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Abstract

The research purpose to study 1) the factors affecting Twitter users’ behavior in
Bangkok metropolitan region. 2) the relationships among perceived risk, Trust, and the
purchasing decision of pre-order Japanese toys from Twitter in the Bangkok metropolitan
region. The research found that most of the respondents 400 people were female, with
ages less than 25 years, a career as a student, income is around 10,000-20,000, the
frequency of Pre-orders was 1 time per month, the average price was between 501-1,000
baht, hashtags mainly used the market name with the abbreviation, and Japanese toys
mostly purchase is dolls such as Noru, Mini mochi, etc. The results of the hypothesis
study found that the relationships of perceived risk, product, Financial, and Time and
the relationships of Trust, Communication, Caring and Giving, Commitment, Comfort, and
Conflict Resolution are aligned with the purchasing decision of Pre-order from Japan
with a statistical significance level of 0.05. As for the perceived risk of privacy, there

was no relationship to purchasing decision of Pre-order from Japan.
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