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Abstract

The objective of this research is to study 5A’s of Tourism components that
influence Thai tourists’ decision in creative tourism at Baan Bangkhen. Questionnaires
were used to gather data from December 2020 to January 2021 with the sample of
400 travelers who attended to travel to Baan Bangkhen. Also, this research has
been using t-test, f-test analyze. Hypothesis testing is performed using Pearson’s
product moment correlation coefficient and multiple regression analysis.

Hypothesis testing found that different age was related to travel to creative
tourism at Baan Bangkhen with statistic significant at 0.05. 5A’s Tourism which
were attraction, amenities, activities and awareness had affected to travel to creative

tourism at Baan Bangkhen with statistic significant at 0.01. For accessibilty part, it
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had affected to travel to creative tourism at Baan Bangkhen with statistic significant

at 0.05 and influencing factor was effective at 62.30.

Keywords: Baan Bangkhen, Creative Tourism, Tourists’ Decision, 5A’s of Tourism
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