiion1sun Ul s aulunday
ninne
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