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Abstract

The purpose of this paper is to offer knowledge and suggestions to Thai
entrepreneurs in the digital economy. From the literature review, it was found
that there are two ways to become an integrative entrepreneur. First, there must
be an input that passes the internal process to obtain the result. Second, the
characteristics of an entrepreneur include innovativeness, daring to face risks and
proactive work. Entrepreneurial characteristics seem to be most suitable for
entrepreneurship in the digital economy in an effort to create value for products
and / or manage innovatively in order to meet customer needs. The courage to
take risks is important to enable entrepreneurs to succeed in doing business.
Management should encourage employees to be proactive at work to mitigate the

effects of uncertainty. The results will be useful in the offering of products and
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services that are of primary value to the customer and to maximize satisfaction. It
represents an opportunity and a challenge for Thai entrepreneurs with the potential

to expand their business to the world market.

Keywords: Entrepreneurship, Digital Economy, Innovativeness, Pro-Activeness, Risk

Taking
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wagwsrasmaidufusznaunis

wadnsvasniugusznaunsluiid wanede ssusznevseswadng (Outcome
components) FutsznauiieszduaNEEaeInsUsznaunsfidanalduiveu fod
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ﬁﬂﬁzﬂaumsﬁﬁ”mﬁoﬁ saulnainwunsdnelulszimaansgawdnm sesasnndunan
Uszinaglsy snusivszmalundueideiof fAnsandnyusmIgussnaumaieaad
doudneiios Turnisidoitndsmsuengunanivindiaenauiiugussnaunisuninni
3 Anuanmuzdefy iU Dess, Lumpkin, and Taylor (2005) Tésuaid Tasasnisifiu
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fladwiidi NsEUIUNSUSZNAUNTS NAANS
(Inputs) (The entrepreneurial (Outcomes)
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1. fgundon 1. fvualana 1. 28785309
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(Innovativeness)
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(Risk taking)
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Al 1 wwmemadudsznaumslugaiassgianaa
ﬁmz AALLURIYDY Morris et al. (1994); Kuratko et al. (2015); Vaillant and Lafuente
(2018)
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(1)  ANNAIWNITANWUIANTIN (Innovativeness) ¥NIBTY ATNWHIINDDY
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Dunsrununsnanssuviensdanssianaiiinadusdadudiuaznszuiuns
v3auinsiniiifiquerdagndn Belundniuanusansanisuianssuasdoaindae
ANNANTIWATIABIAMAY (Value based creativity) HarnSUJURIUIINNITARDEN
Faasuzraeniinauniefinouieiiedelnd  wasfididuniin1sfnegeadeasss
Aansenanudnlmildaslugnisujifadeiionsusulgeduduaz/miauinisd
dnausliungndildatrogniasuazasudu samivasiieujifiesedienszuiunis
ﬁﬁtﬁﬂua:ﬁﬂi:ﬁm%mwga Marion (2006) léiuuvdszinasuinnssueamduninngsy
ﬁE\I%’NE\Iﬁﬁ%uﬁ)’lnmmﬁmmﬂmmmﬂ (Market-based innovations) wazuIANTIN
g5uaTIRTu AN T memalulad (Technology-based innovations) Tagsiangsy
figd9a3383uann1sfaen1szevaataty usunuzesiudfuansdiiiuions
napvtveanuanaaniiiusglutlagiiu wanandl uianssnfiadeassfiuain
anufpsnsesnaalsznaufiomaluladinising 4 fudeneuaussaiilongesgnén
Tumaelnd ¢ fiedu 99 Marion (2006) lilmdswin “Wuutanssuiiadroassd
ag19laisaiiloy” (Discontinuous Innovations) SUUTANTINAE9NIIATUINANN
fimtimamalulad (Technology-based innovations) tJun1ssuemaluladadsiv
wazflumaluladszivgaiedumlsliungnédsiinnudonlosiunaniusindoy Hsdy
anénlunanatlayiuissuianssumadiifuuinnssaiiaisassdiustnedundu (Radical
innovations) aInMafnsflsumsissnuintanssaiis$eassstuananuiesnts
299ma9 (Market-based innovations) 2% #ANNEFUBENNNAUNMIARILIARA Tuany
fusanssnfiasassdtuananuimimomalulad (Technology-based innovations)
aeldanuddetrsanniudiunsnan g du Plessis (2007) l@lanuvisnezad
“anusnInIanuiangsy” el Msadvenaiuazansdn e inaaws s
ngsha Bsliianuddiunstsulqenssuaumsdfugsianelusednsuazlaseaie
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g3fe lawAnAuduacuinmsfiadviumuaudesnmsvesaaa uenand dineiu
winnssnuiesd (2552) laldanananeaes “aanuaansaneuiansan” 41 nanetl
msvhasiminiinanmsldanaiuazanadnaiwassaniyss lomideiassgiauazdon
fofu wianssndadunssuumsiitieannmihanuduasanudniisieassdunuan
fuanuEnsalumMIimsdans esiwliiadugsiauianssuniegsialnluga
favia suazihldgnsasmulmifidawasemsiisdannuasnsolunsugeiusesdsz g
Vaillant and Lafuente (2018) tgusuuzin fusznaunsfifiannasansanouiansss
dpenefissansnmuassofusiogsfaiu sufudesdoantszaunmninsufitensio
WBovanuasideauliinnn ¢ 2asil Korra, Giotopoulos, and Tsakanikas (2018) 37

vaa

namITeldiausuuzdn fuszneunsfinuenainasifuiiifianassnsoniouianssu
Hduwdaudrsniuseeiaalafifinnudinduanusuiteudadian (CSR) THundqe
Jeazvhliimsvszneuntagshevesesdnaiulysgnedediu

2) n’m‘sné”uwfizymw@m (Risk taking) ﬁa%ﬁ’ﬂéfwﬁcgﬂmmiLﬂuﬁﬁiznaum‘i
fafiges Ao “manduwByaudes” Moris et al. (2008) na1291 “AnwLEEY” As
anaisdurssmaiaanugyievieniswinnavsssanunisaiviemalduszlem
vi3amaannssluzasanunisal desveanldandeiiesdnigsiamednidianauisndu
Tavisevhfanssuetnslaetnnils asAnsgshagnuszimdiiiumsaelfiaadsamiegsia
Forwldfennudeeannnispensumadsuifiufeiiausuigndmioibenin “ansies
éﬁumimmﬂw%mmLﬁﬂoﬁwuqﬁadﬁ” (Demand-side risk) &uA (1) ANuEesaieIfy
anwupsuaznsiflesdodusmeiiasangenzin 2) anudsaieaiugni e
nMsTmnguegndinlifisunaseTasiuesinigsne wisiAnannsluiiendonansious
maomﬁmiﬁﬁﬁﬁ)Lﬁmmmﬁﬂmﬂmﬁamﬁwmu.muﬁ @) AnNEBafsIfuNTUEeTY
suwngiiasanmsudsuulasmelulafadslnaviemadnunvssguiensln @) anw
Weieaiudeimuandengrane Wy evinsgshagnitesievaiiiuavihlidenasions
ﬁ'}tﬁuﬁq‘sﬁﬂﬂmm (5) m’mLﬁﬂoLﬁmﬁ’un'ﬁﬁuﬁmﬂmgﬁa U INAAMNAUKIUNIINIT
Wu WiawassgiaansusmeihiF§uilnaldasduanas uazanadseunisnianse
mﬂmﬁ'mﬁmqﬂmu (Supply side risks) 1dun (1) anudsaienfunissiiuey a1
Anndnmm lumImuaiviaanndnmal lunsUssauenasmiaiuiusdugsiavi i
Tdaunsandndudlimuund (2) ﬂ’nmﬁﬂmﬁ'mﬁumﬂﬁqﬁmu U IRAAMNKANAIA
vavifseiiadunsndn vilviesdnsgsialisansanandudlaiunm @) ansdsaisaiy
walulad 8@ doyanfuanududdysasesdnisgsiagnlasnisy (4) anadseiien
AULINIU B9 miﬂ‘s:ﬁamqmmﬁﬂﬁmiwﬁmlaiﬁumuﬁmum (5) ANMEEaAEINY
niudRu 0f  inANRevnaTeseTaedng Hudu nsfneunifenIndndyainy
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WWeovazlianuddiuasissanzyana (Personal risk) uazaaLdseiizouslaly
JLAUBIANT (Learnable risks) (Covin & Shevin, 1991; Lumpkin & Dess, 1996) Fofl
Foaquiihauladed nandudyenudssiudiieiddyegusznounsfivszay
mméf%%ﬁuﬁﬁﬁa Fanaamdasiiu Antoncic and Hisrich (2003) finanvd1 mMsndwdey
ansdsadunusnsusisdysesnndugszneunts uaznndwByanuisaiu
Audnsuid Ay Banagnszesesdnsgsianmelfisnmundesilifinnuuiusudndie
(Covin & Slevin, 1991) usnanil m3ndundaanudssiiuanuaansazesguims
suAnsgsialumsdindulandwnaiufisusewnlonmamsgsia dndsnisngamilslii
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miuJ5wuﬁmmaﬁoﬂui’muﬁﬁmmv;iuﬂnﬂ (2) MINEUNBLANHEBINNTTLIUNT
ANTWIY LHU mﬁuﬁmmLﬁmﬁmﬂstﬁm%mwmmwﬁnmu (3) MINRKBYANN
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anudpoiiFeusldiiouifisutuguaomegsfia (Lumpkin & Dess, 2001) usnanil
ql37390u Sunwa wazdBn g (2562) wud woRnssnzeviUsrnaunislugusiinasu
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Jufudiosnseyindenrandeiiaziiniulinniigaifietlosiuanuiewaiafienaiieduls
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madeulieilamnielana niossaciedamatutigwniu q wieldlomaiiadu
TiAnysclomisosu fedsnsfiiadvassduaszudanini Sapnndasiu Zhan (2006)
fiaguanamanezes “mavheudegn” 1 vneis majsldganadise wunssieu
MsANmsEmTi s eanalasuidas mImaenmgnsaiitiniuanaanunisal
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