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Abstract

The objectives of this research were to study the guidelines of digital
marketing communication for creating awareness of OTOP Inno-life (Nawatvidhi)
in Banphukhae, Chaloemphrakiat District, Saraburi Province and to study the
guidelines for developing digital marketing communications for creating awareness
of OTOP Inno-life (Nawatvidhi) in Banphukhae, Chaloemphrakiat District, Saraburi
Province. This research is a qualitative research. The main informants of
this research study were divided into 4 groups: a group of community leaders,

entrepreneurs, community members and government officials. The data were
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collected through interviews, observation, and a survey. After that, the researcher
utilized descriptive analysis to assess the qualitative data by describing the
information gleaned from the interview and secondary sources. The study found
that there were several forms of the digital marketing communications for creating
awareness of OTOP Inno-life (Nawatvidhi). The forms include: 1) creating a key
message to communicate with customers; 2) creating identity through information
providers and products; 3) creating a market culture; 4) using advertising
and public relations with content; 5) marketing communication using online
influencers; 6) developing of online distribution channels; 7) Advertising on Facebook;
8) designing digital media with modern graphics and giving useful information.
The guidelines for the development of digital marketing communication were:
1) creating the outstanding identity of places and products; 2) creating sales
channels though online channels; 3) creating communication channels in foreign

languages; 4) being able to adapt in trends of changing and new technology.

Keywords: Marketing Communication, Digital Marketing, Awareness, OTOP

Inno-Life, Ban Phu Khae
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