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Abstract

The purposes of this research were 1) to study the technology acceptance
for mobile payment application; 2) to study the online marketing mix of mobile
payment application; 3) to compare the technology acceptance for mobile payment
application of consumers in Bangkok classified by personal factors; 4) to study the
relationship between the online marketing mix and the technology acceptance for
mobile payment application of consumers in Bangkok. The sample groups are 400
consumers who use mobile payment applications and live, work or study in Bangkok.
Data were collected by using a questionnaire to test the hypothesis by analyzing
t-test, ANOVA and Pearson’s Correlation. The results showed that personal factors
in gender (.537), age (.251), education level (.507), occupation (.387), and average

monthly income (.219) of the technology acceptance for mobile payment application
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have no statistical difference between groups. Online marketing mix is related
to the technology acceptance for mobile application payment at a significance level
of 0.05.

Keywords: Online Marketing Mix, Technology Acceptance, Mobile Payment Application
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