SUTHIPARITHAT JOURNAL Vol. 39 No. 1 January - March 2025

N385 NATIAAMAINIIGINAVRINGIAY Generation Y

Creating business value for Generation Y
business people

Received: October 31, 2024
Revised: December 3, 2024
Accepted: December 4, 2024

Syotiun I5TanilnAux
Rattanint Jirawatpokin*
T30yt oAdamt*

Chatwarun Angasinha**

* e ignEiniedsny gtauwaznsiiles Inendegiinazuinnssudsay unine1desidn

¥, **Program in Leadership in Society, Business and Politics, College of Leadership and Social
Innovation, Rangsit University

*Email: ot.rattanint@gmail.com

**Email: Chattrsu@gmail.com

.45



NnsarsansushAl #i e 20U @ uNTIAN - STUNAY bEo

UNANEa

n93eadal [unsiTedamnm Wisnsdunualdedn donuuuaizas vousitud
Anw1 meluwansanmannuas lnefuunAnuaznguinisaiassdnurinisgsie wnieslefld
Tunsidefie wuudunval@dnuaznisdunn nsfiusiusindeya annsdunveliazionans
nMyATendeya Anzhidadom Hnguszasd 1. Wefnwinisadiassdamuamagiiaves

o a

1ng3Aa Generation Y 2. ieAnwUaduaiuayuniinessnaveingsia Generation Y wag 3. 1ile

=

Anwuwamslunisusznaugsiavesingsia Generation Y Wiszaunudde anglideyadfiy

3

o a

Ao 1ing3niv Generation Y 11w 16 AU lnewUingugsnasanidu 13 nau dell 1. gsivdoandud
gulaauslaa 2. 53R memnsuaviATenu 3. g3ivledl 4. Unawmu Bitcoin wazedwmFuning

q q

5. siaiAsudsnsud 6. ssfadmhemeslinefingi 7. gsiavudidudiszrinsUseme 8. gana
Igiiuivisassmaudn 9. gshaddsTannoadna 10, gshavudsaudhussng 11, gstausuled
12. §3nalsausy 13. ganandnuazdnmiivergiiillen nan1sfny) auinguseasd 1. nsaseassd
ANAM9EITATENIngsia Generation Y wu1 finsadisassdame 4 du el 1. aauAdu
HARAUILAYUINTT 2. AuAIAIUUSEAUNSRlveIgNAT 3. AMANUBIANTUAZNTANLTLNY uay
4. guAvudinuuazdannden wansAnw auinguszasd 2. Jadvaduayuiidessiaves
tingsfa Generation Y w1 “yu iduiladvaiivayuiiiivessia Insutseenidu 4 Yssuan el
1 UMGATEENY 2. NUNTAIUSTI 3. unedydnual wag 4. NUNNERN Lagnan1iny
3. wwnslunisuszneussnaveingsia Generation Y iuszauaud1de wuii Suwimidlunis
Usgnougsialisvauanudda 9 uuamns il 1. madalulafuldlmAausslon 2. nsldla
TunmuAveaLusUsLazAIURnYeUsadIAY 3. Msad1sUszauNsaiRliiugnA 4. nsfn
afeassAnazsaiianinnssy 5. nsaiiemieviswariusiingmiegsfa 6. n1sseuiuay
Usushegsdaiiieos 7. msadsaunasevindianasnisinnu 8. nislivsslevianlnduaiife
9. Msa¥gsiandadu
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Abstract

This research is a qualitative research using in-depth interviews, purposive selection,
and the study area within Bangkok. The concept and theory of business value creation are
used in the research. The research instruments are in-depth interviews and observation.
Data collection from interviews and documents, data analysis, and content analysis are
the objectives: 1. to study the business value creation of Generation Y businessmen, 2. to
study the supporting factors for Generation Y businessmen, and 3. to study the guidelines
for Generation Y businessmen to be successful. From key informants, 16 Generation Y
businessmen, divided into 13 business groups as follows: 1. Consumer goods export business

2. Restaurant and beverage business 3. IT business 4. Bitcoin and real estate investors 5. Car
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color changing business 6. Imported furniture distribution business 7. International freight
business 8. Department store rental business 9. Construction material wholesale business
10. Nationwide freight business 11. Franchise business 12. Hotel business 13. Aluminum
production and distribution business The study results according to objective 1. Business
value creation of Generation Y businessmen found that there was value creation in 4 areas
as follows: 1. Product and service value 2. Customer experience value 3. Organizational
and operational value and 4. Social and environmental value. The study results according
to objective 2. Supporting factors for Generation Y businessmen found that “capital” is a
supporting factor for business, divided into 4 types as follows: 1. Economic capital 2. Cultural
capital 3. Symbolic capital and 4. Social capital and the results of the study 3. Guidelines
for Generation Y businessmen to be successful found that there are 9 guidelines for running
a business to be successful as follows: 1. Using technology to create benefits 2. Paying
attention to brand values and social responsibility 3. Creating good experiences for customers
4. Thinking creatively and creating innovation 5. Building networks and business partnerships
6. Continuous learning and adaptation 7. Creating a balance between life and work 8. Making

use of social media 9. Creating a sustainable business.
Keywords: Business Value Creation, Generation Y Entrepreneurs, Generation Y
uni
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