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Abstract

The two objectives of this research are to study personal factors such
as gender, age, education, marital status, monthly income and occupation that
influence on customers’ purchasing decisions of gaming gear products in Bangkok
and to study the service marketing mix factors that influence on customers’
purchasing decisions of gaming gear products in Bangkok. The research instrument
to collect data was online questionnaire via google form. The samples consisted
of 400 customers who purchased gaming gear products for less than 1 year
at the dealer’s store in Bangkok. The data were analyzed by using descriptive
statistics such as percentage, mean, standard deviation, and inferential statistics
such as t-Test, F-test, Pearson’s Product Moment Correlation Coefficient and
Multiple Regression Analysis, were used for hypothesis testing and analysis.

The results revealed that the majority of respondents were males between
the ages of 30-35 years old, had a bachelor's degree, worked for a private
company, were single, and earned between 20,001-30,000 baht per month. The
testing of Hypotheses revealed that customers in Bangkok with all personal factors
were unrelated to the purchasing decision of gaming gear products in Bangkok.
It was discovered that factors such as product, place, promotion, and physical

evidence were statistically significant at 0.05 and R square was at 43.50 percent.

Keywords: Service Marketing Mix, Buying Decision, Gaming Gears Accessories
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A9l 2 agannAgiui 1 Tdeiuduyanaiiuandeiuiinasensdaduladofud

ANNAFIY laduanynaaiiinasiansindula t/F Sig.
HoRudgunsaiinuils

ANNATIU 1.1 LA 0.269 0.519
qNNAZIU 1.2 21y 0.824 0.552
aNNAgIu 1.3 UMW 0.263 0.769
aNNATIU 1.4 seldldusieifiou 1.619 0.154
ANNAFIU 1.5 FEAUNTANE 2.310 0.076
qNNAZIU 16 | 21w 0.823 0.511

SR a

nanwme. * BdsdAgnszaunainnszau 0.05

[

gunAguil 2 fededudszaunensaatauinns Ifun Frundnsod
FIUBDININITINIIMUIE  FIURILETNNITNAN  LASATUANHULNINIBNINTBNENA
siomsdadulatodudaunsalinuiiefie Faeegnanlungammamiuas

manassusNNAglasMI AT zimdns Andanduiuslumudnaguoinsie
289 Wiy Junslensianduiussenivdudsdanaldieniluldlunsinsed
iiptszanmudmimesireuslunatiadoiifiandwarensdnduladedudigunsal
nadiafies senesusdoinaldtonan wudn srudsaulnaanuduiusiuneuin
Tnefanduscandanduius () egszning 0447 fe 0729 waasliifiuindnuas
amdniuszesiladeidnuiurudiiusidedunse Feeglunamibiiu 080 ua:
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MauN130A0BELEINY (Multiple Regression Analysis) (875 Tneq33al, 2561) Fauane
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5N 3 ANFNUTEANSandNUSINEI AUl sdanalEvioiae

dulsean AndnLsE AN anaNWUSINSaY (1)
NNIIARTA WAANUN | 91A1 | daane | saisdN | yeRInT | dnmous
IRIMUIY | M15AAIA BN

FURRANTUN 1
fNuI1AN 0.628* 1
FUBDININTT 0.620** | 0.565** 1
AN NUY
fudlaINNIIRaIA | 0545 0565 | 0.567* 1
ﬁwuqﬂmm 0.527** 0517 | 0.447* 0.513* 1
AURNBOLE 0.604** |10.579** | 0.598* 0.628** 0.729* 1
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