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Abstract

This research aimed at studying the marketing factors that influenced
the decision to buy the commercial buildings of customers in Bang Yai District,
Nonthaburi Province. Data were collected from 400 customers who bought the
commercial buildings in Bang Yai District, Nonthaburi Province, which was used
as a research tool. Data were analyzed by using descriptive statistics, means,
percentage, standard deviation, and, the hypothesis test was performed by using
statistics as T-test, one-way analysis of variance (ANOVA), Pearson’s correlation
coefficient, and multiple regression analysis.

It was found from the research that most respondents were males whose
ages were 51 years old and over, were married, were graduated with the Bachelor

Degree, whose careers were business owners/ freelancers, and whose income was
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40,001 — 50,000 baht per month. It was found from the hypothesis test that the
personal factor which was career, influenced the decision to buy the commercial
buildings of customers in Bang Yai District, Nonthaburi Province. And the marketing
factors that influenced the decision to buy the commercial buildings of customers
in Bang Yai District, Nonthaburi Province included price, distributional channel, and
marketing promotion with statistical significance of 0.05 level, with the effect size

of efficiency of 62.70 percent.

Keywords: Marketing Factors, Commercial Building, Decision to Buy, Nonthaburi
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