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Abstract

This research studies types and objectives of content marketing strategy
and types of relationship management strategies on Facebook Fanpage of a streaming
service used to communicate with its streamers, followers and sponsors. The content
analysis of 65 posts between November 2020- January 2021 reveals 5 types of
content marketing includes “Real time content,” “Video content,”“Album content,”
“Promotional content,” and “Question & Opinion content”. For its content marketing
objectives, Entertainment” which is focusing on consumer’s emotion and “Convince”
which focusing on consumergs purchasing decision, not just creating awareness,
appeared mainly on the Facebook Fanpage. Regarding the relationship management
strategies, 7 types of strategies are discovered i.e. “Positivity,” “Cooperating,”

“Social networks,” “Access,” “Win-win,” “Assurances,” and “Integrative strategy”.

Keywords: Content Marketing Strategy, Relationship Management Strategies, Digital

Marketing Communication, Streaming Media, Online Gaming
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