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Abstract

This research aimed to study service marketing mix and satisfaction in
COVID-19 protocol that affected customers’ loyalty towards services of beauty clinics in
Chiang Mai. This study relies on quantitative research methodology, and an online
questionnaire was used to collect data. The population were both male and female
customers who used the services of beauty clinics in Chiang Mai, which registered for
Amazing Thailand Safety and Health Administration (SHA) standard, from January to
June 2022. Samples are altogether 300 customers according to the Seymour Sudman’s
sample size table for unknown population size and data collected locally. The results
of the research suggested that marketing mix elements, which are product, place,
promotion, and people, had direct influence over customers’ loyalty towards the services of
beauty clinics in Chiang Mai at a significance level of 0.05. Also, this could be explained
by the variation affecting customers’ loyalty towards the services of beauty clinics that
it was at 86.2 percent (R° = 0.862). And found that satisfaction in COVID-19 protocol

according to symptoms screening, disease prevention, and cleaning procedure had direct
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influence over customers’ loyalty towards the services of beauty clinics in Chiang Mai at a
significance level of 0.05. Moreover, it could be explained the variation affecting customers’

loyalty towards the services of beauty clinics that it was at 71.0 percent (R® = 0.710).

Keywords: Service Marketing Mix, Satisfaction in COVID-19 Protocol, Customer Loyalty
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