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Abstract

The objectives of this study were to study the technology acceptance
in online food ordering and marketing mix factors Impacting consumer
decision marking in online food ordering in Mueang Chiang Mai District,
Chiang Mai Province. The samples are of 400 customers who ever used online
food ordering and lived in Mueang Chiang Mai District, Chiang Mai Province
and consumed online food ordering by using convenience sampling method.
The data analysis was conducted by mean, standard deviation, Pearson
correlation coefficient and stepwise multiple regression analysis.

The results showed that overall, the technology acceptance in online
food ordering is at the highest level, marketing mix factors has a high level
of importance, and consumer decision making in online food ordering has a
high level of importance. Moreover, consumer decision making in online food
ordering has positive relation with a statistical significance level at 0.01 on the
technology acceptance in online food ordering and marketing mix factors. The
results of multiple regression analysis showed that 2 independent variables
which are the technology acceptance in online food ordering and marketing
mix factors can predict consumer decision making in online food ordering at
38.50 percent. Online food business or entrepreneurs should develop features
efficiency of online food ordering application and improve marketing mix
factors conform to consumer’s need to increase the competitiveness and the

number of consumers using the service.

Keywords: Technology Acceptance, Marketing Mix, Consumer Decisions

Making, Food Delivery, Food Online
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AN 1 UEAIAANLTE AnSandunusssvinenisuansumaluladlun1sfenivng
paulail (X) NUuEUYIEFINNIINITARNA (X)

Aulsdase la9asulseaune A1 Sig LAY
M5ARIA 4ps (X2) | (2-tailed) | ANANAUS (r)

mszansuwmalulad 0.635* 0.000 J1unans
fFopvseaula (X) Tufrneuan

= Jupf1ANNNAANILAY 0.01
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R’ = 0.385
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