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Abstract

The objective of this study was to develop an art reading instructional
model by using the rasa theory and the analytical reading process to
promote the rhythm reading ability and reading engagement of undergraduate
students and to study the effect by using this model. The sample was 29
undergraduate students in the first year of Thai language major, faculty of
education, Silpakorn university. The data were analyzed by comparing the data
from the rhythm reading ability evaluation form and the reading engagement
evaluation form and using t-test dependent. The results were as follows:
1) An instructional model consists of 4 elements including 1.1) 4 principles
of the developed model, 1.2) objective of the developed model was to
promote students’ the rhythm reading ability and reading engagement, 1.3)
6 steps of the developed model were 1.3.1) preparing for reading aloud,
1.3.2) considering moods embedded within the texts, 1.3.3) analyzing the texts
to select the art of reading, 1.3.4) practicing reading aloud, 1.3.5) creating
reading-aloud work, 1.3.6) assessing reading aloud ability, and 1.4) evaluation
of the developed model using the rhythm reading ability evaluation form and
the reading engagement evaluation form. 2) The developed instructional model
could promote the rhythm reading ability of undergraduate students higher
than pretest with significant level of .05 3) The developed instructional model
could promote the reading engagement of undergraduate students higher

than pretest with significant level of .05

Keywords: Instructional Model, Rasa Theory, Analytical Reading Process,

Rhythm Reading, Reading Engagement
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Abstract

The objectives of this study were to study the technology acceptance
in online food ordering and marketing mix factors Impacting consumer
decision marking in online food ordering in Mueang Chiang Mai District,
Chiang Mai Province. The samples are of 400 customers who ever used online
food ordering and lived in Mueang Chiang Mai District, Chiang Mai Province
and consumed online food ordering by using convenience sampling method.
The data analysis was conducted by mean, standard deviation, Pearson
correlation coefficient and stepwise multiple regression analysis.

The results showed that overall, the technology acceptance in online
food ordering is at the highest level, marketing mix factors has a high level
of importance, and consumer decision making in online food ordering has a
high level of importance. Moreover, consumer decision making in online food
ordering has positive relation with a statistical significance level at 0.01 on the
technology acceptance in online food ordering and marketing mix factors. The
results of multiple regression analysis showed that 2 independent variables
which are the technology acceptance in online food ordering and marketing
mix factors can predict consumer decision making in online food ordering at
38.50 percent. Online food business or entrepreneurs should develop features
efficiency of online food ordering application and improve marketing mix
factors conform to consumer’s need to increase the competitiveness and the

number of consumers using the service.

Keywords: Technology Acceptance, Marketing Mix, Consumer Decisions

Making, Food Delivery, Food Online
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Abstract

Residential buildings have the third-highest proportion of electricity
consumption. Bringing natural light into the building can reduce the amount
of electricity used.

An article is a quantitative research by focusing on the variables
of : the square cross-sectional area of the vertical light tube in size 0.265 x
0.265 meters, 0.53 x 0.53 meters and 0.795 x 0.795 meters, the ratio between
the length of the light tube to the length of the square cross-sectional light
tube which consists of 2, 4, 6, 8 and 10 and the distance from the end of
the light tube to the working plane at 3, 4 and 5 meters. The objective of
this research is studying the efficiency of natural light entering the building
via the vertical light tube for causing energy-saving. The experiment used
light measuring data equipment were collected on 21 June, 21 September
and 21 December at 12.00 hrs., 14.00 hrs. and 16.00 hrs. in a 16 * 16 meters
case study room via a 1:20 scale model. At the position of daylight factor =
0.75, the results show that the light tube sized 0.795x0.795 meters can bring
the light to the building which is equal to 62.96%.Followed by a tube sized
0.53x0.53 meters is equal to 30.37% while the light tube sized 0.265x0.265
meters has the lowest ability to conduct light into a building. In the case of
the vertical light tube with aspect ratio = 2 can bring the best light into the
building. Next is the light tube with aspect ratio = 4, 8, 6 and 10 respectively.
The light tube having the distance from the end of the tube to the working
plane of 3 meters has the maximum of natural light entering the building.
Followed by a distance of 4 meters and 5 respectively. Data from this research
can be developed in the design of vertical light tube in residential building

with a distance from floor to ceiling at a height of 3-5 meters.

Keywords : Design, Daylighting, Vertical Light Tube, Energy Saving,
Residential Building
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ovanuassTsnefty asUsuasulyauanindiasia  n13@nu
TuLwiammwﬁaaﬁﬁamwaﬁiaﬂ%mmua:gﬂmeaau,mmha Tasanniiaain
overcast sky fonaliuasaiviidaswiuriatuasfinisnszatsdzesuay o
SeviptuaIuUIAIAiRAT aspect ratio N0 BevlFAANITEsTiaUEILEY LAL
finsnszanefosuseadtenndetu Tusmsiilugniweiniduuy clear sky
quiliiingduunrosusaiiuaouwmiu Tnsawizvioduauuifsiisien aspect
ratio #1 &N WTBIHNLLY partly clear sky L AFUUDLIDIIURIULANGTY
AulUmusuriareaNg, NNVDIAWDIAL, ANNEITBIVD UATAIINEITDY
Lﬁ'fumuquﬁnmwmviaﬁmm Snﬁ”’w‘i’]Lmuwaamomﬁmﬁam’awaﬁim}!mmLLm

1 =

ﬁL‘fJ"]EgVIB FosonasaUSNuLAIRINTIHIUYIDULEY (Jenkins & Muneer, 2003)

viohussuwRsiisunaduiuguinans salufsanaeniuazen aspect
ratio Mvanvans SedenaseySuaunssainsiidnglusias Tumsdnsiesaun
LLatgaJLLuummw'aﬁmmumﬁa FefnwUsufinussri1ev ot wEIIUIA
\WusuAugnane 0.60, 0.80 WAL 1.00 LNAT fiANE 0.50-6.00 LNAT HIUNIY
TUsunss DIALux 4.9 wudin1slEerusia1ssmiuianssudfisiaenisysunu
ANERIETINR 200 lux wuiweimanzanAsvieffiduruguinans 1.00 was
fANE1YiB 0.50-1.00 AT fufanIsufifiasn1TUsIuANEeIEd197 100 lux
wuiwiafimansanAeviefifduriuguinats 1.00 wes Aanueavia 0.50-3.00
waT (FeR gUwe uae foavan Iﬁﬂtqa, 2556)  WAIUNIANEIUINIULEIRIN0
ﬁtﬂ”ﬂgmmiﬁu HanuvanvateresTuIaviatLey vinSeuiisuviauiuasune
\Wusuaudnae 0.30, 0.60 Uar 0.90 LNAT fifiAn aspect ratio wANFANTUNY
'j'lgmmmiaﬁﬁLLﬁNLLuaﬁaﬁﬁmmmLﬁuv\hu@uﬁnmamnn'ﬁw LazfA1 Aspect Ratio
fim arfBanauuassidasiud NN (UaNn ieusnas, 2553)
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Tunsfnsiesvinduasuulnsispnnisfnedesgiuoumitdanes
viothusolugunssdu  Feazdenaliiinanamainnarslunsnilyssnuuudslv
wariala9e1ANs SINTRNETTAUUSINALEIR I TimIn s axsans T uEnsy
fhuinends ielwfinnedandiinunzansdaniseanuuuiion1sussndandeeu
Tusaswnendusialy

ANNAFIUN1TIAY
1. mumﬁuﬁwﬁﬂﬁmmﬁaﬂwLL@NLLmﬁagﬂmaﬁmﬁﬂuﬁij EHINA LA
Usanuuavadnefidassudinaunlufiwnandusnnni
2. FRTRIuTENIR U FasaRN1TB BT LRI LUIRITIT B
Fraana SNl EIa g ufiwnandeainnin
3. sruzandaeviotiuasuudfeiescusidouditos avdonaliuinna
wavaIvigasRudan luiiwnendannnin
BANLUNTIY
n3fneia  usnuddodmaans Tmﬂiﬁﬁuﬁi’maa'ﬁwﬁ’umamﬁmﬁ
$1889 (heliodon) Tusmwitsiinase TneiswasBuassnluil
1. Hupaun1sise
1.1 nsnruaARILLS
Fudssiu e
1) 2UIAVI AUILEILUIAY Iﬂﬂé’wﬁomﬂﬁagmamum
L&’umuquﬁﬂmwmﬂaﬁﬂLLmLLmﬁagﬂmaNnammﬂL&’uv\huquﬁnmo 0.30,
0.60 WAy 0.90 LuAT Tumiﬁnmﬁ‘mgﬂu:uuLLa:mu'\m‘mLﬂmmaaﬁaoumﬁwé’am
WomahusssssnmdanlusinsussumgUuedalad iWons@ns3eudio
fuvisthussuuifsgunsssnanlusuian  amiuthamsnavistiuasuuIf
gﬂmoﬁmﬁﬂué’@%’a Tifaunanuiivtidaiinddseiugonsed 1
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a9 9N 1 uaasdeyaSeuiisuserineisuasuufsuaiatianaN

vovuaIRINTIAR9NaN viothuseuuIRTARA AN
i§uRuAUINaTY Wudintida UIANTIXETD Wudintida
(.) (M3.3.) (®.) (M3.3.)
0.30 0.07 0.265x0.265 0.07
0.60 0.28 0.53x0.53 0.28
0.90 0.63 0.795x0.795 0.63

2) ANMNFNAUTIZHINAMNEINDOIVBUILEITUAINN T 19D
vioruay (aspect ratio) lapdeBeannauiduiies Mirror Light Pipe (Callow,
2003, p. 26) MiagUn Aspect Ratio asfiAliiiiu 6 Tunsfnsaseiizetvun
@1 Aspect Ratio Wiy 6 Wuinash waz@nmdasdiudinbn 4 a sedudeden
1#ifn Aspect Ratio Winfu 2, 4, 6, 8 way 10 lApilszarANEIVBIYIBLILEY
FIATNT 2

AN 2 UEAVIIUALLBEAAT Aspect Ratio LAZAINNENIVDIVDUILEILUIAY

A1 Aspect Ratio ANETIVDIVDLEILUINY (n3)
0.265 x 0.265 AT | 0.53 x 0.53 wWAT | 0.795 x 0.795 LNAT
2 0.53 1.06 1.59
4 1.06 212 3.18
6 1.59 3.18 4.77
8 212 424 6.36
10 2.65 5.30 7.95

3) srwzilainanUaneviatiuasaudeiuiiliou Fetiuine de
Uudiduuuianssuuazanugeansivainvais dawaiﬁﬁi:ﬂzmmgammté’u
T#HeudlataviatuasLudIfINLanNF19iY msﬁmuwﬁmﬂﬁoﬂaLﬁuiﬁmmm
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vhnans@nmluysulildouldioiuiiifanagouandeiu dnfu Fedmuaany
gamﬂi:ﬁ’ﬂ%muﬁaﬂmﬂﬁaﬁﬂLL@NLflu 3 JrarMuiume 3, 4 LAY 5 LNAT

FauUan LA USHnanaeiafidsamuriatiuagiuaf

faudsniuns L

1) &N wiaedn clear sky ﬁaﬁmmﬂnﬂquﬁﬂnh 30%

2) uradailHlunisneasy Azuin 1600 x 16.00 WA Loy
VARBINUYLIIABITINATIEIU 1:20 dhuanugeasdutuduadosssasunsta
uavanUanevinvuasiesyes deu mugﬂﬁ 1 (fw)

3) mimaaaﬁtﬁuﬁagﬂumonm 12.00 U., 14.00 U. uay
16.00 U. ﬁwzlﬁgmmuLLaz‘iJ%mmLLmﬂ'ijmﬁNnm 08.00 U. WAy 10.00 u.
Fp 2aeiuil 21 ﬁquwu‘ﬁ‘aLﬂu’s’uﬁmamﬁmﬁagmﬁm:muﬁlml,ma%mnﬁqm,
Fuit 21 fusneu Feduiuiinnefindazeglussuuifivaivdaaeeilan uazfui
21 sunen Sodutufinasenfindazeyliiszuudiaaneiunniign

2. gunsailunisiiudisys
1) Tumsifivfeya [andames (Luxmeter) %o INS Ju DX-200
Lﬂum%'mﬁa’s’ﬂLLmﬁﬁ*’ﬁfaﬂumﬁmLLma%ii::Wm 0-200,000 and (fayaan
Instruction Manual E Chroma meter xy-1, Minallta Camera co.Ltd) Hune

[

ARIIEAUAMNEDIE TINNBUDNNANNTENURIUUIEUIVLUIUDY ANAMWNTA 1 (B0)

w1 (de) ueasFULULIB9UIIRDY (221) uamaLAIasiialunsinues

2) awefiaddrasy (Heliodon) Aegunsailunsdnenlasldaisending
Faflusiuiilavesuss Tasfigluoumugii 2 @) Teolduszneuin sundial
diagram n3ldgunsalmansainuaiusazafidasnsdnuld  Taansld
sundial diagram sl 2 (277) fiflazfganseiunialndifesiuacfignaes
21A5719LYNANEN
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awil 2 (de) uaasgluuuawenfinddiase (a1) waanisiauaelaelfunu
Sundial Diagram WAZLYNIALLES

3. dussulunsiiudaya

v
o

Tusnddetull  edesfielumstausinaussadduiu 6 wwise lasfind
Twjusaesdnnu 5 wiasdmiinSinuuasaheiidosiuriotugs uazines
MBUBNYUTIABIT AL 1 1ASas  muanil 3 () @ msuauSinuuaeaing
muusniudnass lagligasuuasnisuanivuuszuiuisdfuivyudiass

Wl lFSuUSinaLasaianaefindlusdaiiedii aunmwi 3 (@37)

IS SNL NS Y SRL NS

e L

awn 3 (H) uaassuriansinasgUnIaliauEY (2)uaANFULUILNSAARAS
gunsal

NiuaMIA1 Daylight Factor (DF) tHu3STunisduiussiuain
dovadtwnielu Tasldvanlunisiivuadnsiarullssuifisussni1eAIAIN

dpeaivneluenAsluszuiuiNuia (E ) ABANANNABIAINALUBNTBY

INTERIOR
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01013 (E__ ) Tuszuudentu lasanuaieiiisfuasfinnudniusiumumie

uazianvaasanafindfiufsundasldmaiulazdna  Tasdann1suinigu
A lunmsmuudsil

DF = @anNaiwenely x 100 (1)

ANANETNNEUBNDIAT(LNAALEILARATI)

Tawen Daylight Factor fifwualusuddeil gl 0.75% Faifiman
maivuiisudoya 2 dwde

1) ﬁagammmmmdma'jwmﬂuanLaﬁﬂﬁ\lﬁmnnﬁl,ﬁuiagm%o
\inl¥An Daylight Factor fildnsauaguivmsldemlugnmeinieass Tasaaa
fovaiemeusnaisannsiivdoyaegn 39,333 dnd uazAAnaanagitenely
91ANIANNIAIIIURFBINMIBER 300 §nf azwudien Daylight Factor #ie 0.76 %

2) il”aqﬂammmdmadwﬁu’aﬂmmnqomwumum \WWanAn Daylight
Factor 17'immmuﬁums’(ﬁ”mﬂuﬁuﬁn@amwumum WUIMMINANAINAINE TN
mﬂiummimummgmﬁGl”mm'ﬁagﬁ 300 and A1 Daylight Factor a¢BEjE1ing
0.28-0.74%

fofu Feidonlden Daylight Factor i 0.75 SsazaspuaguiuNsILTeY
iinudayarasdanuaivivrasdwiifiudeyaies wasdayaninusdasainoiod
PBINTINNNAUAT Tmﬂﬁmmﬂumuﬁanﬁuﬁ”{uﬂ;amwumum \laeanduau
aseulungammanuasAadiu 14.04% POITIUIUATIZOUTIILIZINA uas
ﬁLLuﬂﬁuﬁLﬁuﬁunnﬂ (fineUafALvivENa, 2553)
4. m3Ranidays

Foyailldunihmadessiludnsus luida ol

1) agUanugndeszevansfiznu lulssifugduuuuarauinzasio
LLaaLLmﬁogﬂmoﬁimﬁﬂu

2) @1 Daylight Factor 289U3NNULESE IR BIHIUYIDULEILUIAY
TowSpuiisuiuiulssuzue, 'gﬂLLumawiaﬁﬁLLaqLLuaﬁagﬂmsoﬁLwﬁﬂu LAY
seazlumaiade Tuiunasianfidmualy

3) msiwzddeyafioudnnyszandldlunisesnuuuriaiiuay
W saNansuTunen Ay
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LLazLﬁuﬂ”aga’lugﬂLLuwm Daylight Factor (DF) %uﬁmmnmsm%ﬂmﬁﬂuﬁaga
sErINAIANasYaE T BuenfinnnsznuluwuITIy  fuArANaIfiesrurie
vhusswanadngudians Tasldunausdeyaluidasineg dil

1) sduvuuazzuIaTBsiBiLasLIRNRINafBANE I DN ULTNg
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0.265 x 0.265 wn3 0.53 x 0.53 wns 0.795 x 0.795 wun3 PUIANDUHS

AN 4 LEAINISIFBUBUAT DF 209bhadaINgNa oW U AU LEILUIAY
Tugduuuuazuasing 4

NuaMIneaay wudflawSeudisulugienanfieatu vieriussuuine
JUnsedvABNTINA 0795 x 0.795 wA3 AANABYBILaEIvEsdmniige
TDIAINIABYIDUIURIZUIN 053 x 0.53 NAT WAY 0.295 x 0295 AT waslile
wWisuisulusudaeviatuaeivseezldu wuilugieial 12.00 4. was 16.00
usrpzandasvioiuaeivizeidoui 3 wes daaduvasuseadneiidaidan
uniige so9anAestesi 4 war 5 wasmnddy dwlugiona 14.00 u.
NUNLAITUIA 0.795 x 0.795 LNAT WAY 0.295 x 0295 AT TeeaNUaie
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vuseivszozldond 5 wes ddefvzesussaiidasdananniign sasan
Aosvesdl 3 uar 4 wWAT EvieuENIUIR 053 x 053 WAL SrBan
Yaneviotuasiescecldowd 3 wes ﬁmLaﬁwaaLLmaﬁhoﬁdaom”ﬂmmnﬁqﬂ
TDIAINNADTEEET 5 URY 4 LWATAINEINL
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azfiuavadnasdgoimaldunni mammmﬁgmﬁﬁ’ﬂ*‘i

2) mywAidaya Toetiiauadn Daylight Factor #adUSaNuLaIa19
fisssrinthuasuuwny TaswSeudfsuiosudsiumune, Jouourssviodiues
wfsgnssdmany uazszezlunsnds Tutunasnafidmuald swdesees
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Tumsdeszddoyaiiiatulszgndldluniseenuunvistuasuuiiy
Fmnzandmsuiuinerds  Snsdnsinnauinanunissesiuiiiuaesing
annszny 93U 5 Junsiisussuinssuavainsluuuasuiiannsenuiud
THamgeanitu 075 wms #ifisedy Daylight Factor fivanzandwmsuldomilu
thunends Tesdwdeanszesluna Founu X uwnusurmislunisiauasfisumis
1-5 Feflszuzvieiu 266 WAT wazwnu Y AaA1 Daylight Factor e niuriviun
A1 Daylight Factor ifiaon1s udrani§usiniunsmilidusizee Daylight Factor
W 5 st dunsm Daylight Factor finnual3gatunsinitiadianusasaing
dhanluenms w shumdola Aufilinswiiufeszesfussahemnnsznuluuurszung
fifien Daylight Factor Fusfigasnis sosnndneluglil 5 otuaasi¥ifufivreuian
PonuiinuassdieannIznufisien Daylight Factor = 0.75 Ae3rsauInAINnieg
PaguavaINAdasurinLasuIRdNn luanas

dlehdioyading Daylight Factor Tushvanfifaussadng wisuifisniu
2uevipthuay srpzandatevistiuasivsceslfonn A1 Aspect Ratio 5IuEN
sravuasfuiifiuavadtoannsznulunurszuny daauslugduuumane Iwa
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A159N 3 LEAIEILIRLAZDDULIATE U LANEINNNANNTENUBUITEUIUNA

DF = 0.75
wwI@ | 3suEIn | Aspect ratio s dravianiig | ssusumeaine W usimianan] W smannssny:
viad | Usneviada 12.00 . 14.00 W. 16.00 . winadien ANNEENULLT [nEnuuwasswn]  woawiiaana
um | mozldom DF =0.75 TEWIL() (A7.0.)
S|2|&E|E(E|E|S|E|E
2 0% - - -
o 4 0% - -
= 6 11.11% 1.68 2.82 40.28
° 8 11.11% 2.21 488 69.71
oo-boo MR mae | e | ses_ | ssee
% 2 0% - . .
P = b 0 = .
» = a,
= oL oL L R N R S I R S
0% - - -
e 0% - - -
3 0% - - -
b 11.11% 0.44 0.19 2.71
0% - - -
44 44% 2.40- 430 576 - 18.49 20.57 - 23.11
= 55.55% 222 -351 4.92 - 12.32 17.57 - 154
- 55.55% 2.04 - 3.34 4,16 - 11.15 520 - 39.82
“ 66.66% 1.85-4.33 3.42 - 18.74 12.21 - 66.92
L o5t | 209360 | 412 1881 | 1471 _a660_
= 22.22% 1.28 - 3.75 1.63 - 14.06 5.82 - 50.21
| & 22.22% 0.10 - 2.65 0.1 -1.02 0.12 - 3.64
E E 22.22% 120-430 | 144-1849 | 514-66.03
i ¥ 22.22% 127-413 | 161-1705 | 2.01-6089
g L _11!1“;’1 1 - i31_ 1 _13._5?_ 4 - _5522_ .
22.22% 1.20 - 2.33 144 - 542 514 — 19.35
P 11.11% 1.84 3.38 12.07
% 22.22% 3.01 - 3.2 9.06 - 15.36 34.28 — 54.85
© 11.11% 2.65 7.02 25.07
11.11% 1.2 1.44 5.14
T1.77% 3.90 - 7.31 15.21 - 53.43 24.14 — 84.80
o T7.77% 3.50 - 6.92 12.25 - 47.88 19.44 — 76.00
g T7.77% 174 - 495 3.02 -24.25 479 — 3849
“ 66.66% 3.75-497 14.06 - 24.70 22.31-139.20
L Trare | 202-459_| 4082106 | s47-3042_
% 44 .44% 1.64 - 584 2,68 - 34.10 4.25 — 5412
% n 66.66% 1.78 - 6.65 3.16 - 24.27 5.01 — 38.52
o = 55.55% 2.19- 6.26 4.79 - 39.18 7.60 —62.19
o |7 66.66% | 248 546 | 6.15-2081 | 076 47.31
5 |- sessu | 226-525 | 5102756 | soo 4374 _
55.55% 295-763 | 870-58.21 | 1333-9239
P 66.66% 1.54 - 487 237 -23.71 3.76 — 3763
g 55.55% 344 -522 11.83 - 27.24 18.73 —43.23
° 44 44% 422 -900 17.80 - 81.00 | 2825 — 128 57
55.55% 2.80 - 9.00 7.84 - 81.00 12.4 — 128.57
M. B oo i1 DF < 0.75
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Tuzae 12.00 u. P03LABUAQUIBULAL LY WATTN 14.00 U. IDILABUTUENY
wazsueN  waflesrazanUaevietiussieszasldoanndy Usinauassdng
fidooruariooaedod  fzprandasvievussisszesldoud 4 wes 98
Auavadsimainzansniiga Tugae 1200 w. zeedeufiquisy uazluzog
1400 u. 2auipufunan sruscezanvaisviotuasiescecldond 5 was
qrilduaadniianzasaniga Tugae 14.00 u. voudeufiguisu

3) vipuLEITIUIA 0.795 x 0.795 LNAT %ﬁummwdmmumnﬁqﬂ
Tunnen Aspect Ratio lasfigaoniaianndigalugae 12.00 uaz 14.00 u. fiszes
nUaeviptuaeioscaslioud 3, 4 uaz 5 wAs

4) Tuga9an 16.00 . T usvaddssruiatuasiasan Tag
funsasasuLasa I ldlussuzanUaeietuaeiess e ldowi 3 wes 289
ioUULENTUIR 053 x 053 AT WAy 0.795 x 0.795 LNAT

unauasipiguauuz
\‘l’lu’iﬁﬂ\lﬁﬁﬂwﬂﬂﬁiﬁ’lLLE;NN’)'waﬂﬂn’]ﬂu’rﬂﬂa’]ﬂﬂ’iLﬁﬁﬁjﬂﬁﬂiuﬁ]’]ﬂ’]’ﬂﬂﬂ
w'mvimi’ﬂLLmLLu'J(?iogﬂmwﬁmﬁﬂu WU w'mi’ﬂLLaogﬂmiaﬁLwﬁﬁuﬁﬁmum
0265 x 0265 a3 Gefiuiinidalndidssiuvisiuasgunssrananifioun
Wurugudnats 030 was dofusuisdiienaindidseiolanlnils Ty
fhuineds ldmsnzanuinisianideou asenizgenarfiusesainamunsay
Tumstdutonduly Aadu 11.11% vevtsnanioan suvistussiifioun
053 x 053 AT fAnumnzaslunseenuuuINFuiwauLLY T-bar 7ifl
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p1Asfifianngs 3 szey léun

- Vinadfidfweugedszinm 3 wes Wy desiuusn Wasueu
wasneluthuinendalaesialy

- U%nmﬁﬁﬁnwmugaﬂizmm 4 \WNAT LEU ﬁaa‘[mﬁﬁﬁnwmuga
Fomnziuriatiusmuin 053 x 053 wastuly

- Uinadfidiuweugelszana 5 wes iy lasule wsnziy
VIDUEITUIA 0.795 x 0.795 LNAT

uona il mmhlRnsaniwndudoyadbusesenans Tdun dud
209D TAFDINIURIBTININR WDaAM T IHuaITAng vaofuiuiifldsansn
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Abstract

The purposes of this study were to examine the relationship between
the demographic characteristics, the external factors, the marketing mix
factors with the decision to receive a service at premium government
hospitals and private hospitals in the Bangkok metropolitan area, and to study
the relationship between the marketing mix factors with the frequency to receive
the service and the cost of receiving the service. This study is quantitative
research. There is a research methodology that is in an exploratory form.
and the method of collecting data by using a questionnaire from a sample
of 400 people and presenting the research results. in the form of statistical
analysis results in narrative form and summary table. The findings indicated
that most of the sample group were male, aged 51 — 60 years, working in
government/state enterprises/state employees. have an average income of
30,001 — 50,000 baht and 70,001 baht or more; Bachelor's degree or equivalent
and has marital status. The hypothesis testing of demographic characteristics
in terms of gender (Sig = 0.020), age (Sig = 0.003), occupation (Sig = 0.000)
and educational level (Sig = 0.014) were related to decision-making selected
the type of hospital receiving services, there was statistically significant at
0.05 level. The hypothesis testing of external factors found that the number
of family members (Sig = 0.038), family characteristics

(Sig = 0.000) and characteristics of reference groups (Sig = 0.009)
were related to decision-making the type of hospital receiving services,
there was statistically significant at the 0.05 level. The hypothesis testing of
marketing mix factors, it was found that products and services according to
the needs of consumers were related to the decision to choose the hospital
type receive service, there was statistically significant at 0.05 level (Sig = 0.015)
and the convenience of receiving services were correlated with the frequency

of service visits, there was statistically significant at 0.05 level (Sig = 0.033).

Keywords: Hospital, Decision, the Marketing Mix Factors, the External Factor
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Abstract

This research aims to 1) study the meanings and categories of
Chinese idiomatic expressions containing the word Jﬁ’, (Tiger)  with
Thai idiomatic expressions containing the word “suea” (Tiger), and 2) to
compare the similarities of Chinese idiomatic expressions containing the word
B.E?, (Tiger) with Thai idiomatic expressions containing the word “suea”
(Tiger). The researchers collected 97 Chinese idioms and 26 Thai idioms, the
documents of Chinese idiomatic expressions containing the word EEL', (Tiger)
and Thai idiomatic expressions containing the word “suea” (Tiger) that the
researchers used as a source of information are as follows: (1) 2 Chinese
idioms dictionaries (2) 1 Thai idioms dictionary (3) Information of Thai Idioms
Dictionary from website of The Royal Institute Dictionary 1 website. The result
of research was revealed as follows: 1) There are 6 categories of Chinese
idiomatic expressions containing the word BEL', (Tiger) and Thai idiomatic
expressions containing the word “suea” (Tiger) that are mostly similar as the
categories of feeling, hazard, cultivation, capitulation, human behavior and
action; 2) The word E'EI', (Tiger) in Chinese idiomatic expressions usually
imply human action meanings, there are 29 expressions accounted for 29.9%
that refer to the acts of violence of human beings. Whereas the word “suea”
(Tiger) in Thai idiomatic expressions, there are 5 expressions accounted for
19.2% that usually imply hazard and there are 5 expressions accounted for
19.2% that usually imply cultivation meanings, used to convey a warning and
facing danger, etc. And 3) Chinese and Thai idiomatic expressions containing
the word Tiger in these 2 languages that belong in the same categories can
be used to convey the same viewpoints between Chinese and Thai people

towards tigers, both positive and negative.

Keywords: Comparative Study, Thai Idiomatic Expressions, Chinese ldiomatic

Expressions, Suea, Categories
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Abstract

Stress is an important issue that has received widespread attention,
especially in the Doctor of Dentistry program, which has the content of
knowledge from lectures, practicing hand skills in dental laboratories, and
practicing in actual patients. These can stimulate much stress. The purpose
of this study was to (1) study the stress levels of dental students in a
private university, (2) compare the difference between stress scores, and
(3) analyze the factors affecting the stress level of dental students. The study
was designed as survey research collecting data from the questionnaire and
the Suan Prung Stress Test (SPST-20) in a sample of 578 dental students
in a private dental school. A descriptive statistic was conducted to describe
the distribution of demographic data, stress score, and stress level. The
independent t-test and one-way ANOVA compared the differences in stress
scores between the variables. Factors affecting stress levels were performed
by ordered logistic regression analysis. The results showed that the
samples had high levels of stress. (mean=44.61, SD=0.71). When comparing
the mean stress scores, there was a statistically significant difference in GPA.
It also found that 56.23% of the samples had high levels of stress to severe
levels. Furthermore, the number of dental students with high and high levels
of stress increased as the students were in the higher years of study. The
analysis of factors affecting stress levels of dental students revealed that the
factors affecting stress levels were statistically significant: period of study
(b = 0.153) and GPA (b = - 0.284). the model fit statistics were Log-likelihood
= -710.12612, Chi-square = 41.94 with p<0.05, and Pseudo R® = 0.0287.

Keywords: Stress, Dental Student, Private University
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® ATLULLAAIRZEHY

= U
® ANTNWY E]\‘ilallﬂﬂia\‘j

AN 1 NFAULUIAANISIY

suauisive
UseBInNuazA0eing

Uszannslumsmnsdfuindnsiuaunndsudd 1 Setuds 6 naon
ﬁmﬂ’nﬁnmﬁ%’ﬂmamwﬂ’nﬁnmLﬂmmnﬂ’aﬂﬁﬁﬁmummﬁﬁn‘l&iLa%afffu ADUE
TUALUNEAEAS wr1Inerduntundindy Aaemzidsuseulunianis@nm
2 Fmafinen 2562 TINTIVINA 756 AU AMUILDUARIBElAeITTeY Yamane
(Yamane, 1973) T farududunuassusazdstu  I@suinsedawinm
580 AU wazyimsguiiediedin1sguuuudie (Simple sampling technique)
ABANTWLRDFN
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AN 2 PUIRUTZBINTLARZAIDLY

B9t UsE1INs | TURMBENANGAT | TUIRAIDENS
fig1589 15%
Huguuasneiialy
FUT 1 106 151 174
FUTT 2 137
w3AALN
i 100 133 154
FUT 100
AN
Ul 5 98 139 160
Ul 6 115
Sn¥En wLnAnE 100 80 92
9 756 503 580
\A309ile

w3aeiafildlunsdseilnsisasnidu

1. uuudsuaw unvussuamuuulaele AsauAqNILLTHN 4 Téun
WA ety Tiinendusendnednen eldeiiaumeaindnm Azuuweiazas
uazeinzesfinaes

2. LLUU’E’@ﬂ’J’]NLﬂ%HWBON’JquG (Suan prung stress test 20-SPST20)
FowmulapnIngunman NSINTNEIBIIVED WU 20 oo
nMIiuswTndeya

mTpilEsumstnsanlasssnsiTelasausnIINN5a3e5538N5I9
Tuuquﬁum%wmﬁﬂ%’oﬁm (COANO.RSUERB2019-62) LUUAMENTINNITNINTUN
Lﬁm;ﬂ (Full board review)

iAdldmiumazesyanaivsusndeyannfuimsausiununmesans
uvInendsiensuwiviu ndsanfildsusyanananuiausiuauwneaans
NV1INBIRYLDNDBULR D Q%é’ﬂ%”o%uwi’mqﬂi:mﬁmsﬁnmLm'ﬂzg'uéfma'w
memmaumma:LLUU"’J’ﬂmmLﬂ‘%ﬂmiﬂﬂ‘lﬁﬂa;uﬁmzmﬁﬂmﬂﬁm: Lﬁanz\ju
Igf’)aﬂ"]\‘]\lﬁﬁ’]LIJJ‘UNE]‘UEHNLE\I%QLLﬁ”ﬁ\‘iﬁ’m’]m’i’)ﬁ)NBUﬂ?WNﬂ‘iUﬁ’)ﬂﬁNy‘iﬂiLLaﬁi
assiaLiissinzideyasaly



21581SgnSUSIFAL UA 35 aUui 4 manAu - SuonAu 2564 113

m3lansniays

1. m3lwnzideyadiiiunislasldlusunsndidaguneadi (STATA/
LC version 16.0, STATA corp) laeldadfiBonssauunlaun anad wesidud
Alade LLazﬁhuLﬁmmummgm

2. N3ATIEAAIINULANAINTDIALLUUAINLATEAR ILNITNAT DU
(t-test) TUMUUTINA LAZNFIATIERAMNLUSUUTIUMALAE (One-way ANOVA)
Tusussedu finerduseninednmn meldsenindnmn wazordwvssgunasos
3. Madrithisiidansnasesssuanuiesuazesinfneiuaunns svninends
wnay Hnsiwssiannssladafnuuuaasdusu (Ordered logistic regression)

wan1sAnELazanle
fayaluzasiietne

9InfegvinanLuUEsUMINTnNA 580 Au AFESULUUEBUNIY
ndufuNn 578 au Amdu 99.66% wevUszpng Heusznaudioidumandady
fwlnn (72.49%) WndeagioWnUaNNMIMENaY (55.11%) fiswldszninednmn
7501 — 12500 UWEBLADU (46.89%) HNTALANREANNINNTT 3.50 (33.91%)
LLazﬁjﬂnﬂiaaﬁawﬁwlaJLﬁmﬁ’ummwmﬁw%aqmmw (79.58%) ﬁagaﬁl’a\lﬂmm
ftsiuunmatsiulundngasuaastumsei 3

A1519N 3 ﬁagaﬁa\lﬂmmﬁﬁmammmaumu

fusiidnmn U (%)
Wugu | wieddin | edfin | SnwEnw |
(186 Aw) | (147 Aau) | (160 AYW) | (85 AW)
LA
248 52 (27.96) |36 (24.49) | 50 (31.25) | 21 (24.71) 159 (27.51)
TN 134 (72.04) [111 (75.51)| 110 (68.75 | 64 (75.29) |419 (72.49)
fiwnanduseninedingn
TURIUG 20 (10.75) | 12 (8.16) | 23 (14.38) | 20 (23.53) | 75 (12.98)
verniuNvinInends | 69 (37.10) |54 (36.73)| 56 (35.00) | 17 (20.00) |196 (33.91)
naWnuanNvinIneIas |97 (52.15) |81 (55.10) | 81 (50.63) | 48 (56.47) [307 (55.11)
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ased 3 dayaluzesimeuuunasuna ()

fausiiAnm U (%)
Wugu | wieddn | eadn | SnwEnw |
(186 Au) | (147 AY) | (160 AL) (85 Al)
Teldsznitedin
1ipund1 7500 umdaLAau | 35 (18.82) (1361)| 12 (7.50) | 8 (9.41) 5 (12.98)
7501 — 12500 UrBLAaY [102 (54.84) |72 (48.98) | 59 (36.88) | 38 (44.71) 271 (46.89)
12501 — 15000 27 (1452) |26 (17.69) | 37 (2313 | 13 (15.29) 103 (17.82)
ANN71 15000 UmeaLdau | 22 (11.83) (19.73) | 52 (32.50) | 26 (30.59) 129 (22.32)
ATULURAEETAN
Ypanimiawingu 250| 2 (1.08) 8 (5.44) (15.63) | 13 (15.29) | 48 (8.30)
250 — 3.00 9 (484) |32 (21.77)| 53 (33.13) | 45 (52.94) [139 (24.05)
3.01 — 350 33 (17.74) |81 (55.10) | 57 (35.63) | 24 (28.24) 195 (33.74)
3NN 350 142 (76.34) |26 (17.69) | 25 (15.63) | 3 (353) [196 (33.91)
a1iwvasfnATaY
Wenfumsuwnd/gann | 47 (25.27) |28 (19.05) | 29 (18.13) | 14 (16.47) [118 (20.42)
Tifieafumsunnd/gunw [139 (74.73) [119 (80.95)[131 (81.87)| 71 (83.53) [460 (79.58)

SLAUAMNLASEATBIINANETUALWNG

AN 4 LEAIATHULAMNASEATEINANHTIUALNNS aontugandnm
LATU WU TeasinwdinAneviuawwn sontugandAnsenty danuiaIen
SD=0.71)
swuininfnelunetuingmansiugiuuwazmafneiill fazuuuanueden

Tusedugy (Aadn=44.61, TaefiaRansaundSouisuauduiug?

nuuiaauaTaaulgifige  wazazuuuANIAToAILRNNINTY
Tudundadiin Fumdiln Ltaznq'uﬁé’a‘lsiﬁﬁL%amiﬁnmLtaz%’nmamwazﬁﬂmuu
mmm‘%ﬂmmnﬁqm WWafiasunAr LUNANNLAS AN AN LA LWNEAINAL LU
whpazan wuinind@nenfifiazuuuisarandinin 250 asfinziuuaNASen
goign suriinguifiazuunafvazauinnt 350 aziazuuuanuesoatiosiign

dowSsuiisuazuuuauaioasanguiiagedteadAnasaunuaiy

WANFANITBIALLULANNIAS AR TR AATEAD p<0.05 Tusudsainetu ua
ATLUULDRYN AN
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AT 4 AzuuuaNAIEaTeNinANETIuALWNda T ugANANE BN

Frusfirnen ATLUUANASEARAY | A1 t 38 | p-value
(FuilBounnsgn) A1 F
877 -1.08 0.282
248 43.38 (18.11)
oK) 45.08 (16.52)
B9t 14.30 0.000**
3mmmﬁmfﬁugm 39.45 (1.14)
WIARIN 4493 (1.25)
ARLN 4571 (1.43)
TnEEnwnAnE 53.28 (1.87)
mMsWnaAasEnIAne 0.77 0.464
TUEIUA 43.88 (18.05)
NaWN LN ANENaE 4361 (15.55)
VOWNUBNNVIAINYIRY 4543 (17.58)
seldseninednm 1.32 0.265
fpand 7500 vmsBLRau 42.79 (16.94)
7501 — 12500 UWsBLfaY 4476 (17.05)
12501 — 15000 4717 (17.60)
NN 15000 U MABLADY 43.32 (16.26)
AZUUULIRABAEAN 1415 0.000**
1pun3n 2.50 50.94 (20.43)
250 — 3.00 4745 (16.47)
301 — 350 47.12 (16.69)
8NN3 3.50 38.56 (14.97)
21fiwzasfUnATay 1.51 0.132
Weafiumsuwnd/gaamw 4251 (15.70)
Titeaifunsunnd/ganm 4251 (17.26)
AW 44.61 (0.71)
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AINA 5 wazmINi 6 uaaInsiaasineglufulsiulasfuyls
ATLUUIRANEEEN WU WAL NT UL UNLAINN LANANTBIAL LLULANLAS A

¥
v A

Laﬁ‘iﬂi:‘mf'm%‘wmmam%ﬁuzmﬁ’u%uﬂﬁﬁﬂ ﬁuawmmam%ﬁugmﬁuﬂ’nﬁnm
FgslignSansAneuazdosdnan  Bastuniaatdniuindnudiselidse
nsRnLarFassnEIEnW  wazasturainfutnAnundidolaidnsansinsuas
fiossnman ausfifulsasiLuAsRL FNTUNDANALANAITEETBIAL UL
AMNAsEARRETrIin AN TuauwnSifias uuuadsasantdaenin 2,50 fu
Wnfnsiuaunndidasuuumisaranninndt 350 dnAnsiuaunndifas iy
WABRZANIININ 251 — 3.00 AutnAnwTiuALNNSRTiazLuLRALREaNNINNT
350 wartn@nuiiuaunndfifaruuudsasansening 3.01 — 350 Auiindnm

TUALNNINNAZ LULRRLFLANNINNIT 3.50

A1 5 NMsliaasinaglufudstdu

"iwmmﬂﬁ%'ﬁugﬁu W3AALN ARLN
Mean difference | p-value | Mean difference Sig. Mean difference Sig.
WIARLN 5.49 0.028
ARiIN 6.27 0.006* 078 0982
INMEAW 13.84 0.000** 8.35 0.003* 757 0.009*

AN 6 N1IILAT Zﬁi’]ﬂ@'luﬁ’l LUIATLUULDRY NS EN

fiaandn 2.50 251 - 3.00 3.01 - 3.50

Mean difference | p-value | Mean difference | Sig. | Mean difference | Sig.

251 - 300 -3.49 0.657

3.01 - 350 -3.82 0.556 -0.33 0.998

NN 350 -12.38 0.000* -8.89 0.000* -8.56 0.000**
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WoRasaunsziuanuessaasinAneiuaunng wudn nguiiegig
Auni1nse (56.23%) ﬁmmLﬂ%‘ﬂmag’Tm:ﬁuzgaﬁﬁ:ﬁuquuw TN 7 uane
TﬁLﬁu'jﬁﬂmuﬁfﬂﬁﬂmﬁumLLWﬂﬁﬁﬁmmm%mTui:ﬁugaLl,a:izéfu@umw:tﬁu
ﬁuﬁaﬁhﬁnmaﬂuﬁv’uﬂﬁgﬁu Tuﬂajuﬂfnﬁﬂmﬁﬂ’ahiﬁﬁL%am'iﬁnu'm,azﬁaa%’ﬂm
amumwﬁfnﬁnmﬁuﬁmmLﬂ%ﬂﬂTuizé’uqaLLaz'guLLia Andudesas 47.06 uas
2941 mwady auziithAnmiunuwmsluduadindedesinufialugieaied
JrAvANIATEAgILATTULTY Anduoeas 40.00 Uay 18.75 MINRAL

ASWN 7 TEAUANNLASUATDIUNANHUALNNT NN INSABLDNYU

B9t FIUAU (%)
fing thunaie g9 UL
%mmam%ﬁugm (1 5.05) | 77 (41.40) | 64 (34.41) 7 (9.14)
WIARIN 1 (748) | 51 (34.69) 2 (42.18) | 23 (15.65)
ARLN 6 (10.00) 0 (31.25) | 64 (40.00)| 30 (18.75)
SnEanwinEnE 5 (5.98) 5 (17.65) 0 (47.06) | 25 (29.41)
39 60 (10.38) | 193 (33.39) | 230 (39.79) | 95 (16.44)

flaspfifinasiassauanunadanzastindneiuauwng

A59fl 8 uaasn1sdeszvinnanaslaiafin Wediansiiladufiinase
srauANNASEATRNINAnETuALNNg  an1Ineduensu wudn adedifinasie
sefuamMaAIEaegeiileddy Ao Tt (b = 0.153) uarATLUUADETAN
(b = -0.284) Taefilunadian Log-likelihood = -710.12612 Chi-square = 41.94
p<0.05 WAy Pseudo R® =0.0287
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AN 8 N1TAlAsIvinanauladafntlatuNdnafassiuAINLATEATENTNANEN
TUALNNE NEINLRBLONTU

faus b Std. Err.| z | p-value |95% Confidence interval
LA 0304 | 0179 |[1.70 | 0.089 -0.046 0.655
HgH 0.153 | 0.047 [3.29 | 0.001 0.062 0.245
inende 0.016 | 0.120 |0.14 | 0.892 -0.219 0.252
Teldszrinednmn | -0.036| 0.081 [-045| 0655 -0.194 0.122
ATuLUlAERERY | -0.285| 0095 |-3.01| 0.003 -0.471 -0.010
m’fiwmmﬁ;iﬂnmm -0.125| 0.191 |-066| 0.512 -0.500 0.250
aiYse

madnEifuntsfnsuuudaeng TasuunasuaNuas LA MNLATEA
ﬂ"m‘ﬂ?‘\‘iL‘ﬁ?ﬁLﬂi’]:ﬁﬁﬂ’)’mLﬂ%ﬂﬂﬂﬂdﬁﬂﬁﬂiﬂ’]ﬁumLL“IN‘V]ET NN AINERBLENTULINTT
WU nfojuﬁaazhaﬁﬂzLLuuﬂaﬂuLﬂ%ﬂmagTuizé’u@a waztiiaRansusriuANNASEA
wuiwmnndm?aﬁmmLﬂ%magﬁluizé’ugaﬁﬁzﬁu?ul,m ToswuaNNFNRUSTEnINe
STAUANMNIASIATUT NI LAZAZULLIDADEL AN ToNpARdDIiUMIANIENELS
m3Fsunsasulundngasiununneaansiudniuidnsucinssduliiie
anueSsaLasiymgunmiald asndioidemanuianmaFeunssme ms
Anufiansludestfiineiuanssadeduemiiio saiomsfinufiatunislsnig
Snauldade maanauIanineiiday (Acharya, 2003; Al-Omari, 2005; Alhajj et
al, 2018)

wamiﬁﬂmﬁwndﬁﬂfﬂﬁnmﬁumLwaﬁ%uﬂﬁﬁnﬁi:ﬁummLﬂ%ﬁﬂiui:ﬁugo

v
= o ] & A

foquuss mivrduluns@nnianuduiufidonniuseduanuaiunses
WnAny surfiecunuaisasauianuduiusideauiussduainuiaseneg
Unfnmn FeseandssfunisfneianuaIsarein@nsiuaunnssuaidn
N AINIEBTIULAY  WoTTnAEN AL FuAATnTeINMAINENdBTaU LAY
46.0% ﬁﬂ'nul,ﬂ%ﬂmag"[ul,nm"ﬁgo Tnsfinzuuundsaranduilaspfifotsetusesu
AnNAsEaasinAnuauwng Aadad Jsrenna uarduad I5ee1BnNa, 2561)

puziinsfnsaesgil Jedseiady (2557) insdne wWisuiiey uazmaw
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fuiuszoegaMWiInLazANNATEATaNinAnAuLINRIAMERT v Ineaesain
WU ﬁnﬁnmLnﬁ’ﬁmam%ﬁmmm%maQ”luszoﬁ’uﬂmnma Tinwuanuiiedesues
WA ) pldn eldfaifoureaindnu i’]ﬂl@]’@’ﬂﬂﬂia\‘l QRN TIGRRE
WATEDUNNWANTAAUANNIATEA  MINUANUANNTNTUFIENIFTNINIALAY
ANNLATEATDNINANHUARTANEAST NP INBRBTIRA (Mingprasert & Sheng , 2014)
3 3vunsseuluseiuaidineeaviduiladeffinasanisanuinduazatindne
Tuaumsly asannsiinuftaluadtdniudunsinufialuauldese meldans
mwﬁ’aﬁgwaaﬁu’ammiﬁua:g”\p'hﬂ (1§75 wigns, UIIRANA anASAY, uas
NA FALAFL, 2557) uanaﬁﬂﬁ{fowudﬂﬂmmmmLﬂ%ﬂmmnmiﬂg‘jﬂ’ﬁmﬂu%mfﬁw
ﬁumniiuﬂ’of\iawaﬁiammﬁmﬂnﬁmmnﬁmLffml,a:mz@ﬂﬁ'm (WINIIIA  DUSIIA,
2554) BauziigInuMIAnEIeegIdnTal gINInind uazauy (2564) fivinsfnen
ihaduiifinadannuiaiuameaindnsuwnd quiuwnsansiueddn Tsowenona
51913 wui Hhdvfifdestuanueiusseaindnuuwddundin Téun Usinu
Wamassusarsedmiiann sSwauilasildidouse s msseuiifiseduainuen
u,a:amwmaowaﬁjﬂmﬁﬁwaﬁiamsL%ﬂu§ (Untaaveesup, Tiawwanakul, Somapee,
& Tienkreua, 2021)

msﬁnmﬁlﬂumiﬁi’wLﬁum'ﬁLﬁmam'su?’iagamnﬂ’ﬂﬁnmﬁumLmeﬁamﬂu
panAnwenmuuiemilalugienmans@inedl 2 aeedinafinu 2562 Gennuieden
1a9yAran1eaziisunlasudasliidaseinaaunsaliiuanseiu wazfifiade
fifiansnwaiiuansteiu  nsAnelundaznianisdneuaslundasaudisegde
LANANITY FOAUWLTEINSANHHIIIIINZ AL RN MU IIIAUNSIADTILTIN
doyaninan? Feanvaslianunsnlfinedadussiuanuesaazaaindnsniununng
WMANEAENTULATHAaeATsTNMIAnElE wsnanil asane1 Pseudo R? a0
M3fnuHRANRES 00287 Hunansauifulsdssslumsfneniasnsassue
sefuaNNAsSEaaRinAnsiuALNNSLFREe 2.87% danuaaaindelimulsdasy
u q fgolildudnanlunmsfnuni egelsinumaiessianueioasisilady
fiidnswadannuassazasiinfnearidulsslomisaniswauinisdanisdnm
LﬁaamnuanmﬂmwLﬂ%ﬂm:ﬁwasiaqmnn:mamﬁmiuﬁa PNANAFADRNONEHE
NANEIAY (Cecchini & Friedman, 1987; Ranasinghe, Wathurapatha,
Mathangasinghe, & Ponnamperuma, 2017; Tedesco, 1986)
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daIaUaUULINNNTTINY
1. dowwusuusiildannisise
11 andadunulunisidedinudndnfnsiuawnnd fiasuuu
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21 asinsAnsidseufisuanuiadaanasin@nsiuaunne
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HUALNNE
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gz iInesinAnsiuaunmdlunminedosing o
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Abstract

This study aimed to determine the topics about death that should
be learned in the point of view of undergraduate students of Chulalongkorn
University. The study was conducted on 103 students who enrolled in Death
Education and Beautiful Death courses in the first semester of the academic
year 2018. Data collected were then analyzed by means of frequency,
percentage, mean, and standard deviation.

Research results showed that both groups of undergraduate
students gave high ratings on all topics about death provided. However, when
investigating further into the details of their responses, the top three topics
concerning death that should be learned included: Attitudes about Death
(Mean = 4.40), Dealing Emotionally with death (Mean = 4.39), and Attitudes
about Dying (Mean = 4.35). Based on this research, it can be assumed that
the students were interested in and were aware of the importance of learning
about death. This should be contributable to their awareness on death and
lead to better acceptance of death in the future. Therefore, a study about
learning management on the area of death should be conducted appropriately
in order for the students to achieve optimal learning and for the society to

attain greater awareness of death.

Keywords: Learning about Death, Death Education, Beautiful Death
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Abstract

The objective of the research is to observe and study the research
works obtained from synthesis data which produce contexts, methodology
and quality related to critical thinking. In addition, the research is also
proposed to study the ways of teachings which influence critical thinking by
meta-analysis. In this study, the sampled groups are the graduated thesis
with studies involving in critical thinking during the year 1982-1994 and the
15 experimental researches with the sampled groups chosen very specifically
by the researcher. The data were already collected by characteristic research
form and evaluation quality research form and then are analyzed by method
of Glass resulting in 15 effect sizes. Subsequently, these 15 effect sizes are
brought to analyze the difference of the average of effect sizes by means of
Mann-Whiney U Test and Kruskal Wallis Test.

1. The analyzed difference of the average of the effect sizes of the
factors and the ways of teaching was statistically significant at 0. 05 so both
factors mentioned above are different.

2. The analyzed difference of the average of the effect sizes of the
factors and the important concepts related to critical thinking is statistically

significant at 0. 05 so both factors mentioned above are not different.

Keywords: Teaching Methods, Critical Thinking, Meta-Analysis
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Abstract

A research on the potential of ecotourism and the impacts of
ecotourism on Khlong Bang Luang Floating Market Community, Thonburi,
Bangkok. The objective is to assess the potential of ecotourism and positive
effects negative effects on Khlong Bang Luang Floating Market Community.
The data collection was based on a qualitative research method, a field
survey, a potential assessment form, an observation , a participant observation
and an interview to the Community leaders, artist groups, tour operators,
community shops, villagers in the community, tour guides and government
officials, total 36 people. An analysis of the potential assessment by field survey
the area using the concept of 3 A tourism attraction. Accessibility, Amenity
and Richardson's ecotourism theory, which the results showed Ecotourism
potential consists of an Ancient sites, Artist houses, local houses along the
rivers, Khlong Bang Luang Floating Market are famous tourist attractions of
the community. The impacts of tourism on Khlong Bang Luang Floating
Market community positive impacts, income, unity in the community
Conservation of arts, culture, nature, canals and government sectors

contribute to tourism.

Keywords: Tourism Potential, Ecotourism, Impacts of Tourism, Khlong

Bang Luang Floating Market Community, Thonburi, Bangkok
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Abstract

The main objective of the study is to investigate how Facebook
participation influences community promotion and community identification
as well as to explore the effect of community promotion and community
identification on brand trust, and behavioral change of Generation Y Female
Consumers in Phnom Penh, Cambodia. Data collection in this research was
conducted using a convenient sampling method by selecting in a sample
size of 249 female Facebook users who are in generation Y, who age from
23-38 years old and currently living in Phnom Penh city, Cambodia. A multiple
regression analysis was administered to test the relationship between variables.

The results demonstrated that Facebook participation has positive
effects on both community promotion and community identification. Moreover,
it revealed that both community promotion and community identification have
significantly direct effects on brand trust, and behavioral change. Consequently,
brand trust has a significant positive effect on behavioral change of cosmetics
purchase decision. In conclusion, the key research recommendations were
proposed to the cosmetics companies in a sense that they can segment
cosmetics online market, as well as provide an attractive digital marketing

plan through the use of Facebook tools.

Keywords: Facebook Participation, Community Promotion, Community

Identification, Brand Trust, and Behavioral Change.
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1. Introduction

Nowadays, both marketers and sellers are interested in cosmetics
sales through ecommerce industry. The Cambodian cosmetic products market
was growing significantly through forecasting. Regarding Statista (2020),
revenue growth, market shares, and personal care products usage was
growing significantly. The revenue in the personal care sector was projected
to be US$12million in 2020, with the number of users expected to reach
2.5 million users by 2024. Moreover, 2% of total market revenue was predicted
to be generated through online sales by 2023, compared with only 1% from
2020 to 2022. In addition, Facebook users’ activities as online consumers
were growing and increasing because of technological advances in targeted
marketing tools. Therefore, Facebook marketing in cosmetics market is
significant to concern for tomorrow’s marketers. Significantly, a share of 29.6%
of users was 25-34 years old and 25.8% of users was 35-44 years old in the
year of 2019. Thus, most of the users of personal care products were within
the Gen Y age (23-38 years old) (Statista, 2020). Regarding digital data, the
graph of active user accounts following social platforms in Cambodia revealed
that Facebook account users were highest among friends (Reference?). In
addition, Facebook had a significant quarterly growth of +3.8% of its social
media audience to 8.30 million user accounts and significant frequent activity
use (KEMP, 2019). The Cambodian consumers’ beauty and personal care are
varied depending on their income level and area of living. For example, in
the urban areas, including Phnom Penh city of Cambodia, consumers were
much more likely to be willing to, and have the capability to, spend
money on beauty and personal care products (Euromonitor International,
2020). In the study of Mintel (2020) identified 7 features that drove a com-
petitive strategy ahead: wellbeing, surroundings, technology, rights, identity,
value, and experiences. Consumers seek for physical and mental wellness.
They also need to connect to their external environment and feel respected,
protected, and supported. Consumers would like to understand and express
oneself and one’s place in society and find tangible, measurable benefits from

investments. Importantly, people seek and discover stimulation and solutions
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through technology in the physical and digital worlds. Recently, there is an
increasing number of sellers who use Facebook pages to generate sales
through the platform. As Facebook is a public space to create businesses,
brands, celebrities, causes, and other organizations, it can help businesses
gain unlimited fans who choose to “like” a page following statuses, links,
events, photos, and videos (Rouse, 2020). Ho (2014) stated that brand trust
and community identification were both significant and related to each other
as brand trust indicated partial mediating effect on Facebook participations
which led to the community identification. The researcher revealed the
correlation between the variables into three points. First, the consumers’
community participation on Facebook had directly positive and significant
effects on brand trust and community identification. The participation of
communities in Facebook brought the facilitation and communication among
certain similar characteristics together. Second, the researcher confirmed
that brand trust was directly positive on community identification. Last but
not least, brand trust and community identification played an important role
between Facebook participation and consumer citizenship behaviors. As a
result, the greater the brand trust happened, the better the consumers
exhibited both in-role and extra-role behaviors that supported the community.
In the same time, the greater community identification occurs, the better the
consumers exhibited both in-role and extra-role behaviors that support the
company. Currently, many cosmetics brands such as Mistine, Vaseline, Citra,
and SKIN7 used the Facebook channels to support their digital marketing
so as to increase their brand awareness and sales through Facebook
participation. So, the study investigated how Facebook participation affects on
community promotion and identification, brand trust, and behavioral change

in cosmetics purchase decision.

1.1 Research Objectives
1. To investigate how Facebook participation influences community
promotion and community identification of Generation Y Female Consumers

in Phnom Penh, Cambodia.
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2. To explore the relationship between community promotion, brand
trust, and behavioral change, as well as the relationships between community
identity, brand trust, and behavioral change of Generation Y Female Consumers
in Phnom Penh, Cambodia.

3. To investigate the influences of Facebook participation on the
brand trust of cosmetic Generation Y Female Consumers in Phnom Penh,

Cambodia.

2. Literature Review

2.1 Facebook participation
The Facebook participation is the participation from Facebook users in
Facebook page campaigns. In addition, Facebook advertising and digital
marketing strategy combination would lead the users to participate in
Facebook campaigns for any purposes. Regarding Curran, Graham, and Temple
(2011), they identified that Facebook advertising was an application which
allowed users create their own advertising by Facebook account. Facebook
advertisements allowed the users to engage their business information from
their profile pages to target customers freely.

Similarly, the researcher revealed that many organisations wrongly
believed that the sales increase result would happen by just creating the
Facebook page including post-contently sometimes (Duffett, 2015). On the
other hand, social media were likely to be the basic, potential, and interesting
parts for online marketing communication strategies and activities to fruit more
yields of sales from young adults of South Africa. Moreover, the purchasing
power of Facebook usage from millennial young consumers was very important
and could increase the organisations’ marketing communication platform. The
research revealed that advertising on Facebook was the most effective tool
since consumers usually spent two or more hours on Facebook that it was
a logical perception for young adults to have more chances interacting with
the following advertising through multimedia, such as mobile devices,
television, desktop...etc. Furthermore, in 2017, the researcher conducted

research again on the similar topic (Duffett, 2017). He found that the teenagers
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in both color population groups who had used social media for a long period
to update their profile frequently, displayed the most attitudinal responses to
social media marketing communications. That was the main reason to show
that the most active internet users aged from 17-18 years old had the largest
inclination to use commercial content on digital ICT conduits available online

to help on purchasing decision.

2.2 Community promotion

The community promotion was a strategy to engage an audience
in a customer conversation and communication, such as advertising, and
promotion. According to a researcher, the promotion on commercial
products service was the most influential marketing for customers considering
on making purchasing decision. This strategy had influenced customers by
word of mouth and opinion of communities such as the customers’ friends,
families, or co-workers who were Facebook users. These groups of people
would have the same interest that pushed them to exchange views, give out
reviews and perception, post, and make decision on a product (Rana, 2018).
Furthermore, Spencer and Giles (2001) stated that “successful marketing on
the Web was all about pushing content that had the most ‘pulling’ power for
the Web user”. So, the online marketing was about pushing the content in
online advertising like Facebook advertising from Facebook users’ power who
were the target audiences. In addition, to make successful online marketing,
the online marketer should plan on online marketing strategies which were
involved by many elements such as having clear measurable objectives, know-
ing audience members on how to motivate, and engaging them, delivering the
right messages, and perceiving the communication to audiences (Spencer &
Giles, 2011). Last but not least, digital marketing was a technique to identify
and enable the marketers to discuss with the customers (Holliman & Rowley,
2014). According to Holliman and Rowley (2014), the digital marketing came
from the combination between digital content and content marketing. These
two-meaning combinations referred to the content in which sellers promoted
their products and services to customers and they could attract the customers

through their quality information freely.
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2.3 Community Identification

The community identification was about sharing of sense through
communication platforms to family, home, work, society, or even humanity.
The large virtual community member was Facebook, which allowed the users
to create profile, post, and comment, including exchange the private or
public message via a group of friends about common social interest
(Casamassima, 2011). The young consumers here referred to the consumers
who were identified in the youth ages. According to Pew Research Center,
they conducted a study on the age of generations in 2018 in the United
States. Mr. Michael. D stated that the Millennial generation or Gen Y referred
to those who were 23-38 years old (Dimock, 2019). According to Richard
and Guppy (2014) stated that “The Facebook “friends like” application and
activity was the most influential on consumer purchase intention.” Thus, if the
consumers’ friends interacted to like, check-in, or share the product brand,
the consumer would directly note or confirm on products which consequently
influenced purchase decisions while the bad comments from Facebook friends
would affect purchasing intention. In addition, as Facebook advertising was
full of data such as comments, shares, views, and posts, the sellers still
could not gain trust from consumers. In conclusion, in order to build more
identification, the sellers should have adopted the relationship marketing
strategy like interaction online communication of selling between sellers and
buyers in order to bond with customers who were the supported facilitator

to advertise products (Rana, 2018).

2.4 Brand Trust

Brand trust referred to belief and reliability on the brand which was
affected by behavioral change (Silvia, 2019). The researcher defined that
“All social media and digital marketing strategies may look complicated and
quite hassle at the beginning in Malaysia, but it will be categorized which is
suitable to directly targeting and all of this hard work will be paid off for the
company at the end of the day”. The researcher had found that social media

and digital marketing was significant to branding. He illustrated that social
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media and digital marketing was able to target the young adult consumer
faster and reduce budgeting to pay on traditional advertising. The customers
were able to search for information or watch directly to live online in social
media without wasting time to see the information at a brand store. Digital
marketing had provided brand trust to young consumers by using social
media by creating the brand awareness in which the customers were able
to check the competitor via database online. So, if the customers checked
the information online, the brand owner could engage their branding to target

customers and be able to get customers’ retention and trust.

2.5 Behavioral Change

Consumer behavior referred to changes of psychological, physical,
and social actions when an individual decided to buy, and use of products
which could be influenced by some factors (Uddin & Razu, 2019). Respect
to Uddin and Razu (2019) indicated that the encouragement and motivation
had been started by friends and colleagues’ recommendation which provided
more reliability and engaged in purchasing activity from Facebook advertising.
The researcher had discovered that the positive influence on purchasing new
electronic word-of-mouth marketing techniques which varied in brand and
products’ information were provided and promoted on Facebook advertising.
So, in order to make their Facebook advertising effective and satisfy the young
group consumer, the company’s owner had promoted more of their products
on Facebook. On the other hand, the negative aspiration of products which
had advertised on Facebook, made a negative influence on buying decision
were less brand loyalty, not increasing to acquire products, and not increasing

purchase intention of feature of Bangladeshi and Turkey consumers.

2.6 The relationship between the variables
The Facebook participation, Community promotion, Community
identification, and Brand trust variables interaction and correlation had

influenced to Behavior change variables.
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2.6.1 Facebook participation correlate to community promotion
and identification

The researcher had disclosed that “consumers’ voluntary behaviors
on Facebook through exploring how members’ community participation affects
consumer citizenship behaviors toward the brand (Ho, 2014). The researcher
revealed the correlation between the variables into three points. First, the
consumers’ community participation on Facebook had directly positive
and significant effects on brand trust and community identification. The
participation of communities in Facebook brought the facilitation and
communication among certain similar characteristics together. Second, the
researcher confirmed that brand trust was directly positive on community
identification. Last but not least, brand trust and community identification played
an important role between Facebook participation and consumer citizenship
behaviors. As a result, the greater the brand trust happened, the better the
consumers exhibited both in-role and extra-role behaviors that supported the
community. In the same time, the greater community identification occurs,
the better the consumers exhibited both in-role and extra-role behaviors
that support the company. Another research, the higher interactive members
were depended on degree of sharing knowledge, community promotion, and
behavioral change (Qu & Lee, 2011). So, in order to make their Facebook
advertising to be effective and satisfied on young group consumer, the
company’s owner had to promote their products on Facebook.

Hypothesis 1: Facebook participation had a positive effect on

community promotion.
Hypothesis 2: Facebook participation had a positive effect on
community identification.

2.6.2 Community promotion influence to community identification,
brand trust, and behavioral change.

The brand community members were particularly valuable for the
new customers via the positive word of mouth and different target community
identification of brand trust which led to consumer changed behavior (Popp

& Woratschek, 2017). The consumer behavior was regularly related to target
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identification. The researcher revealed that consumers classified differently
between alternative brand-target of identification including consumers and
brand itself. It constructed the identification as consumers, related relationship
drivers, and relationship outcomes such as loyalty and word of mouth to a
specific target of identification. Moreover, the customer satisfaction was a
mediator between identification and loyalty. The customer satisfaction changed
according to the target of identification. The brand identification activated
a cognitively mediated process, reinforced the previous experiences, and
brand trust which was affected by consumer-community identification acts
and emotion. The brand community identification was directly affected by
customer positive word of mouth which was strongly mediated by customer
satisfaction in different targets of identification.

Hypothesis 3: Community promotion had a positive effect on

community identification.

Hypothesis 4: Community promotion had a positive effect on

brand trust.

Hypothesis 5: Community promotion had a positive effect on

consumer’s behavioral change.

2.6.3 Community identification influences to brand trust and
behavioral change.

The online shopping platform was a new platform for buyers and
sellers interacting anytime and anywhere (Datta & Acharjee, 2018). For example,
if the internet 1 unit of web was increased, the security consumers’ attitude
would be increased 0.160 times, sale service would be increased 0.062 times,
convenience consumer’s attitude would be increased 0.170 times, change in
reputation attitude would be increased 0.197 times, website designed attitude
would be increased 0.191 times, product quality and previous experiences
attitude would be increased 0.053 and 0.084 times. As a result, the maximum
quality and innovation of digital and the customer relationship was the main

points to make sure of trust building among young consumers.
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Hypothesis 6: Community identification had a positive effect
on brand trust.
Hypothesis 7: Community identification had a positive effect
on consumer behavioral change.
2.6.4 Brand trust influence to behavioral change
The researcher had found that 71.5% of Facebook was an effective
marketing channel of social media to make purchase decisions (Rana, 2018).
For example, there was 33% of respondents spent ten hours or more on
mass media per week while there was only 10% of respondents spent less
than 1 hour per week.
Hypothesis 8: Brand trust had a positive effect on behavioral

change

2.7 Conceptual Framework

The conceptual framework developed from previous theories is pre-

Ha
Community

Ha

Behavioral
Change

Figure 1 Conceptual Framework, adapted from Ho (2014); Qu and Lee (2011)

sented in the diagram.

3. Research Methodology

3.1 Population and Samples

Quantitative research was used in the study. Descriptive and
correlational research was used to conduct this study because the big data
garnered from quantitative research provides us with important information
for business decisions (Kerlinger, 2019). The population of this study

represents cosmetic consumers who lived in Phnom Penh, the capital city of
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the Kingdom of Cambodia. The exact number of the target population who
used cosmetic products in Cambodia is 1.3 million users (Statista, 2020).
Since, the target population in Phnom Penh was unknown as there is no
available data. Therefore, the target respondents for study were the female
population who age from 23-38 years old in Phnom Penh city of Cambodia.
To determine the sample size, the researcher adapted the formula suggested
by Green (1991), N = 50+8m, where “m” is the number of predictors. Since
there were four predictors in this study, the minimum acceptable sample size
shall be N = 50 + (8x4) = 82. Therefore, the data set of 249 respondents

obtained from the data collection phase is more than sufficient.

3.2 Research Instrument

In term of research instrument, to test the quality of questionnaire the
ltem Objective Congruence (IOC) of the scale items was submitted to three
research experts for their feedback and validations. The survey questionnaire
was divided into three parts (demographic, production usage, and descriptive
information on measurement). For the first and second sections of demographic
profile and product usage, the researcher prepared a close-end question to
provide a convenience choice for respondents (i.e., age, gender, education
background, monthly income, frequently usage, purchasing place, type of
brand). For the third section, all the measurement items were evaluated with
a five-Likert scale (1= strongly agree to 5=strongly disagree). The question-
naire was conducted with a double translation rule in order to validate the
survey questionnaire. Specifically, the questionnaire was first written in English.
Then, the questionnaire was sent to advisor for other recommendation and
feedback. Last, the survey questionnaire was translated by expert agency to

be Cambodian language.

3.3 Method of Analysis
The data collection procedure conducted following stages. Firstly, the
pilot test data were collected among 31 target respondents. Secondly, the 249

respondents of online data were surveyed online and recorded into the Kobo



190 SUTHIPARITHAT JOURNAL Vol. 35 No. 4 October - December 2021

Toolbox tool. Lastly, the data was disaggregated to analyze the correlation
and reliability between variables and Multiple Regression Analysis (MRA) was

used to analyzed in a Statistical Package.

4. Results

Regarding the study, the researcher presents the data analysis into
four parts: the analysis of demographic profile, reliability analysis, correlation
analysis, and multiple regression analysis to test the hypotheses. First, there
was demographic analysis of the respondents, described by frequency and
percentage. Next, the reliability, correlation, and multiple regression analysis
were analysed using a statistical package analysis. The results are illustrated

below.

4.1 Demographic Profile of respondents
According to the demographic results, 100% of the respondents were
female. They were within the age range of 23 and 38 years old. This is

presented in the table below:

Table 1 Demographic Profile

Demographic Responses Frequency | Percentage
Factor

Age range 23 — 28 years 81 32.5%
29 — 34 years 102 41.0%
35 — 38 years 66 26.5%
Total 249 100%

Education level PhD/Master degree 48 19.3%
Bachelor degree 151 60.6%
Association degree 10 4.0%
Graduated High school level 31 12.4%
Graduated lower secondary 4 1.6%
school
Primary school 4 1.6%
Other 1 0.4%
Total 249 100%
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Demographic Responses Frequency | Percentage
Factor
Current Occupation| Civil officer 73 29.3%
Private staff 107 43.0%
Offline seller 32 12.9%
Online seller 9 3.6%
Business owner 14 5.6%
Students 14 5.6%
Total 249 100%
Salary range None or less than US$100 11 4.4%
US $100 - 200 14 5.6%
US $201 - 300 47 18.9%
US $301 - 400 53 21.3%
US $401 - 500 45 18.1%
More than US $500 79 31.7%
Total 249 100%

4.2 Reliability Analysis

The Cronbach’s alphas for all the group of 20 scale items were
exceeded .70. The highest Cronbach’s alphas were around .80 together for
all variables such as Facebook participation (3 items, Ol = .805), Community
.888),
.875).

promotion (3 items, O = .802), Community identification (5 items, Ol

Brand trust (4 items, O = .825), and Behavioral change (5 items, Ol

Thus, all the 20 scale items used in this study were confirmed to be
reliable and valid. As a result, the Cronbach’s alpha values were found be-
tween 0.802 and 0.888 which were higher than 0.70 (Sarmento, 2019), meaning

it was confirmed to be reliable and valid.
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4.3 Correlation Analysis

Table 2 Correlations statistic matrix analysis result

Constructs | Facebook Community | Community |Brand trust | Behavioral
participation | promotion |identification change

Facebook 1

participation

Community | .769** 1

promotion

Community | .780** 778" 1

identification

Brand trust | .656** 713 789** 1
Behavioral 728" 719* 746™ 697 1
change

**. Correlation is significant at the 0.01 level (2-tailed).

From table 2, it showed the correlation coefficients between two
variables which were analyzed by the Pearson correlation analysis, all was
smaller than 0.8. It was identified that there is no multicollinearity problems

in the model.

4.4 Multiple Regression Analysis

Table 3 Regression analysis of Facebook participation and Community

promotion
Unstandardized Standardized
Variable Coefficients Coefficients T Sig.
B Std/Error Beta
(constant) .688 .083 8.330 .000
Facebook 620 .033 769" 18.877 .000
participation
R’ 591 Adjusted R® |.589 F (356.335) | .000

Notes: ***Coefficient is significant at p<0.001
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Table 3 described the output of the multiple linear regression analysis
of Facebook Participation (FBP) as a predictor variable influence on the
Community promotion (CPR) as a dependent variable. In the result (F =
356.335, p = 0.000, R* = 0.591, ([3 = 0.769, t = 18.877), it could be seen
that Facebook participation could explain 59.1 percent of the variance
in Community promotion. It was found that the variable of Facebook
participation had a positively significant relationship with Community promotion
at p < 0.001 level and [3 = 0.769, meaning that the Facebook participation
was substantially responsive to the Community promotion by watching the
Facebook page live, participating the Facebook posts, and frequently to
view, like, share of another Facebook member pages. Therefore, hypothesis
H1 (Facebook participation significantly influences Community promotion.) was

accepted.

Table 4 Regression analysis of Facebook participation and Community iden-

tification
Unstandardized Standardized
Variable Coefficients Coefficients T Sig.
B Std/Error Beta

(constant) .785 .081 9.639 .000
Facebook 635 .032 780" 19.605 .000
participation

R’ 0.609 | Adjusted R’ 607 F (384.374) | .000

Notes: **Coefficient is significant at p<0.001

Table 4 depicted the correlation coefficients’ result of Facebook
Participation (FBP) as an independent variable influenced on the Community
Identification (CID) as a response variable. In the result ((F = 384.374, p =
0.000, R2 = 0.609, ([3 = 0.780, t = 19.605)), it could be seen that Facebook
participation could explain 60.9 percent of the variance in Community

identification. It was found to be that the variable of Facebook participation
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had a positively impact with Community identification at p < 0.001 level and
[3 = 0.780, meaning that the Facebook participation was substantially
responsive to the Community identification by getting aware and strong believe
and intention on the skincare products depend on community feedback and
brand information alerting in Facebook page. Hence, hypothesis H2 (Facebook

participation has a positive effect on Community identification) was accepted.

Table 5 Regression analysis of Community promotion and Community iden-

tification

Unstandardized Standardized
Variable Coefficients Coefficients t Sig.

B Std/Error Beta

(constant) 599 .091 6.565 .000

Community | .784 .040 787 19.433 .000

promotion

R’ 605 Adjusted R’ 603 F (377.654) | .000

Notes: **Coefficient is significant at p<0.001

Table 5 illustrated the correlation coefficients’ result of Community promotion
as an independent variable influence on the Community identification as a
response variable. In the result (F = 377.654, p = 0.000, R2 = 0.605, ﬁ =
0.778, t = 19.433, it could be seen that Community promotion could explain
60.5 percent of the variance in Community identification. It was found to
be that the variable Community promotion had a positively relationship with
Community identification at p < 0.001 level and ﬁ = 0.778, meaning that the
Community promotion was substantially responsive to the Community
identification by getting aware and strong believe and intention on the skincare
products depending on community feedback and brand information alerting in
Facebook page live and posts. Hence, hypothesis H3 (Community promotion

has a positive effect on Community identification.) was accepted.
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Table 6 Regression analysis of Community promotion, Community

identification, and Brand trust

Variable Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std/Error Beta

(constant) 489 .084 5.847 .000
Community | .227 .054 251 4175 .000
promotion 532 .054 594*** 9.882 .000
Community
identification
R 648 Adjusted R 645 F (226.643) .000

Notes: ***Coefficient is significant at p<0.001

Table 6 depicted the correlation coefficients’ result of Community
promotion and Community identification as an independent variable influence
on the Brand trust as a response variable. First, in the result of Community
promotion influenced to Brand trust (F = 226.643, p = 0.000, R2 = 0.648,
([3 = 0251, t = 4.175), it could be seen that Community promotion could
explain 25.1 percent of the coefficient in Brand trust. It was found to be that
the variable of Community promotion had a positively significant relationship
with Brand trust at p < 0.001 level and [3 = 0.251, meaning that the Community
promotion was substantially responsive to the Brand trust by brand
information and promoting on products to attract the intention from consumers
on the skincare products. Hence, hypothesis H4 (Community promotion has
a positive effect on Brand trust) was accepted.

Lastly, in the result of Community identification influenced to Brand
Trust (F = 226.643, p = 0.000, R2 = 0.648, [3 = 0594, t = 9.882), it could
be seen that Community identification could explain 59.4 percent of the
coefficient in Brand Trust. It was found to be that the variable of Community

identification had a positively significant relationship with Brand trust at
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p < 0.001 level and [3 = 0.594, meaning that the Community identification
was substantially responsive to the Brand trust by getting aware and strong
believe and intention on the skincare products depend on community
feedback and brand information alerting in Facebook page live and posts.

So, hypothesis H6 was accepted.

Table 7 Regression analysis of Community promotion, Community identifica-

tion, and Behavioral change

Unstandardized| Standardized

Variable Coefficients | Coefficients T Sig.

B Std/Error Beta
(constant) 583 .093 6.287
Community | .332 .060 351 5517 .000
promotion
Community | .443 .060 473 7.426 .000
identification
R’ 605 Adjusted R® 602 F (188.772) | .000

Notes: **Coefficient is significant at p<0.001

Table 7 depicted the correlation coefficients’ result of Community
promotion and Community identification as an independent variable influence
on the Behavioral Change (BEC) as a response variable. First, in the result
188.772,

it could be seen that

of Community promotion influenced to Behavioral change (F =
p = 0.000, R2 = 0.605, [3 = 0351, t = 5517,
Community promotion could explain 35.1 percent of the coefficient in
Behavioral change. It was found to be that the variable of Community
promotion had a positively significant relationship with Behavioral change at
p < 0.001 level and [3 = 0.351, meaning that the Community promotion was
substantially responsive to the Behavioral change by brand information and

promoting on products to attract the intention from consumers on the
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skincare products. Hence, hypothesis H5 (Community promotion has a positive
effect on Behavioral change.) was accepted. Last, in the result of Community
identification influenced to Behavioral change (F = 188.772, p = 0.000, R2 =
0.605, [3 = 0473, t = 7.426), it could be seen that Community identification
could explain 47.3 percent of the coefficient in Behavioral change. It was
found that the variable of Community identification had a positively
significant relationship with Behavioral change at p < 0.001 level and [5 =
0.473, meaning that the Community identification was substantially responsive
to the Behavioral change by getting aware and strong believe and intention
on the skincare products depending on community feedback and brand
information alerting in Facebook page live and posts. So, hypothesis H7
(Community identification has a positive effect on Behavioral change) was
accepted. Specifically, it was indicated that Community identification had

higher effects than Community promotion to Behavioral change.

Table 8 Regression analysis of Brand trust and Behavioral change

Unstandardized Standardized
Variable Coefficients Coefficients t Sig.
B Std/Error Beta
(constant) 713 109 6.548
Brand trust| .730 .048 697 15278 .000
R? 486 Adjusted R’ 484 F (233.420) | .000

Notes: **Coefficient is significant at p<0.001

Table 8 illustrated the correlation coefficients’ result of Brand trust as
an independent variable influenced on the Behavioral change as a response
variable. In the result (F = 233.420, p = 0.000, R2 = 0.486, (B = 0697, t =
15.278), it could be seen that Brand trust could explain 48.6 percent of the
variance in Behavioral change. It was found to be that the variable Brand

trust had a positively relationship with Behavioral change at p < 0.001 level
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and [3 = 0.697, meaning that the Brand trust was substantially responsive to

the Behavioral change by getting the official information of brand, positive

feedback, and high view, share, like on products from community in Facebook.

Therefore, hypothesis H8 (Brand trust has a positive effect on Behavioral

change) was accepted.

Table 9 Hypothesis Evaluation

Hypothesis B t Effect Test
Result
H  Facebook participation 0.769** 18.877  Positive Accepted
— Community promotion
1
H Facebook participation —  Community 0.780*** 19.605 Positive  Accepted
o identification
H Community promotion  — Community 0.778** 19.433 Positive  Accepted
a identification
H Community promotion ——p 0.251*** 4175 Positive  Accepted
Brand trust
4
H Community promotion — 0.594*** 09.882 Positive  Accepted
Behavioral change
5
H  Community —> 0.351*** 5517 Positive  Accepted
Brand trust
s identification
H  Community — 0.473*** 7426 Positive  Accepted
Behavioral change
;  identification
H Brand trust —> 0.697*** 15.278 Positive  Accepted
Behavioral change
B

Notes: ***Coefficient is significant at p<0.001

From table 9, it was presented the hypothesis summary of this research

model, it can be seen that all hypotheses were accepted. Additionally, a total

of eight hypotheses were developed and tested using multiple regression

analysis which offers support for the statistically significant effects between

independent and dependent variables. All eight hypotheses (H1 to HB) were

upheld and supported.
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5. Discussion

This study investigates the relationship and correlation between
Facebook participation, community promotion, community identification, brand
trust, and behavioral change of consumers on skincare products in Phnom
Penh, Cambodia. Moreover, it makes several contributions to the academic
literature review of perspective theory. There are some discussions when
comparing the current study in Cambodia to researches from other countries.
For the theoretical contributions were discussed accordingly.

First, this study was found Facebook participation directly affects
community promotion and community identification, it was similar to the
study of Qu and Lee (2011). Besides, it can be seen that the community
participation on Facebook has directly positive and significant effects on brand
trust and community identification, yet while the previous article of Ho (2014)
differed from this research, he found that Facebook participation affected on

community identification, but not correlated to community promotion.

Second, we confirmed that community promotion affects on commu-
nity identification, brand trust, and behavioral change, this was supported
by a paper work of Popp and Woratschek (2017), they described that the
brand community members were particularly valuable for the new customers
via the positive word of mouth and different target community identification
of brand trust which led to consumer changed behaviour. In addition, Rana
(2018) agreed that the brand community identification was directly affected by
customer positive word of mouth which was strongly mediated by customer
satisfaction in different targets of identification.

Third, the research showed community identification affected on brand
trust and behavioral change, it is supported by Datta and Acharjee (2018), she
proposed that the online shopping platform was a new platform for buyers
and sellers interacting anytime and anywhere. In addition, the maximum quality
and innovation of digital and the customer relationship was the main points
to make sure of trust building among young consumers and the consumer’s

behavior would be changed any time for purchase decision-making. On the
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other hand, Uddin and Razu (2019) had a differ indication that the encour-
agement and motivation which had been started by friends and colleagues’
recommendation, provided more reliability and engaged in purchasing activity
in Facebook advertising. Therefore, the researcher belief that community
promotion affected on brand trust and behavioral change, but not correlated
to community identification.

Last, the research revealed that brand trust affected on behavioral
change. It supported by Rana (2018), the previous research showed that
the coefficients of both trust and perceived usefulness had a significant
impact on buying attention. However, there was a different indication from
Silvia (2019), he revealed that brand trust referred to belief and reliability on
the brand which was affected by behavioral change. Digital marketing had
provided brand trust to young consumers by using social media to create
the brand awareness which the customers were able to check the competitor
via database online Which the brand owner could engage their branding to

target customers and be able to get customers’ retention and trust.

6. Conclusion

The research has provided empirical evidence and understanding of
brand trust leading to behavioral change on purchase decisions by use of
Facebook tools. A total of eight hypotheses were developed and tested using
multiple regression analysis which offers support for the statistically significant
effects between independent and dependent variables. All eight hypotheses
(H1 to H8) were upheld and supported. The results demonstrated that
Facebook participation has positive effects on both community Promotion and
community ldentification. Moreover, it reveals that both community Promotion
and community Identification have significantly direct effects on brand Trust,
and behavioral Change. Consequently, brand Trust has a significant positive

effect on behavioral change in purchase decision making.
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6.1 Theoretical contributions

First, Facebook participation has direct positive and significant
effects on community promotion and community identification. The findings
demonstrate that Facebook participation is a way to bring people with certain
similar characteristics together and facilitate the communication among them.

Second, this research confirms that community promotion has directly
positive and significant effects on community identification. The finding shows
that knowledge sharing and promotion activities of skincare products is
associated with community identification by playing an active role in sharing
knowledge and identification with others who are their friends, relatives, and
family about the brand.

Third, this study reveals that community promotion and community
identification have directly positive and significant effects on brand trust and
behavioral change. This study considered community promotion and community
identification as mediators between brand trust and behavioral change and
verified its mediation effects. The result shows that when the communities
are identified and promoted, the trust facilitates participants in identifying
themselves as part of the brand community and leads to behavioral change.
This can provide further paths for future researchers. Last, this study illustrates
that brand trust correlates with consumers’ behavioral change. The result
confirms that the brand reliability plays an important role in behavioral change
on purchase decision-making in relation to skincare products. In conclusion,
Facebook participation, community promotion, community identification, brand
trust, and behavioral change are found to have significant effects on
purchasing decisions in relation to skincare products in the Phnom Penh

market.

6.2 Managerial implication

The online cosmetic market in Cambodia has to come with aggressive
competition from other both overseas and local brands. They are attempting to
attract and retain cosmetics consumers using Facebook page live and posts.

As a result, the current study has implications for marketers or marketing
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managers. First, it is very clear that consumer participation in a Facebook
page has the potential to have a significant positive effect on community
promotion and community identification. Thus, the marketing manager who
recognizes the essential role of a Facebook page should increase every effort
to engage in active management of their community promotion and
community identification on Facebook. The popularity of Facebook and its
potential reach in a fixed location at a low cost should motivate marketers
to try in different ways such as boosting pages, using any attracting novel
marketing, or using any activity on Facebook posts and live to attract
consumers for likes, views, shares, and comments. Second, the marketer
should improve the involvement of participants on Facebook as well as
providing community promotion to increase community identification. The brand
managers should help their staff to create an emotional bond with brand fan
pages in order to make a close attachment with Facebook’s community which
leads to increased identification of the brand and provides positive feedback
to their relatives and friends. Last, this study suggests that practitioners can
benefit from recognizing and promoting the correlation and relationship between
brand trust and behavioral change. So, the marketing managers can identify
the brand trust has an effect on consumer’s behavioral change. Managers
should maintain brand commitment and engage in careful communication

management of the fans page to make sure all information is reliable.

6.3 Recommendation for future research

This research makes suggestions for future research. The future
researcher should conduct research in other provinces of Cambodia in order
to make comparisons with this study. The questionnaires should differentiate
respondents by using the probability sampling technique. Thus, the future
researchers may take a broader sample from cosmetic online Facebook
pages consumers or offline cosmetic stores in Phnom Penh which classifies
by resident location or markets to provide a whole picture and avoid the
generalizability problem. Since brand trust respondents’ data is an important

factor to predict skincare consumers across the cosmetic market. Therefore,
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further researchers should introduce the indicator of quality including latent
variables of brand trust as mediating effects in the structural model in order
to gain a better understanding of the influential variables in the dynamic

relationship with behavioral change for purchase decision-making.
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