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Abstract

The study aims to investigate Bangkok consumers’ intentions of buying life and
health insurance via online agents, to explore the impact of attitudes on the intention
of buying life and health insurance via online agents in Bangkok, and to demonstrate
the impact of consumers’ trust on the intention of buying life and health insurance
via online agents. This is a survey-based study, and its primary research instrument is
a questionnaire administered to 400 participants over the age of twenty who had
previous experience with online insurance agents in Bangkok. The obtained data set
was analyzed using percentage, standard deviation, and multiple regression. The results
of the study showed that Bangkok consumers’ overall intentions towards buying life
and health insurance via online agents was at a high level. The hypothesis testing

result also found that attitudes in terms of feeling, understanding and behavior positively
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affected the customers’ intentions of buying life and health insurance via online agents.
These three variables affected the buying intention at 59.3% (R°=0.593). The study also
found that customers’ trust in a company’s image negatively affected the customers’
intentions of buying life and health insurance. While customers’ trust in the pattern of
selling insurance via online platforms and the insurance agents positively affected their
attitudes towards buying life and health insurance. These findings suggest that 59.3%
of the variance in purchasing intentions can be explained by these trust-related factors
(R* = 0.593).

Keywords : Attitude, Trust, Intention to Buy, Life Insurance via Online Agents
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