o1sa1sgnsusAL UM 34 auun 111 NsnAU - Auenau 2563 197

é’nvm:maaﬁaﬁ%ﬁauwﬂmﬁnﬁﬁwasiams%’nf’g'
AMWANHAVDINUNSIUAITIUVINBIR

DIGITAL MEDIA CHARACTERISTICS ON
FACEBOOK AFFECTING ON IMAGE
PERCEPTION OF THE ROYAL THAI POLICE

Received: February 7, 2020
Revised: March 20, 2020
Accepted: March 25, 2020

noeUiua tn3eenide
Kritsanagan Kriengthaweechai*
WA yuing

Wasinee Noonpakdee**

* Wudnan3 wasiinAnmnuSegnin RANFATINGFNERTUINTEUTR i ulEneuaznisu3nsAaa
INBNRBUTANTIH UMINSFYFTIIUAENS

Police Major and Graduate student, Master of Science Program in Digital Policy and Management, College of
Innovation, Thammasat University

Email: kritsanagan@gmail.com

= gnansd wazlFyenduasaumauazinsauunay nanNgnsINeFEnSNANTaudin aeirulsnsuas
ASUIMITARNA INYNFBUIANTIY UNINIFYTITUANERNS

Lecturer and Ph.D. (Global Information and Telecom Studies), Master of Science Program in Digital Policy
and Management, College of Innovation, Thammasat University

Email: wasinee@citu.tu.ac.th



198 SUTHIPARITHAT JOURNAL Vol.34 No.111 July - September 2020

UNARED

33881309 ”awmwaeﬁ@mmmmwﬂmwa@am‘gﬁmmwaﬂwmmﬁmmm
FINTIALAIYIR” mmamwm@UWa?ﬁﬂmmaﬂwmwm?ﬁamﬁawmmﬂmmmmﬁmmwaﬂwm
?Jma‘i‘mmmmmmmwm Wun1539e@9U3u1as (Quantitative method) Imaﬁmmwﬁméwma
(Survey research) senslduuudaua neaula® (Online questionnaire) AungusIag19iten
LW?mﬂ‘Lumwmﬂlmmmu 400 A% TagAnwdsdnuazyssienana Ihud Tanaw 7UnN Fdle
@‘lﬂ‘*/\lﬂi’ﬁ/‘lﬂ imm‘umam 1/134r;m@1amﬁmmwaﬂwmmwmmm FIUNITUING mwﬂmm
u,awmwaﬂwmiumwmmm@?mmmmiaamem

wamiﬁﬂmwmﬂ szfuaNaulaYesdeRaTaUTZAN UM A DUNNIAN tag
ﬁmwm‘uam agluseauan @iauiwm‘um’mauiwmﬁamﬁamwmmamw agluseAuUIunang
ITAUNIFUTNINENWAAUAUILGIU A1UNITUINIT FIuYAAINT LLZ\IWJ’HW@ﬂHmGLW’ﬂWﬁ’JN?J@ﬂ
zimmmmﬁammwm aglusziulunang 1@8&?1‘15}0&0,“0a@ﬁ@@ﬁ]ﬁaﬂﬁwm‘ﬂiﬂLLUUL%@%%L&W
?Jamwwml,mamwamamﬁﬁmmwawmmwmmm ANANBUFUNITUSANT WaTNINANEEL
GL‘LAJHW‘J’JN?JE)%?’MTN’M@’]TJ@]Lmﬁ?ﬁ@l muﬁaﬂﬁwmmmwLuamu,awmia Anasian1ITuAm
ANWEFNUYARINIVBIAIWNIIUAITIAUAIY A %@m‘wmﬁuLm‘um@muumwamamiﬁmmwaﬂwm
"Lmqﬂmmmzﬁmmmmmmmam@1

Aadey: anvaele Rofddia JUMLLLEER M3Suinmanyal d1ineudsIawiend wein

Abstract

The “Digital Media Characteristics on Facebook Affecting on Image Perception of the
Royal Thai Police” aimed to study media characteristics on Facebook affect image perception of
the Royal Thai Police. This research was a quantitative research. The research tool was survey
research. The online questionnaire was used with the sample group comprising 400 Facebook users
in Thailand. The study on digital media included texts, photos, video, infographic, and contents
to affect image perception in terms of organization, service, personnel and overall image of the
Royal Thai Police.

The findings prove that attention level of digital media including photos, video, infographic
and contents was at high level, while attention level of text was at moderate level. The level of
image perception in term of organization, service, personnel and overall image of the Royal Thai
Police was at moderate. The digital media characteristic of contents and text affected to image
perception of organization, service and overall image of Royal Thai Police. Meanwhile, content and
video affected to image perception in term of personnel of the Royal Thai Police. And, content
form affected image perception of the Royal Thai Police in all aspects.

Keywords: Media Characteristics, Digital Media, Content, Image Perception, Royal Thai Police, Facebook
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