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Abstract

Presently, the commercial world is moving tfo a boundaryless
market. In order to survive, multinational corporations (MNCs) and global
companies have attempted to perform various strategies for building
their competitive advantages. Implementing marketing programs is one
of the sfrategies for enhancing ftheir sufficient success which any
company conducts to respond to customers and consumers’ needs. The
concept of standardization, adaptation, and contingency are
deliberately discussed including relevant issues. The key question is
whether the practice of standardization is suitable for global companies
in infernational expansion in another country. Euro Disney is an example
case to show that the practice of standardization, once was superbly
successful in Japan, may not be the absolute answer for every country.
Alternatively, a contingency perspective is likely to be a good approach

to put into practice global achievement.

AdAY : nemamgLluLLNmsg ALY, NMsnatngluuulsrens,
nsmanszaulan, glsaatld

Keywords : Standardization, Adaptation, Global marketing, Euro Disney
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