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Abstract
A study of personal characteristics of working age consumers that affect
on the information seeking toward men’s grooming products aims 1) to study the
information seeking towards menas grooming products of male consumer 2) to
investigate male consumerdas personal characteristics (age, income) have effect
on the information seeking towards men’s grooming products. The samples of
this study were 200 male employees in private organization who are interested in

men’s grooming products. Questionnaires were used for data collection and analyzed



218 1s NSUSNAU UR 35 aUui 1 uNsIAU - DuNAU 2564 97

by One-way ANOVA. The results of this study revealed that 1) most of the respondents
determine the characteristics of information seeking towards men’s grooming

products of male consumer are as follow; directed purchase-specific search

(X = 3.97), directed on-going search ()} = 3.84), non-directed purchase-specific
search ()2 = 3.69), and passive acquisition of information (7( = 2.76). 2) male
consumer’s personal characteristics (age, income) have effect on the information
seeking towards men’s grooming products, there is no statistically significant difference
at level of .05 which leads to the nature of information seeking is in the same
direction. Men consumer always search directly specific product’s information, inquiry
for detailed product requirement, they have had knowledge of the product before,
search several sources for comparison then weigh the importance and value of
the product before purchasing and finally when the consumer get the information,

they will stop seeking information.
Keywords: Personal Characteristics, Information Seeking, Men’s Grooming Products
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Benlewiuaudiosns Aasey uazdns1nslE udae§uilaa (Hanna & Wozniak,
2001, p. 120; Shiffman & Kanuk, 2003, p. 107)

319300 L 390, 18m Yszanuun,  wwe ASwieR, andma A3asud,
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MSQURINNEIBIHTIY (Men’s grooming) ﬁﬁﬁwmqszij 25-48 1 {1uuU
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yarazosuslaadovhaudidnasonisu wwindeys “udiisaiunisguasnenieees
#318 (Men’s grooming) Usznauday ufl 1) ﬁagmﬁmﬁ’uﬁjmamwu 2UNN
Usznaude oy swld aufl 2) deyadnsmuznisn wmdeya “udiiaiunsgua
F9MBTeIFTIY (Mends grooming) uuadu n'rim“i‘iagammﬁiaLﬁaﬂ@ﬂmo 199N
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lainszAasa¥u Huuvy suaruwsfianingy JuUszaud (Rating Scale) 5 3y
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One-way ANOVA
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218 U (AY) Soaaz
25-30 1 120 60.0
31-36 1J 30 15.0
37-42 1 30 15.0
43-48 1 20 10.0

POLY 200 100.0
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A3 wi 1 Wi ngwdedne ulnaifiengeglugie 25-30 I o
120 Ay Andudeuar 60.0 Sudy 8y HTwIuwiniu fe 2weny 31-36 U uaz g
37-42 T 417 30 au Anduesas 15.0 uazdudy evie 9907y 43-48 T 91U
20 Au Anduipsaz 10.0

a1sefl 2 a1 u asdayavluzaengaiagnesduunanels

s1ld U (AY) Sopaz
20,001 - 30,000 115 575
30,001 - 40,000 un 45 225
31NN31 40,001 UM 40 20.0
PREY 200 100.0

A3 wT 2 wud ngudangns ulvafiseld 20001 - 30,000 UM T
115 au Antduosas 57.5 udu 89 30,001 - 40,000 UM 91U 45 AU Andusauas
225 URLBUAY A 31NN 40,000 UM U 40 AU AaduFasar 20.0

ATIA 3 TN AvAeABLAE udBeuNIATIIUTBINTGL 1Bl WndayaLien
UNSQUAITINEDDIEDY

eld X SD wlana
msm"ﬁaga‘ﬁLQW']:W’]:%T@UMN 397 0.94 AN
msmﬂ”agamhwiaLf‘iaﬂmﬂmsa 3.84 1.03 7N
msmﬂ”agaﬁLaWﬂzm:wmaé‘au 3.69 0.95 NN
n'ﬁwﬁagammlsjm:ﬁa%a%u 276 115 11uUnae

AN 3 wud ngwdede wlngfidneust su asndeyaifieaiy
maguaswmezasizie lasRasandunedunud favaieeglussauain Tdun
Lazw wndayailiamizianzaslaense (} = 397, SD = 0.94) dudu 89 nIm

Toyastwsniiiodlaansy (X = 3.84, SD = 1.03) dudu w nmamdeyailianiy

@zandean (Y = 3.69, SD

0.95) UazduMU Avie ﬁmmﬁﬂagﬂlmzﬁumunma
Ao namdeyaegwlinszfiededu () = 2.76, SD = 1.15)
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AITNN 4 AT AIWAMTIATIEVANNLLTUTINBBIENBUEMSL 1zl Jmdiaya
NENAUNTYUATINBTBIEY TUUNANDTY

ansazn1st 1z 2evdiaya 218 X | 8Db. | F | Sig
Auﬁ’]ﬁtﬁﬂ')ﬁﬂﬂ’]‘iguﬂ‘hﬂﬂ’]ﬂ
‘ﬂa\‘lﬁ‘mﬂ (Men’s grooming)
nmsmieyastvraiiaslaonse 25-308 | 384 | 0.78 |1617| .185
31-36 1 | 396 | 088
37-421 | 360 | 082
43-48 1 | 384 | 067
msmfeyafiiamzianzaslaunsg 25-30 8 | 395 | 064 |0.352| .786
31-36 1 | 397 | 073
37-421 | 385 | 061
43-48 1 | 400 | 058
msmfeyafilawmzianzamedon 25-308 | 365 | 057 |0.075| 972
31-36 11 | 369 | 064
37-421 | 363 | 064
43-481 | 366 | 048
mamdeyastalinazfiaiodu 25-30 8 | 266 | 074 |1.334| .263
31-36 1 | 297 | 1.07
37-421 | 275 | 073
43-481 | 276 | 075

e ANy DANsLAY 0.05

NATWA 4 W mqﬁtmnﬁmﬁ’u’[uLwia:"ﬁ'mﬁé’nwmtnm, T W
ﬂ”agmﬁmﬁ’u"uﬁwmsguas’wmwm@ms (Men’s grooming) 89§38 781U
funsmieysatvrainslasnse Liwandneiustnefitly dumne §7 (F =
1.617; p > .05)

mqﬁLLﬁlﬂﬁi’]\iﬁ'quLLGi@t"ﬁ’Nﬁﬁﬂ‘i:lmtﬂ’]iL gt 'som%’agalﬁmﬁ’u‘uﬁﬂnﬁ
QUATNNNBTBETIE (Men's grooming) T89FT18IBYINIU Aun1Ivdayasdne

Wiz lanTe bikanaiuaenefiily dwne iR (F .,y = 0:352: p > .05)
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agfiuanseiuluudardwiidnsurnis 1wu wndeyaiipatu " udinig
AUATNNETBIETIY (Men's grooming) TBM§TI8 BN Aun1Tvindayaneg

Ui 35 auui 1 unsAU - DunAu 2564

Wwzlenzaenedan lduansiuateiie dun 8f (F , = 0075 p > .05)

AUas NPT (Men's grooming) a9fanetevieiu dunismdeyastdils

(8,22
agfiuanseiulundardwiidneurnis 1wu wndeyaiipaiu “udinig

nsziesefu liuansnefusenefitly dWane (F 0 = 1-334: P > .05)

ATV 5 AT AINANTIATIEVANNLLTUTIWBBIANBUENSL 1tu Jmideya

Wenfunsguasienszasizng Suunainsals

ANHAITNTTL 1T NN eld Anedn | SD. | F | Sig
ﬁaga“uﬁqﬁtﬁmﬁu
MIPUATNMETBIRTE
(Men’s grooming)
msvmdeyastnedaiilos | 20001 - 30000 um | 376 | 086 | 558 | .691
Taense 30,0001 - 40,000 Uy 3.71 0.77
31NN 40,000 VN 373 | 068
mimﬁagaﬁtaww:m:w 20,001 - 30,000 UM 386 | 065 |.418 |.794
Taense 30,0001 - 40,000 Uy 3.93 0.57
31NN 40,000 VN 386 | 052
mimﬁagaﬁtaww:m:w 20,001 - 30,000 UM 355 | 053 |1.825|.124
NNHou 30,0001 - 40,000 Uy 3.69 0.54
N1NN31 40,000 VN 347 | 060
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AITN 5 AT AIWAMTIATIEVANNLLTUTINBBIENBUEMSL 1zl Jmdiaya
Weafiunsguasenezesizne Suunanseld (se)

ar

ANBAUSNTTL 1T W Tal§ Aals | SD. | F | Sig
fiaya “uAitigINuUNIQUa

i"mmﬂmmﬁma

(Men’s grooming)

mamdeyastelinazfieiedu | 20,001 - 30,000 Um | 281 | 0.84 |.864|.487
30,0001 - 40,000 UW | 2.85 | 0.78
N1NN7I1 40,000 UM 253 | 090

aa

[y AN DANIEAU 0.05

yinmn3nil 5 wud eldfuanseiulundazasiiinsuzns w2
Foyaiinaniu udn1sguasienierefany (Men's grooming) a9gznyievienu
sumsmdeyastaaiaddaunse biuanseiustneiiis Wame 6 F | =0.558;
p > .05)

wldifuansreiulunsdazdsfidnsuena 1wu wndeyaisatu “udinis

(3226,

AUATNNNBTBIET 8 (Men's grooming) T89HT18IBYINNU dun1Ivdayantdne

wnzianzadlaenss lduansneiuaeneditiy 1dwme 6 (F 206 = 0:418: p > .05)

eldifuansreiulunsdazdsfidnsuena 1wu wndeyaisatu “udnis
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