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Abstract

The purpose of this research is to study strategic planning. Study the online
marketing communication style. And study the analysis and evaluation of online
marketing communications on the Dohome e-commerce channel. This research is
qualitative research. The researcher has set guidelines for collecting data from in-depth
interviews, documentaries, and research related to the objectives of research. The results
of the study found that Dohome has been successful in the online marketing of
construction materials and home decoration products. Communication planning is required
1. Use online communication strategies. To reach customers according to consumer
behavior 2. Use Facebook media to communicate to the set target customers. To create
sales on the marketplace channel to create awareness and remember the product.
3. Use TikTok to create a trend to encourage customers to want to buy more products.
Through a short video clip and the TikTok Live channel 4. Use the advertising budget
according to the appropriate campaign period in the Marketplace channel. Because
there will be promotions to reduce the price of many products from both brands. It

varies according to the sales of Dohome products that occur. 5. There is continuous
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analysis and evaluation of online marketing communications on e-commerce channels.
Collecting data from the marketing team's summary report that summarizes product
sales on a daily, monthly, and yearly basis, comparing them. To make communication

as effective as possible

Keywords: Online Communication, Online Shop, E-commerce, Online Marketing,

Construction Material Retail Business
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