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Abstract

The objective of this research is to study Foreign Tourists’ Behavior
and Aftitude towards Traveling in Thailand aofter political crisis .

The samples are 400 tourists who are able fo communicate in English,
from both four group and self fouring. Data was collected through
questionnaire. Percentage, mean, standard deviation, t-test, One-way
ANOVA, Multiple Regression Analysis and Pearson product moment correlation
coefficient are applied as statistical analysis tools. The Research findings are
as follows: The customers who are from different genders, ages, occupations
monthly average incomes and status have different behavior in making
decision to travel in Thailand. Perception of the tourists have relation with
decision making behavior of tourists to travel in Thailand at a 0.01 statistically
significant level. Perception of brand resonance in identity and relationship
and response could forecast Total satisfaction at a 0.01 statistically significant
level. Value of tourist, To be sufficient, Economy awareness, Local product
appreciation, Folk song appreciation, Stability appreciation Lifestyle of tourist,
Modern, outgoing. like excitement, Adventure, independent, Demanding,
Travel with family have relation with making decision behavior of tourist to
fravel in Thailand at a 0.01 statistically significant level. Service Quality
Tangibles of fravel in Thailand, Reliability to tfravel in Thailand ,Responsiveness
fo tourism in Thailand ,Assurance to travel in Thailand, Access to the heart
of tourism in Thailand could forecast the decision making behaviors of tourist
tfoward traveling in Thailand at a 0.01 Aftitude of foreign fravel, Country’s
beauty, Country’s Uniqueness Goods & Souvenir. Food and drink, Cost of
Traveling in Thailand, Country’s cleanness Safety of life and assets, Political
unrest, Anxiety about the trip could forecast making decision behaviors of
tourist foward fraveling in Thailand at a 0.01 making decision behaviors of
foreign tourist tfoward traveling in Thailand have relation behavioral frend

in opportunity of revisiting Thailand at a 0.01 statistically significant level.

ANENATY : Tourist's Behavior and Attitude, Political crisis
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