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Abstract

This study aims to 1. study the level of exposure to digital outdoor advertising
media by local government organizations of people in the metropolitan area; 2. compare
the exposure to digital outdoor advertising media by local government organizations of
people in the metropolitan area classified by demographic characteristics; and 3. study the
influence of factors of digital outdoor advertising media on the exposure to digital outdoor
advertising media by local government organizations. The survey research was employed
to collect the data from 400 people in the metropolitan area. A questionnaire was used as
the data collection tool. The statistics used for data analysis were frequency, percentage,
mean, standard deviation, One-Way ANOVA, and multiple regression analysis.

The results of the study found that people in the metropolitan area, which was a
sample, had a high level of exposure to digital outdoor advertising media by local government

organizations. The aspect with the highest average value was Selective Attention, followed
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by Selective Retention, Selective Comprehension, and Selective Exposure, respectively. The
results of the hypothesis testing found that people in the metropolitan area with different
ages, education levels, and incomes had differences in the exposure of digital outdoor
advertising media by local administrative organizations. In addition, it was found that
3 factors of digital outdoor advertising media, consisting of Components, Design, and
Creativity, are factors that have a positive influence on the exposure of digital outdoor
advertising media by people in local administrative organizations in the metropolitan area.
Meanwhile, the Attractiveness of outdoor advertising media has no influence on the
exposure of digital outdoor advertising media. Digital outdoor advertising media can explain
the exposure of digital outdoor advertising media by local administrative organizations by
77.50% (R* = 0.775).

Keywords: Advertising Media Factors, Digital Outdoor Advertising Media Exposure, Local

Administrative Organizations
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