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Abstract

The objectives of this research are 1) To study demographic and behavior
of tourists in Chaolao beach, Chanthaburi Province 2) To study component of
marketing communication factors that effecting the selection of Accommodations
for the Thai tourists in Chaolao Beach, Chanthaburi province. The research has 2
phases are; first phase is qualitative research which semi strucutered questionairs
were used in this study in order to collect the data from entreprenures and tourists;
second phase is quantitative research with 400 of torist samples colleted data from
September to October, to determine the average and percentage. Then the factor
analysis method was applied. The result from component analysis shows that
marketing communication factors affact tourists’ decision. There are 5 components

including 1) Online advertising 2) The quality of salesperson’ service 3) Marketing
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promotion 4) Direct Marketing, and 5) Public relation, respectively. The variance of
components is 65.187%. The marketing communication factors which have highest

effect on Thai tourist’ decision is online advertising.

Keywords: Marketing Communications Factors, Thai Tourists, Small Accommodations,

Chaolao Beach, Chanthaburi
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