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Abstract

The purposes of this study were to study (1) high-school students’ behavior on
the use of digital media on the internet and (2) influences on the selection of private
university for undergraduate level form digital marketing media (social network service
and online video), perceived value and brand preference. This study was quantitatively
conducted by utilizing questionnaire for the data collection from 500 high-school
students. The collected data were statistically analyzed to present the result of students’
behavior on the use of digital media on the internet and influences on the decision
making of private university for undergraduate level in forms of percentage, mean and
standard deviation. Structural Equation Modeling (SEM) analysis was conducted to test
the hypotheses of the structure.

For the findings, the result showed that the students used the internet for
the purpose of entertainment and social media approximately 4-6 hours from
6.01 p.m.-midnight via smartphone. On the influences on the decision making of
private universities for undergraduate level, this study found that digital marketing

media had an impact on perceived value and brand preference. Also, perceived
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value and brand preference had an impact on the decision making of private universities

for undergraduate level. These findings were statistically significant at 0.01.

Keywords: Digital Marketing Media, Perceived Value, Brand Preference, Decision Making,

Private University
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