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Abstract

The objectives of this research were: 1) to study the importance level of the
online marketing mix and internal/external factors on the decision to purchase
goods via smartphone of consumers in Nonthaburi province, 2) to study the online
marketing mix and internal/external factors that influences on the decision to purchase
goods via smartphone of consumers in Nonthaburi Province. The samples are 385
consumers who have ever made a decision to purchase goods via smartphone.
The tool of this research was based on the questionnaires. The descriptive statistics
used were frequency, percentage, mean, standard deviation and multiple regression
analysis coefficient with statically significant level of 0.05. The results showed that
the importance of the overall online marketing mix was high level. 1 rank was
product with highest level, 2™ rank was place with highest level. The importance of

st

the overall internal /external factors was high level. 1° rank was internal factor
(motivation) with highest level, 2™ rank was internal factor (attitude) with highest
level. Hypothesis testing showed that 1) the online marketing mix has no
influenced on the decision to purchase goods via smartphone of consumers in
Nonthaburi province. 2) learning and reference group has influenced on the decision
to purchase goods via smartphone of consumers in Nonthaburi province. Learning
and reference group, it was able to predict a 75.00 percent influence on decision
to purchase goods via smartphone. This can be write in the regression model as

follows: Y = 7.072 + 0.293 (learning) - 0.157 (reference group).

Keywords: Online Marketing Mixed, Internal Factor, External Factor, Purchase Decision
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fulsd seiifidntionndn 005 Awnsodadn wnslE ( wnsaldnwennsal) Fudsanu
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fadanausndungus19ds (Sig 0.023%) fi5nawasion3dn “uladonanfueiHiu
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Model Unstandardized | Standardize t Sig.
Coefficients d
Coefficients
B Std. Error Beta
(FAaT) 7.072 0.444 - 15.922 |0.000*
WRATUN -.046 0.119 -028 -0.391 | 0.696
ealae! 0.083 0.119 -028 0.696 | 0.487
uiTaT e 0.169 0.124 0.105 1.362 | 0.174
M3 YL FNNIARIA 0.039 0.060 0.039 0.645 | 0519
n3snEAMNLTY U -0.054 0.089 -.041 -604 | 0.546
mM3liuang uyeea -0.164 0.105 -0.119 -1.556 | 0.121
msila 0.096 0.136 0.063 0.705 | 0.481
mM3suj -062 0.129 -0.041 -0.479 | 0632
nM3Geuj 0.293* 0.122 0.201 2390 | 0.017
NAUAR -0.228 0.123 -0.157 -1.845 | 0.066
YARNAW 0.102 0.109 0.074 0.932 | 0.352
TusIIN 0.057 0.119 0.040 0.479 | 0.632
BUTUN “9An 0.003 0.109 0.002 0.026 | 0.979
nguEn9de -0.157* 0.069 -0.144 -2.282 |0.023*
ATALATY 0.134 0.081 0.117 1659 | 0.098
R-square=0.75,
F= 2.003, Sig=0.014
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