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Abstract

The Challenges of operating business in globalization does not
solely rely upon cost and quality of products alone. In addition, other
participating parties and societies have shiffed their focus and expectations
of how to increase profits through the role of Corporate Society
Responsibility (CSR). Based on other developed countries frends, the
concept of Corporate Society Responsibility in the management and
operation is a norm. This purpose is to study Thai organizations have
realized the frue benefit of economic value and social value exists within
the current social globalization. Thai Businesses urgently need to adjust and
apply this CSR concept to their operations in order fo enhance sustainable
development gain competitive advantages in line with global standards,
especially, the ISO 26000 standard which is a tool used by other developed
countries. The CSR concept should be gradually implemented into the
management of Thai Corporate and businesses. So that, in the near future,
Thailand will be able to prove that the same globalization is ufilized and
ready to be green growth and green economy in order to have smooth

and long term cooperation together.

Keywords : Corporate Social Responsibility, Social Globalization,
Sustainable Development, Economic value and Social value,

International Organization for Standardization (SO 26000)
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