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Abstract

This study aims to investigate The Relationship Between Financial Influencers’
Credibility and the Financial Product Purchase Decisions of Generation Y in Bangkok.
A guantitative research approach was employed, utilizing an online questionnaire as the
primary data collection instrument. The reliability of the questionnaire content was assessed
using Cronbach’s alpha with a pilot group of 30 respondents, yielding a reliability coefficient
of 0.82. The main sample consisted of 300 Generation Y, aged 28-45 years, selected through
cluster sampling. Descriptive statistics were used to analyze respondent demographics and
to evaluate the perceived credibility of financial influencers and purchasing decisions, with
mean and standard deviation calculated both overall and by dimension. Hypothesis
testing was conducted using Pearson’s simple correlation coefficient at a significance level of
0.01. The results revealed a statistically significant positive relationship between the overall
credibility of financial influencers and financial product purchasing decisions (p < 0.01). In
particular, dimensions of credibility—expertise, trustworthiness, attractiveness, and overall
credibility—were found to significantly correlate with consumer decision-making, supporting

the research hypothesis.

Keywords: Credibility, Financial Influencers, Purchasing Decisions, Financial Product,

Generation Y
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