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Abstract

The objectives of this research 1). The purchase decision of a house from famous
property brands in Chiang Rai. Province classified by demographics. The samples of this
research were 400 samples of residents in a house from famous property brands in Chiang
Rai are collected and analyzed used in the analysis were frequency, percentage, mean and
standard deviation. Hypothesis multiple regression analysis.

The results of this research showed that process affected the purchase decision
of a house from famous property brands in Chiang Rai 1. The marketing mix factors that
affect the decision to purchase a house from famous property brands in Chiang Rai most
are process factors, physical characteristics factors, distribution factors, product factors, price
factors, personnel factors, and marketing promotion factors. 2. The research of the influence
of relationships that influence the decision to purchase of a house from famous property

brands classified by demographics.
Keywords: Marketing Mix Factors, Purchasing Decision, A House from Famous Property Brands
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