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∫∑§—¥¬àÕ

∫∑§«“¡«‘®—¬§√—Èßπ’È¡’®ÿ¥ª√– ß§å‡æ◊ËÕ»÷°…“°“√¬Õ¡√—∫‡∑§‚π‚≈¬’·≈–·√ß®Ÿß„®∑’Ë¡’º≈
μàÕ§«“¡μ—Èß„®„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ́ È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√
™à«ß ∂“π°“√≥å ‚§«‘¥-19 ‡ªìπß“π«‘®—¬‡™‘ß ”√«® ∑”°“√‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈¥â«¬·∫∫ Õ∫∂“¡
®“°ºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√∑’Ë‡§¬„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ™à«ß
 ∂“π°“√≥å ‚§«‘¥-19 ®”π«π 400 §π  ∂‘μ‘∑’Ë„™â„π°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈ ‰¥â·°à §à“√âÕ¬≈–
§à“‡©≈’Ë¬ ·≈– à«π‡∫’Ë¬ß‡∫π¡“μ√∞“π T-test  F-test ·≈– Multiple Regression º≈°“√
«‘®—¬æ∫«à“ °“√¬Õ¡√—∫‡∑§‚π‚≈¬’¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ¡’º≈μàÕ§«“¡μ—Èß„®„™â∫√‘°“√
 —ËßÕ“À“√ºà“π Mobile Application È́”™à«ß ∂“π°“√≥å ‚§«‘¥-19  ¥â“π°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ
°“√„™âß“π¡’º≈¡“°∑’Ë ÿ¥ √Õß≈ß¡“ §◊Õ ¥â“π°“√√—∫√Ÿâ∂÷ß§«“¡‡ ’Ë¬ß°“√„™âß“π ¥â“π°“√√—∫√Ÿâ∂÷ß
ª√–‚¬™πå°“√„™âß“π ·≈–¥â“π°“√√—∫√Ÿâ§«“¡‰«â«“ß„® μ“¡≈”¥—∫ ‚¥¬∑—Èß 4 μ—«·ª√¢Õß°“√
¬Õ¡√—∫‡∑§‚π‚≈¬’ “¡“√∂Õ∏‘∫“¬§«“¡μ—Èß„®„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application
´È” ™à«ß ∂“π°“√≥å ‚§«‘¥19 ‰¥â√âÕ¬≈– 35 (R2 = 0.350) ·≈–·√ß®Ÿß„®¢ÕßºŸâ∫√‘‚¿§„π
°√ÿß‡∑æ¡À“π§√ ¡’º≈μàÕ§«“¡μ—Èß„®„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ´È”™à«ß
 ∂“π°“√≥å ‚§«‘¥-19 ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°μ—«º≈‘μ¿—≥±å¡’º≈¡“°∑’Ë ÿ¥ √Õß≈ß¡“ §◊Õ
¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å ·≈–¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√
Õÿª∂—¡¿å√â“π§â“ μ“¡≈”¥—∫ ‚¥¬∑—Èß 4 μ—«·ª√¢Õß·√ß®Ÿß„® “¡“√∂Õ∏‘∫“¬§«“¡μ—Èß„®„™â∫√‘°“√
 —ËßÕ“À“√ºà“π Mobile Application ´È” ™à«ß ∂“π°“√≥å ‚§«‘¥-19 ‰¥â√âÕ¬≈– 43.70
(R2 = 0.437)

§” ”§—≠: °“√¬Õ¡√—∫‡∑§‚π‚≈¬’ ·√ß®Ÿß„® ‚§«‘¥19 ‚¡∫“¬·Õªæ≈‘‡§™—π

Abstract

The objectives of this research are to study technology acceptance and
motivation affecting on the intention to reused of food delivery service via mobile
application of consumers in Bangkok during Covid 19 pandemic situation. The
survey research was employed and data were collected from 400 consumers in
Bangkok who used to use food delivery service via mobile application during Covid
19 pandemic situation. The statistical techniques used to analyze the data included
percentage, mean, standard deviation, and multiple regression analysis.  Research
results showed technology acceptance had an effect on the intention to reused of
food delivery service via mobile application of consumers in Bangkok during
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Covid 19 pandemic situation.  Perceived Ease of Use was the element of technology
acceptance that had the most effect, followed by Perceived Risk, Perceived Usefulness
and Trust, respectively. These 4 technology acceptance elements could explain
35 % of the intention to reused of food delivery service via mobile application
of consumers in Bangkok during Covid 19 pandemic situation (R2=0.350). This
study also found that motivation had an effect on the intention to reused of food
delivery service via mobile application of consumers in Bangkok during Covid 19
pandemic situation.  Product Buying Motives was the element of motivation that
had the most effect, followed by Rational Buying Motives, Emotional Buying Motives,
and Patronage Buying Motive, respectively. These 4 motivation elements could
explain 43.70% of the intention to reused of food delivery service via mobile application
of consumers in Bangkok during Covid 19 pandemic situation (R2=0.437).

Keywords: Technology Acceptance, Motivation, COVID-19, Mobile Application

∫∑π”
‡π◊ËÕß¥â«¬ —ß§¡„πªí®®ÿ∫—π°â“«‡¢â“ Ÿà¬ÿ§¢Õßπ«—μ°√√¡‡∑§‚π‚≈¬’  àßº≈°√–∑∫μàÕ —ß§¡

‡»√…∞°‘® «—≤π∏√√¡ °“√‡¡◊Õß √«¡‰ª∂÷ß°“√„™â™’«‘μª√–®”«—π ∑”„Àâ¡πÿ…¬åμâÕßæ∫‡®Õ°—∫°“√
‡ª≈’Ë¬π·ª≈ßÀ≈“¬Õ¬à“ß ®÷ßμâÕß¡’°“√ª√—∫μ—«„Àâ‡¢â“°—∫ ∂“π°“√≥å∑’Ë‡°‘¥¢÷Èπ „πªí®®ÿ∫—π
‡∑§‚π‚≈¬’‡¢â“¡“¡’∫∑∫“∑¡“°¢÷Èπ ∑”„Àâ‡°‘¥°“√‡√’¬π√ŸâÀ√◊Õ¡’°‘®°√√¡μà“ß Ê ºà“π‚≈°ÕÕπ‰≈πå
¡“°¬‘Ëß¢÷Èπ ´÷Ëß ∂“π°“√≥å∑’Ë‡°‘¥¢÷Èπ∑”„Àâ∑—Èß¿“§√—∞ ¿“§‡Õ°™π √«¡∑—Èß¿“§Õ◊ËπÊ „π —ß§¡μâÕß¡’
°“√ª√—∫μ—«‚¥¬°“√π”π«—μ°√√¡‡∑§‚π‚≈¬’‡¢â“¡“„™âß“π ‡æ◊ËÕ√Õß√—∫μàÕ§«“¡μâÕß°“√¢Õß
ª√–™“™π∑’Ë¡’·π«‚πâ¡„™âß“π‡æ‘Ë¡¢÷ÈπÕ¬à“ßμàÕ‡π◊ËÕß º≈°√–∑∫∑’Ë‡°‘¥¢÷Èπ®“°‡∑§‚π‚≈¬’ §◊Õ ¡πÿ…¬å
√Ÿâ ÷°∂÷ß°“√‰¥â√—∫§«“¡ –¥«° ∫“¬ §«“¡√«¥‡√Á«¡“°¢÷Èπ ‡™àπ „π°√≥’∑’Ë¡πÿ…¬å‡ªìπ∫∑∫“∑¢Õß
ºŸâ∫√‘‚¿§ ¡—°®–¡’§«“¡§“¥À«—ßμàÕ°“√∫√‘°“√∑’Ë√«¥‡√Á« ∑—π„® ¡’¡“μ√∞“π·≈–¡’§ÿ≥¿“æ
‡æ√“–©–π—Èππ«—μ°√√¡∑’Ë‡√’¬°«à“ ·Õªæ≈‘‡§™—π (Application) ´÷ËßÀ¡“¬∂÷ß ‚ª√·°√¡∑’ËÕ”π«¬
§«“¡ –¥«°„π¥â“πμà“ß Ê ¡’°“√ÕÕ°·∫∫·≈–°“√æ—≤π“ ”À√—∫ Smartphone ·≈– Tablet
‡æ◊ËÕ„Àâμ√ß°—∫§«“¡μâÕß°“√¢ÕßºŸâ„™âß“π  Application ¡’„Àâ¥“«πå‚À≈¥ø√’·≈–®à“¬‡ß‘π ( “√“
πÿ°√¡ IT, 2561) Application ¡’∑—Èß„π¥â“π°“√»÷°…“ ¥â“π°“√ ◊ËÕ “√À√◊Õ·¡â·μà¥â“π§«“¡
∫—π‡∑‘ßμà“ß Ê ‡ªìπμâπ Õ“∑‘ LINE TV JOOX MUSIC Sound Cloud Near pod  √â“ß∫∑
‡√’¬πÕÕπ‰≈πå Prezi  √â“ß°“√π”‡ πÕÕÕπ‰≈πå ‡ªìπμâπ ·Õªæ≈‘‡§™—π (Application)
‡À≈à“π’È®–‡ªìπμ—«™à«¬∑’Ë ”§—≠∑’ËμÕ∫ Õß§«“¡μâÕß°“√¢ÕßºŸâ∫√‘‚¿§‡À≈à“π’È (Food story, 2561)

¿“§‡Õ°™π∑’Ë¥”‡π‘π°‘®°“√√â“πÕ“À“√·≈–°“√„Àâ∫√‘°“√®÷ßμâÕß¡’°“√‚¥¬°“√ª√—∫
‡ª≈’Ë¬π°≈¬ÿ∑∏å°“√„Àâ∫√‘°“√‡æ◊ËÕμÕ∫‚®∑¬å≈Ÿ°§â“ ·≈–æ¬“¬“¡ √â“ß∞“π≈Ÿ°§â“„À¡à¥â«¬°“√‡æ‘Ë¡
™àÕß∑“ß„ÀâºŸâ∫√‘‚¿§ “¡“√∂‡¢â“∂÷ß§«“¡ –¥«°„π°“√¡’∫√‘°“√ —ËßÕ“À“√ºà“π Application
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™à«¬„Àâ∏ÿ√°‘®√â“πÕ“À“√¡’√“¬‰¥â®“°∫√‘°“√ Delivery ∑’Ë‡æ‘Ë¡ Ÿß¢÷Èπ ¢≥–‡¥’¬«°—π√â“πÕ“À“√
∑—Ë«‰ª∑’Ë‰¡à¡’™àÕß∑“ß°“√ —ËßÕ“À“√∑“ßÕÕπ‰≈πå®–¢“¥√“¬‰¥â ®÷ß¡’°“√æ—≤π“‚¥¬°“√√à«¡¡◊Õ°—∫
ºŸâª√–°Õ∫°“√∑’Ë‡ªìπμ—«°≈“ß„Àâ∫√‘°“√ —ËßÕ“À“√ÕÕπ‰≈πå ¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ¢¬“¬∞“π≈Ÿ°§â“
·≈–‡æ‘Ë¡√“¬‰¥â„Àâ Ÿß¢÷Èπ®“°°“√¢¬“¬μ—«¢Õß∏ÿ√°‘® Food Delivery ·≈– Food Delivery
Application ‡æ‘Ë¡‚Õ°“  √â“ß√“¬‰¥â„Àâ·°àºŸâ∑’ËÕ¬Ÿà„πÀà«ß‚ à́∏ÿ√°‘®√â“πÕ“À“√ Õ“∑‘ √â“πÕ“À“√
¢π“¥°≈“ß·≈–‡≈Á° §“¥«à“®–¡’ à«π·∫àß√“¬‰¥â√“« 2.6 À¡◊Ëπ≈â“π∫“∑ ºŸâ¢—∫¢’Ë√∂®—°√¬“π¬πμå
¡’ à«π·∫àß√“¬‰¥â√“« 3.9 æ—π≈â“π∫“∑ Food Delivery Application ¡’ à«π·∫àß√“¬‰¥â√“«
3.4 æ—π≈â“π∫“∑ ®“°¡Ÿ≈§à“√«¡¢Õß∏ÿ√°‘® Food Delivery ªï 2562 ∑’Ë§“¥«à“®–Õ¬Ÿà∑’Ë 33,000 -
35,000 ≈â“π∫“∑ ´÷Ëß‚μμàÕ‡π◊ËÕß√“« 14% ®“°ªï°àÕπ §‘¥‡ªìπ —¥ à«π 8% ¢Õß¡Ÿ≈§à“∏ÿ√°‘®
√â“πÕ“À“√¢Õßª√–‡∑»‰∑¬„πªï 2562 (»Ÿπ¬å«‘®—¬° ‘°√‰∑¬, 2562) ¥—ßπ—Èπ ºŸâ«‘®—¬®÷ß¡’§«“¡
 π„®∑’Ë®–»÷°…“°“√¬Õ¡√—∫‡∑§‚π‚≈¬’·≈–·√ß®Ÿß„®∑’Ë¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π
Mobile Application ´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ‡π◊ËÕß®“°∏ÿ√°‘®∫√‘°“√ —ËßÕ“À“√ºà“π
Mobile Application °”≈—ß‡ªìπ∏ÿ√°‘®∑’Ë¡’°“√‡μ‘¡‚μÕ¬à“√«¥‡√Á« ·≈–‡ªìπ∏ÿ√°‘®∑’Ë¡“·√ß
·≈–μâÕß°“√∑√“∫∂÷ß°“√¬Õ¡√—∫‡∑§‚π‚≈¬’∑’Ë àßº≈μàÕ°“√μ—¥ ‘π„®„™â Mobile Application
·√ß®Ÿß„®„π°“√„™âß“π Mobile Application ¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ∑’Ë¡’º≈μàÕ°“√„™â
∫√‘°“√ —ËßÕ“À“√ºà“π·Õªæ≈‘‡§™—π ‚¥¬§“¥À«—ß«à“º≈°“√«‘®—¬®–‡ªìπª√–‚¬™πå°—∫π—°«‘™“°“√
π—°°“√μ≈“¥ √«¡∂÷ßπ—°«‘‡§√“–Àåπ‚¬∫“¬ ¡’°“√μàÕ¬Õ¥„π°“√æ—≤π“·Õªæ≈‘‡§™—πÕ“À“√„Àâ
 “¡“√∂μÕ∫ πÕßμ√ßμ“¡§«“¡μâÕß°“√¢ÕßºŸâ∫√‘‚¿§‰¥âÕ¬à“ß·∑â®√‘ß

«—μ∂ÿª√– ß§å°“√«‘®—¬
1. ‡æ◊ËÕ»÷°…“°“√¬Õ¡√—∫‡∑§‚π‚≈¬’·≈–·√ß®Ÿß„®¢Õß°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π

Mobile Application ¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ™à«ß ∂“π°“√≥å ‚§«‘¥19
2. ‡æ◊ËÕ»÷°…“º≈°√–∑∫¢Õß°“√¬Õ¡√—∫‡∑§‚π‚≈¬’·≈–·√ß®Ÿß„®∑’Ë¡’μàÕ°“√„™â∫√‘°“√

 —ËßÕ“À“√ºà“π Mobile Application È́”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ™à«ß ∂“π°“√≥å
‚§«‘¥-19

 ¡¡μ‘∞“π°“√«‘®—¬
1. °“√¬Õ¡√—∫‡∑§‚π‚≈¬’¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application

´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ™à«ß ∂“π°“√≥å ‚§«‘¥19
2. ·√ß®Ÿß„®¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ´È” ¢Õß

ºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ™à«ß ∂“π°“√≥å ‚§«‘¥-19

·π«§‘¥·≈–«√√≥°√√¡∑’Ë‡°’Ë¬«¢âÕß
°“√∑∫∑«π«√√≥°√√¡„π∫§«“¡π’È ºŸâ«‘®—¬∑∫∑«π„π 2 ª√–‡¥Áπ ‰¥â·°à 1) °“√

¬Õ¡√—∫‡∑§‚π‚≈¬’ 2) ·√ß®Ÿß„® ´÷Ëß¡’√“¬≈–‡Õ’¬¥¥—ßμàÕ‰ªπ’È
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·π«§‘¥ ∑ƒ…Æ’‡°’Ë¬«°“√¬Õ¡√—∫‡∑§‚π‚≈¬’
°“√∑”§«“¡‡¢â“„®„π‡∑§‚π‚≈¬’ ·≈–°“√μ—¥ ‘π„®∑’Ë®–¬Õ¡√—∫‡∑§‚π‚≈¬’·≈â«

π”‡∑§‚π‚≈¬’¡“„™â„π™’«‘μª√–®”«—π ÷́Ëß°àÕ„Àâ‡°‘¥ª√–‚¬™πå·°àμ—«∫ÿ§§≈À√◊Õ°“√‡ª≈’Ë¬π·ª≈ß
μà“ß Ê ∑’Ë‡°’Ë¬«¢âÕß°—∫æƒμ‘°√√¡∑—»π§μ‘ ·≈–°“√„™âß“π‡∑§‚π‚≈¬’∑’Ëßà“¬¢÷Èπ °“√π”‡∑§‚π‚≈¬’
¡“„™âß“π∑”„Àâ·μà≈–∫ÿ§§≈¡’ª√– ∫°“√≥å §«“¡√Ÿâ ·≈–∑—°…–„π°“√„™âß“π‡æ‘Ë¡‡μ‘¡ §◊Õ
°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå (Perceived Usefulness) §«“¡ßà“¬„π°“√„™âß“π (Perceived Ease of
Use) §«“¡μ—Èß„®∑’Ë®–„™â (Intention to Use) °“√√—∫√Ÿâ∂÷ß§«“¡‡ ’Ë¬ß (Perceived Risk)
∑—»π§μ‘∑’Ë¡’μàÕ°“√„™â (Attitude toward Using) ·≈–°“√π”¡“„™âß“π®√‘ß (Actual Use)
‡ªìπμâπ ª√–°Õ∫‰ª¥â«¬

1. ¥â“π§«“¡ßà“¬„π°“√„™âß“π (Perceived Ease of Use) À¡“¬∂÷ß °“√√—∫√Ÿâ∂÷ß
§«“¡ßà“¬„π°“√„™âß“π „π¥â“π¢Õß§«“¡ßà“¬„π°“√„™âß“πÀπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å´÷Ëß®“°°“√∑’Ë
π”‡∑§‚π‚≈¬’¡“ª√–¬ÿ°μå„™âßà“¬‰¡àμâÕßÕ“»—¬§«“¡√Ÿâ§«“¡ “¡“√∂„π°“√„™âß“π¡“°π—° ‰¡à´—∫
´âÕπÀ√◊Õ‰¡àμâÕß°“√§«“¡æ¬“¬“¡„π°“√„™âß“π¡“°®π‡°‘π‰ª„π°“√»÷°…“«‘®—¬§√—Èßπ’È§«“¡ßà“¬
„π°“√„™âß“π¬—ßÀ¡“¬∂÷ß°“√®—¥‡ªìπÀ¡«¥À¡Ÿàμ“¡ª√–‡¿∑Àπ—ß ◊Õ „Àâßà“¬μàÕ°“√ ◊∫§âπ®π∑”„Àâ
ºŸâ∫√‘‚¿§ “¡“√∂§âπÀ“¢âÕ¡Ÿ≈∑’ËμâÕß°“√‰¥âßà“¬ √«¡∑—Èß “¡“√∂§âπÀ“Àπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å∑’Ë
μ√ß°—∫§«“¡ π„®¢ÕßºŸâ∫√‘‚¿§¿“¬„π√–¬–‡«≈“Õ—π —Èπ ·≈–°“√„™âß“πÀπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å
∑”„Àâ “¡“√∂À“Àπ—ß ◊Õ∑’ËμâÕß°“√¡“Õà“π´È”‰¥â‡ ¡Õ πÕ°®“°π’È “¡“√∂§âπÀ“Àπ—ß ◊Õ
Õ‘‡≈Á°∑√Õπ‘° åºà“π√–∫∫ÕÕπ‰≈πå‰¥âμ≈Õ¥ 24 ™—Ë«‚¡ß

2. ¥â“π°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå (Perceived Usefulness) À¡“¬∂÷ß °“√√—∫√Ÿâ∂÷ß
ª√–‚¬™πå∑’Ë‡°‘¥®“°“√„™âß“π¢ÕßºŸâ„™â∫√‘°“√Àπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å´÷Ëß àßº≈μàÕª√–‚¬™πå„π°“√
„™âß“π ‡æ‘Ë¡ª√– ‘∑∏‘¿“æ ·≈– ¡√√∂¿“æ„π°“√„™âß“π„π°“√»÷°…“«‘®—¬§√—Èßπ’È°“√√—∫√Ÿâ∂÷ß
ª√–‚¬™πå¬—ßÀ¡“¬∂÷ß°“√√—∫√Ÿâ¡’ à«π™à«¬æ—≤π“§«“¡√Ÿâ§«“¡ “¡“√∂ª√– ‘∑∏‘¿“æ°“√∑”ß“π
°“√‡√’¬π√«¡∑—Èß¡’ à«π™à«¬‡æ‘Ë¡æŸπ§«“¡√Ÿâ·≈–∑”„ÀâºŸâ∫√‘‚¿§ “¡“√∂‡¢â“∂÷ß¢âÕ¡Ÿ≈∑’ËÀ≈“°À≈“¬
‰¥â∑”„ÀâºŸâ∫√‘‚¿§√Ÿâ®—°„™â‡«≈“«à“ß„Àâ‡°‘¥ª√–‚¬™πåπÕ°®“°π’È°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå∑”„ÀâºŸâ∫√‘‚¿§
‰¥â§μ‘·≈–·π«§‘¥¢Õßπ—°‡¢’¬π¡“ª√—∫„™â„π™’«‘μª√–®”«—π„π°“√∑”ß“πÀ√◊Õ°“√‡√’¬π

3. ¥â“π°“√√—∫√Ÿâ∂÷ß§«“¡‡ ’Ë¬ß (Perceived Risk) À¡“¬∂÷ß °“√√—∫√Ÿâ¢ÕßºŸâ∫√‘‚¿§∂÷ß
º≈≈—æ∏å∑’Ë¬Õ¡√—∫‰¥â°—∫ ‘Ëß∑’Ë‡°‘¥¢÷ÈπÀ“°«à“‰¥âμ—¥ ‘π„®´◊ÈÕÀπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å „π°“√»÷°…“«‘®—¬
§√—Èßπ’È°“√√—∫√Ÿâ∂÷ß§«“¡‡ ’Ë¬ß¬—ßÀ¡“¬∂÷ß°“√¬Õ¡√—∫∂÷ß§«“¡‡ ’Ë¬ß À“°¢âÕ¡Ÿ≈ à«πμ—«¢Õß
ºŸâ∫√‘‚¿§®–∂Ÿ°‡ªî¥‡º¬‡¡◊ËÕ„™â∫√‘°“√ ◊́ÈÕÀπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° åÀ“°«à“Àπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å
Õ“® Ÿ≠À“¬ÕÕ°®“°√–∫∫‡π◊ËÕß®“°‡°‘¥°“√§ÿ°§“¡¢Õß‰«√—  ·≈–À“°«à“‡π◊ÈÕÀ“„πÀπ—ß ◊Õ
Õ‘‡≈Á°∑√Õπ‘° å∑’ËºŸâ∫√‘‚¿§´◊ÈÕÕ“®®–‰¡àμ√ßª√–‡¥Áπ°—∫∑’Ë§“¥À«—ß‰¥â √«¡∑—Èß§«“¡‡ ’Ë¬ß¢Õß
Àπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å∑’Ë¡’√Ÿª·∫∫‰ø≈å¥‘®‘∑—≈´÷Ëß‰¡à¡’√Ÿª‡≈à¡‡À¡◊ÕπÀπ—ß ◊Õ®√‘ß ∑”„ÀâμâÕß¡’æ◊Èπ∑’Ë
‡æ’¬ßæÕ„π°“√®—¥‡°Á∫‰ø≈å¥‘®‘∑—≈¢ÕßÀπ—ß ◊ÕÕ‘‡≈Á°∑√Õπ‘° å·≈–«‘∏’°“√™”√–‡ß‘π´◊ÈÕÀπ—ß ◊Õ
Õ‘‡≈Á°∑√Õπ‘° åºà“π√–∫∫ÕÕπ‰≈πå
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4. °“√√—∫√Ÿâ§«“¡‰«â«“ß„® (Trust) À¡“¬∂÷ß ∑—»π§μ‘¢ÕßºŸâ„™âß“π∑’Ë¡’º≈μàÕ°“√„™âß“π
‡∑§‚π‚≈¬’À√◊Õæ“≥‘™¬åÕ‘‡≈Á°∑√Õπ‘° å∑’Ë¡’™◊ËÕ‡ ’¬ß ‡ªìπ∑’Ë√Ÿâ®—°Õ¬à“ß‡æ√àÀ≈“¬ √«¡‰ª∂÷ß√–∫∫
°“√„™âß“π∫πÕ‘π‡μÕ√å‡πμ∑’Ë¡’§«“¡ª≈Õ¥ §«“¡πà“‡™◊ËÕ∂◊Õ §«“¡¡—Ëπ„®„π√–∫∫°“√ªÑÕß°—π·≈–
‡ªìπª√–‚¬™πåμàÕ°“√„™âß“πμàÕ°“√μ—¥ ‘π„®„™â„π∑’Ë ÿ¥

·π«§‘¥ ∑ƒ…Æ’‡°’Ë¬«°—∫·√ß®Ÿß„®¢ÕßºŸâ∫√‘‚¿§
§«“¡μâÕß°“√¢Õß¡πÿ…¬åÀ√◊Õ§«“¡μâÕß°“√¢ÕßºŸâ∫√‘‚¿§‡ªìπ‡°≥±å ”À√—∫°“√μ≈“¥

¬ÿ§„À¡à·≈–‡ªìπªí®®—¬ ”§—≠¢Õß·π«§«“¡§‘¥∑“ß°“√μ≈“¥ (Marketing concept) ªí®®—¬
 ”§—≠¢Õß°“√Õ¬Ÿà√Õ¥¢Õß∏ÿ√°‘®§◊Õ §«“¡ “¡“√∂„π°“√ √â“ß°”‰√·≈–§«“¡‡®√‘≠‡μ‘∫‚μ¿“¬
„μâ ¿“æ·«¥≈âÕ¡∑“ß°“√μ≈“¥∑’Ë¡’°“√·¢àß¢—π °≈à“«§◊Õ μâÕß “¡“√∂∑’Ë®–°”Àπ¥ ·≈–μÕ∫
 πÕß§«“¡μâÕß°“√¢ÕßºŸâ∫√‘‚¿§∑’Ë¬—ß‰¡à‰¥â√—∫°“√μÕ∫ πÕß (Unfulfilled needs) „Àâ ‰¥â¥’°«à“
·≈–√«¥‡√Á«°«à“§Ÿà·¢àß¢—π (»‘√‘«√√≥ ‡ √’√—μπå, 2550) ‚¥¬ “‡Àμÿ°“√‡°‘¥·√ß®Ÿß„®¡’À≈“¬°√≥’
°≈à“«∂÷ß “‡Àμÿ¢Õß°“√‡°‘¥·√ß®Ÿß„®‰«â¥—ßπ’È (æ‘∫Ÿ≈ ∑’ª–ª“≈, 2545, π. 156-159)

1. ·√ß®Ÿß„®∑’Ë‡°‘¥®“°μ—«º≈‘μ¿—≥±å (Product Buying Motives) ‰¥â·°à ·√ß®Ÿß„®∑’Ë
‡°‘¥¢÷Èπ°—∫ºŸâ∫√‘‚¿§∑’ËμâÕß°“√®– ◊́ÈÕ ‘π§â“·≈–∫√‘°“√Õ¬à“ß„¥Õ¬à“ßÀπ÷Ëß‡æ◊ËÕμÕ∫ πÕß§«“¡
μâÕß°“√¢Õßμπ„Àâ ‰¥â√—∫§«“¡æÕ„®

2. ·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ (Rational Buying Motives) ‡ªìπ·√ß®Ÿß„®∑’Ë‡°‘¥®“°
°“√„§√à§√«≠æ‘π‘®æ‘®“√≥“¢ÕßºŸâ´◊ÈÕÕ¬à“ß¡’‡Àμÿº≈°àÕπ«à“ ∑”‰¡®÷ß´◊ÈÕ ‘π§â“™π‘¥π—Èπ

3. ·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å (Emotion Buying Motive) ·∫àßÕÕ°‰¥â‡ªìπμâÕß°“√
®ÿ¥‡¥àπ‡ªìπ‡Õ°‡∑» (Individuality) μâÕß°“√Õπÿ‚≈¡§≈âÕ¬μ“¡ºŸâÕ◊Ëπ (Conformity) μâÕß°“√
§«“¡ –¥«° ∫“¬ (Comfort) μâÕß°“√§«“¡ ”√“≠‡æ≈‘¥‡æ≈‘π„® (Entertainment and
Pleasure) §«“¡∑–‡¬Õ∑–¬“π ¡—°„À≠à„ΩÉ Ÿß (Ambition)

4. ·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√Õÿª∂—¡¿å√â“π§â“ (Patronage Buying Motive) ‡°‘¥®“°„Àâ
∫√‘°“√¥’‡ªìπ∑’ËæÕ„® (Satisfactory Services) √“§“¬àÕ¡‡¬“ ¡‡Àμÿ ¡º≈ (Reasonable Prices)
∑”‡≈∑’Ëμ—Èß¢Õß√â“π –¥«°„π°“√‰ª´◊ÈÕ (Good Access to Location) ¡’ ‘π§â“„Àâ ‰¥â‡≈◊Õ°À≈“¬
Õ¬à“ß(Abundant to Assortment) ™◊ËÕ‡ ’¬ß¢Õß√â“π (Goodwill or image) §«“¡‡§¬™‘π
‡°’Ë¬«°—∫π‘ —¬°“√´◊ÈÕ (Buying Habits)

·π«§‘¥ ∑ƒ…Æ’‡°’Ë¬«°—∫°“√μ—Èß„®∑’Ë®–„™âß“π
§«“¡μ—Èß„®∑’Ë®–„™â (Intention to Use) À¡“¬∂÷ß §«“¡μ—Èß„®À√◊Õ‡®μπ“∑’Ë®–„™â

‡∑§‚π‚≈¬’π—ÈπÊ ´÷Ëß “¡“√∂«—¥‰¥â®“°°“√∑’ËºŸâ„™â “¡“√∂√—∫√Ÿâ ‰¥â∂÷ßª√–‚¬™πå∑’Ë‰¥â√—∫®“°°“√„™â
‡∑§‚π‚≈¬’·≈–°“√√—∫√Ÿâ∂÷ß§«“¡ßà“¬„π°“√„™â‡∑§‚π‚≈¬’°“√∑’ËºŸâ„™âß“π‡∑§‚π‚≈¬’‚¥¬‰¡àμâÕß„™â
§«“¡æ¬“¬“¡∑”§«“¡‡¢â“„®°“√„™âß“π√–∫∫¡“°®π‡°‘π‰ª  Õ¥§≈âÕß°—∫ Davis (1989) ∑’Ë„Àâ
§«“¡À¡“¬«à“ §«“¡μ—Èß„®„π°“√„™âß“π‡∑§‚π‚≈¬’À¡“¬∂÷ß ·ºπ°“√∑’Ë√—∫√Ÿâ ‰¥â«à“®–„™âÀ√◊Õ‰¡à„™â
ß“π‡∑§‚π‚≈¬’∫“ßÕ¬à“ß„πÕπ“§μ
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«‘∏’¥”‡π‘π°“√«‘®—¬
1. ª√–™“°√·≈–μ—«Õ¬à“ß
ª√–™“°√∑’Ë„™â„π°“√«‘®—¬§√—Èßπ’È §◊Õ ºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√∑’Ë‡§¬„™â∫√‘°“√ —Ëß

Õ“À“√ºà“π Mobile Application ™à«ß ∂“π°“√≥å ‚§«‘¥19 ÷́Ëß‡ªìπª√–™“°√∑’Ë‰¡à∑√“∫
®”π«π∑’Ë·πàπÕπ ¥—ßπ—Èπ ºŸâ«‘®—¬®÷ß§”π«π¢π“¥μ—«Õ¬à“ßμ“¡ Ÿμ√¢Õß Cochran (1977) ‚¥¬
°”Àπ¥§à“§«“¡‡™◊ËÕ¡—Ëπ 95% ‰¥â¢π“¥μ—«Õ¬à“ß‰¡àπâÕ¬°«à“ 385 μ—«Õ¬à“ß ‡æ◊ËÕ‡ªìπ°“√ªÑÕß°—π
§«“¡º‘¥æ≈“¥®“°°“√μÕ∫·∫∫ Õ∫∂“¡∑’Ë‰¡à ¡∫Ÿ√≥å ºŸâ«‘®—¬®÷ß°”Àπ¥„Àâ¡’°“√ ”√Õß‡æ‘Ë¡®”π«π
15 §π √«¡·∫∫ Õ∫∂“¡∑’Ë®–∑”°“√·®°∑—Èß ‘Èπ 400 ©∫—∫ ‚¥¬∑”°“√ ÿà¡μ—«Õ¬à“ß·∫∫ –¥«°
(Convenience Sampling) ‚¥¬°“√‡°Á∫¢âÕ¡Ÿ≈„™â°“√∑” 2 «‘∏’°“√§◊Õ ‡°Á∫¢âÕ¡Ÿ≈ÕÕπ‰≈πå
‡π◊ËÕß®“°‡ªìπ™à«ß ∂“π°“√≥å‚§«‘¥·≈–≈ß·®°„π∫â“ßæ◊Èπ∑’Ë ‡™àπ ≈“¥æ√â“« ®μÿ®—°√ ∫“ß´◊ËÕ
√—™¥“ ∫“ß‡¢π ‡æ√“–¡’®”π«πª√–™“°√§àÕπ¢â“ßÀπ“·πàπ

2. ‡§√◊ËÕß¡◊Õ∑’Ë„™â„π°“√«‘®—¬
‡§√◊ËÕß¡◊Õ„π°“√‡°Á∫¢âÕ¡Ÿ≈°“√«‘®—¬„π§√—Èßπ’È §◊Õ ·∫∫ Õ∫∂“¡ (Questionnaire) ‚¥¬

ºŸâ»÷°…“§âπ§«â“®“°∑ƒ…Ø’π—°«‘™“°“√ ·≈–π—°ªØ‘∫—μ‘∑’Ë‰¥â‡¢’¬π‰«â‡æ◊ËÕπ”¡“‡ªìπ¢âÕ¡Ÿ≈„π°“√
 √â“ß·∫∫ Õ∫∂“¡ ·≈–∑”°“√∑¥ Õ∫§«“¡‡™◊ËÕ¡—Ëπ¢Õß·∫∫ Õ∫∂“¡ (Reliability Test) ‚¥¬
æ∫«à“ ¡’§à“ —¡ª√– ‘∑∏‘Ï§«“¡‡™◊ËÕ¡—ËπÕ¬Ÿà√–À«à“ß 0.68-0.88 ´÷ËßÕ¬Ÿà„π√–¥—∫∑’Ë¬Õ¡√—∫‰¥â
(Hinton, McMurray, Brownlow 2004 pp.363-364) ÷́Ëß·∫∫ Õ∫∂“¡‰¥â·∫àßÕÕ°‡ªìπ
4 μÕπ§◊Õ

μÕπ∑’Ë 1 ‡ªìπ·∫∫ Õ∫∂“¡‡°’Ë¬«°—∫¢âÕ¡Ÿ≈ à«π∫ÿ§§≈¢Õß°≈ÿà¡μ—«Õ¬à“ß ‰¥â·°à ‡æ»
Õ“¬ÿ √–¥—∫°“√»÷°…“√“¬‰¥â Õ“™’æ ·≈– ∂“π¿“æ ‡ªìπ·∫∫ Õ∫∂“¡∑’Ë¡’≈—°…≥–ª≈“¬ªî¥
¡’§”μÕ∫„Àâ‡≈◊Õ°·≈–ºŸâμÕ∫‡≈◊Õ°‡æ’¬ß§”μÕ∫‡¥’¬« √«¡®”π«π 6 ¢âÕ

μÕπ∑’Ë 2 ‡ªìπ·∫∫ Õ∫∂“¡‡°’Ë¬«°—∫§«“¡∂’Ë„π°“√„™â∫√‘°“√·Õªæ≈‘‡§™—π (Application)
¢ÕßºŸâ„Àâ∫√‘°“√ Mobile Application ™à«ß ∂“π°“√≥å‚§«‘¥19 ¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√
¡’≈—°…≥–ª≈“¬ªî¥¡’§”μÕ∫„Àâ‡≈◊Õ°·≈–ºŸâμÕ∫‡≈◊Õ°‡æ’¬ß§”μÕ∫‡¥’¬« √«¡®”π«π 6 ¢âÕ

μÕπ∑’Ë 3 ‡ªìπ·∫∫ Õ∫∂“¡‡°’Ë¬«°—∫°“√¬Õ¡√—∫‡∑§‚π‚≈¬’¡’º≈μàÕ„π°“√„™â∫√‘°“√
 —ËßÕ“À“√ºà“π Mobile Application ´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å
‚§«‘¥-19 ¡’≈—°…≥–ª≈“¬ªî¥®”π«π 16 ¢âÕ ‚¥¬„™â¡“μ√“ à«πª√–‡¡‘π§à“§–·ππ (Rating
Scale) μ“¡·∫∫¢Õß Likert Scale ¡’∑“ß‡≈◊Õ°μÕ∫‰¥â 5 √–¥—∫ ‚¥¬¡’‡°≥±å°“√„Àâ§–·ππ¥—ßπ’È
(1 = πâÕ¬∑’Ë ÿ¥ 5 = ¡“°∑’Ë ÿ¥)

μÕπ∑’Ë 4 ‡ªìπ·∫∫ Õ∫∂“¡‡°’Ë¬«°—∫·√ß®Ÿß„®¡’º≈μàÕ„π°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π
Mobile Application ´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å ‚§«‘¥-19 ¡’≈—°…≥–
ª≈“¬ªî¥®”π«π 16 ¢âÕ ‚¥¬„™â¡“μ√“ à«πª√–‡¡‘π§à“§–·ππ (Rating Scale) μ“¡·∫∫¢Õß
Likert Scale ¡’∑“ß‡≈◊Õ°μÕ∫‰¥â 5 √–¥—∫ ‚¥¬¡’‡°≥±å°“√„Àâ§–·ππ¥—ßπ’È (1 = πâÕ¬∑’Ë ÿ¥ 5 =
¡“°∑’Ë ÿ¥)
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3. «‘∏’°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈
°“√«‘®—¬π’ÈºŸâ«‘®—¬‰¥â«‘‡§√“–Àå¢âÕ¡Ÿ≈‚¥¬„™â‚ª√·°√¡ ”‡√Á®√Ÿª ‚¥¬·∫àß‡ªìπ ∂‘μ‘‡™‘ßæ√√≥“

(Descriptive Statistics) ª√–°Õ∫¥â«¬ §à“√âÕ¬≈– (Percentage) §à“‡©≈’Ë¬ (Mean)  à«π
‡∫’Ë¬ß‡∫π¡“μ√∞“π (Standard Deviation) ·≈–∑”°“√∑¥ Õ∫ ¡¡μ‘∞“π ∂‘μ‘‡™‘ßÕπÿ¡“π
(Inferential Statistics) ‡æ◊ËÕ∑¥ Õ∫ ¡¡μ‘∞“π ‚¥¬„™â§à“ ∂‘μ‘ T-test F-test ·≈– Multiple
Regression ∑’Ë√–¥—∫π—¬ ”§—≠ 0.05

º≈°“√«‘®—¬
1. º≈°“√«‘‡§√“–Àå°“√¬Õ¡√—∫‡∑§‚π‚≈¬’¢Õß°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile

Application ™à«ß ∂“π°“√≥å‚§«‘¥19 ª√“°Ø¥—ßμ“√“ß∑’Ë 1

μ“√“ß∑’Ë 1 · ¥ß§à“‡©≈’Ë¬ (Mean) ·≈– à«π‡∫’Ë¬ß‡∫π¡“μ√∞“π (S.D.) ¢Õß°“√¬Õ¡√—∫
‡∑§‚π‚≈¬’¢Õß°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ™à«ß ∂“π°“√≥å ‚§«‘¥-19
„π¿“æ√«¡

°“√¬Õ¡√—∫‡∑§‚π‚≈¬’¢Õß°“√„™â∫√‘°“√ Mean S.D. √–¥—∫°“√¬Õ¡√—∫
  —ËßÕ“À“√ºà“π Mobile Application

 ™à«ß ∂“π°“√≥å ‚§«‘¥-19

¥â“π°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ°“√„™âß“π 4.21 0.65 ¡“°∑’Ë ÿ¥
¥â“π°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå°“√„™âß“π 4.20 0.65 ¡“°
¥â“π°“√√—∫√Ÿâ∂÷ß§«“¡‡ ’Ë¬ß°“√„™âß“π 3.97 0.75 ¡“°
¥â“π°“√√—∫√Ÿâ§«“¡‰«â«“ß„®°“√„™âß“π 4.15 0.64 ¡“°
               ¿“æ√«¡ 4.13 0.55 ¡“°

®“°μ“√“ß∑’Ë 1 ºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√∑’Ë‡ªìπμ—«Õ¬à“ß¡’°“√¬Õ¡√—∫‡∑§‚π‚≈¬’¢Õß
°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ™à«ß ∂“π°“√≥å ‚§«‘¥-19 „π¿“æ√«¡Õ¬Ÿà
„π√–¥—∫¡“° ·≈–‡¡◊ËÕæ‘®“√≥“„π√“¬¥â“π æ∫«à“ ¥â“π∑’Ë¡’§à“‡©≈’Ë¬ Ÿß∑’Ë ÿ¥ §◊Õ ¥â“π°“√√—∫√Ÿâ
§«“¡ßà“¬μàÕ°“√„™âß“π ·≈–¥â“π∑’Ë¡’§à“‡©≈’Ë¬ππâÕ¬ ÿ¥§◊Õ¥â“π°“√√—∫√Ÿâ¥â“π°“√√—∫√Ÿâ∂÷ß§«“¡
‡ ’Ë¬ß°“√„™âß“π

2. º≈°“√«‘‡§√“–Àå·√ß®Ÿß„®„π°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application
™à«ß ∂“π°“√≥å‚§«‘¥-19 ª√“°Ø¥—ßμ“√“ß∑’Ë 2



SUTHIPARITHAT JOURNAL Vol.35 No.2 April - June 202158

μ“√“ß∑’Ë 2 · ¥ß§à“‡©≈’Ë¬ (Mean) ·≈– à«π‡∫’Ë¬ß‡∫π¡“μ√∞“π (S.D.) ¥â“π·√ß®Ÿß„®¢Õß°“√
„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ™à«ß ∂“π°“√≥å ‚§«‘¥-19 „π¿“æ√«¡

·√ß®Ÿß„®¢Õß°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mean S.D. √–¥—∫°“√¬Õ¡√—∫
 Mobile Application ™à«ß ∂“π°“√≥å
                ‚§«‘¥-19

¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°μ—«º≈‘μ¿—≥±å 4.13 0.65 ¡“°
¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ 4.01 0.62 ¡“°
¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å 3.95 0.71 ¡“°
¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√Õÿª∂—¡¿å√â“π§â“ 4.08 0.63 ¡“°
                 ¿“æ√«¡ 4.04 0.53 ¡“°

®“°μ“√“ß∑’Ë 2 ºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√∑’Ë‡ªìπμ—«Õ¬à“ß¡’·√ß®Ÿß„®°“√„™â∫√‘°“√
 —ËßÕ“À“√ºà“π Mobile Application ™à«ß ∂“π°“√≥å ‚§«‘¥19 „π¿“æ√«¡ Õ¬Ÿà„π√–¥—∫¡“°
·≈–‡¡◊ËÕæ‘®“√≥“„π√“¬¥â“π æ∫«à“ ¥â“π∑’Ë¡’§à“‡©≈’Ë¬ Ÿß∑’Ë ÿ¥ §◊Õ ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°
μ—«º≈‘μ¿—≥±å ·≈–¥â“π∑’Ë¡’§à“‡©≈’Ë¬ππâÕ¬ ÿ¥ §◊Õ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å

3. º≈°“√∑¥ Õ∫ ¡¡μ‘∞“π
 ¡¡μ‘∞“π∑’Ë 1 °“√¬Õ¡√—∫‡∑§‚π‚≈¬’¡’º≈μàÕ„π°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile

Application ´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å ‚§«‘¥19

μ““√“ß∑’Ë 3 º≈°“√«‘‡§√“–Àå°“√¬Õ¡√—∫‡∑§‚π‚≈¬’¡’º≈μàÕ„π°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile
Application ´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å ‚§«‘¥19

          μ—«·ª√Õ‘ √– B Beta t-value P value
°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ°“√„™âß“π 0.29 0.28 4.98 0.000
°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå°“√„™âß“π 0.13 0.13 2.29 0.022
°“√√—∫√Ÿâ¥â“π§«“¡ª≈Õ¥¿—¬ 0.18 0.20 3.80 0.000
°“√√—∫√Ÿâ§«“¡‰«â«“ß„® 0.11 0.11 2.02 0.044

           §à“§ß∑’Ë 1.05 5.00 0.000
R=0.529 R2=0.350 F=53.253 p value = <0.000

®“°μ“√“ß∑’Ë 3 º≈°“√«‘‡§√“–Àå æ∫«à“ °“√¬Õ¡√—∫‡∑§‚π‚≈¬’¢ÕßºŸâ∫√‘‚¿§„π
°√ÿß‡∑æ¡À“π§√ ¡’º≈μàÕ§«“¡μâÕß°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ´È” ¥â“π
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°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ°“√„™âß“π ¥â“π°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå°“√„™âß“π ¥â“π°“√√—∫√Ÿâ¥â“π§«“¡
ª≈Õ¥¿—¬ ·≈–¥â“π°“√√—∫√Ÿâ§«“¡‰«â«“ß„® ¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile
Application ´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å‚§«‘¥-19  Õ¬à“ß¡’π—¬ ”§—≠
∑“ß ∂‘μ‘ (p value<0.000) ´÷Ëßμ—«·ª√∑—Èß ’Ë  “¡“√∂Õ∏‘∫“¬§«“¡μ—Èß„®„™â∫√‘°“√ —ËßÕ“À“√ºà“π
Mobile Application ´È” ™à«ß ∂“π°“√≥å ‚§«‘¥19 ‰¥â√âÕ¬≈– 35 (R2 = 0.350) ‚¥¬ ¥â“π
°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ°“√„™âß“π¡’Õ‘∑∏‘æ≈¡“°∑’Ë ÿ¥ √Õß≈ß¡“ §◊Õ ¥â“π°“√√—∫√Ÿâ¥â“π§«“¡ª≈Õ¥¿—¬
¥â“π°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå°“√„™âß“π ·≈–¥â“π°“√√—∫√Ÿâ§«“¡‰«â«“ß„® μ“¡≈”¥—∫  “¡“√∂‡¢’¬π
 ¡°“√æ¬“°√≥å„π√Ÿª·∫∫§–·ππ¥‘∫‰¥â¥—ßμàÕ‰ªπ’È

(°“√¬Õ¡√—∫‡∑§‚π‚≈¬’) = 1.05 + 0.29 (¥â“π°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ°“√„™âß“π) + 0.13
(¥â“π°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå°“√„™âß“π) + 0.18 (¥â“π°“√√—∫√Ÿâ¥â“π§«“¡ª≈Õ¥¿—¬) + 0.11
(¥â“π°“√√—∫√Ÿâ§«“¡‰«â«“ß„®)

 ¡¡μ‘∞“π∑’Ë 2 ·√ß®Ÿß„®¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application
´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å ‚§«‘¥-19

μ“√“ß∑’Ë 4 º≈°“√«‘‡§√“–Àå·√ß®Ÿß„®¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application
´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å ‚§«‘¥-19

          μ—«·ª√Õ‘ √– B Beta t-value P value

·√ß®Ÿß„®∑’Ë‡°‘¥®“°μ—«º≈‘μ¿—≥±å 0.33 0.32 6.25 0.000
·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ 0.19 0.18 3.54 0.000
·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å 0.16 0.17 3.45 0.001
·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√Õÿª∂—¡¿å√â“π§â“ 0.13 0.12 2.51 0.012

           §à“§ß∑’Ë 0.659 3.40 0.001
R=0.661  R2=0.437 F=76.764 p value = <0.000

º≈°“√«‘‡§√“–Àå æ∫«à“ ·√ß®Ÿß„®¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ¡’º≈μàÕ§«“¡
μâÕß°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ´È” ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°μ—«º≈‘μ¿—≥±å
¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å ·≈–¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√
Õÿª∂—¡¿å√â“π§â“ ¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ´È”¢ÕßºŸâ∫√‘‚¿§„π
°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å‚§«‘¥19 Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘ (p value<0.000)
´÷Ëßμ—«·ª√∑—Èß ’Ë  “¡“√∂Õ∏‘∫“¬§«“¡μ—Èß„®„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application È́”
™à«ß ∂“π°“√≥å ‚§«‘¥19 ‰¥â√âÕ¬≈– 43.70 (R2 = 0.437) ‚¥¬ ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°
μ—«º≈‘μ¿—≥±å¡’º≈¡“°∑’Ë ÿ¥ √Õß≈ß¡“ §◊Õ ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥
®“°Õ“√¡≥å ·≈–¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√Õÿª∂—¡¿å√â“π§â“ μ“¡≈”¥—∫  “¡“√∂‡¢’¬π ¡°“√
æ¬“°√≥å„π√Ÿª·∫∫§–·ππ¥‘∫‰¥â¥—ßμàÕ‰ªπ’È
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(·√ß®Ÿß„®) = 0.659 + 0.33 (¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°μ—«º≈‘μ¿—≥±å) + 0.19 (¥â“π·√ß
®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈) + 0.16 (¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å) + 0.13 (¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥
®“°°“√Õÿª∂—¡¿å√â“π§â“)

Õ¿‘ª√“¬º≈
®“°»÷°…“æ∫«à“ °“√¬Õ¡√—∫‡∑§‚π‚≈¬’¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ ¡’º≈μàÕ§«“¡

μâÕß°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application È́” ¥â“π°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ°“√„™âß“π
¥â“π°“√√—∫√Ÿâ∂÷ßª√–‚¬™πå°“√„™âß“π ¥â“π°“√√—∫√Ÿâ¥â“π§«“¡ª≈Õ¥¿—¬ ·≈–¥â“π°“√√—∫√Ÿâ§«“¡
‰«â«“ß„® ¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application È́”¢ÕßºŸâ∫√‘‚¿§„π
°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å‚§«‘¥-19 · ¥ß„Àâ‡ÀÁπ«à“ ºŸâ∫√‘‚¿§„π‡¢μ°√ÿß‡∑æ¡À“π§√
¡’º≈μàÕ¥â“π°“√√—∫√Ÿâ§«“¡ßà“¬μàÕ°“√„™âß“π ‡™àπ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π·Õªæ≈‘‡§™—π
(Application) ¡’√Ÿª·∫∫°“√„™âß“πßà“¬ ‰¡à¬ÿàß¬“° À√◊Õ°“√∑’Ë·Õªæ≈‘‡§™—π (Application)
¡’°“√®—¥À¡«¥À¡Ÿà™—¥‡®π‡æ◊ËÕßà“¬μàÕ°“√„™âß“π ‡¡◊ËÕ¡’§«“¡√Ÿâ§«“¡‡¢â“„®∂÷ß§«“¡ßà“¬μàÕ°“√„™â
ß“π√–∫∫ —ËßÕ“À“√ºà“π·Õªæ≈‘‡§™—π (Application) °Á®–™à«¬„ÀâºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√
‰¥â√—∫§«“¡ –¥«° ∫“¬·≈–¡Õß‡ÀÁπ∂÷ßª√–‚¬™πåμàÕ°“√„™âß“π·≈–‡°‘¥°“√μ—¥ ‘π„®„™â∫√‘°“√
 —ËßÕ“À“√ºà“π·Õªæ≈‘‡§™—π (Application) „π∑’Ë ÿ¥ ´÷Ëß Õ¥§≈âÕß°—∫ ¡¡μ‘∞“π∑’Ëμ—Èß‰«â
πÕ°®“°π’È º≈°“√»÷°…“¬—ßæ∫«à“·√ß®Ÿß„®¡’º≈μàÕ„π°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile
Application È́”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å ‚§«‘¥-19 ¥â“π·√ß®Ÿß„®∑’Ë
‡°‘¥®“°μ—«º≈‘μ¿—≥±å ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ ¥â“π·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å ·≈–¥â“π
·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√Õÿª∂—¡¿å√â“π§â“ ¡’º≈μàÕ°“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application
´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å‚§«‘¥-19 Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘
Õ“®‡π◊ËÕß¡“®“° °“√„™â∫√‘°“√ —ËßÕ“À“√ºà“π Mobile Application ∑’Ë¡“®“°·√ß®Ÿß„®∑’Ë
‡°‘¥®“°μ—«º≈‘μ¿—≥±å °“√ÕÕ°·∫∫„Àâ„™âß“π‰¥âßà“¬  “¡“√∂μÕ∫ πÕß§«“¡μâÕß°“√¢Õß
ºŸâ∫√‘‚¿§‰¥â‡ªìπÕ¬à“ß¥’  àßº≈„Àâ∑—»π§μ‘∑’Ë¥’μàÕ·√ß®Ÿß„π„π°“√„™âß“π ´÷Ëß Õ¥§≈âÕß°—∫ß“π«‘®—¬
¢Õß (æ‘∫Ÿ≈ ∑’ª–ª“≈, 2545, π. 156 -159)  “‡Àμÿ°“√‡°‘¥·√ß®Ÿß„®¡’À≈“¬°√≥’ 1. ·√ß®Ÿß„®
∑’Ë‡°‘¥®“°μ—«º≈‘μ¿—≥±å (Product Buying Motives) ‰¥â·°à ·√ß®Ÿß„®∑’Ë‡°‘¥¢÷Èπ°—∫ºŸâ∫√‘‚¿§
∑’ËμâÕß°“√®–´◊ÈÕ ‘π§â“·≈–∫√‘°“√Õ¬à“ß„¥Õ¬à“ßÀπ÷Ëß‡æ◊ËÕμÕ∫ πÕß§«“¡μâÕß°“√¢Õßμπ„Àâ ‰¥â√—∫
§«“¡æÕ„® 2. ·√ß®Ÿß„®∑’Ë‡°‘¥®“°‡Àμÿº≈ (Rational Buying Motives) ‡ªìπ·√ß®Ÿß„®∑’Ë‡°‘¥
®“°°“√„§√à§√«≠æ‘π‘®æ‘®“√≥“¢ÕßºŸâ´◊ÈÕÕ¬à“ß¡’‡Àμÿº≈°àÕπ«à“ ∑”‰¡®÷ß´◊ÈÕ ‘π§â“™π‘¥π—Èπ
3. ·√ß®Ÿß„®∑’Ë‡°‘¥®“°Õ“√¡≥å (Emotion Buying Motive) ·∫àßÕÕ°‰¥â‡ªìπμâÕß°“√®ÿ¥‡¥àπ‡ªìπ
‡Õ°‡∑» (Individuality) μâÕß°“√Õπÿ‚≈¡§≈âÕ¬μ“¡ºŸâÕ◊Ëπ (Conformity) μâÕß°“√§«“¡ –¥«° ∫“¬
(Comfort) μâÕß°“√§«“¡ ”√“≠‡æ≈‘¥‡æ≈‘π„® (Entertainment and Pleasure) §«“¡
∑–‡¬Õ∑–¬“π¡—°„À≠à„ΩÉ Ÿß (Ambition) 4. ·√ß®Ÿß„®∑’Ë‡°‘¥®“°°“√Õÿª∂—¡¿å√â“π§â“ (Patronage
Buying Motive) ‡°‘¥®“°„Àâ∫√‘°“√¥’‡ªìπ∑’ËæÕ„® (Satisfactory Services) √“§“¬àÕ¡‡¬“ ¡
‡Àμÿ ¡º≈ (Reasonable Prices) ∑”‡≈∑’Ëμ—Èß¢Õß√â“π –¥«°„π°“√‰ª´◊ÈÕ (Good Access
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to Location) ¡’ ‘π§â“„Àâ ‰¥â‡≈◊Õ°À≈“¬Õ¬à“ß(Abundant to Assortment) ™◊ËÕ‡ ’¬ß¢Õß√â“π
(Goodwill or image) §«“¡‡§¬™‘π‡°’Ë¬«°—∫π‘ —¬°“√ ◊́ÈÕ (Buying Habits) πÕ°®“°π’È¬—ß¡’∫â“ß
 à«π∑’Ë∑’Ë Õ¥§≈âÕß°—∫ (Smith & Taylor, 2004, p. 102) ·∫∫®”≈Õß ‘Ëß°√–μÿâπ·≈–°“√μÕ∫
 πÕß (Stimulus-response model) À√◊Õ·∫∫®”≈Õß°≈àÕß¥” (Black box model) ‡ªìπ°“√
»÷°…“¥â“π®‘μ«‘∑¬“ºŸâ∫√‘‚¿§

¢âÕ‡ πÕ·π–
1. ¢âÕ‡ πÕ·π–∑’Ë‰¥â®“°°“√«‘®—¬
º≈®“°“√»÷°…“‡√◊ËÕß ç°“√¬Õ¡√—∫‡∑§‚π‚≈¬’·≈–·√ß®Ÿß„®∑’Ë¡’º≈μàÕ°“√„™â∫√‘°“√

 —ËßÕ“À“√ºà“π Mobile Application ´È”¢ÕßºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√™à«ß ∂“π°“√≥å
‚§«‘¥-19é æ∫«à“ √–∫∫°“√„Àâ∫√‘°“√ºà“π·Õªæ≈‘‡§™—π (Application) ¬—ß¡’¢âÕ®”°—¥„π°“√„™â
ß“π √«¡‰ª∂÷ß°“√∑”§«“¡‡¢â“„®„π√–∫∫∑’Ë¬—ß§ß¡’§«“¡°—ß«≈Õ¬Ÿà ¥—ßπ—Èπ ºŸâ«‘®—¬®÷ß‰¥â„Àâ¢âÕ‡ πÕ
·π–®“°º≈°“√«‘®—¬„π§√—Èßπ’È ¥—ßπ’È

1.1 ºŸâª√–°Õ∫°“√§«√„Àâ§«“¡ ”§—≠„π°“√æ—≤π“√–∫∫§«“¡ª≈Õ¥¿—¬·≈–∑—π
 ¡—¬¢Õß·Õªæ≈‘‡§™—π (Application) „Àâ¥’¬‘Ëß¢÷Èπ‡æ◊ËÕμÕ∫‚®∑¬åºŸâ∫√‘‚¿§∑’Ë¡’°“√„™â‡ªìπ®”π«π¡“°

1.2 ºŸâª√–°Õ∫°“√§«√æ—≤π“√–∫∫°“√„™âß“π„Àâ¡’°“√„™âß“π‰¥âßà“¬¢÷Èπ‡æ◊ËÕ
√Õß√—∫°≈ÿà¡§π∑’Ë¡’Õ“¬ÿ 45 ªï¢÷Èπ‰ª „π°“√‡¢â“¡“„™â∫√‘°“√ºà“π·Õªæ≈‘‡§™—π (Application)
∑’Ë¡’·π«‚πâ¡®–‡æ‘Ë¡¢÷Èπ„πÕπ“§μ

1.3 ºŸâª√–°Õ∫°“√§«√‡æ‘Ë¡øï‡Õ‡®Õ√å∑’Ë ◊ËÕ„Àâ‡ÀÁπ∂÷ß§«“¡∑—π ¡—¬ ‡™àπ √–∫∫
μ‘¥μ“¡°“√ —ËßÕ“À“√·∫∫ Real Time ‡ªìπμâπ

2. ¢âÕ‡ πÕ·π– ”À√—∫°“√«‘®—¬§√—ÈßμàÕ‰ª
ºŸâ«‘®—¬‰¥â„Àâ¢âÕ‡ πÕ·π– ”À√—∫ß“π«‘®—¬§√—ÈßμàÕ‰ª ¥—ßπ’È

2.1 §«√∑”°“√¢¬“¬¢Õ∫‡¢μ°“√«‘®—¬„Àâ°«â“ß¢÷Èπ‚¥¬‡æ‘Ë¡°≈ÿà¡μ—«Õ¬à“ß∑’Ë‡ªìπ‡¢μ
æ◊Èπ∑’Ëª√‘¡≥±≈ ‡æ◊ËÕ„Àâ§√Õ∫§≈ÿ¡ª√–™“°√∑’Ë„™â∫√‘°“√ºà“π·Õªæ≈‘‡§™—π (Application)

2.2 §«√»÷°…“‡ª√’¬∫‡∑’¬∫ªí®®—¬¥â“π à«πª√– ¡∑“ß°“√μ≈“¥∑’Ë¡’º≈μàÕ°“√
μ—¥ ‘π„®„™â∫√‘°“√ —ËßÕ“À“√ºà“π  ·Õªæ≈‘‡§™—π (Application)

2.3 §«√»÷°…“„π¥â“π¢ÕßºŸâª√–°Õ∫°“√√â“π§â“∑’Ë‡¢â“√à«¡„Àâ∫√‘°“√ºà“π·Õªæ≈‘‡§™—Ëπ
 “¡“√∂„™â‡ªìπ·π«∑“ß„π°“√«“ß·ºπ°“√μ≈“¥‡æ◊ËÕ°“√∫√‘À“√®—¥°“√·≈–‡æ‘Ë¡‚Õ°“ „π°“√
·¢àß¢—π∑“ß∏ÿ√°‘®
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