DHURAKI1) PUNDIT UNIVERSITY

21SasgnSUSNAU

Uin 38 auun 1 unsi1AU - BulAy 2567
(THAI - JOURNAL CITATION INDEX CENTER: TCI 2)

ISSN 2730-2717 (online)
ISSN 2730-2709 (print)

F/IN\N
AERR Tm:
www? Jo

VOL 38 NO. 1 January - MarCh 2024 dpujournal@dpu.ac.th suthiparithat Thailo

UKDNYIaussNOUTUNOY



<

U

‘.@Qi'

ani

3

J1sasansusnAu
SUTHIPARITHAT JOURNAL

I e atUT @ UNTIAY - HunAL bEow
Volume 38 Number 1 January - March 2024

ISSN 2730-2717 (Online)
ISSN 2730-2709 (Print)

http://www.dpu.ac.th/duprc/journal

NasgVsUTiaY (@ndsaueans) Wunsasfiiiunisiusesnunimein
AudAviin1s8198913asine ngud 2 (Thai - Journal Citation Index Center: TCI 2)
Usznia s Tuil 10 uns1A 2563




EREIEN Wi dogsatuding 110/1-6 ouuuszwndu wamdnd ngavme 10210
103. 02-954-7300 (SnlwiiA 30 vaeLaw) fio 646
Dhurakij Pundit University 110/1-4 Prachachen Road Laksi, Bangkok 10210
Telephone 02-954-7300 (Automatic 30 Number) # 646

AufivsNe ans191se n3.lnese uarsad
509FANENS19158 A5.25N30] @ LLEe
599ANENI1158 A5.598 Wiwssnd
HU8ManI1A15e AT AMEIW INYsiTnY

ANUANNAME/ INYIFY
UTIUIEMT  As.iiaal wadngding

NBIUTIUIZNTYARANILUDN
AANS19158 AU @3Sl
ANEN313158 A5.U1390 aanUnuum
FIANENT19158 A.ARYIWT Aundnusna
FRIANENTINTY AT.NATING FanTETd
393MNEANTIANTE A9.UT87 TyadiATug
39ANEN519158 A9.31594 BFLUENA
JOIANANTINTE YNTUT 5ITUATEY
38IFNEANTINTY ATy Wity
HYIEANENTIATE AT.5UITIU UASEITT
HYemans19158 n5.Uosdu IiAuAs
HYIeANanI19758 nsiaan UAdud

¥

HYI8ANERS19158 ATLAFARASS VISHR

e

HU8A@n$19158 793180550 33 banwy
HUI8ANER319158 79.4031 ANYEITIN

q

e

FIWANENTINTY AT.AUNT MaATY

e eXp e

' 4

Freans19138 09.458 Wuves

@32

AT WAANG YUWIA
753110 A35Tedle

a o a

wnneaegInatuding

a o

UNINe1RgINIVUIR

(e42N

a

a o a

WM INIREgINATUNAY

o 4

W Inedgsnatuing

a

WNINeRegInavMsing

a

unInedegsiatuding

UG8 AaUINT
PHIAINTUUNTIN IR
I VEFITNTIY
g UUUUNANRAILUSISANERS
URINGTUNYATAERNS
PNV
WIS aluesTINE Y
PHIAINTUUNTIN IR
PNV
PHAIN TN
UAINYIRBUTARE
UAINYIRYAIUATUNTI IR
URMINGFUSIINAERNS
UAINYIRBUTARE
URINGDUNYATANENS
WIS aluNesTINE Y
UNINYIRYAIUASUNTILIA
URINYID YAV TUATUNS

@ Y a @ A A v ¢ & o a ea Yo oY 1o @& Y I Y ¥ a
virugdoRaiula 9 Tusnglunsasansusviad WuirugdansaBassmennezdinilddnduisaiuieiuinugdedn
Wiumatuiusznsle fudvsunanuduves@eunaznsansgvsuivimi uagldsunisanudnseungnue
The View Expressed in each Article are Solely those of Author(s).




nawssmw%msuﬂﬂamﬂlu

383ANANT19158 035101 Insousny wInedegsnatnding
F09180 319158 93008 Wyssny wInedegsnatnding
FRIANANTI15E A3 9FU Laiing IMedegsnatnding
JANEANT19158 Tilla Aindud wInedegsnatnding
AIEMEaNIIA58 AT IUMATUA A9SHY wInedegsnatnding
AIEAENT19158 N3350 Nuaes IMedegsnatnding
AIEAENTIANTE ATV INYsITaY wIngaegsiatding
AYIEAENTIA5E A5 TUIT vy wImedegsnatnding
AIEANENT1A75E A9.ASIAY AansNY wIMedegsnatnding
fterans1a1sd as.efas neddudn WnIngaegsnatding
N2INITIANIT Unuws Tnulan wIMedegsnatnding

gansa fnes wInedegsnatnding

ganuuusUidu/Aant  vindiv yyaane

AMNUAdaN 378 3 hou atuay 550 U E-mail: dpujournal@dpu.ac.th
Mg WMINgIRegINATING IN3. 02-954-7300 ¢ip 415
i lssiuiuvnInendegsnatading  Ins. 02-954-7300 #ia 136

&

i’lﬂ%aé’mmm’gsﬁné’unsaewmwmﬂuan
ANERI19158 AT.UN319 da1Unuuy
ANER519158 3.3 ASTAdl WMInesuAalIng
WMINRUlUTIEsITUTINY

PANTUUN TN

JIANENT19158 AT.ARYIWT Funiaudsna
anUudadinimuuImseans
U INRUFLUNEITUTINY

JRIFNEANTITY AT.NAVINE FanTETd
583FNANIINTY A ATE wAlne
FBIANANTINTE AT.5UIA Yayde UM GeEg
589MNANIINTE A7.05% aadsd N INIRYULSAIT

583fNANI1NTE AT.UNTA] ASUsENeOU
593fNANIINTE AT.U381 TuadiaTug
JRIANENSI19158 AT NUFR Urunel
FOIFNANTINTE ATNINITVL YUY
J0IANANTIANTE AT Tnnedany
F09ANANIINTY AT.5988 FuguA
JIANEANT19158 A9.3159U BFUIULNE
09MANTINTE A3.A3ANR gunslye
JAEN519158 AT.AN TR WNWRSeY
J9IFNANTINTY AT.40N LEATgVEInyad
FRIFNANTIITE AT.413 UIUNA

PAINTAININE Y
NIV YATANERNS
UNTINEIRENONIIAN e
UNINYIRYNFINN
UIMINYSUT1vA 9 W5
WInedededlu
PAINTAININERE
U RUEIUTESITUTINY
UINYSETITUANANT
U INRUFIUNEEITUTINY

A0 UUUUAANUUS N SANERS



FEVENIINUANAUNTBIUNAMUNIBUBN (6iD)

JOIANANTIANTE YYITU SITUTTEY
FOIFNEANTI158 359 AIUWAIY
593ANANIINTY ASTY NIty
599FNANTINTE AINT FaaTiun
fnemansIanse As.nsAns vernanang
AIEANENTIANTE NT.NYIUUAT WIANLTAL
HeAanI19758 A5.01UA1 Yeylassating

Vo

HY8FAENS19158 A5.0a80 @319A4

e

HU8ANENS1158 AS.AMAAT NDALNINIA

[

HU8ANENS19158 A5.AN ANATIUUN

Y8ANERI19158 NTARNE BIAT

e e

YIFAIENTIANTY 15.3925508 Udanagius

>Cr e

YIFENTIANTY M. TUUIAR HAWA?

' s

PUAEaNT1A158 AT.AIFU MU InyVINAINA

PIAIENTINTG A5.HONIA AR IYNIA

P eX2¢ @

>Cr e

PIBANENTIANTY AT.INIANG NOEAITEY

P eX2¢ @

YIWANANTINTG AT.FUITI UAIFITIOU
YILFAIENTIAN5E A5.5UANA dedUn

>Cr e

YIYFENTIAN5E M. UIRLRE TUNTATH

YIWAEANTINTG AT UATUA ANFTHIYTY

PuAanT1a3e s ladnslng

>0 eX2¢ @

>Cr e

PIWAIENTINGG AT.YWU1 AVBNS

PYAanT1A58 A5.YAdITT Fsind

¥EFA1ENI19158 95. 07U NesTuns

Y8FENII9158 A5 UDIEU IAWAS

B8e@ns19158 A3 Junun 2EYUIYS

e eXp eXp eXp eX2¢ @

YANENTINGE A5 NABY AUILFY
Y8F1ENI19158 A5 Waan1 URdua

e e

PIeAmans1se n3.gen lulada

>Cr e

YIWAIENTINTG ATUMIANEAL LFTLUTINA

YIWAEANTINTG AT.LNTNG ITuTBUNT

YIFAENTIANTE AS.LAARSS UISAAR

P eX2¢ @

>Cr e

YIWFAENTIANTY MF.ITTUTN VIUTUITINS

P eX2¢ @

8AEN519158 M5.3510500 Inean

YeF1Ens19158 95 3a5500 993 lanwu

>Cr e

e e

YUANENTIANTY ATUINN LATINTITTU

e

UINREFTEFITUTIY
UPINYNRYTIUANNA
PAINTUUNINERE
UINREFNEFITUTIY
UAINYINUSIIUAERS
UMINYIFUTIIUAERS
wnedemalulagnsyaeunaisuys
WIS aluesIINIEIY
UNINYIAEIIER
UMINYIDUEIIUAERS
UAINYIN YA UATUNTILIA
UNNINYINYVN TUNTLNWY
WIngaemaluladnvuenasyys
THIAIN TN
UMINYIFUSIIUAERS
wnedemnalulagnsgaeunaisuys
THIAIN TN

U INRUUNEEITUTINY
UWINY1RBVDULAY
UNINUIENELET
WINeIaeAalIng
WAINEIRYRUNIA9
UNINY1R8AaUINT
UANINYINYVBULAU
PHIAINTUUNTINEFE
UIedumalulagnseaounan
NILUATINTLD

U UUMNAANAILUS I SANERS
UHINY1RBURAR
UMINYIDUNYATAERAS
UMINYINUEIIUAERS
UWHINYIRBURAR
UAINYIRYAIUASUNTI ISR
UIMINYIeNBN1SA Ny
IS ATUNL
UMINYIFUEIIUAERS
UANINYIRYAIUASUNTILIA



eTeinsinuidindunsesunauntuen (o)
AIEAEANTIANTE AT.ANTI ANTEITT
HY8MaNT19758 05.805 2ednasm
AIEANENTIANTE AT.AUYS Wainduy

Vo

Herans19138 09.458 Wumes

3

HU8ANEN519158 A5.kan HNv?
HU8ANENS19158 AS.08U1 AUATIUUN

e

YIYFENTIAN5Y A5.0AANST [waNaE

e eXe e

PYAEaNTIATE ATLeNyeY WATARNA
{eans19138 o3sana atunisana

e

A5.0887 VIV IUBI?
A5.3umily Tnsane

a

A5.U5¥aN5 WS

ATNAING YA
AT.4.8. NAUNATAU NIA
A5.48n Yeyuselasy
n3.0v10un Aatioy
A3.21A1 waLa

A3.3%y vioNauUn
753181 WO
As.auUsITUN SUNA
AT.dnzna dnvy
A3.8un n3asseulve
AT.AVTU LNV
AT.ANN fuans
ATLONNIA NARENT
Asst.Prof.Dr. Harald A. Kraus

i'la%"aﬁmaqu@né’unsawmmwmﬂu
SDIANENSIANTY AS.NA1 NBIUT?
509ANENI19158 755901 InSTeusAY
509ANENS19158 A5.AsAATA 19AND
J99FNANTINTE A3.9918 YyUsziaty
509ANEN519158 WA Aiwduel
599A@N519158 Aw Ineens
AIEAEaNT19758 A9.035A518 Tnuansyu
AemanT1a5e 5.3 Uulasey

UANINYIRBURAG
UNNINYIRYVA ) TUNTLNYY
UMINYIDUNYATAERAT
UINREFNEFITUTIY
UNNINYIRYVA ) TUNTLNYY
UAINYIRYAIUASUNTI IR
WIS IAYFI8Y 511
UAINYIDYTIIUAIERS
PAINTUUNINERE
WINEIRYRLNIa9
UAINYIAYTITUAERS
anduiuIAg AMNANTE LAY
YARINTNINITAN
UAINYINUAIUATUNTILIA
UMINYIDUNYATAERAS
UWINY1RYTIER
UPHINYIRYUNEITATY
UANINYIRYVBULAU

wnedemnalulagnsgaeunaisuys

UININYIFYULTAIT
URINYIReAaUINT

dunaunswgaunistyginilssnelng

UNINYIRYAIVAUASTUNT

WIngIRemAlLlaEnTEUNAITUYS

LNINYIBEURNA

WIngaegsnatnding (e1ansdfivay)

LUMINYNAYTIIUFAERS

o

NG

R

URINYIFYFIND

]
o

LNINeIRegINAUu

q

=)
o

4

o

UINYFegINAU

]

=
[as

4

o

URINYIFYFINAV

]

=)
o

4

a o

1NINYRegINAUu

q

=)
o

4

a

UINYFEgINAUN

]

€
=
[as

4

a o

UWINY1A8TINAUNU

]

=)
o

4

a o a

UANINYIFYTINIVUTA

q

o



FeVaNIINURANaUNITaIUNAUNETY (D)

AEanT1A5e 5.3 Nuaes
AYEMENIIANTE ATIMSTWN INYsITaYy
AIEANENTIANTE AT aRn d3539e3

Vo

AHeanI1a7se As.da0 Hesgaiiy

3

HU8ANENS19158 AS.IEENT SAULATY

3

HE8ANE@N519158 A5.3a1788 Bunsdungy

7

e

PIWAIENTINTG A5.A3AY AgNINY

>0 eX2¢ @

VWANENSIAN5E AT.AILTUN AIRTINY

PIAEnI158 79.8591 TleT T

>Cr e

e e

YIFNENTIANTY AS.8RAAT WIATNAT

e

AH8ManI1A158 A5.87YTA nedley
A5.35 NS YU

As.neeeyly udulnea

AT.NEDAN FUNIITe

A3.4UR VBLATEY

3.5%1) YR WIMedegsiatnding
A5.218U1 JAgAINN

A5.857 AUEY

73.075 Inaunstena

Mr.Stephen Cannell

a o o a

WNINeIREgINITUNA

o

a o

UNINeagINATMAN

(a2

a o

UNNINYIREFINITUAR

o

a

U INedgsnatuen

€

o

a o

UMNINSgINATUNN

a

WNIneaegsnat

€
(a2

=)
o

4

a o

U INedgsnatuen

o

o

UMNINeSgINATMAN

o

a

UNNINYIREFINITUR

€

o

a

W INgaugINav

e
=)
o

9

a o

UMNINeRgINATMAN

(a2

a o

UNNINYIREFINITUR

o

a o a

WNINYIRYgINATUNA

o

v A

WIMedegsiatding

a

UNNINYINBFINIVUNNY

a

a o a

WNIMNYIRYTINATUNAA

(a2

a o

UNNINYIREGINITUAR

o

a o a

WNINYIRLgINATUNA

o

v A

UMNINYSegINATUNNE

a



d1508y
Contents

UNAMUIYING
nsIan1sAnwBaau: Inunuariviamglundngastaaudnuilulssimelne / 1
Islamic education management: A proposal for core and major subjects in an Islamic
studies program in Thailand

gunagIily o

Abdul hafiz Hile

LW duyna,

Mujalin Minmookda

75AN §18¢08

Chakrapob Sasakul
UNAIUIRY
MInaIAdeUsEauNsalarNMseausumaluladanuasLalouidimananiusdla 14

FoaudvasiuilaalumnganmamuasuasUitnma /
Experiential marketing and virtual reality adoption that affect the purchase intention of
consumers in Bangkok and its vicinity

addnn] guUssiasy

Aniwat Sookprasert

YT Uy

Charunya Parncharoen

nsfnwnagnsnsUszduiudiloduaiunwdnualues U3em Aui Loauam 32
i (Wvww) nsdlfine “msm"wLﬁuqsﬁaaﬂwaﬁaﬁuthuimamaﬂmﬂﬁaaﬂawﬁu”/
Public relations stretegies for enhancing the image of Singha Estate Public Company
Limited: Case study on sustainable business operations through the fingertip
reforestation project

oflsol Tewsaiai

Atiroj Chotpornsawat

99979 A9via a9

Ongart Singlumpong



#1508y
Contents

nsAndatnmnmnsuimsidsadentsndunlduinisevestasuen 49
IﬁqwmmaquémiLLWWETﬁ,mﬁVlEnéJEJLLﬂWWEm /
The study of service quality factors that affect returning to use of the outpatient,
Mae Fah Luang University Medical Center Hospital

wadnwal Teqy

Saowaluk Chaisuk

29397 9095807

Chatrudee Jongsureyapart

5993 1ISYNT

Tarittawan Chareanporn

viluni oginys

Chanin Yoopetch

“Ua%ﬁmﬂizmﬂﬁﬂWam%LLazﬂmm‘wmiu%ﬂ15‘17‘1'61'@wa&iamiﬁmﬁﬂﬁmmqﬂﬁw 68
w¥snsunsszunvente hialalnhaeiugiu 2019 : nsdiAinu Suensszdunans
TuwangannammuasuazUsuuna Ussinelne /
The demographic and service quality factors that affact customer’s decision after
COVID-19 pandemic: A case study in casual dining restaurant, Bangkok and
Metropolitan Region, Thailand

Dilseil gyun

Poomrapee Sookbang

599U B3N

Tarittawan Chareanporn

Uggug) TUninszan

Piyanart Junkrachang

AT #3Ve9

Kasidech Treethong



#1508y
Contents

Yadeiifidvinanesnsiuiunaneuwuresuonfiannadevlunaiandnnsne 83
wiAsUszmalnegvil SET100 /
Factors influencing dividend yields of companies listed on the Stock Exchange of
Thailand Index 100

Insngwal uelns

Jugkritm Mahoran

qu1d wulvh

Sumalee Namachote

UgNa 991INA

Naruphon Onwimon

Jaduiidanaroniseansuszuy New e-Filing Tunstunuunanssienisnduas 100
nstszasiuBumesiids vesdtnaulyTludmiavays /
Factors influencing the acceptance of new e-filing systems for tax returns and payments
via the internet: A case study of accounting offices in Chonburi province

AT UaNTIANT

Wanida Sangchaowalit

9391 WIAYAD

Aranya Narklor

qiny) AsgAus

Supicha Srisukont

Uaduusegelalunisvhauniuasenisansenvesminanuluniagsissuasmde / 119

Work motivation factors influencing employees’s resignation in commercial banking sector
WINTV VUGN

Pornprom Chomngam




#1508y
Contents

amziidsnadnuarfumsinnsanginga 1ain-19 Anasenanisdiiuny 134
Vo4 uems Jwminliessne /
Trait of leadership and management of the COVID-19 crisis affecting restaurant
business in Chiang Rai province
NONT UFIN9
Paritphorn Saengtung
LWgRIsIad gansal

Benchawan Benchakorn

ytsaaUa1u
AaniSeuinndin 150
5 5UI57

Watchara Watanarawee



UNUISUISNS

NIasgvizyIvia ladnsusudsdlinsasiinnudaau fevingussasruasnaduunaing
fagdudnnifisilunsasliiaudaaunndstu Tasnsmsedfussiiuvuneuauide
younaaimnismuerudenyluaindu 4 3 vudendsunany Msansasgatiu
unanuiAdesiunsinnisgsiauazuinnssy nsastiidszasdlunssuinanineuns
NALUTANINIIINITHazUNAIATEI Ny Aa NS EluLag AU NI MBS LAY
fathnsansldsiunmsdedeanduii 38 ud tagtuiifuduativd 1 Weuunew - fue
2567 YN1SANUAUNAINIIBAINTIUIU 8 UNAIIN LAZUNAINIYINIT 31U 1 unau Ineii
Ao umannvanevaneysiugsRkaruinnssuiunAanunlfiuldnnuanndedu

wilsderrsuindenudsesatuilaun AsfiGouianndin wilsdeiduilduandliiiiu
fodnuaziddalunisdsdin werldsiununidemiiduniainlidusiedne 40 undeu
Tnsildhegsiiunadladsd 1. wueuidnfusuasuanuisiu 2. nsduduesiidaiign
3. anuguiindeusglunuiiouitewesdin 4. mnuguanannsudesda 5. Buduiulvl
sheauanta 6. Fymeanuldazamniiodudiudin 7. maddsuulasSuduainnisassuay
yaaes 9. lidesjmilugidmnedodumaden 10. mmnnuo1Ussatisliitu uay
11. AMuugthuagdszaunsaifuiueuilduludin Wesruudrauifniddla uasndndulunis
A39TINDE1LANNGY

NyansgsUITASlFRfiuna e nvateuiy wagldsunnunauig 9
Fourafmaudadagiy wewnsunInIvleinsasansuivades1nfiuguuuy Jeruuay
giaulaannsaanduadt dudumanuiiisdulednends vevitugeuasssauaiug
ANUASEY At duly

as.niWanl wedwgaing
UTTUIBNSWAEHI I YLy
219158USEIINYNFYUIUNIYIRA



N3ATENEUIVIAY W o= 20U o unT1AN - FU1AN oeoa 1

A15AANTSANWIDEAIN: FIVILNULAZIVIULANL
lundngnsdaarudneludssinalne

Islamic education management: A proposal for
core and major subjects in an Islamic studies
program in Thailand

Received: 8 January, 2024
Revised: 29 January, 2024
Accepted: 14 Febuary, 2024

dunasly ia*
Abdul hafiz Hile*
YAAUN Tugnan**
Mujalin Minmookda**
INIAW a@NagNa =
Chakrapob Sasakul***

* 0 OOTNINFHUNNIR UNNINeegInatding
*, ¥, ¥¥International College, Dhurakij Pundit University

¥, #*, **Email: abdulhafiz.hil@dpu.ac.th



2 SUTHIPARITHAT JOURNAL Vol. 38 No. 1 January - March 2024

UNANEa

v
a v

unanuinnsifiingussasAiiied1sannuseitusazanudndulunsadmdnans

q
[

SaauAnulussiuaminendofiftosiuiaussalulssmelne ndngnsmsgnaindlivanya
fupnudesnsmannmsuazanudiosnmsmsiygvesindeuiidesnisimuanudlasgradn
FauAerudaa miﬁﬂmﬁﬁﬂLauaﬂiawqwﬁﬁLLamﬂﬁLﬁuﬁqmiiam&jmw%mﬁﬂLLawﬁﬂqm
Tvgflundngns Weladuanudilauazamudurusemnudnuay Sausssudaaumeluuiuniiu
wndnuaivesuszinalng nsounguildgniauntuanmsideiiusuaznisaunumisizinig
melumuiniiieatos Tagusvasvemaynsieifionsuauesiearufoimsiamsnizames
yuyuyERulng TnenssununmsinudaaamasafunelutiummsiausssuwasUsy Rmans
Aduendnualvesuszmelne

AdNALY: SaauAny) AW WNU IV NANIE N13IANITANY

Abstract

This scholarly paper aims to explore the urgent need for a comprehensive and
culturally sensitive Islamic Studies curriculum at the university level in Thailand. The
curriculum should be tailored to suit the scholarly and intellectual needs of students
who seek to develop a deep understanding of Islam. This study presents a theoretical
framework that suggests the integration of core and major course subjects into the curriculum,
to augment the comprehension of and admiration for Islamic thought and culture within
the unique setting of Thailand. The framework has been developed based on prior research
and scholarly discourse within the respective discipline. The objective of this strategy is
to cater to the specific requirements of the Thai Muslim community by the incorporation

of traditional Islamic studies within the unique cultural and historical context of Thailand.

Keywords: Islamic Studies, Core Subjects, Major Subjects, Educational Management
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Introduction

The introduction serves as an initial segment of the proposed academic work,
aiming to captivate the reader's attention and emphasize the importance of implementing
a culturally sensitive Islamic Studies program in Thailand.

Thailand is widely recognized for its rich cultural diversity and significant
historical significance. It has been a remarkable setting where the narrative of Islam has been
deeply intertwined since the 13th century (Rahman, 2010). This tapestry serves as a prime
example of the dynamic interplay between indigenous cultural traditions and the Islamic
faith, resulting in the emergence of a distinct and recognizable Thai Muslim identity. The
dynamic global conversation surrounding Islam underscores the imperative and preference
for establishing a comprehensive Islamic Studies curriculum tailored to the unique context
of Thailand.

A. Providing a Contextual Analysis of Thailand's Distinct Cultural and Historical
Terrain

The multifaceted cultural influences in Thailand, shaped by elements such as
geography, historical events, and religious customs, necessitate a distinct methodology
in engaging with the field of Islamic Studies within the nation. The initial segment of this
discussion highlights the intricate nature of the cultural fabric, hence underscoring the
imperative for an educational framework that aligns with the Thai-Muslim interaction. The
significance of acknowledging regional cultural nuances is emphasized by the scholarly
investigations carried out by Smith (2019) and Rahman (2018).

B. Bridging Historical Narratives: Tracing the Continuity from the 13th Century to
Modernity

The historical account commences by acknowledging the arrival of Muslim traders
around the 13th century, marking the start of Islam in Thailand (Reid, 2001). The analysis of
Ahmed (2005) on historical records, along with the utilization of primary sources, facilitates
a systematic investigation into the progression of time, revealing the interdependence
between the Islamic faith and Thai culture. The development of a complete historical
narrative is crucial for attaining a comprehensive comprehension of the intricate and
multifaceted facets of Islam within the context of Thailand.

C. The Necessity of a Culturally Sensitive Islamic Studies Program

The opening section of this paper draws attention to the shortcomings identified
in existing Islamic Studies programs in Thailand. These programs often fall short in
effectively addressing the unique sociocultural intricacies that are inherent within Thai
Muslim communities. The necessity to reassess and reconsider the educational environment
is emphasized by the discoveries made in the research of Yusuf (2018) into the challenges

encountered by Islamic education in Southeast Asia.
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D. Framing the Paper's Objectives

The paper aims to establish a curriculum that integrates conventional Islamic
knowledge with the lived experiences of Thai Muslims (Yusuf, 2018). The opening portion
of the document emphasizes the program's multidisciplinary approach, which incorporates
perspectives from history, theology, and contemporary ideas. The main goal is to establish
an educational environment that not only disseminates knowledge but also engages
students, providing them with a thorough understanding of Islam within the unique context
of Thailand.

E. The Significance of the Proposed Curriculum in a Broader Context

Therefore, this paper aims to explore the urgent need for a comprehensive and
culturally sensitive Islamic Studies curriculum at the university level in Thailand. The
development of a culturally relevant Islamic Studies curriculum not only holds academic
relevance but also underscores its broader implications upon implementation. As stated by
Smith (2019), this phenomenon has the potential to promote societal cohesion, improve
understanding across different faiths, and challenge existing prejudices related to Islam. The
incorporation of dialogues about ongoing global discourses on Islamophobia and religious
discrimination underscores the broader relevance of the proposed curriculum outside the

traditional educational context.

Background

This section provides an examination of the historical and contemporary situations
surrounding Islam in Thailand, as well as an overview of the present status of Islamic
Studies programs. The objective of this study is to establish a solid basis for understanding
the imperative nature of enhancing the current educational environment.

A. Historical Overview of Islam in Thailand

The historical engagement between Thailand and Islam has been deeply
intertwined with the cultural evolution of the nation. The emergence of Islam in Thailand
can be traced back to the 13th century, coinciding with the arrival of Muslim traders in the
region. This historical occurrence played a pivotal role in shaping the dynamic relationship
between the pre-existing indigenous practices and the Islamic faith. Ahmed (2005) offers a
comprehensive analysis of the historical progression, elucidating the progressive integration
of Islam into Thai society over numerous centuries. The narrative achieves greater depth
with the incorporation of sources and historical documents, which include firsthand

testimonies from Thai Muslims.
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B. Current State of Islamic Studies in Thailand

A comprehensive examination is undertaken to evaluate the present condition of
Islamic Studies programs in Thailand, considering their strengths, limits, and prospective
avenues for improvement. Yusuf's (2018) study sheds light on the challenges faced by
Islamic education in Southeast Asia, providing a contextual framework for the circumstances
in Thailand. Many universities in southern Thailand are currently offering the Islamic studies
degree. The examination of surveys conducted by the Ministry of Higher Education, Science,
Research, and Innovation in 2021, from a statistical standpoint, provides significant insights
into the efficacy and scope of current programs. Furthermore, the inclusion of qualitative
viewpoints derived from interviews conducted with educators and community leaders
provides valuable firsthand insights.

C. A Vision for Enriching Islamic Studies in Thailand

This specific element serves as a bridge between historical narratives and
contemporary aspirations, proposing a conceptual framework for an improved curriculum in
Islamic Studies in Thailand. The objective of the proposal is to facilitate the incorporation
of Islamic education within the unique cultural and historical context of Thai society. This
will be achieved by acknowledging the limitations of existing programs and leveraging past
encounters. This study aims to create a curriculum that fosters the transmission of knowledge
and nurtures cultural identity, while also promoting mutual understanding among diverse
religious traditions. This will be achieved by drawing upon established models of effective
Istamic education in various cultural contexts (Rahman, 2018).

D. Integration of Local Perspectives in Islamic Studies

This section highlights the need to integrate local perspectives and emphasizes the
necessity of contextualizing Islamic teachings within the cultural and historical framework
of Thailand. Prominent researchers, such as Smith (2019), emphasize the importance of
incorporating indigenous ideas and practices into the curriculum. This approach facilitates a
significant bond between Thai Muslims and their educational encounters. The subsequent
analysis explores the integration as a mechanism for establishing a connection between
the broad applicability of Islamic teachings and the unique attributes of Thai culture.

E. Advancing Islamic Studies in a Globalized World

Given the growing interconnectivity of global cultures, there is a discernible
requirement for an Islamic Studies program that imparts students with the essential
proficiencies to effectively engage with other perspectives. The program's importance
in fostering critical thinking and promoting dialog is underscored by its relevance to
ongoing global conversations about Islamophobia and religious bias, as demonstrated by
the scholarly contributions of Ramadan (2015). The curriculum being evaluated is positioned
as a dynamic catalyst for the promotion of Islamic Studies, not only within the confines of

Thailand but also on a global level.
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Core Subjects

This section is a comprehensive outline of the core courses incorporated within the
proposed curriculum for the Islamic Studies program in Thailand. Each course is carefully
designed to offer students a comprehensive understanding of Islamic theology, history, law,
philosophy, and language, all within the unique cultural and historical backdrop of Thailand.

A. Introductory overview of Islamic theology.

1. Introduction to Foundational Concepts

The course titled "Introduction to Islamic Theology" plays a vital role in the
curriculum, providing students with a comprehensive understanding of the fundamental
principles that form the basis of Islamic theological frameworks. By incorporating the scholarly
contributions of Nasr (2003) and Ramadan (2015), scholars engage in an examination of the
fundamental principles of Islam, encompassing the concept of monotheism (Tawhid), the
belief in prophethood, and the study of eschatology. The primary objective of this course
is to cultivate a comprehensive understanding of the theological concepts that govern the
belief system and rituals of the Muslim community.

2. Comparative Theology

The academic discipline of comparative theology entails the systematic
investigation and critical examination of diverse theological traditions, intending to discern
and comprehend both their shared characteristics and distinctive aspects. This scholarly
field aims to further develop the foundational understanding. The course offers an analysis
of prominent theological schools within the Islamic tradition using a comparative
methodology. Malik (2020) offers significant contributions and scholarly analysis in
understanding the intricate and complex dimensions of Islamic thought, exploring the
intricacies and variations that exist among the Sunni and Shia traditions. Through active and
analytical engagement in theological discourse, students develop the ability to discern and
appreciate the vast intricacies of Islamic theology, along with its consequential implications
for religious practice.

B. History of Islam in Southeast Asia

1. Historical Development

This course offers a comprehensive analysis of the historical development of
Islam in Southeast Asia, with a particular focus on its intricate integration within the Thai
environment. The main aim of this course is to furnish students with historical knowledge,
while also augmenting their comprehension and acknowledgment of the substantial impact
of Islam in shaping the identity of Thai Muslims.

2. Socio-Cultural Impact

The research of Azra (2012) is crucial in comprehending the socio-cultural

ramifications of Islam. The students actively participate in dialogues about the
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amalgamation of Islamic and Thai customs, delving into how Islam has played a significant
role in augmenting the multifaceted nature of Thai culture. The primary objective of this
course is to not only provide students with a comprehensive understanding of historical
events but also to foster a more profound understanding and recognition of the significant
influence of Islam in forming the cultural and religious identity of Thai Muslims.

C. Islamic Law and Jurisprudence

1. Overview of Legal Principles

The course entitled "Islamic Law and Jurisprudence" offers students a comprehensive
examination of the complex domain of Islamic legal concepts. Hallag (2009) conducted a
thorough examination that offers students a great resource, presenting significant insights
into the foundational concepts of Sharia and its historical development. Through a
systematic analysis of legal maxims and principles, students can develop a comprehensive
understanding of the ethical and legal framework that governs Muslim countries.

2. Comparative Analysis

To enhance the breadth of comprehension, the program integrates a thorough
analysis of Istamic and secular legal systems through a comparative approach. The research
undertaken by Kamali (2014) serves as a valuable resource, offering students guidance in
understanding the areas of overlap and divergence between Islamic law and modern legal
systems. Case studies offer valuable insights into the practical application of fundamental
legal principles, particularly concerning the challenges faced by Muslim communities.

D. Islamic Philosophy and Ethics

1. Philosophical Foundations

The course entitled "Islamic Philosophy and Ethics" offers students the chance to
explore the domain of Islamic intellectual heritage, where they will critically analyze the
philosophical foundations of Islamic thought. The study conducted by Fakhry (2004) serves
as a valuable resource, providing students with guidance on how to effectively integrate
Greek philosophy with Islamic values. The major aim of this course is to cultivate the growth
of critical thinking abilities by conducting a comprehensive examination of the intellectual
contributions made by Muslim philosophers in the fields of metaphysics, epistemology,
and ethics.

2. Contemporary Applications

The integration of contemporary applications of Islamic ethics is influenced by the
viewpoints presented by Ramadan (2009) and Hashmi (2017). The engagement of students
in conversations concerning the relevance of Islamic ethical principles in addressing
contemporary societal challenges is characterized by active participation. These discussions
span a wide range of topics, including social equality, ecological ethics, and ethical

considerations related to the advancement of technology. The objective of this course is
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to cultivate a thorough understanding of the historical development of Islamic ethics, while
also encouraging the practical implementation of these principles in contemporary contexts.

E. Arabic Language

1. Introduction to Fundamentals of Arabic

The course entitled "Arabic Language" provides students with a foundational
comprehension of the essential elements of the Arabic language, with a particular
emphasis on its significance in facilitating access to Islamic writings. Abdul-Raof (2006)
pioneering publication offers a comprehensive framework that serves as a significant resource
for individuals aiming to attain mastery of the Arabic alphabet, pronunciation, and essential
grammatical ideas. The use of hands-on exercises and immersive language activities is aimed
at equipping students with essential language skills.

2. The Significance of Arabic Language in Islamic Texts

The scholarly inquiry undertaken by Wahba (2014) highlights the importance of
the Arabic language in understanding Islamic literature, particularly in the realm of Islamic
studies, through the utilization of linguistic analysis. The study conducted by students
entails an analysis of the complex mechanisms through which linguistic subtleties shape
the comprehension and elucidation of Islamic scriptures. The objective of this undertaking
is to foster an enhanced appreciation for the precision and elegance demonstrated by the
Arabic language in effectively conveying religious ideas.

The main aim of this comprehensive series of foundational courses is to provide
students with a complete and well-rounded education in the subject of Islamic studies.
This comprehensive educational curriculum incorporates a range of disciplines, including
religion, history, law, philosophy, and linguistics, to provide a holistic comprehension of
the subject matter. Each course is meticulously crafted to foster critical thinking abilities,
fostering cultural sensitivity, and facilitating a deep understanding of Islam within the unique
setting of Thailand. The interconnectedness of these courses serves as a prime example of
the interdisciplinary nature of Islamic studies, aiming to provide students with the necessary
knowledge and skills to navigate the intricate challenges and opportunities that arise in a

globalized world.

Major Courses

A. Contemporary Issues in Islamic Studies

1. Examining Global Challenges

The main aim of the course entitled "Contemporary Issues in Islamic Studies" is to
equip students with the essential analytical abilities to understand and tackle the diverse
worldwide challenges faced by persons who follow the Istamic faith. Through the integration

of the scholarly works of Esposito (2018) and Hussain (2021), students are encouraged to
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delve into a comprehensive examination of several topics, such as Islamophobia, religious
discrimination, and the impacts of globalization on Islamic communities. Case studies
originating from diverse geographical contexts provide concrete examples that enable
students to actively analyze and interpret these challenges within the broader Islamic
narrative.

2. Interdisciplinary Approaches

The course incorporates perspectives from the disciplines of sociology, political
science, and cultural studies, recognizing the interdisciplinary nature of contemporary issues.
Guest lectures provided by experts in the field offer students a diverse array of viewpoints
and valuable insights within their particular areas of expertise. Collaborative undertakings
play a crucial role in enabling students to apply their gcained knowledge in practical
circumstances, thus fostering a deep understanding of the complex difficulties faced by
the global Muslim community.

B. Islamic Art and Architecture

1. Investigating Aesthetic Traditions

The course entitled "Islamic Art and Architecture" offers students a comprehensive
examination of the multifaceted and rich artistic heritage within the Islamic world, with
specific attention given to its significant influence on the cultural legacy of Thailand.
Through the integration of Grabar's (2006) and Necipoglu's (2017) scholarly works, researchers
explore the multifaceted nuances of Islamic calligraphy, the profound symbolism inherent
in geometric motifs, and the evolutionary trajectory of mosque architecture. Field visits
to culturally significant sites, such as historical mosques, provide students with a valuable
opportunity to actively engage with Islamic art within the distinct cultural setting of Thailand.

2. Preservation of Cultural Heritage

The training also delves into the intricacies involved in the preservation and
protection of Islamic cultural heritage. The preservation of Islamic art and architecture holds
great importance, as evidenced by the research conducted by UNESCO (2020) on historic
towns and urban heritage in the Arab states. The subject of discussion among students
revolves around the importance of cultural preservation in fostering a shared sense of
identity and continuity throughout Muslim communities.

C. Comparative Religion

1. Comprehending Religious Pluralism

The primary focus of the course "Comparative Religion" is to facilitate an academic
examination of Islam in conjunction with other prominent religions worldwide. The key
study undertaken by Armstrong (1993) provides a foundational framework for understanding
the commonalities and unique aspects of different religious traditions. The integration of

interfaith dialogue, as informed by Hick's (2010) framework of pluralism, plays a crucial role
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in cultivating an atmosphere that enables students to engage in productive and respectful
conversations with peers who hold diverse religious beliefs.

2. Collaborative Projects

To cultivate active participation, students partake in cooperative endeavors
alongside peers pursuing various religious studies disciplines. This fosters an environment
marked by mutual understanding and cooperation, providing students with the abilities
required to navigate the complexities of religious diversity in an increasingly interconnected
global setting. The primary objective of the course is to develop the essential skills in students
that enable them to effectively participate in constructive discussions and collaborative
efforts, going beyond superficial theoretical analyses.

D. Istamic Education and Outreach

1. Approaches for Enhancing Communication Effectiveness

The main course, entitled "Islamic Education and Outreach," focuses on the
development of strategies aimed at effectively disseminating Islamic teachings to diverse
audiences. The contribution of Memon (2015) offers significant insights into the domain of
Islamic education, positioning itself as a seminal book within this particular field of inquiry.
The training program lays considerable emphasis on the significance of cultural sensitivity,
acknowledging and appreciating the diverse array of backgrounds and perspectives shared
by the participants.

2. Practical Application

The practical components involve a range of activities, including community
participation programs, workshops, and internships. According to Smith (2015), engaging
in practical experiences allows students to utilize their academic knowledge in real-life
situations, hence enhancing their skills in effectively conveying Islamic concepts to various
audiences. Students are provided with the chance to participate in collaborative
endeavors with neighboring mosques, community organizations, and educational institutions,
thus actively contributing to the broader goal of promoting understanding and correcting

misinterpretations.

Conclusion

The study's conclusion aims to synthesize the key principles that have been
analyzed, emphasizing the significance of establishing an Islamic Studies program in Thailand
that is sensitive to local contexts. This serves as a bridge between the intended
curriculum and its possible impacts on Thai society and beyond. Within this section, a
concise overview will be presented, encompassing the principal ideas that have been

deliberated up to this point.
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The conclusion begins by providing a summary of the key points discussed in the
study, with a focus on the historical origins of Islam in Thailand, the current state of Islamic
Studies programs, and the necessity for a program tailored to the unique cultural context.
Furthermore, the cultivation of cultural sensitivity and interfaith understanding plays a
pivotal role in cultivating peaceful relationships and fostering social cohesiveness within
heterogeneous cultures. Building upon the previous discussion of core and major
courses, it is crucial to emphasize the need for cultural sensitivity in developing the
intended curriculum. The importance of fostering interfaith understanding is underscored
by the incorporation of academic offerings such as "Comparative Religion" and "Islamic
Education and Outreach" within the curriculum.

Furthermore, it is important to note that the conclusion serves to reaffirm the
importance of the proposed core courses in addressing the pressing global challenges faced
by the Muslim community. The aforementioned statement highlights the importance of
equipping students with the requisite knowledge and skills to actively participate in critical
examination and deliberate discourse about issues such as Islamophobia and the
preservation of cultural heritage.

In addition, the conclusion underscores the potential wider implications of the
proposed curriculum, taking into account its broader international perspective, which
extends beyond the realm of academia. The primary emphasis is on showcasing the capacity
of graduates to make substantial contributions in promoting social cohesion, safeguarding
cultural heritage, and cultivating positive interfaith relationships within the broader Thai
community.

In conclusion, the final section of the paper offers recommendations for future
research endeavors and discusses the potential practical implications of the study's findings.
The curriculum that has been suggested aims to promote ongoing collaboration among
researchers, community leaders, and educational institutions to optimize its effectiveness
and implementation. The importance of the curriculum's flexibility is emphasized,
highlighting the necessity for it to expand in response to changing trends, challenges, and

feedback from students and stakeholders.
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Abstract

This research has the following objectives: 1. to study opinions on experiential mar-
keting with virtual reality technology among consumers in Bangkok and its vicinity; 2. to study
the level of acceptance of virtual reality technology among consumers in Bangkok and its
vicinity; 3. to study the influence of experiential marketing with virtual reality technology on
consumer purchase intentions in Bangkok and its vicinity; and 4. to study the influence of
virtual reality technology acceptance on consumer preferences in intending to buy products
for consumers in Bangkok and its vicinity. Data will be collected through a questionnaire

from 400 residents of Bangkok and its vicinity who have experienced experiential marketing
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with virtual reality technology. The data will be analyzed using descriptive statistics and
hypotheses will be tested using inferential statistics, including t-tests, F-tests, and Multiple
Regression Analysis.

The study found that consumers in Bangkok and its vicinity mostly agree with
experiential marketing using virtual reality technology, and acceptance of virtual reality
technology as a whole is at the highest level. The results of hypothesis testing found that
experiential marketing with virtual reality technology in sensory aspects (feelings, actions,
and connections) positively influences consumers' purchase intentions, with action being
the most influential, followed by feelings, sensory aspects, and links, respectively.
Experiential marketing with virtual reality technology was able to explain the purchase
intentions of consumers in Bangkok and its vicinity at 34.00%, and it was found that the
acceptance of virtual reality technology had a positive influence on consumers' purchase
intentions in Bangkok and its vicinity. In terms of perceived ease of use, it had a greater
influence on perceived benefits, with the acceptance of virtual reality technology able to

explain the purchase intentions of consumers in Bangkok and its vicinity at 28.90%.

Keywords: Virtual Reality Technology, Experiential Marketing, Adoption of Virtual Reality

Technology, Purchase Intention
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Tungammumuasuazysumma

2. wefnwiszdunissensumalulaanuaiaaiiouvesfuilaalunsammumuasuas
Usuana

3. iflefinydviinavesnmanaidsUszaumsaisemaluladauasaaiiouiiinonuile
FoaudmosuilnalunsanmmmunsuasUtmma

4. iiefnmBvsnaveanisseuiumeluladanuaiuaiioufifidenudsladodudives
AuslaalungavmumuasiasUsuama

AUNAFIUNITIY

1. maseuiumeluladmusiuatiouvesiuilne fdviwaderusdatodudosuslng
lunsannumuasuazUIuuma

2. mawadlsraunsaifemelulaBanuaiiaiiouiivinaronuitlatedudes
AuslaalungavmumuasiLasUsunma

uudAauazasUNssUTAEata

wuaRn ngufitieadesiunisnainideuszaunisal

nmseaalaUssaunisal Wunisasresusraunisalluanueng q lainasidunnsduda
AUAR AUSEN MInseyih nsidwslikignAn dawalvignAiinauusenainlaidisiudu
wusUA wagmntinmseaialdadsUssaunisaluszauanudusafazdmavosenuidnuazeisual
Beuanvesgniniifirenusudld vidlsigninfiarugeiududuasuinisluvmedu wu Bondodud
Tuanuiiveaudn Ssludagiusemeluladiifomieg q Sailinindendedudlaildsin
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flanddesoananthunediiniieludefisuéifissetnaiien widasnsndentududnousadn
Tohudumediiavidosruvesulalédne uaruenaniiinidedildimunssuuideiwmelulas
muasaaiioy (Virtual Reality) vi3e7i3onin VR Tnawmaluladiasfusnniadomidunisadng
Uszaumsallvunguilaalddnselutagduilafimsiamueundinduilszuumaluladany
Puailouss 9 wnune

Uszaunsamuslam

FBnsvanviany |:> AIAAALT <:I asuslaadu

La¥ISNSNENNANY Useaunisn Usgaun1vsI

)

uslaalowmeua

mimmuazmmgﬁﬂ

Al 1 uwRnniseanyszaunisal (Experiential Marketing)
17: Schmitt (1999)

NAMF 1 Schmitt (1999) lfnuanseuswifnnsnainidialszaunisel (Experiential
Marketing) #1Usznaulude asduszneuiiddniioliinuufn nsamsouisesdussnevaen
D 4 siadie Ao 1. Ussaunisalffuslan 2. nsuslaaduussaunisalsou 3. fuslaaldinena ensual
wazANIAN 4. WNIVAINVIAIELaTEN SHANNATY

nuiteiiieatesiunsnanalisUszaunisnl

@ gralsey (2558) lefnuiideiEes mslinszviesdusznounsmanaiBsusyaunsal
Mtmaluladnudusiaauihuuaugydoasnisnain Tnensidoidenunmluguuuunis
Anrziiomiliussfusznounsaanadialsvaunisal wazdeduduuszaunnanisnainann
upgylaiwaun “Cannes Lions 20157 kagnsdunwalidaantinnisnaniazlawaninisnnisway
Faunumbsnuiieatestumeluladeuiuaduaiy Momasnuicay 8 au nansIedu
nMwTsRidemnui uandgnisdeasnisnainainlvgie dudgulnauilng uazimaluladi
Tnaluladeundusiaaiu Wenslavandud nsuseanduiusuasdunmsdaaiunisus Tag
LLmJLUzyﬁ'ﬁ”nmﬁ%’aahuimuja%wmi%’uifmima'mL%qﬂixaumiaiﬁmmﬂﬂizmwé’uﬁa (Sense) Lay
fuauiEn (Feel) snfian wazransisesnunsdumualiBedanuin mseaaidauszaunisal
Tuowanazsjaiiimusutomaudiunstinalulaanuduainaiy ioadassaunisel
Fauinuazad1an RN usUR kAR USInA

19
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wuaAn ngufitietasiunisseniumalulad

Rtunt Weamdve (2563) nandn nseniumelulad (Technology Acceptance Model :
TAM) fstualag Davis (1989) unquiilsWaunannguiinisnszyihsnomeasa (TRA) ves Fishbein
and Ajzen (1975) lnggaussasArasuuuinastfe nsviunevsessueanvuznsldneuiimes
vo3yld (End-User) Fofuwuudaesisafufusuuiifimmnidededmiumsinsauddle
Tunsldmalulad (Technology) %aaﬁgﬁiﬂﬂ (Argwal & Prasad, 1997) R Phuangthong and
Malisawan (2005) na1731 wuudtaesniseensumelulad (TAM) lagnihanusuldiugly (End-
User) lumaluladilunnsnefumusiua (Davis,1989), Usvaianadi (word processors) (Davis
et al,, 1989), groupware (Taylor & Todde, 1995), excel sheets (Mathieson, 1991) TR8wUU
$raesil dldvnuinsnssvdemena (TRA) WuunAsiugudmiunisesuis anuidenles
fuszmindadelulasiadiwesuuuiians eldun

ns¥uiuselend (Perceived Usefulness: PU) Husgduanuidevesruidliszuuvie
welulagiu 9 sxdrediuuszansamlunsyhauls

ns¥uifannuiielumsldan (Perceive Ease of Use: PEOU) iiludsil gl (End-Usen)
Fonlddeddnnunenenalunisidaussuy wsemnszuuldnuielidudoudlineeivinung
firanmsliaudenaildinmsidssuulifeddanamens

nssugUselesu

/ Perceived Usefulness \\,

fulsnieusn T fiAuARRD Aadalaly Tyszuuads

External Variable Attitude Toward Intention to Use Actual Systems Use

—, Fugmlsanuneg /

Perceived Ease of Use

A i 2 lumaniseeusumnealulad (Technology Acceptance Model: TAM)
#u1: Davis et al. (1989)

NN 2 andusiusseninadadomauuudiasinissensumaluladues (TAM) Davis
Iduvuassmunmlunsdoufifetneuddafiagldnussuuismusoagunamaoudléd
aruidlafiaglfrusruudamuduiudtunsimaluladudoueie Gansiuifaustloniden
soruidlafiarlinuszuudmsunmsiuiiemudelunslinudmaonnudilafiagldnussuy
oghadituddmsadfusitionniinisiuiiessleni fadlenaruluglinussuuasdanudilald
NUTLUUANSS

muATeiRertestumaluladarussaaiou

019173 ingiiisautt (2565) mMavaasaedesdenmnudslunindismelulad AR wie
Virtual Try-on Wumeluladasrsnmasioufiuansuadndidelinanfarivuluntwesfldauuuy
Real-Time dsfidrutaslumsindulatovesiuilnariunisainaaiulszaumsninistoaudli
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Bty nuATeldvhmsfnuaadnuuzvsanelulad AR fidwmaronmfigldaulasuluniaden
Foaud netdouandiiuiandnas Tudusunweesnwmaliousazauannsalunimould
fdvEnadauindonissuinurideessausslond luvasfiauuvantn anuaansalunisnouls
uarAmNNYaINmaTouiBvEwaidauanfumsiudanAiennuddnaugidu venaniing
fuinuailumadenteduiiidmalumainfusiaudiigldouiiemelulad Tnensiuian
AseTInUsElevddwmasierirunfiuinniinisiuinmAdnnuian Snviatauaffenandany
é’uﬂ’uﬁ‘l,%ﬂmﬂﬁiamm@?ﬂa%aﬁuﬁﬂumjuLﬂ%ﬂqﬁwawqaéwqﬁﬁaﬁﬁﬁm uansliiudsnudfglu
mswaumallad AR Afuszdvsamifensunnudeanisvesuilnauaziinussleovigsaaun
geRefiiAgateq

wwaRn nquiiieadesiuaanundlede

nsdlateaudiiuesussnovethmiliwesnssuiunsinduladodud Failiaudila
FoAuiuaznszuiumsindulaferansdiamudiniusiuesnann mansufeeuidavesduslon
uér tdnniseanaranasafiagemaemgAnsaunistevienisliuimaning 4 vesnduilmaned
#oamsle amnsmirdeyauniftevinnguuuumamsnansesuislviguslnainauaulaannsa
vlfAnnsnszduauFeanslunstodud viedmaliiuslnasuindedudmienisuinig
I¢iFaemuas Zeithaml et al. (1990) dosuneanusidlatovesiuslng Aomsuanseenoenmily
soAudwouinaty Wududuusnreuduiuasuinmsilndifestu venaniauddlate Dy
osAusznevegmilewesiiuilaaiuandiifiuiseuassnindfifidedufuinig naenauuitn
thy 9 anunsouvseanidu 4 9o Tiud 1. uitlate (Purchase Intention) 2. woRnssunsuen
#io (Word of Mouth Communications) 3. Anu3angeulnisieladesusia (Price Sensitivity)
4. weFnssuMUNIsToeseu (Complaining Behavior)

¥
A a

anag 199ANA kazA (2549) nanferundladedum (Purchase Intention) ¥4

v
P

Fuslaa Wunnuddgiemnuaulafisaiuslaaliiunistedud lunisiuslaanseuiioziden
madenlafmuiidussansamlunsuidom neddetiasgeidulenafiinnistesss muddla
%o (Purchase Intention) Suduiuusiidunansseninsnsuszfiumadensunisiaduladoly
nsrurumsinavladeduiildensedrduidededu ImsfdﬂaLLE?@Q’U'%Iﬂﬂ%%aﬁuﬁwﬁﬁmm
Youmnniian uill 2 esdszneviiihuifedesdeunsdadulate (Fanmd 3)

firupRroIydY
s = Yo X & —> AnA
nsUszfiumaden > audilede Jadumns mdindula
an1unsali
ARluds

AWA 3 Niruad AuRsladanasng ANy
47: anad 1m5IANa wazAMy (2549)



22 SUTHIPARITHAT JOURNAL Vol. 38 No. 1 January - March 2024

N 2 3 a ] & & .
INATNN 3 "03L‘V]u’)']aﬂﬂﬂﬁ%f‘l@UVI@%ﬁSVI'Nﬂﬂ'}’]Nﬁﬂiﬂsﬁﬂ (Purchase Intention) uway

m3sindula (Decision Making) fie viruARves oy Ao 1. ViruARTHDUNBUTUNITONEN 9

G
fu wu Selnsdwiauivinuiifisagasuwenindudifigue dianissousuangduvie
nstendnfusiedosdorsnngiedunaneuazdomnisteiniesdendiuiauddniidumne
ndjaurlunstenrailiBunesiariviauailuuiau uay 2. Yademsanumsnifianalsids Idun
mmff?ﬂﬂuﬂﬂisﬁaﬁuﬁwaaﬁﬁ‘[mawﬁmﬂ%ﬂﬁwﬁa q Whsnildulanezdu Jaynsldau

a v

dudndsimuaznislduselovdanndindndudinguslnananield Segldvesdaguilan

'
a1 '

dawaron1sPeduAudnsziianiunisaldie 4 sesurgladnneunduilanagyinisdedule

wofufegliutedeiiveuilnarziinaiuddladuinlaganudenisdedudiveduilan
druntafnantym

ASDULUIAANTSIY

fauUs9a52 (Independent Variable)

mMsnaadsuseaunisalfiemalulad
AMuITEdiou

- Usganduna

- ANUEAN

- AUAR fauusnu (Dependent Variable)

- N13ATEN

o Anunsladedusluwansamn
- AUTRNlYs :

; . - wazUsuama
w1 : algns3o Aaselundu (2561)

fiun - Kotler (2003) way

Aseausumalulad o
Snens w@uela uazauy (2545)

AUIEd U

- mysutiauselow
- anudelunisldanu

1 - gFw WWeamniive (2563)

AN 4 NSAULUIARNITINY



N3ATENEUIVIAY U o= 20U o unT1AN - FU1AN oeoa 23

Wanliun1side

UsEynsuasngunleens

Uszannsiililumsine AerlondelunsammamunsuazUsuamaiiagiiunismannids
Uszaumsaisomaliladanusiaaiion iWesnginedfiumsnainidaszaunsaliemalulad
anuaiaaiieulsifimassyiiarfiwiuoudsiu sueiegsansaduauldangaslinsuaun
9819983 Cochran (819iislu Aaen Nalwddeyan, 2549, u. 74) nmisanlavuInmBen
lsitfosndn 385 feena Vaikiedeatummiianainannsdisasesilinsuiu ifedaiv
foyanndegdliitosnit 400 saviedu 400 fegns wanidesnnussrnsilidlumsidended
wdeadudfineiiumsnainidassaunisalsnemeluladmnusiaaiion Inhnsduiodidlag
FBn15191¢93 (Purposive Sampling) 9nveansdedinuesulati wu iuled nauazngudanu
poulawsne 9 819 ngu VR Thailand, VR Party Thailand, VR Thailand Community LLﬁzéﬁI‘ﬁ\‘ﬂu

Auled www.siamvr.com

wdasdlafldlunsise

idasdleldlunsisendd Wunuuaeuau (Online Questionnaire) Aiannlng Google
form Fauvadu 4 dw Ao dwdl 1 1Huuvuasunuisafuteyaimluvesinouuuuasuny
Tngdnuwazaoudumonudarelanuuliidenneusazlifidonnouldifiesinouies
8 4o dwii 2 Wuuwuvaeuauisrtunissensumaluladaruadaaiion Ussnousedunis
Fuuseleriannnisldau (Perceived Usefulness) wazsnunissuianudelunisldanu (Perceived
Ease of Use) dwdl 3 \Juuuuasunnanieafiuanufadiuienisnaindaszaunisaimemelulad
ANuRsailow 5 snufie sulsEamANda AuAuiEn AuAuAn MUNISNTEYY LazA
audenloaes dwit ¢ Wuwuuaeuauisfuauddadedudn Tnodnuasmaududany
Uanedasiuau 10 9o Tadd 34 Muasdiulszdumazuuy (Rating Scale) auLUUves
Likert Scale flmadennaula 5 sediu

nsAATIEtaYa

msinsgideyameafifidanssau laun Adesar Alady wavdiudouuuunsg
wazldadfwseymnulunmegeuanufigiunside lneld t-Test F-testuaznisiasizinisannes
wiAad (Multiple Regression Analysis)

NAN1SANEN
NAN1SIATITHANAATIUABN1SAaNABsUsEaun1said2emaluladaiuasaaliouvas
suslaalulwansammannuasuasyiunng

HANNTIATIERANLARIUARNNSAAIATUSTaUNsalnewmaluladniuasaliouuas
fuslnaluwangamnuvnuasuazUSuama soadRadanssann liun dwou Afesas Aede uas
dnudsauuinnsgiu Usnguadansed 1-3
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M19°99 1 AedewazdiudonuunnsgiuvewiruAfneItuNsraIalUszaunsamemalulag

AT uadeuveuIlnAlunInImuATLasUSIMNa

. =
nsnanaiUszaunIsalatemalulaganuaiuaiiou ERIAIATIY ”
Mean S.D. ITAUY
1. mulszamdura 4.33 0.61 | wniign
2. fuAnuIan 4.43 0.58 | wniign
3. AIUAINAR 4.42 0.56 | anitgn
4. PUNINTEIN 4.31 0.61 | wniign
5. Funsidenles 436 | 058 | wniian
52 437 | 059 | wniign

15T 1 wamTAeTssisEiuAaAniusionsiandszaunsaliemnalulad
msaatieuvesifuslanlungummuvnuasuasSuamaidumegnamuin lunmsmeglusedu
wnflgn (4.37+0.59) Wefinrsansiesunuin yadusglussiuinniignlaesuiisadsgegn
fio fuANuFAN (4.43+0.58) s03a3lAUA FuANAR (4.42+0.56) funsideales (4.35+0.58)
AUUsEAMANRE (4.33+0.61) UAzAUNNINTEY (4.31+0.61) Muady

nanN15AATIzYNIsEaNTumalulagauaTuatiouvafuslnalunjunnaniuasaz

JSuma

M13197 2 AnadswazdiulssuunsgIunseensumalulagauisaaiouveuslaaly

ﬂqqmwumuﬂmasﬂ%um%a

nsgausumalulagniuasualiou

seaunseausuwmalulad

Mean S.D. AU
1. iunssuitausslevd 4.38 0.61 | wnilgn
2. pnumsuianudirglunisldan 4.18 0.70 |
T2 428 | 0.65 | wnitga

N9 2 wamFieTEiszRUmNARITuAn UM sBenumAlLTaBn RS AaTTou
wuin fuslnalungaummamuasuasyuamaiiiufegiedimseusumaluladauaiadou
Tun s egluszdvanniign (4.28+0.65) WeRiansansesunuin funissudiesslond
oglusefunnniian (4.38+0.61) uazsumssuianuielunisléou sgluseduunn (4.18+0.70)
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A o o =
UN ez AUUN @ UNFIAN - UUIAN oo

nan1TAnTEiaunshdeiudrvesduslnalungammwauniuasuassunma

M151990 3 Anefeuardindsauuninsgiuvesseauauadatedud1vesuslaalununm

UAUAT BazUSUUMA TUNAINIIUIUAIBEN

arualadeaudn Mean S.D. szé‘\’l;mfa'méfﬂa
FoRUA
1. vihufwnlifuegsnnstedudau 4.29 0.64 Wniign
walulaganuasuaiou
2. Tumstendsioluvhuesndodudin 4.25 0.63 1niign
walulaganuasuaiou
3. \flefansananuidssesdudviudne 4.08 0.74 110
duAanmaluladanuasuaiou
4. Lﬁaﬂmﬁmmmﬁmﬁwaamseﬁaﬁuﬁmm 4.27 0.61 mﬂﬁqm
Famaiasdoaudanmaluladanuaiaaiiou
5. Lﬁaﬂmﬁmmmzquﬂsuaqaué’ﬂ viudnatiaz 4.23 0.63 mﬂﬁqm
Foauinmeluladruasuaiiou
5 422 | 0.65 undign

NENTNA 3 WaMTAATIERTEAUANNRTRTe UMY UTINAlUNTUNNUYILAT WAy
Ysuaumaiidudiegns wuin Tnenmsin eglusedivanniian (4.22+0.65) dieiansansiedenuii

donilanafugeande vinuduuliuegrannistodumsumaluladanuasaiiou (4.29+0.64)

sotaunlaun WelasanANANAITeINSToRuA inudinsnisdedumanmalulagauase

oy (4.27+0.61)

NAN1SNAHRUSNNAFIY

auuAgIuN 1 MInaadalssaumsalmeamalulagauasaliouidvisnasornusdlage

dumvesuilaalunsannamuasiasUsuuna

NANTVAFDUANNAZIUN 1 A28 Multiple Regression Analysis UsIn9aen13199 4
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A15199 4 N1sPANARIUsSTAUNSAIMEWALUlagANNASBEL p UL BVSNaRaAINUAIRTaAUAYBY
Auslaalungavmumuasiasysunma

Coefficients
Unstandardized Standardized

Model fiauus Coefficients Coefficients t Sig.
B Std. Error Beta

(Constant) -0.227 0.358 -0.633 | 0.527
L dutssannduda | X 0.214 0.062 0.162 3.461 | 0.001*
2. $UANNTEN X 0.304 0.072 0.205 4.216 | 0.000*

3. UAIUAR X, -0.090 0.079 -0.057 -1.139 | 0.255
4. punINIEIn X, 0.397 0.056 0.333 7.130 | 0.000%
5. unsidesles X, 0.199 0.062 0.157 3.209 | 0.001*

R* = 0.340 adjusted R = 0.331 F =40.54 Std. Error = 0.325 Sig. = 0.000*

NI 4 mamﬁmiwﬁmmmaaaLG?N‘WVE (Multiple Regression Analysis) WU
Aulszamduia (Sig. = 0.001) fuAudn (Sig. = 0.000) MUN1INTEIN (Sig. = 0.000) Wag

=]

pun1sWeuled (Sig. = 0.001) fiszAuludAgNINanAszaU 0.05 LanIi NIRaInlsUszaunIsal

v
a N

agmalulagauataalioulidninadenisaslageduavesuilanlunsunnuniuasuas

o o a

Yuama laegnslitaddgvneads lnadudsdaseifionunslunisneinsalldfiign Ao A1unis

o

a

g Inedlendudszavsannegvesnisneinsal Wiy 0.397 snuanuian laedrdulssans
0ANBEYBINITNEINTA! WINAU 0.304 Aulsyamdung Lnedrdudssa@ndonaasvasnisnennsal
Wiy 0.214 wazaunswaules lnedaduysyansannasvasniswennsal windu 0.199 laed
guangnsallUluiiFmaneinu auisaesuigniseaindalsyaunisainiemaluladninuase
wailoulidvznasionsnslavedudrvesduilaalunsummumuasuasUunma lasevay 34.00
(R* = 0.340)
a a o a a A ¥ A aa a ' 7

AuNAgIUn 2 nsgausumalulaganuaiuaiiouvasguilaaiidnsnadaninunsla
4’!’ 4 Y oa a
FaRuirvesuilnalunjumnuniuasuazUumma

HANSNAROUANNAFIUA 2 fel Multiple Regression Analysis Us1n9Am13197 5
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A15199 5 nsveuiumalulagaiuasuaiouveduslanidvinadenudsladedud1ves
Auslaalungavmumuasiasysunma

Coefficients
Unstandardized Standardized
Model fiauls Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 1.814 0.251 7.222 | 0.000
1. funsFui X, 0.173 0.055 0.137 3.157 | 0.002*
Uselowd
2. pumssuiane | X 0.396 0.035 0.489 11.246 | 0.000*
elunisldanu

R® = 0.289 adjusted R* = 0.286 F =80.79 Std. Error = 0.336 Sig. = 0.000*

9NA5NT 5 mamﬁmﬁwﬁmmamaaL%qwn(!\/\ultipte Regression Analysis) Wui1
Aumssuiteusylevd (Sig. = 0.002) wazsunsiuanuditglunisldau (Sig. = 0.000) fiszdu
Todfaynsadfisedu 0.05 uanein n1sgeusumalulaganuasuailouvesguslaaiansng
somsilateduiosuslnalunsunmmunsuasUiunma Ifogaditfoddgymeada Tnefuus
dasziifisnnslunisnensallddfign Ae dumssuimnuielunslionu Tnefieduuseans
nNBEYBINTHYINTAl WU 0.396 wazdunsiustssslev Taefidduuszansannosves
nsnensal wirdu 0.173 TaefidrwaneinsallUluiienadeniu awnsoesuigniseeusy
walulad anusiuaiiouvesfiuslnafivsnarensidlatoaudvesfuilnalunsaummamuns
warUSumma laSerar 28.90 (R =0.289)

afusiena
NANISAN®YY WU NISAaNATIUsTaunIsalaemaluladamnuaswaion aulsean

o v

wda uANuIEn Aun1snsevilarauNsgeles ddvnswaniauinsdennunslatedusives

€

),

a

UslarlungaunnuviuaswasUsunna faenndediunuideves Anns dadey (2565) Ald

R e

'
N

Anvidestafofidmaronudilatodudiatiounsdunuoouladuulnsdwidodelutadledo-19
Y0INGY Young Mass Audience waznuth siaunilunistedifinedudiadionsidinalnensaions
afemungussddlumsteunynmsiuianumanmauiifreuiniainueeulatuenani imund
n1sAdesnungus1eds wagnsiuianumdamduiiidenistedudaiouauasuinig
inusaulaviéilnensstornuidladodudationaisdndae Tnsnssuiaumdamduduilade
fiflnnuddganniigndidsmadennuddladedudnaliounilunuesulatduulnsdwifodoves
A&y Young Mass Audience
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kansAnw wudh maseusumelulaanuaiaatiouresiudlneddvinadensenudila
FoaudwasiuilaalunsuymaumuasuasUiunma Tasdunsiuianuielunslénu TBviwa
W sunsiuiteuseled NaNISeidenndeiuniseres anati Indidleaurt (2565)
dAnuiFesdvsnavoaneluladaruaiuaduiiinornuidadeduinduedosdensuiiaund
sowmalulad uaznudn masuiaualunadentedudisfdmalumauanfusiauediigldo
fdawalulad lnensiuinuadeesiausylevddmarerinuafiuinniinisiuinuadennuian
Snttruafdenaniianuduiuiduinderuddateduilundguiaiesdosedeideddy
wamsliiusmuddylunsimumelulad AR fiuszavsamiensunudesnsvesiuilna

KansAnymuh Anudalatedudvesiuslaalungammanunsuar Uuama laonme
ogluszdu annfign o1amszi Weguilaalsuszaumsaifemaliladaiuaiaaiiouiiliiumn
Tthegannistoaudiumaluladnnusiaiiou definsanarududvenistodud il
fuslaadinrudosnsfiasdoauianinaluladauaiuaiiou nansideldaonadostumuide
w01 gn Andifleadt (2565) WWanuidedninaveunaluladnusiuasufifidennuddlede
duinguiiesdonsrurimunidemelulad nan13fnw wuih nsmnaeeiesdenamnuadlunth
frewalulad AR w30 Virtual Try-on \Jumeluladadunmaiioufivanwadndiiolindn s
viilumtvewfliauiuy Real-Time Bsfidutaeslunisindulatovesiuslnasiunisadaadu
Usvaunsainsieaudnlias ey

farauauusitldannniside
1MNMFIdoEes mssenfumaluladuazmsmaindaszaunsaisemaluladainuaie
wfloufidswanonisialatoaudesuilaalunsammamuasuasUiuuma fdefiralauasios
finsusuuse dail
1. anmsfinwinud nMsveniunalulagauasaaieuvesuilaaiidnsnanisuinse
AruidlatoaudwesiulaalungammemuasuazUsunma Taefumssuianudiglunisldian
fidvawasnnd dunsiudieusslend fdu §ideTeddoausuuzanndodunuisd
1.1 fmumsiuinnudelunisldau guseneunisaisesniuumalulagininuasuaiion
anmnsodeudnstiauldietu Tnensusuusuyuasdunounslfoauliliaduiviou Taed
Ailefliesionsldan wagsmamsandnismsliuing shunseduialevuivles
1.2 shumsiuifaselend fussneumsmsainsanuinidedie Tnsmsiniauonan o
wazU3ims Taudallousiiineuauasmusesnis ieflasadeiruaiiaserusloadidud
fianududn menu hedfiuszaunsaiiliguslaafnmsndosniluniste iauaddiarons

¥
A a v =

YoduALailauaI

2. MNMIANYIMUI Msnaaldalsraunsaisigmalulaganuiteaiiou aulszam
dudfa duanuddn drunisnsedi wasduniaidenles fdvdnanisuanderuitladodudn
vasffuilaalungaummamuasuaziuuma Tnosunisnsgyididviwauniign sesasn fe
Fruarwddn fulsramduda uwasdiuniadenles swddy Folu Fifediidaiauouuran

v v

YOAUNUTLAN 9T



N3ATENEUIVIAY U o= 20U o uNT1AN - FU1AN oeoa 29

2.1 Funanssi fuseneumsmsthiauaidevlugUuuuresmislavanifeatuaud
wiolalewurimieuszrduiusinaluladanuaiaaiiou lunsuandiiufaneazidenvodud
vi3aU3nns wielviEjuslaaiinnsuanidey yane neudesnslunsmaaesinumeliladni
F3ailou

2.2 suanuidn guseneuniseindunislidinaluladiaiousstluniseaniuudun
wausnshisldrwsieuszauiuguilnavayldauduamsesuusnmssn 9 WAy Lileadrenany
wanlmhliguslnainanuioiniste duastoifiusenneliuigsiald

2.3 sudsvamduda JUsenaun13gsAansinsukuUNIsIILANRAUAIMTEUTNNS
walulafiatioussatuntiglunisesnuuuamilavanuaziedesiiodeasmsnainiiainsassd uas
insgalanuisdeiifuilnaanusalimeuvideiufduiusldifenseduauaulaainguilnasie
AuAmIaUINIS

Forsuauuzdmiuauisadadaly

1. msfimsdnyidudsthdedu 1 dfadu foredwadensiaduladeduimosiuilaaly
nINIILAsLAzUINMMa nn1sveuTunaluladuarniseaadalssaunisalmeimalulag
awasaaiion Wy dadesumnufianela Jedefuusegdle msnausunagndnsieasmsnain
Hadelunsdenlide ileflagliinnuiuus vieadunumindedelvirunaniusiniouinis
Tinsefunnadiesnisvesfuilng uandrfanduiuslneiivannuatesnntu

2. mdfeluadeiinudt msvensumeluladuaznismanaiBsuszaumsnifomalulad
anuvinaiioufinaionisidlatoauduesiulan dauflunsideluowan asTnelifnyiniside
Begaunnsaudeifielildnaifoluddnuarlddeyafifiauandonuiniy Tulssduvesns
gousumalulag uazn1snan@isuszaunisaliemalulaganuasaaiou lnen1snisdunivel
WA MTONITAUNUILUUNGY

3. msinisfnwuuliuwaynsdsustasunginssunistonisidendisield msliinnu
ddfumsdmanniiuasnaisuadunginssunistevesiuslnandannnisldineluled
anusinatioulunmsman iy mavasuuadumsidendedud mauAsuuwadumsdumdeya
viensiiussaumsaifhinandianmslinumeluladiingr Sedeyamaniiazdeligshious
nagnsn1snaInegliuszdvsnnsaly

4. asiinmsfnwinansenuresnisldmaluladanuataadoulumsimnauiuazusnig
M9idemsdsenasnsldmalulaganuasaatioulunszuiunis mafwunduauazusnig
Feonaiarionisanszarnalunsiann anduny videriuaumlvitundnsariviouinig



30 SUTHIPARITHAT JOURNAL Vol. 38 No. 1 January - March 2024

$18N1591989

fiawn Milwddnyn. (2549). adfFIMSUINTTE (Ruriededl 2). gnasnsaimTIvede.

RTINS LEAUDL, AR Dasein, way qﬁﬁﬂﬁ avasni. (2545). NI59ANISITNAENS.
PANTUNING R,

YA GHARTEY. (2558). N9 TIEeIRUsEneUNITIaIEsE AU sai g Tuladnanu
VSuaSuRULAIUYFoaI57 15987 (neninus Ui dndi, anutuda
WaluI3A1@n3]. NIDA Wisdom Repository. https://repository.nida.ac.th/
handle/662723737/5425

wAtust Boandd. (2563). n1seeusumaluladuazwgdnssuiidnenisinaulalduingg
Application grab euaiueisdi C [ansinmususyaumsadia, wnine1ds
FIUATUNTILIM]. DSpace at Srinakharinwirot University. http:/ir-ithesis.swu.
ac.th/dspace/handle/123456789/1423

w973 indiiteauti. (2565). Srenaveanaluladniuedussuiiineniusiledoduingy
inSashesihuiauedsomelulad [astnsusyanumUndia, winivenduuinal,
CMMU Digital Archive. https://archive.cn.mahidol.ac.th/handle
/123456789/4576

al33535U Aneundu. (2561). n1swaImdausyaunisalaaginaluladniiuasuaieu senau
W%Z@ez‘?ymauk)?/aogfu?fm MnendnusUTaygrumdanialdlaftui, aardududia
WAUUTIIAERNT].

Inlsau laandiwia. (2561). nsnwmsiivlnvesnaluladnnudussuaiiou wavauduasa
La%mﬁ’uwaﬂismuﬁﬁaiaLﬂ%@szjwimﬁwﬁmﬁauﬁqﬂ 5 3. 975975 nany, 2(2), 153-171.
https://so04.tci-thaijo.org/index.php/NBTC Journal/article/view/148550

Ann3 Sation. (2565). tadeiidmanionusivlafodusnaiouaidlunueoulariuulnsimi
dodoluvalndn-19 vesngu Young mass audience [anstinusuSayayramdodia,
uIngdeuinal. CMMU Digital Archive. https://archive.cn.mahidol.ac.th/
handle/123456789/4501

onAs WIIANG, ATNT GUNTTIIL, Uay ATITIN LT3l (2549). wgdnssugusing (Fanindy
#i 2). lssfusiuninedusssueans.

Agarwal, R., & Prasad, J. (1997). The role of innovation characteristics and perceived
voluntariness in the acceptance of information technologies. Decision Sciences,
28, 557-582. http://dx.doi.org/10.1111/}.1540-5915.1997.tb01322.x

Bishop, G., & Fuchs, H. (1992). Research directions in virtual environments: Report of
an NSF Invitational Workshop, March 23-24, 1992. ACM SIGGRAPH Computer
Graphics, 26(3), 153-177. https://doi.org/10.1145/142413.142416

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance
of information technology. MIS Quarterly, 13(3), 319-339. https://doi.
org/10.2307/249008



N3ATENEUIVIAY W o= 20U o UNT1AN - TW1AL oo

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User acceptance of computer
technology: A comparison of two theoretical models. Management Science,
35, 982-1003. http://dx.doi.org/10.1287/mnsc.35.8.982

Fishbein, M., & Ajzen, I. (1975). Belief, attitude, intention, and behavior: An introduction
to theory and research. Addison-Wesley. https://people.umass.edu/aizen/
f&a1975.html

Gigante, M. A. (1993). Virtual reality: Definitions, history and applications. In Virtual reality
systems (pp. 3-14). Elsevier

Kotler, P. (2003). Marketing management (11th ed.). Prentice Hall.

Marshall, M., & MclL.uhan, E. (1988). Laws of medlia: The new science. University of
Toronto Press.

Mathieson, K. (1991). Predicting user intentions: Comparing the technology acceptance
model with the theory of planned behavior. Information Systems Research,
2(3), 173-191. http://dx.doi.org/10.1287/isre.2.3.173

Phuangthong, D., & Malisawan, S. (2005). A study of behavioral intention for 3¢ mobile
internet technology: Preliminary research on mobile learning. In A proceedings
of the 2nd international conference on e-learning for knowledge-based society,
Bangkok.

Schmitt, B. H. (1999). Experiential marketing. Journal of Marketing Management, 15,
53-67. http://dx.doi.org/10.1362/026725799784870496\

Taylor, S., & Todd, P. A. (1995). Understanding information technology usage: A test of
competing models. Information Systems Research, 6(2), 144-176. http://dx.doi.
org/10.1287/isre.6.2.144

Zeithaml, V. A., Parasuraman, A., & Berry, L. L. (1990). Delivering quality service: Balancing

customer perceptions and expectations. Collier Macmillan.

31



32 SUTHIPARITHAT JOURNAL Vol. 38 No. 1 January - March 2024

nsAnENagNSnTUsrduWuSIiaduasy
AWANWAIVDY UTEN TN Lasan A (Un1vu)
nsdlAnwn “nsailiugsiasgnedduiulasnis
Ugnithdagtaneiia”

Public relations stretegies for enhancing the
image of Singha Estate Public Company Limited:
Case study on sustainable business operations
through the fingertip reforestation project

Received: 15 January, 2024
Revised: 12 March, 2024
Accepted: 15 March, 2024

aflsail TofinsaTan
Atiroj Chotpornsawat*
999719 WA
Ongart Singlumpong**

*ayivmsdeansiBenagns Sadieinends uminendongamm

*Communication Arts (Strategic Communications), Graduate School, Bangkok University.
*Email: protae55@yahoo.com

UMNINYINYNFUNN

**Bangkok University

**Email: ongart.s@bu.ac.th



NI TENIUTYIAY U oz atuil o unTIAY - A beon 33

unfnga

nsfnwadsliiiinguazasdiiefnumsteasussnduiusdumssidugsiafidedu
99 VTN Aui Leam S1in Gvmew) dendnwanlasimstgnindeuateia fadulasinis
Ugnihweauieme tite mguszasdlunmsyawenisaiansvey wasUssnduiudlasamsiiieaiine
sy dlviugTaldids uyanail Ingldsunnusiuiionn dniuisa e uas
U3tmitusing o1l aewgludn uaglveau audenieay wassuwwiosu lensfnwidendal
Humsidedsnunmiiudeyaseiinsdunuaifuimsseiugs wasifiduneadesunisions
sumsiufiugsiefidsdu Usznoufuendounin wagnguiane o Weduwumidumsinses
WU NQuinITNusUNsAeans uuAnfgafuMsUsETdiuS wnAnReatfuamdnyaiodng
swdamsinwanuvastoyass 4 Meluiem uazaAdeiifedes lnendaszideuteya
wisnguvesdeyailomiamauasia amnuduiuduasmudenloaifuvesvestoya uudn 1hllg
MINauHUNSADaseEnaiUszAvEa M

NaNsANYINUT nszuIuMTRomsUsEnduiusiunisdilugsffidBures uien
A0 oAy SR (Wew) Useneusie 2 esdUsznevddy fe n13Imaukun1deaseunns
ﬁWLﬁuqiﬁaﬁﬁaﬁu wazN13 119Naenshu mi?iamsw%amﬂizLﬁumaLﬁaﬁwiﬂﬂ%’w?amiﬁamﬁﬁ

P '
= =

Ffatu Ssninuansiesiesitu U3 A9 Leaen $1in Gvnew) N siuugsiafdedy
et pndunanseumsstiunuiu anudsiy uasdadmanedunnudiiu Wevnly
Nenagndnsaeasiidenndesiumsiuiiugiie lnensAnuidgiitermuauuidn faquszasd
wazsnuanguvane mntudeniatesdiolunsieas Iiun wesdyeoulal nnsvhianssudiie
danu MyUszandius myfudeduiusinsuaznislevan ndsnimuniaiesieuazisnisud
Aduiunmsn uunagndiingd sufdimaiioauinszuiuns domsussnduiusiunis
fuflugsiandadusioly

fddey: uasgyeeulatl nmsduiugsiedidsdu vt i wawem $1dn @) Tasansugn
théeuansii

Abstract

This study investigates communication strategies for sustainable business at Singha
Estate Public Company Limited, select and study from the Fingertip Reforestation Project
which is the company's sustainable development project for the purpose of offsetting
carbon credit and create awareness to stakeholders and public. The project has cooperation
from Singha Estate and partners, including Singha Park Chiang Rai, Siam Kubota and Thaicom
and local communities, focusing on planning, PR strategy selection, and overcoming

communication challenges. Through qualitative methods, data is gathered from interviews
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with executives and stakeholders involved in sustainable business communication. The
analysis integrates communication planning theory, Public Relations, Corporate Image
concepts, internal data, and relevant research insights.

The findings highlight two components in Singha Estate's sustainable business
communication processes: planning and strategy formulation. Performance evaluation is
employed to optimize communication effectiveness. The study reveals that Singha Estate
aligns its sustainable business communication plans with its vision, defining frameworks
and objectives for sustainable initiatives. These plans serve as a foundation for crafting
communication strategies aligned with business operations, involving problem analysis to
determine project ideas, objectives, and target groups. Communication tools such as online
campaigns, CSR activities, public relations, and advertising are then selected. The strategies
are executed according to the devised plan, incorporating performance measurement for

ongoing refinement and advancement of sustainable business communication processes.

Keywords: Online Campaigns, Sustainable Business Operations, Singha Estate Public

Company Limited., The Fingertip Reforestation Project
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Abstract

The objective of this research is to study the relationship between service quality
and repeat use of outpatient services at Mae Fah Luang University Medical Center Hospital
in Thailand. This research is a quantitative study, data were collected using a questionnaire
from a sample of 400 outpatient service users from Mae Fah Luang University Medical
Center. By analyzing data use analysis in the form of frequency, mean, percentage, standard
deviation, and the use of multiple analysis (Multiple Regression Analysis). The study reveals
that the majority of the sample comprises females (66.75%), aged between 20-30 years
(26.75%). A significant portion holds a bachelor's degree (54.50%), is employed in
government service (22.25%), earns a monthly income between 15,001-30,000 Baht (32.50%),
and utilizes civil servant privileges (30.75%). Decision-making for service utilization is primarily
individual-driven (74.00%), and the majority uses services 2-5 times per year (47.00%). Overall,

respondents express high satisfaction with service quality, particularly in faimess (= 4.13),
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confidence-building ()(= 4.05), and attentiveness ()= 4.03). Furthermore, statistical analysis
indicates the significant importance of service quality factors. Therefore, the development
of service quality should be promoted based on the results of studies on the relationship
between service quality and outpatient repeat use. Hospital Medical Center Mae Fah Luang
University focuses on every factor having statistical significance to promote repeat use of

outpatient services in the future.

Keywords: Service Quality, Re-Purchase, Medical Center Hospital
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suanudeiiolinnde dunismevausseruinig dunislianuiilaung¥uuinis uas
Frunsidnuasidlaundiuuing 3. Wefnwimnufianelanisuinis ddwarenudile
ndurlduinmIsuimsiivesgndnsunaangedoyse) $1in ey nsdiAnwifiuiidunans
nIUMMLIIUAT MR 203 4. ednvimanduanliuinissuinsenesgnAsumanginierse
d1rie () ﬂﬁﬁﬁﬂmﬁuﬁaﬁuﬂmmﬁmwumum 1203 nquiieg1s lanvuaruIe
shegslaglindnnsvasgms Cochran (1953) mnuranardeudosas 5 lefog1eduau 400 Ay
mseneilirdesas Aedsuazmdudonuunnsgiu adavlinnaeuauuigiu fo mInedey
AT (t-test) N1TIATIZRANLUTUTIUNINADY (One-way ANOVA) Lazn19ilATIzinnnes
NAAM AUEAY audfavesiauUsiitdiauns (Stepwise Multiple Regression Analysis)
nanFIsenuIn 1. gndnfisnlduinisfifing eng sedunisfine sreldviodeu wazendnd
uanAneiu Sn1sndunlduinissuinisdn Tduensnstu 2. Visuafden1suinms aunwasuing
anufiswelanisuinsansndaufutuiinenisnduanlfuinissuinise 1ddesas 33.50
agnaiifeddeymneadfiszdu 0.05
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faiind Tavin (2561) IdinsAnuiieadu quaimnisiiuinsuazaafianeladiil
anudutusfunisndualiuinisdivesyfuuinislsmeruailaddn wan1sinw wuis
1. ganmnsliuimssunsairsmnudesiuliundfuuinsiianuduiuduniigaiunisndu
mﬂ%ﬁmﬁwaaﬁ%’uﬁﬂﬁ (Aduuszansanduius = 0.692) sesawunfonuamnsliuing
mi@mmmLUusﬂﬁiimaamﬂ‘vmﬁmmmmauwuﬁﬂumsﬂawﬂﬁwimimﬂummwimi
(ArduyszAvSavdiniug =0.689) Fsramsiianeieudiusiug nuindanuduiuseglussduann
yndu 2. anufianeladunsdhdaumasuinisdiauduiusfunenduslduinisevesdiu
U3msinnilan (Arduussansanduiug = 0.682) sesaunfAenuilmeladuauazaanuas
A A uazanvemaINsTaNufuSiunsnduIEuI Mt (AndudseAvBanduius
= 0.676 ) Fawamangianuduiusnuiniionelannsuilssduanuduiusiunisnduan
THuinsdnaglussduinn

Twpwur Sunse3d uasane (2559) lefnwiEes SvswavesnanmnsTsiudnsdeny
Widodela anufinela msvende waznisndualduinnsdivesgndlsaneiunanszaiu 2
mu%%’aﬁﬁi’mqﬂismmﬁaﬁwm LAEATIVADUANNABAAR 09 DILULABLTIANH BNTNAVD
Auamslivinstennaliidedela arufianela nisvensie uasnsnduurliuinisvesgnén
Tsaneviansysn 2 Auteyalieslsedng (39uldsefeuitnsidewslsunalaeyiniside
Weusedng °L°ULLwaaumuLﬂumsaquaiumimmwnmamamaaﬂm‘lsuwmmam ¥3 2
1 528 AY aammﬁumi’gmi%maua IuA mMevArAnud msvnanfesas msmeiade
ML ULINATE I wsmsirsiluaaaunslasadn wantsfnwmui Tue
fmuaenndesiudeyaiestindeglunasia mafiflaauns 0¢) winfu 877.200 fiesmdasy
(df) wiriu 847 Arauunazilu (p-value) Wity 0.229 laaumisdusivg (x7/df) windu 1.035
Al inseiumnunaundu (GFI) winfu 0.934 Andviliasefuanunaunduiiuiuud (AGF)
Winifu 0.912 MdviimuaenadesiuSeuliioy (CF) wihiy 1.00 mdviisnuesaiadsindimeses
dfivdowmsgiu (SRMR) iy 0.026 ardudidanueaaedoulunsuszanudmnines
(RMSEA) W15 0.110 uananil nan1sidsuansdn 1. A mmsliuinistadeidviwavauan
somnuliidedela WWud mumndilumansuauess auidetauaslina nisuvssiu uay
mnuelaldgnAnduseyana 2. guamnsliinsdedediidnsnamuindonufimels
leun mnusandlunsnovauss Anudeiiowarlinna mnuelaldgndiduseynna 3.
Pilaidelaiidviwamsuandeanufiasnels 4. anufiawelafidvdnamsuandenisuense 5. A
fawelafidvdnameuindensnduanliuinngen

wiaousd wida (2556) lednwBeslunadaimgdvsnavesnaannisliuins uas
Audiisuy Adermnuliidedola arufianela nisuense wagnsnduanléuinisdivesgndn
U3 msulne 180 ) Segusvasd Ae 1. ileAnuiladeiifavinaternuliidedels
suldunnmunimmsliuinig wazauiisug 2. ileAnwtladefifivsnasonudfianela duldun
Auamnsliuing audiisuy wezenaliidedols 3. ieAnudatuiiisvinasonisuense
suldun mnalhidodela wararufionelavesgnén 1. Wefnuniladefifidvdnasentanduanly
uimsen suldun mnaliidedels uazeufisnelavesgnén wae 5. ilensradeunLARARdDs
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vosdlunadsaingdyinavesauninnsliuing wasaueisumnuliidedols arufiamels
msuende uazmsnduinliuinmstivesgnénuism msulne $aa (v Mfaunanuuan
nqud warnanuidefiivitesiudoyadeusedngtusifnuluaded 1dun fuusdassio
A mnglRUENS uarRuATisUSidsdunans Tun ammiliidedela wasanufianels uay
faudsma 18ud nsvensie waznisndunliuinistt wamside wuh 1. auAfisuiTsvwa
m&mﬂmmmﬁ,ﬁaL%aiwaaqﬂﬁw%ﬁm nstulnedidn Gmay) 2. auiisuidvdnanis
vanderrfianslavesgndnuisn msdulne $1in 3. mmiliideidelaiidvswanisuindons
vendevasgnAnuIsn mstulne $1fa Grmww) 4. aaliidedelalidvinamsuandenisndusn
THusmatwesgnéusem mstulnesia e 5. arafiseladidvswanauindenisuende
v03gnéUIEn msdulnesaia (e 6. eufienelafiduBwansuandensnduuliuinise
¥93gnéuTT Medulnesaia Grvnew kaanmsidelitolausuusdiiie U3sn n1sdulne i
(um191) PsstiuamAiisug WedsalmAnmaslhidedels anufiela nisuende wagnsn
Susnlduinetilfumniu

ASBULUIANIIUIRY

AMATNNNSUSANS (Service Quality)

1. mnandugusssuvedn1suinig (Tangibles)

2. AnuUeia (Reliability) msndunldusnis
3. MINBUAUBIBLTUUINTT (Responsive) :> (Repurchase)

4. mslirnudulawngSuusnis (Assurance)

5. nstobald (Empathy)

ﬁm:Parasuraman et al. (1985)

AN 1 NTRULLIANI LY

WAty

Uszansinwinaginegafie fulsusnveslsaneiuiagudnisunndumine1de
wifivans §ITedddiEnsmuniiiomuuinvesiiedne nsdlinsuduudszvniaugns
984 Cochran (1953) fsil

_p(1—p)z*
"ETa

1o Ui UReg NfeINTs
P unu dndruvessznsigidedesnis (0.5)



58 SUTHIPARITHAT JOURNAL Vol. 38 No. 1 January - March 2024

z  dsedulfdfynieadn 0.05 Saidu 1.96 (ula 95 Wesidud)

d  un dndmvesanunainedouiivenliAntuld (0.05)

uwnuAtlugns p = 050, Z =1.96 d” = 0.05 Annunsiivuadioeald 385 au ile
Hostuaruiiananfioransdntuldflunsmeuuuuasun §ideiddfogadum 400 au

insasileildlunsinen

Tuuvasunueeulatluguiuy Google Form uazifiudoya m anufiads lusewing
Wousuau-wquniau 2566 Taswuuaouniuusenoude 3 dudsdl dwdl 1 deyadiuyana
Usznaume TeyadiuyAnavasEnauluuasunIy Usenausmie e 81y 91AN N15ANYY 91N
seldsoidion ansnissne fisvsnalunmsdnduladniuuins wasduuedeiidhiuuing
Tulsaneruna @il 2 uwwuasuaufefuiedoaunmuing Ussneusne 1. anudugusssu
¥9IM5UINS 2. Aniidedie 3. msnovauasefiuuIng 4. mslranuiilouniiuuinig
uaznzielald dwdl 3 wuvdeuaAsafunisnduanliuinis Jsznaudae Uadeanunn
nsuinmsdssatenianduanliuinisivesdfuuinislsmeruiagudnaunmes aminende
wsiflmans @il 2-3 dnwasruuuasunudunuu Likert scale 1 5 sedfy mm?iqm 110 Yunas
1Y ﬁamﬁqm TAAaguY 5, 4, 3, 2, 1 AUAIRU WaILIALLUUSININIATEAU 5 S¥aU (Best &
Kahn, 1995)

N15ATIAABUAAININYBALATATID

mInsIdeUmNiBansadaiion (Content Validity) Instiuuuaounialignsnaid
$1uu 3 au LiteRansanuadlifolueuuranuifiswsaduidemuazenumnzaulumsldniw
VBILUUFDUNU mﬂﬁguﬁﬂu’;mmmﬁmﬁmmaamﬁm (ltem Objective Consistency Index :
I0C) (28R 1ALRTYY kazAe, 2560) wuvasuanulunsdnenasad Sdn 10C 0.67-1

nsmsIvEsUAIBesiy (Reliability) YiuuuaeUAMTIRIUNITATINFDUMUAILATIDS
Lﬁammn@ﬁm%’nyiﬂmaaﬂ% (Try out) Ausaaena $1uau 30 AU wdnjunAnsieianuderdiy
YDUUUABUNY

(q1un naeAs uag 2Tnatl wvdnensn, 2553) ldaduUsavsusavhuesasouun
(Cronbach’s Alpha Coefficient) wi1fiu 0.988

nsTuTIdeya AndunsTiusindeys JIdvrdwuvasunlvingudiedis nieu
TetuasTnguazasdvesnIsidouasdnvasvasuuudeua s BNsneuLUUADUNIL MEI9IN
filnquiedaneuiuuaeunuienuies WeneukuvaeunanaiaGeuien Tingusedis
thuuugeunmeuadlundesfuuuuasumusenuies duuuaeunuiildumsmeunduiman
WINTINFBUANINYNABILATANNANYIvastaya waniludufinuagimssidoyanisainlag
THlusunsupaufinmesdnsagy

nsIATIERteYa Uiyﬂmmmam‘ oA et 81y n1sAnw sgladeision FRavwa
lumsdipdulainiuuins § $rnuediiidhiuuing dudeyaroidedlunsdideyauanuasuuuind
diaue Aade mdmdssvunasgu Wednwidadvauniwnsuinsiidssasonisndunld
Uimstwesthouenliadinislinsesinisnnnesnvgas (Multiple Regression Analysis)
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NAN13IY
dayadiuunna

nan1sAnw Ui Megedulugdunends Andusevay 66.75 T¥eny 20-30 T
Amdusovay 26.75 msAnwiszaulsgans Andudesay 54.50 fendnsusienis Andu
Sowar 22.25 fseladatfiou 15,001-30,000 U Andudesar 32.50 9ansi1s1vns Andu
Soway 30.75 dndulamenuedunsdnlduinig Amdudesas 74.00 wavdluganlduinig 2-5
afa/d Amdudeuay 47.00

UJad8AnINIWNITUIANS

wunamsgreusuudgeundulvgfinnudaiudeyatiidununimnisuinisedlu
sgiuan (= 4.03) Iasusznausmeiuaruilugusssuveinisuinis lnesiuegluseauuin
(¥ = 4.13) ilofinsansiedunu it fefiinaunfiandesdidudld duil 1 Aeduanudu
sUsTIUUBINTUINS (Y= 4.13) ddiuil 2 Aeshumslianusilaungfuuinns (= 4.05) ddiu
7t 3 Fosunisionlald (= 4.03) il 4 Aedrumnuindedolunisliuinis (= 3.99)
wazduRl 5 AosnunisnauauesodSULINS ()= 3.87)

M13199 1 YadeAmun1mn1suImsuazn1snauunlden

FTAUAUAALIL
UJ2d8ANINNITUIANS — —
X a1nu S.D. ulana

auaulugusssuveansuing 4.13 0.77 1N 1
sunnnindedelunsliuins 3.99 0.79 ly 4
AUNTHOUANBIRBRIUUINIS 3.87 0.83 1N 5
sumslimusiulaudgiuuinng 4.05 0.82 ) 2
Aun1seTlald 4.03 0.87 ly 3

39U 4.03 0.82 Tl

MINAFBUHNYAFIY

auigiudodt 1 Yadogunmnisuimsinasensndunlithvessmeunagudnsunnd
uningaeualimais Jwmindesse

H: Hafeaunwnisuinislainadenisndualish vedsmeviagudnisunme
wImendeusiimva Smindeee

H.: Jadunmnmnsuimsiinasenisnduunlden vedsmeunaguinsmmdimTiedy
wiifhviae Jandndiessie
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M1519% 2 HanFIATIeduUsEansnsdnaulavesladenmninnisuinisiinasianisnaunlen

vodlsanguaguInIsEmdunInendeusdiives Jamiadeeney

Model| R R Adjusted| Std. | Change
Square |R Square| Error |Statistics Change Statistics
of the F Change| dfl df2 Sig.
Estimate
1 831 | .690 686 440 690 | 175519 5 394 | .000

91A1599 2 A1 R Wiy 0.831 waaslidiudn Jadeamninnisuinisiinadenis

nausnldgvedsmerutagudnsunmguInedeusiivet Jwmindesie Jalladudseans

andunius (Correlation Coefficient) Winiiu 0.831 uazdn R® wiriu 0.690 wandliiuin Yade
ANANNITUINITANINSaYINENTsNaunldgvedsaeuagudnIsunmduninendeusiivas

Jaiadesne lagndessesay 69

A15199 3 NFATILIANULUSUTIUVDINISNAUNLTEN

Model Sum of Squares | df Mean Square F Sig.
Regression 170.177 5 34.035 175.519%%* .000
Residual 76.402 394 194
Total 246.578 399

nuewmn. **Jeddynsatiansysiu 0.001

INENTNN 3 NANITIATIERANUANBETINY (Multiple Regression Analysis) WU

Tadeamuninnisusnisiinadenisnavanldgivedsaineruviagudnisunmduniineideuiiimais
Jmiadisssiy eglidedAgnsaianszau 0.001 Iasdal Sig AU 0.000% AIUUIIEIWITD

vousvaunfigiu H Jadepanmnisusmsiinadenisnduanligives lsmeuiagudnisunng

UNINYBYWUTNTA9 FTINTAT 8957
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P399 4 KanTIeTeRansanneeserindladnunInnIsUSMILarN1sNaUNN e

Coefficients
Unstandardized | Standardized

Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) .669 123 5.425%** .000
éﬁumwmﬂugﬂﬁiimaﬂ 196 .057 194 3.450%* .001
ASUSNS (X1)
frupundeie (X) 079 .050 .080 1.573 117
AUNNTHBUAUDIND .014 .062 .014 218 .828

ASUUsNIS (X)

srumslimnusiulaun 402 073 418 5.543% | 000
HUUINIS (X))

fAunsealald (X) 158 062 175 2.555% 011

o o

vanew. * Iduddmnaadafisedu 005 doddymisadiafiszdu 0.01

o
o o

oo fdnfunadansesiu 0.001

NINTI97 4 LAAINANTTILATIENAINAANBELTINY T8I 19T AN NN TUS NS WAE
msndualden dsuszneulude supudugusssureanisuinis (X) frupuidede (X)
dunsmeuauesedFuuing (X ) dunslimnuiiilauig3uuinns () usssumsientald ()

MnranIndevaNLAgIuaziulad ssdUsznautladuamnmnisusnns sunislinay
ﬁuiml,dﬁ%’w’%mi (X ) mummLﬂuiﬂﬁi'ﬁmmmﬁmmi (X ) wazgaunisienlald (>< ) i9vswane
miﬂauuﬂ%wm Isawmmaﬂuaﬂmmwaummmammﬂmma Jsinlvesny egnelidudfyy
V9adn 71 3 §u TneBesdduaninnlumiies fe mﬂwmmuuimﬂgsumms (Beta = 0.418)
AulugUsTsuvesnIsu3ng (Beta = 0.194) uagsunsio1lald (Beta = 0.175) auadu 910
AndulsEanaeInaT mmsm%smaﬁﬂmslﬁ éﬁﬁﬁaaﬂﬁﬂimauﬂﬁaﬂmmmﬁﬁms fUNTS
Iﬁﬂamﬁu%l,Lﬁﬁ%’UU%ﬂﬁ (X) Wty 1 ‘wma '«a“mwamamsﬂauuﬂﬂum YOILTINUIAAUINTT
WAV INGRBULITNMAS 3 mmmwmma L‘wmu 0.402 v asruszneuladunmnmnIsuinig
muamdugUsssuvesnsuinmg (X) Wity 1 mna @ aqmamamﬁﬂawﬂwwaﬂmwmma
AugNM NI deuiiivais 4 mmmmjmsw WisBy fisTy 0.196 miae siUsznauilade
AUNMNTUINNS funstolald (X) s 1 mna mmwamamiﬂaumslszjwuaﬂiawmmamsJ
Msunndurninendousdiiivans Saninleesns Wy Wiuty 0.158 wie aunsaazUaNufgu
gsied] asrUsznauladenuninuinig mumﬂwmmmﬂaLm;ﬁ‘ummi supudugusssuves
ATUIANS wagAunsienlald a'qwaGiamiﬂé’uuﬂ%ﬁgwaﬂiqwm‘maquémmwméwﬁwmﬁa
waa Jmindeesney
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5190 5 ransvnaouanyiigiu (H )

duyAgIU NANSNAFBUANYAFIY

AULAFIY 1 {jﬁa@mmwmsﬁmsﬁwam'amsﬂa"wﬂ%%waﬂiqwmma
AudnMsunduningrdeusiimvais Jwmindesse

1. suaudugusssuwen1susnng (Tangibles) UfLeiseungnu

2. fruanuindedie (Reliability) YRUTUANNRAFIU

3. ANUNNIABUAUBIABLTUUINT (Responsive) gouTuaINAgIU

4. fumslimnusiulaungFuuinig (Assurance) Ufjsasaunmignu

5. gnun1sketald (Empathy) Ufiasaunmgy

NaN1338UazaiUIIENa

MnwansAnwafeamunmnisuing dwasensnduuilidn veslsameruiagud
Msunngumanendeusifimans Smindeasns nuin sunisliarusiulauagiuuing ues
Fruenudugusssuvesnisuins uasduninelalddmastentnduslde

1. frunslianusulauigFuuinig deadenanduanlidrwesithuenlsmeuiagud
nsunngumAInedeuifivaisimindese egrefiteddameadia 0.001 Wi ddldene
Adely Tanuduaifunisuinisild$u yaansveslsaimerviaivinvznisindodeansia
i assziiulazidnladne yaansvedsmeruiaiivinuzlunislviuinieia fanduladn

a '

wlFsuuinmsiiafiamnafivesnisdifuunislulsmetuna uaslsmeoruiaiivemisnisinse
doansiiiouazarnn Ssannsnesunensiigliusnissenduniduinstidu gliuinsiiisdu
ABAlAMNINNNTUSNIMURIAANG ¥ UeY Parasuraman et al. (1985) NA1IENAMAINNITUINNT
(Service Quality) Midudsiignénmnaumemisiiagléizuannisumslunsliuinig Inaneanmw
nsuinmsdadunisinauamaindisanldan anuduglsssuvesnisuinng Aanansaduda
Fusiodlatidnuarnameniniiunngliiiy Tasdnuaefnanastelignéiuiidanudle
Tunsliuimauazgnénaunsadiunwlddnuusuidaiondestu mmindede (Reliability)
Hunsliusnisfimssmunafidyalitugndauuimsiivounaneliungndmnadeiosiimmm
gndes Tefimanauauasgnéduanudilafiesiinimdognénednesaiis lallssefun danw
nsziefedu mugiunislimmusiulauigndn (Assurance) nsudnisanmdinaudidannuaa
anunsalumsliitoya figndeasazmsidhlagnén eewiinawiliusnsgnéusassnesemnuiele
Tauarlvinnuidutueazquagniisuiatiound uenaniidsaenadesivanuifess Kim
et al. (2012) wui 1) quamitidssaliduddaudngs Fwasamnufisneleolunsldauduas
mﬂwaﬂmﬂaumsﬁﬂum (Repurchase Intention) 2) ﬂmmwmaaauﬂwiﬂmmwammmwﬂm
mmﬂﬁﬂawwaaum usagnduandefiroidiodudiuausonouaues dua I ald
sudedanuiueiy auauiAfinsefudsiinanialisie 3) szuunisdhdefiazainauie
fmnudasnsts uazsand 1utladeddyedredsdmiunsiinnsanveanguaniuesiiusy e
91n@uen (Utilitarian Value)
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2. fuenunfugUssuesmsuinis dwatenandusnldtnvesithouonlsmenuiagud
nsumEImInedeufiivats Swmindese egraiideddymneedan 0.01 smenuiaiianui
nnafieamerivdndiuvesiunisuins dledydnualin o wandiviuegiadany MUz
muuenuazaelulsmeung yaansvedlsmeunagnm seuleu Buuduudala ussneGeudos
BINARENAE ANV AUADAIIUABINITVDILTUNITUINIT MIFAsBUNUNANS ) Anglsanerua
fewazainauis ldgsen wagfndemnudaondoynadeiidrsuuimslulsmenua Snits
Tsmgaiiiaiesile gunsal uazdedueanuazaniinsuaiuiiuadiy Jsdenadostuauide
¥e9 fusiwun 035030 (2562) fildAnwidesnunmnisliuinsidnadenuiiswslaves
Adusnsusem e’ Bndinsa 0 $1dn Tuansammumuas san1sAnwinudt Jadeamninms
Thusmssuaudugusssnvesnisuins sumnuidedelunsuinisuazanuiiueniiiule
Fuuinisiianuduiusiunnuiianelavesdlduinng vidmaesidndinsa O d1da Tuwn
nIuTLTUAS uasdoRAdesiy ivsuy Woutny (2560) AldAnwFesamaminsUInsTidiug
ABANTINIYRIETUUTNT UM UNG U8 UEN VLT INGTUIANTEUINGNAT NUIIAUAINGATY
audugusssuvesnisuinisdianuduiusiuanufionelaesdSuusnisunundUisusnves
T3 aneUIaNTENN

3. sunisionlald dewadenisnduanlddrvesfiasuenlsameuiaguinisunng
uTingdousiimans S indesnes egnsdiiddmeadin 0.05 Wiuinyasnsvedsmenuiali
UINSUANNAUDEN I NALNTL UAAINTTBILINEIUIAlAUINIIATINUAINADINITRNNZ VDAL
yana wazdAnlasummuiuenisiulaynadadt Iddhsurimslulsmeiuia mnuamsinwiladedu
AMAMNITUINTNUT AnImNsUSNsdskasieiinaronsndunldsn Yoe5UhBuoNlTmeIUIA
Audnsunnduniinendousifimads Jeaenndesiuauiseves 23adan ansulsined (2562) 16
Anwides guunmnsuimsiidmaenuidlafiorliuinstvesgnéisuinanseeEogsen S0
() nedifnuftufidaunanangammamuns 11203 wudiAuARFENITUINT AMNTWANS
U3ns mufeelantsuints annsatmduiuihuemsndualduimssuaseidenay 33,50
ogaiifudAmnaain fsedu 0.05 waraonndesiuuddeves feiind davin (2561) lédnw
Fosgrunmnslivinuazanufiselafinnudiniusiunsndusldswesfurinislsmetua
whla $58n mansinwmui Jadeamnmnsliuins sunstirnuidesiuregndn fewduiug
funsnduldewesiuuinslsmenanlasedn find1oi ieyaanslulseuaiivinued
lumsliuins fimsdeasteyaiinssUsziwhliiFuuinmainnnuianiulaludsiilésy vials
FFuuinsfnmnuidesiureinsuins dmwafamssuifannuduauasidesiuinisuinsilesy
famnnuazazlauusnsiianaamnedefiindnuning

dmsuiladeiilddsmadananduuilivinissvesiiasuenlsmeunagudnisuned
wminendowifivans egedituddunieada fiszdu 0.05 esuneld il

1. emaindede lifinadenandunlivinissvesiasuenismenunagusnsuwne
wingrdewifivais sgnditudfynieads fiseiu 0.05 Feliaenndostuaiiteves lvevuy
Funso13d uazany (2559) wupuammsliuinslulifvesmuindefienaslindaifeades
Aulsswgruianszsny 2 ifiyaansmanmsunmdiiesmesionsTsuinis Wy yaansvnanisunmng
Tiuimsteyalaglsiiinderamarslunsdazununiigndliuinig demalsigndifnauiiswsls
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usgrannseuimsmensunmdilesy wuieiduilsmeruiansesw 2 fyaainsmianns
wingliiuimssnwlsaldmelusseznaninnzan wazinwdeyadusvesgniliifuaudy
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AdnARY: Usernsenans Aanmnisuinis msdeaulaldusnig Suemsseauna

Abstract

The purpose of this research study is to examine the demographic and service
quality factors that affecting to customer decision in casual restaurant after covid-19 pan-
demic in Bangkok and metropolitan region.

This study utilizes a quantitative research approach with a sample of 400 restaurant
customers in the Bangkok metropolitan area. Cochran's theory is employed for sample
selection. Data is collected through a questionnaire with an alpha coefficient of 0.7. Statistical
analyses include One-Way Analysis of Variance and Stepwise Multiple Regression Analysis.
The research found that demographic factors, specifically income, have the greatest effect
on the decision to choose a restaurant service. This is followed by factors such as age,
occupation, marital status, and gender, which also influence the decision to use dine-in
restaurant services, in that order. Furthermore, factors related to service quality, customer
responsiveness, and confidence-building significantly influence the decision to use casual
dining restaurant services. As for trustworthiness, familiarity, understanding, and fairness are

highly agreed upon in influencing the decision to choose casual dining restaurant services.

Keywords: Demographic Factor, Service Quality, Purchasing Decision, Casual Dining Restaurant
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Abstract

This study aims to investigate the variables that affect the dividend yield of stocks
listed on the Stock Exchange of Thailand Index 100. Companies listed on the Stock Exchange
of Thailand that have been in the SET Index 100 for the previous five years, from 2018 to
2022, make up the sample group used in the research. A total of 80 companies, or 400
data groups, were obtained by excluding 20 companies from the financial business industry
group using information from financial reports, annual report, including filling out Form 56-1
with operational results reporting. Descriptive statistics, such as mean, standard deviation,
minimum, and maximum, as well as inferential statistics, such as correlation coefficient
analysis, are employed in data analysis as well as multiple regression analysis. The study's
findings indicated that the Debt-to-Equity ratio (DE), Return on Assets (ROA), Net Profit
Margin (NI), size of the board of directors (BOD), and control factors the business's age (AGE)
It affects firms listed on the Stock Exchange of Thailand SET100 Index in terms of dividend
yield. Investors may benefit from this outcome, which should be taken into account before
investing. Executives in the company might also utilize it for planning purposes to improve

operations going forward.

Keywords: Dividend Yield, Size of the Board of Directors, Stock Exchange of Thailand
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M990 1 wansiaseideyaninsiuvesssianangileulunaiandnninduisUssmelneg
Gt 100

Variable Min Max Mean Std.Dev.
DY .080 9.740 3.617 2.179
DE 225 4.412 1.364 778
ROA -.009 122 .048 .028
EBIT -011 .645 197 179
NI -530 1.310 219 235
SE5 20.870 83.160 63.787 13.362
MI 16.470 91.040 40.622 14.515
BOD 8.000 18.000 13.618 2.391
AGE 4.000 32.000 15.948 9.442

et 1 wuh Srmduiiunanouuny (OY) waswihiudosas 3.617 T8rsdunil
Busiodiuvesiiioviu (ROE) 10y 1.364 Wi SnsInanauuvuaNdunsng (ROA) wasiesay 48
fisalsieuniSuasiuyunmsnisiu (EBIT) wiedosar 19.700 Sns1ilsans (N wdsses
A 21.900 fidndrugieusielng 5 Susiu (SEC5) A¥evay 63.787 dndrumsiiovusiaes (M)
\AB¥enaL 40.622 WNATBIANENTIUNTUTEM (BOD) 1ade 13.618 30 14 AU LAY e sAians

(AGE) 128y 15.948 %59 16 U
a € o/ a l§ s L 4 = 6 o/ L%
2. AN5AATITRANFUUSLANSanFUNUS VNS UVRIAINUST

A15199 2 HanSIATIZVANAUUSE AN SandUNuSY LN SE Y

fiauUs DY DE ROA EBIT NI SE5 M BOD | AGE
DY 1.00
DE -355%** 1 1.00

ROA 263% | -.288%* | 1.00

EBIT -077 -142 567 1 1.00

NI .028 -.160 .079 =137 1.00

SE5 .043 -407* | 161 .259% .189 | 1.00

Ml .061 213% - 171 -328% 1 .092 |-.830%*| 1.00

BOD .038 -367%* | -.092 -292%% | .334%*| 156 165 1.00

AGE 346%* | -212% | -.006 =356 182 | -.412%%%| 598***| 274** | 1.00
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L%asmﬁuﬁu5m3ﬂahwﬁ?msiadausumﬁ§aﬁ:u (DE) (~367) gns1nnlsnousuyuninisiuwasn1s
(EBIT) (-292) wazduiuBiBsuaniudasniilsgns (ND (334) e1gwesiions (AGE) Sanuduius
Wauandugnsiludunanauwnuy (DY) dndiunisheriusiggey (M) wazvu1nve9nmenIsunIg
U3 (BOD) (274) widuiusiBamndufudnandruniidudediunosioru (0F) (-212) Samdau
mlsneuduyunINItulasg (EBIT) (-.356) uazdndugteviuselvg 5 Sudu (SE5) (-412)
MnAnudsiudfindnuandiifiuisnnududassvessuusidosnaduusyavsandniudiian

#7114 0.212-0.830 Faslanuduiudseiutiossnniiegs uegnslsfinm lvihmsnsaaeumudy
SasBnadaremslingizsien Tolerance wagA VIF m1uin é Tolerance ogfseming 0.166-0.722
uazAn VIF agsming 1.384-6.012 Fadlan Tolerance Halsidnlng 0 wazein VIF laitiu 10 Fadu
"Lﬂmamé’ﬂmﬁLﬂswﬁmiamaamﬁawmm (Hinkle, 1998) Famn5197 3

M13°99 3 HANTIATIZVIEUNMTAANBEIINYAMEYINNTNAGB UALURF Y

fiauus | Unstandardized Coefficients t Sig. VIF Tolerance
DE -766 .328 -2.337 .022% 1.768 566
ROA 26.398 8.954 2.948 .004** 1.715 .583
EBIT -3.777 1.518 -2.488 .015% 2.007 498
NI -8.239 .000 -1.336 .185 1.384 122
SE5 .055 .035 1.593 115 5777 173
M .038 032 1.172 244 6.012 .166
BOD -.220 .105 -2.088 .040* 1.722 .581
AGE .060 .030 1.999 .049% 2.157 464
n=400 |Sig = 0.001 R-Square = 0.317 Adjust R-Square = .255 Durbin-Watson = 1.826

v v o o o w

 s¥AUTdNRT .05% ; d SeRutiudIRsy .01%*

o
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NPT 31U MIveaeUaNAgILAT GestladeiivEnatesnnRutunanouuny
yasusmiivanzifeulunanndnninduisUssmalvedad SET100 wud e Adjust R? wihiu
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Abstract

The Revenue Department currently emphasizes the importance of service
improvement by initiating the development and enhancement of systems to ensure
service readiness and elevate the electronic tax return and payment service, known
as the ‘New e-Filing system’. Chonburi province is considered to have the highest
number of accounting offices in the Eastern region, with a total of 164 offices.
Additionally, Chonburi province has been continuously expanding its economy and
is regarded as an important economic gateway in the Eastern region. Furthermore, in
the year 2021, Chonburi province had established a total of 4,659 newly registered
companies. The objective of this research was to study the factors influencing the

acceptance of the ‘New e-Filing system’ for tax return filing and payment via the internet among
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accounting offices in Chonburi province. Data was collected through questionnaires from
managers and employees working in accounting offices in Chonburi province, totaling
400 respondents. Descriptive statistics and Structural Equation Modeling (SEM) were
employed for data analysis. The research findings revealed that the majority of
respondents had been using the ‘New e-Filing system’ for tax return filing and payment
via the internet for a period of 1-2 years. They held positive perceptions of the ‘New
e-Filing system’ regarding its trustworthiness, experience in using technology, training,
perceived usefulness, and perceived ease of use at a high and acceptable level. Factors
related to perceived usefulness and perceived ease of use directly influenced the
acceptance of the ‘New e-Filing system’ for tax return filing and payment via the
internet among accounting offices in Chonburi province. Specifically, factors related to
the credibility of the technology had a direct impact on the perceived usefulness derived
from the ‘New e-Filing system’. Additionally, factors related to experience in using

technology and training had a direct influence on the perceived ease of use of the system.

Keywords: New e-Filing System, Accounting Offices, Technology Acceptance, Tax Return

and Payment Via the Internet
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Abstract

This research aims to investigate work motivation factors that influence
employee resignations in commercial banking sector. In this study, data was collected
by distributing questionnaires to a sample group of 355 regular employees of the
organization. Data analysis was conducted using multiple regression statistical analysis.
The study found that mean value of each variable indicated that compensation is the
most impact work motivation factors ()= 3.70), followed by experiences (), = 3.38), and
working hours ()z: 3.26). According to the study's findings, the hypothesis is supported at
the statistically significant level of 0.001 R* = 0.575.

Notably, the variable with the most significant impact on employee resignations
is the compensation variable. This study indicates that all factors affect employee
resignations, but the most positively assessed factor is compensation, influencing the
intention to resign. When examining the components of compensation that employees
should receive, if it is perceived as not commensurate with their abilities or the nature
of the job they perform, it leads to dissatisfaction with the received compensation. This
dissatisfaction, in turn, results in the desire to resign and actively seek new employment

opportunities with better compensation.

Keywords: Work Motivation Factors, Employee Resignations, Commercial Banking Sector
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Introduction

In recent years, the commercial banking sector has witnessed a notable increase
in employee turnover rates, presenting a significant challenge for the commercial
banking sector striving to maintain stability and competitiveness in the market. This trend has
prompted the need for a comprehensive investigation into the work motivation factors that
play a pivotal role in influencing employees' decisions to resign from their positions within
the commercial banking sector. The commercial banking sector is a vital component of the
global economy. They rely heavily on a skilled and motivated workforce to deliver financial
services effectively and maintain their competitive edge (Babajide et al., 2015, pp. 629-637).

However, the commercial banking sector faces a persistent challenge - the
voluntary resignation of employees, often referred to as "employee turnover." High
employee turnover rates within the commercial banking sector disrupt daily operations and
increase recruitment and training costs, leading to potential losses in customer trust and
overall organizational performance.

Employee resignations within the commercial banking sector have been a recurring
concern for organisations, as they can lead to increased costs, disrupted operations, and
a loss of valuable talent. While numerous studies have explored the causes of employee
turnover, there is a growing need to examine the specific role of work motivation factors
in this context. The problem statement below outlines the research gap and significance
of studying personal factors' influence on employees' resignations in commercial banking
sector.

The employee turnover within the commercial banking sector primarily emphasizes
external factors such as compensation, work environment, and organizational culture. While
these factors undoubtedly contribute to employee resignations, there is a noticeable gap
in research that adequately explores the role of work motivation factors (Kurniawaty et
al,, 2019, pp. 877-886). Biswakarma (2016, pp. 10-26) stated that work motivation factors
encompass a wide range of individual characteristics, and circumstances, including
experiences, working hours, compensation, job satisfaction, career aspirations, work-life
balance, stress levels, family dynamics, and personal values, among others. These work
motivation factors can significantly impact an employee's decision to resign, and
understanding their influence is crucial for commercial banking sector seeking to reduce
turnover rates and improve employee retention.

New suggested dimensions on compensation, experience, and working hours for
work motivation factors: 1. Compensation: Beyond traditional salary and bonuses,
new dimensions of compensation include non-monetary rewards such as recognition,
opportunities for career advancement, and flexible benefits packages. Milkovich et al.

(2013) suggested that tailored compensation packages that align with employees' needs
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and preferences can significantly enhance motivation and job satisfaction. Additionally,
equitable and transparent compensation structures contribute to a sense of fairness and
trust within the organization, further boosting motivation levels. 2. Experience: Experience
encompasses both professional and personal development opportunities, including training
programs, mentorship initiatives, and job rotation. Noe et al. (2019) indicates that enriching
experiences in the workplace, such as challenging assisnments and opportunities for
skill development, play a crucial role in fostering employee engagement and motivation.
Moreover, creating a supportive work environment where employees feel valued and
empowered to contribute positively impacts their overall experience and motivation
levels. 3.. Working Hours: The concept of working hours extends beyond the traditional
9-to-5 schedule to include flexible arrangements such as telecommuting, compressed
workweeks, and job sharing. Green (2004) suggested that offering flexibility in working hours
allows employees to better balance their professional and personal commitments, leading
to increased job satisfaction and motivation. Furthermore, promoting a culture of work-life
balance and respecting boundaries around working hours contributes to employee well-being
and sustained motivation in the long term. In summary, considering these new dimensions
of compensation, experience, and working hours can help organizations effectively enhance
work motivation factors among employees, leading to improved performance, retention,
and overall organizational success.

This research aims to investigate the impact of work motivation factors on
employee resignations, with a particular focus on commercial banking sector. Understanding
the relationship between work motivation factors and employee resignations is essential
for organizations in this sector to develop targeted strategies for talent retention and
long-term success.

The significance of this study lies in its potential to provide commercial banking
sector with actionable insights to mitisate employee turnover. By identifying the work
motivation factors that play a critical role in influencing employees' decisions to resign,
organizations can tailor their HR policies, employee engagement initiatives, and career
development programs to address the unique needs and motivations of their workforce.
Ultimately, this research will contribute to the sustainability and competitiveness of
commercial banking sector in an industry characterized by rapid change and increasing
demands. Work motivation factors such as experience, working hours, and compensation
can have a significant impact on an individual's job satisfaction, performance, and overall
well-being. Here are some references and studies that provide insights into these work

motivation factors.
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The Objectives of Study
To investigate work motivation factors that influence employee resignations in

commercial banking sector.

Literature review
Work motivation factors

A literature review that examines the influence of work motivation factors, such
as experience, working hours, and compensation, on various aspects of work, career, and
well-being is a valuable way to understand the complex relationship between individual
attributes and professional outcomes. A brief overview of how these factors are explored
in the existing literature:

1. Experiences: Experience plays a significant role in career development and job
performance. Several studies have shown that as individuals gain more experience in their
respective fields, they tend to exhibit improved job performance, problem-solving skills,
and a deeper understanding of their roles. Experienced employees are often seen as more
valuable assets to organizations, and they may receive promotions and career advancement
opportunities more readily (Soni, 2017). However, there is also evidence that the relationship
between experience and job performance can reach a point of diminishing returns. After a
certain threshold of experience, the rate of skill acquisition and performance improvement
may slow down. The specific threshold varies across professions and industries (Quinones et
al., 1995, pp. 887-910). Experience is a crucial personal factor that significantly affects job
performance and satisfaction. Research suggests that individuals with more experience tend
to have higher levels of expertise, problem-solving abilities, and adaptability to changing
work environments (Judge et al., 2000, pp. 237-249). Moreover, Saks and Gruman (2014,
pp. 83-108) experienced employees often exhibit higher job satisfaction due to a greater
sense of competence and confidence in their roles.

2. Working Hours: The number of working hours and their impact on individual
well-being and job performance has been a topic of extensive research. On one hand,
longer working hours can lead to increased productivity and income, but on the other hand,
they may have detrimental effects on health, work-life balance, and overall job satisfaction
(Green, 2004). Bockerman and Ilmakunnas (2020) shown that excessive working hours can
lead to burnout, decreased job satisfaction, and an increased risk of physical and mental
health issues. In contrast, more balanced work hours, often associated with flexible work
arrangements or reduced working time, can contribute to higher job satisfaction, improved
work-life balance, and overall well-being. The number of working hours is another critical
personal factor that can impact job performance and satisfaction. Studies have indicated

that excessive or irregular working hours may lead to burnout, decreased productivity,
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and a decline in job satisfaction (Wanger, 2017). Conversely, a balanced and manageable
workload is associated with higher levels of job satisfaction and performance.

3. Compensation: Compensation, including salary, bonuses, and benefits, is a
significant motivator for employees. Competitive and fair compensation packages are linked
to increased job satisfaction, motivation, and overall well-being. Additionally, studies have
shown that perceived fairness in compensation practices is closely tied to an employee's
commitment to their organization (Milkovich et al., 2013). Compensation is a crucial
motivator and a factor that significantly influences job satisfaction and retention. Research
has consistently found that competitive compensation packages are associated with
higher job satisfaction and increased employee motivation. Fair compensation also plays
a vital role in attracting and retaining talent (Hsiao & Lin, 2018, pp. 246-259). However,
the relationship between compensation and job satisfaction is not solely determined by
the absolute amount of pay. The perception of fairness and equity in compensation
distribution, as well as the alienment of pay with individual performance and industry
standards, also affect job satisfaction and the likelihood of employees staying with an
organization (Benjamin & Heywood, 2015).

The review highlights the importance of considering work motivation factors such
as experience, working hours, and compensation in the context of job performance and
satisfaction. Employers should recognize the value of experienced employees, provide
reasonable working hours, and offer competitive compensation packages to foster a positive
work environment and enhance overall organizational outcomes.

In conclusion, the literature suggests that work motivation factors such as experience,
working hours, and compensation are interconnected and can have a substantial impact
on an individual's career and well-being. Employers, employees, and policymakers should
take these factors into account when making decisions related to career development,
work-life balance, and compensation policies. Balancing these factors can lead to a more
satisfied and productive workforce while also addressing the broader goals of personal and

professional development.

Employees’ resignation

A review of the literature on employees' resignation, often referred to as turnover
or employee attrition, encompasses a wide range of factors and perspectives that have
been studied over the years. Employee resignation is a critical issue for organizations as it
can result in various costs and challenges, including recruitment, training, and productivity
losses (Setiorini, & Rachmarwi, 2020). Anderson (2020) stated that reasons for resignation
consists of 1. Job Dissatisfaction: A significant body of research suggests that job

dissatisfaction is one of the primary drivers of employee turnover. Factors such as low
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salary, lack of growth opportunities, poor work-life balance, and a toxic work environment
can contribute to dissatisfaction. 2. Lack of Career Development: Employees often leave
organizations when they feel their career progression is stagnant or limited. Opportunities
for skill development, training, and advancement play a crucial role in retention efforts.
3. Poor Leadership and Management: Studies have highlighted the impact of ineffective
or unsupportive leadership on employee morale and retention. Employees may leave
due to issues related to micromanagement, lack of communication, or a lack of trust in
their supervisors. 4. Work-Life Balance: A demanding and inflexible work schedule can lead
to burnout and dissatisfaction, prompting employees to seek more accommodating
environments elsewhere. 5. Organizational Culture and Values: Mismatched values and
cultural fit between employees and the organization can lead to feelings of alienation and
ultimately, resignation. 6. Competitive Compensation and Benefits: Ensuring that employees
receive fair and competitive compensation packages can help to retain top talent.

In summary, the literature on employees' resignation is rich and encompasses a
wide range of factors and strategies. Organizations that aim to reduce turnover rates need
to consider multiple elements, including job satisfaction, leadership, engagement, and
organizational culture. By addressing these factors, organizations can work to retain their

talent and reduce the costs and disruptions associated with high employee turnover.

Hypothesis:

H': Work motivation factors influencing employee’s resignation in financial institution
H'a: Experiences influencing employee’s resignation in financial institution
H'b: Working hour influencing employee’s resignation in financial institution

H'c: Compensation influencing employee’s resignation in financial institution

Methods
Population and Sample

The population in this study consists of 26,100 employees from the bank, which
has the highest number of employees among commercial banks. The sample has also
experienced the highest rate of employee resignation over the past 1-2 years. Focusing
on the bank with the highest rate of employee resignation over the past 1-2 years add an
important temporal dimension to the study. This allows for an in-depth analysis of recent
trends and potential factors contributing to the high turnover, providing valuable insights for
both the bank and broader industry. The study’s emphasis on the bank with the highest
employee resignation rate has practical implications for addressing workforce challenges.
Understanding the specific issues leading to high turnover in this bank can informed

targeted interventions and strategies to improve overall employee satisfaction and retention
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across the commercial banking sector. By singling out the bank with the highest number of
employees and highest resignation rate, the study can conduct a comparative analysis with
other banks in the industry. This approach allows researchers to identify unique challenges
and patterns within the selected bank, contributing to a more nuanced understanding of
employee dynamics in commercial banks. In summary, the choice of the specified bank
and its characteristics enhances the study’s robustness and practical relevance, making it a
comprehensive exploration of employee resignation trends in the commercial banking sector.

The researchers determined the sample size using the formula from Krejcie and
Morgan (1970, pp. 607-610), resulting in a sample size of 355 individuals. Additionally, a 11%
reserve was added for incomplete questionnaires, amounting to 20 employees. In total, the
sample size is 355 employees. Simple random sampling was employed, with researchers
assigning sequential numbers to the entire population from 1 to 26,100. When selected
through random drawing, the corresponding numbered individuals become the research

sample, totaling 355 individuals.

Data Gathering Instrument

The tool used for data collection is a Structural Questionnaire, comprising the
following sections: 1. General characteristics of the sample, including gender, age, education,
duration of employment, and income. 2. Information about work motivation factors, such
as experience, working hours, and compensation. 3. Data related to employee resignations,
presented in a 5-level Rating Scale questionnaire. The internal consistency of the 355
questionnaires was assessed, yielding a Cronbach’s alpha coefficient of 0.97. Content validity
was confirmed through evaluation by three experts, with an average Index of Content Validity
(I0Q) of 0.98. Prior to actual data collection, a pilot test was conducted. The researcher
analyzed the data using computerized statistical software and conducted hypothesis testing

through Multiple Regression Analysis.

Data Collection

The researcher collected data as follows: 1. Developed an online questionnaire
using Google Forms, based on a pilot test conducted with a sample of 30 individuals.
Subsequently, the online questionnaire was sent to the Human Resources department of
a selected bank, following a formal request for research collaboration. The data collection
process via Google Forms was successfully completed. 2. Checked the completeness of
the responses received for the online questionnaire. 3. Proceeded to analyze the collected

data statistically."
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The Results

Table 1 Mean and standard deviation of work motivation factors

Personal Factor Mean Standard Deviation n
Experiences 3.38 .810 355
Working hours 3.26 .820 355
Compensation 3.70 .660 355

The mean value (see Table 1) of each variable indicated that compensation is
the most impact personal factor in the work place (= 3.70), followed by experiences
()_( = 3.38), and working hours ()_(: 3.26), Essentially, compensation, experiences, and

working hours were evaluated by employees as moderately impact.

Table 2 Mean and standard deviation of employees’ resignation

Employees’ Resignation Mean | Standard Deviation n
You are thinking of changing job, but you are 2.68 1.33 355
not able to do it right now.
You are currently looking for a new job. 2.41 1.30 355
You are comparing a new job with 241 1.27 355

your current job.

You think that the company you work for is 3.44 1.14 355

more well-known than its rivals.

You believe that people who resign from 2.98 1.19 355
their current jobs to work often achieve

more success than in their previous position.

You would resign immediately if you were 293 1.51 355
offered a better job.

You often consider resigning from your job. 2.30 1.20 355
You regularly follow job recruitment news. 2.23 1.14 355
You have interviewed for a job while still 1.89 1.07 355

employed in your current position.

You are satisfied to continue working 3.45 1.07 355

at this organization indefinitely.

2.67 0.84 355
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The mean value (see Table 2) of employees’ resignation intent indicated that
mostly of the employees are satisfied to continue working at this organization indefinitely
()_(: 3.45), followed by, they think that the company you work for is more well-known than
its rivals () = 3.44), they believe that people who resign from their current jobs to work
often achieve more success than in their previous position ()_( = 2.98), they would resign
immediately if you were offered a better job ()_( = 2.93), they are thinking of changing job,
but you are not able to do it right now ()_(: 2.68), there are an equal in amount of they
are currently looking for a new job and they are comparing a new job with your current
job ()_(: 2.41), they often consider resigning from your job ()Z: 2.30), they regularly follow
job recruitment news ()_( = 2.23), and you have interviewed for a job while still employed

in your current position ()= 1.89). Essentially, employees’ resignation were evaluated by

employees as moderately intend.

Table 3 Multiple regression analysis of work motivation factors and employees’ resignation

in commercial banking sector

Work motivation factors Employees’ resignation
Sig. Tolerance | VIF

on the workplace b | S.Eest [3 t
Constant 1.385| 0.260 5335 10.000***
Experiences 0.202| 0.058 | 0.176 | 3.483 | 0.000*** 0.422 2.370
Working hours 0.168| 0.055 | 0.152 | 3.067 | 0.000*** 0.438 2.282
Compensation 0.445| 0.590 | 0.385 | 7.564 | 0.000%** 0.417 2.395
F (3, 351) = 4.781, Sig. = 0.000 < 0.05, R* = 0.575

*** statistically significant at the 0.001 level
Adjusted R* = 0.569, R* = 0.575, R = 0.758, F (3, 182) = 4.781

According to Table 3, it is found that the VIF values range between 1.613 and 2.269,
which is less than 4. This indicates that the independent variables in this model are unlikely
to have multicollinearity issues.

When considered overall, it is found that the F-statistic (3, 351) has a value of 4.781,
and the Sig. value is less than 0.001. This implies that there is statistical significance overall
at the 0.001 level. When examined in detail, it is found that

1. The t-statistic for the variable 'experience' has a value of 3.483, and the Sig. value
is less than 0.001. This indicates that the 'experience’ variable significantly affects employee

resignations at a statistical significance level of 0.001.
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2. The t-statistic for the variable 'working hours' has a value of 3.067, and the Sig.
value is less than 0.001. This indicates that the 'working hours' significantly affects employee
resignations at a statistical significance level of 0.001.

3. The t-statistic for the variable 'compensation' has a value of 7.564, and the Sig.
value is less than 0.001. This indicates that the 'compensation' variable significantly affects
employee resignations at a statistical significance level of 0.001.

According to the study's findings, the hypothesis is supported at the statistically
significant level of 0.001 R* = 0.575 because work motivation elements have a considerable
strong effect on employee resignations. It was also discovered that at 56.9%, the three
independent variables could accurately predict motivational elements in a collaborative
setting.

When considering the Beta values, it is observed that the variable that has the
greatest impact on employee resignations is the compensation variable (Beta = 0.385),
followed by the experience variable (Beta = 0.176), and then the variable for working hours
(Beta = 0.152), in that order.

Conclusion and Discussion

The research aims to investigate how work motivation factors within the work en-
vironment impact an employee's decision to resign from the commercial banking sector.
The hypothesis posits that experiences, working hours, and compensation will be evaluated
as key work motivation factors influencing employee resignations.

Hypothesis was supported. The employees indicated finding all work motivation
factors influencing employee’s resignation but were most positive in their assessments
of compensation. Compensation influences the intention to resign from a job because,
when examining the components of compensation that employees should receive, if it is
perceived as not commensurate with their abilities or the nature of the job they perform,
it leads to a sense of dissatisfaction with the received compensation. This dissatisfaction, in
turn, results in the desire to resign and actively seek new employment opportunities with
better compensation. The study revealed that compensation significantly influences the
inclination to resign, as employees perceive it to be inadequate relative to their skills or
the job's demands. This perceived dissatisfaction with compensation subsequently fosters
a desire to resign and actively pursue alternative employment opportunities offering more
satisfactory compensation. The finding is consistent with Milkovich et al. (2013) study,
which indicates that the role of compensation as a crucial factor influencing employees' job
satisfaction. Specifically, when individuals perceive that the compensation they receive is
not in line with their abilities or the demands of their job, it generates dissatisfaction. This

dissatisfaction becomes a pivotal factor contributing to the intention to resign.
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The results also align with existing research that emphasizes the importance of
fair and equitable compensation in fostering job satisfaction. The perception of fairness
in compensation is crucial for employee morale and retention. Employees who feel
adequately rewarded for their contributions are more likely to be satisfied with their jobs
and less inclined to consider resignation (Saks & Gruman, 2014, pp. 83-108). Klotz and
Bolino (2016, pp. 1386-1404) underscores the significant impact of job satisfaction on the
intention to resign from employment. A key focal point of our study is the examination
of compensation components and their influence on employee satisfaction. Specifically,
when employees perceive that their compensation does not align with their abilities or
the demands of their job, it engenders dissatisfaction. The research becomes a pivotal
factor driving the intention to resign, prompting individuals to actively explore alternative
employment opportunities that offer more favorable compensation (Hausknecht et al,,
2009, pp. 269-288). This result is similar to Kahn (1990, pp. 692-724) found relationship
between employee compensation and various aspects of organizational dynamics.
The findings underscore the pivotal role that compensation plays in shaping employee
satisfaction, engagement, and overall organizational performance. One key observation
from the study is the substantial impact of fair and competitive compensation on employee
morale. When employees perceive their compensation as equitable and reflective of their
skills and contributions, it fosters a positive work environment. This, in turn, is associated
with higher job satisfaction and increased employee commitment. The findings are
consistent with previous research, as indicated by Grmaldi (2021, p. 29), who emphasized
the significance of fair compensation in enhancing employee well-being and organizational
performance. Additionally, the work of Geisler (2021, pp. 44-45) supports the notion that
compensation practices directly influence employee job satisfaction and retention rates.

In conclusion, this study contributes valuable insights into the critical role of
employee compensation in shaping organizational dynamics. The implications suggest that a
well-structured and fair compensation system is not only instrumental in retaining talented

employees but also in fostering a positive and productive workplace environment.

Suggestions

1. The study contributes valuable insights into the motivational factors behind
active job-seeking behavior. Dissatisfaction with compensation emerges as a primary catalyst,
propelling individuals to actively pursue new employment prospects with the prospect of
improved remuneration.

2. The study highlights the pivotal role of compensation in shaping job satisfaction
and, subsequently, influencing the intention to resign. Organizations should carefully evaluate
and adjust their compensation structures to ensure alignment with employee expectations

and job responsibilities.
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3. Research highlights the potential repercussions of inadequate or inequitable
compensation. Instances where employees feel undervalued or undercompensated are
linked to decreased job satisfaction and heightened turnover intentions. This pattern
suggests that organizations should carefully evaluate and align their compensation structures

with industry standards and employee expectations to mitigate turnover risks.

Future Research

Future research should investigate the causes and consequences of employee
resignation in other organizations. In addition, investigating the causes and consequences
of the resignation at the organizational can give more in-depth information or can help in

improving our understanding of the employees’ resignation.
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Abstract

The aim of this study is 1. to investigate research trait of leadership for restaurant
business in Chiang Rai province 2. Investigate the crisis management level of restaurant
entrepreneurs in Chiang Rai province regarding the COVID-19 pandemic; and 3. study
COVID-19 leadership and crisis management in relation to restaurant performance in Chiang
Rai province. The sample group, which included 400 restaurant, including owners, managers,
or representatives, was made up of restaurant owners. The sample group consists of 400
individuals, including restaurant entrepreneurs, restaurant managers, or representatives.
The sample was selected randomly using a random sampling method. The data collection
method used in this research is a questionnaire. The collected data was analyzed using
basic statistics and hypothesis testing through multiple linear regression. The study findings
reveal that the leadership qualities are highly perceived among the restaurant entrepreneurs.
These qualities include intelligence, ability, social characteristics, and personality,
respectively. Restaurant owners handled the COVID-19 crisis with a high level of profes-
sionalism including preparation, prevention, response, and improvement, respectively. The
hypothesis testing results revealed that leadership factors such as intelligence abilities,
and job-related characteristics, as well as COVID-19 crisis management factors such as
prevention, and preparedness significantly influence the performance of the Chiang Rai

restaurant business. The difference is statistically significant at the 0.05 level

Keywords: Management of the COVID-19 Crisis, Trait of Leadership, Restaurant Business
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Tnslomziuamnsuasiaiesiuiituioveudas dmin (seududaundiegnarsunanssnuloss
In3-19 gavnvieuieaduna-s18ldgy, 2563)
Nnmgsalamgingadinandmwansynuliiiuinileiaings wiinduimsesdnsses
Fusledutgnieng 9 ﬁmw%’auﬁuiﬂqmﬁy’uaémﬁuﬁ WIRUINSRRsEanINdandesuTIsnuli
psdnsamnsoduiuailddeluegiedaiiios fnaniys dfnsius uay A3Tuns waniug, 2560)
fidsroslinswiouarundeudiontlatiymingafiornfnduldegiane (Rav nsnuuud,
2552) Tnwoduiin §ifrmey vvhau fuszneumsifisinugeing q MAsteslunisdnms
dieaaununuivhlinauwiaauidniuas wasliaunndisiinty Sududesdfiniifan
Beameylusinueng 9 191Ny NIRiu ATIede Uk RnaY LLaSU%’Uﬂ§aLLﬁ’lﬂJaﬂﬂ&ﬁiaLﬁaa
\ieannansznusionsdns gihiiauddnlunisiiosdnslugimmsfimanzay Angaudisa
matminefingld danuseuindnnsuimsdansia mdnnsianislimiwenslussdnsls
WnUselevdgean nanfe ngundenaanuaziiannudiAydonsimuesdng wagn1susms
Jansliuszaunudnsa waeAuegseAvedBIAns (vancevich et al, 2013)
deidnamzingitu esdnseradlatedgmitldannsoeadiulymldfenivaets
Vol ﬁﬁ?ﬁﬁﬂLi“]uéfENﬁmiﬂizLﬁumamsﬂﬁﬁ’ammaamﬁm Fadudsifinnuddyiduogneds
dmsugsnalulagdu ailangluduveamsuanssavesnssiiunuvinty msvszdiunans
Uﬁﬁ’aamaaﬁﬂssﬁL@uﬁaﬁazﬁaﬂ%ﬁuﬁammﬁwL%ﬂ (unna UG way 1L w@aﬁwé, 2552) uag
annsolfifuummansdadulalunmsuimsausesesdnsld (Sun, 2013) uenanidsiuivlu
Usewalngldthnisinnavesfianisuuuauna (Balanced Scorecard) unldiuusunawinlng vinli
HAMIFIIuLYeIR AN RLINNTY widsiidfyfigeiivienlasufe yamnafanisiadeul
othafliamanntu fidhwanedamdunsiidumuasynauiaumesslulifatmneves
asfnsluiimmaiientu Soldusdniuduesnsiilimnudfyuarusraunnudidoosdnamils
Tumsimsianadsnanuntdludsemelne
Feiufidealafinyidoannediidigudnuasfunsdanisamgingalaie-19 A

[ v

HARBENANTIIALTNIILYIINITINEMNT Fminleesie TnsasAnwinlugsfadiue sty
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ﬁﬂszﬂaumﬁfﬁ’wLﬂuﬁaqﬁmw’iﬁﬁmmé’ﬂwms Usznausig anvaienedeny yaannn afdayay
ANLENINTD warEN AL TIAITUIY eliAnusstumalavsegddaiuganu gsamanuniegladedu
Yaylsinilomenanuila L‘demmLﬁﬁ]mmmaﬂivmﬂ uaﬂmﬂuumsammiﬁim]mamﬂﬁa

a a

ninensvesesdnsiilolvussaimneegisiivssansamuazUssavsaa sunsnauEy n3dn
23An5 Msihuaznsauay ldlunisudlungingAnulamiietu {uinisdedinisdanisi

Y
v

51057 waznmsdndulafifnuaifiensvaueaiudymviemeusiinluegsindwariuaed
WleanveuausuLssioraniifiunTunasnsfusuiietiosty uilwwazsuiiefunnzingeills
Sumsiannlilmiegiauefiofudsiidiryensdsdmiunisuimsianisesdng smdsnsiiszuy
My innaiituindeuszansninesins (Balanced Scorecard) snuiuldfugsiasuenviessia
U3ns eliiiufaanssiiuny meinazidausslordsensiamnnnzihidadnuazves
AusEnaun1s sulznelinusslevdsenismssdinvsetnuiuldiunisusmsesdnsgsialy
ounn uaziileliAnUsyavsnmaeigalunisussgndldanludinasdlsiogauueu

QUIZAIANTITY
1. Wiefnwszsuanzfiiifinadnvazvesiussneumsiuems Smindease
2. Wlefnwszdumsinmsnmyingelein-19 vesUszneunisiuems Smindesse
3. Wefnwinneidinadnvuzuaznsinnisngingalain-19 Alnasenans
AW MNT Jaminleey

wuIRnLazIssAUNsTUTiAEITas

wwIRengueafuazdingnadnuans

MNMSMUMWITIANSIIREA UM BYeIE i Enadnva: @1ansana1ain
Wunnzvesiihiifiyadnain uazanuanansavesyaranUui: Jeilisiunuidede wism
wazanunsaulrlamilumeihnuldesgnalivssavsawanunsaSeuslialunmends innsAnuiSeu
SndsrunazUszaunisal msilnsty Ieihlifiddnvasilansuniyanarlulufuing 9 ou
nszviwilvyaraiduiimamuanulingds Besiu adven waedimuduliausuiouasU iR
psdseaile (¥ 9agassal, 2556) St avesnmeiindinudnuny MnmaduaTey
uagnUTITINN TR desasnaTUadUsEneTesa iR ndnye 18 fall

1. &nwaigniesanie danuvmeieatudsd Ao U mnugs davidn widien
AuuTauss Indaanu wazddnuwagriinianeuenigals fgus1auiysal Tguaming

2. nvuznedean Sarumanedsl iWuauiifuywusdniug Wudddeasldosned viha
safufduld iuftvonsuvesngy Tinwemnudiusseritsyana Tiairsge Tranusuie
goudeny uazdauludng nsdudlienudiemie

3. yadnaw Seummnededl Ao nsdindulagnieauazsindududnuuzvesauie
ulusues Anudugussqydinnznsensual msmuauensuaildfvnaniunisal

4. aftdgyy wazAINAINITD finumnedsdl Sihuzuazauansa AMANENDS
ANuRANAndNUTaN ANARAIRaTN danuimiuannsamamada vinwenisudtym sy
Msdan1s inwensidudii
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5. dnwazidedtuanu denuvunensd danuausoywadnsa anuvdu wiludes
ANUSURnYeU vzdealiauyiugs SEuelnl 9 Wuielduagliduinwvesaundnld

WUIRANAEANITIANINEINGAlATA-19

MNANMUMENETBINMIFINGA e wmnsaisuussiiAniuedisliilasaindn
dwaliinrudemedonsanslunding q wazdududesuaiiiiunissuilenasunlvegraniaga
(Coombs, 2007) Fatiu AMEINELlAIN-19 waned Mssyunveadialalsutlaga 2 (SARS-Cov-2)
fiflsnuazansuariidnvarilieeietuntou Sululsafateiumenneuazazonserne
asranuadusilulssmasuludeusunay w.a. 2562 wagldssuialudisanasu q eghesangs
TngvdmanssnuIMIs AT LA ANAN TEIUNI9TaA iesugia N9 wagmau Seiinng
fruaLuININIsIanTingaikiudliuidn Ssmsdanisnmgingm (Crisis Management) fuing
Ta%a CoVID-19 aunsasidumsnunuamsld &il (Coombs, 2015)

1. fumoun1stesiiu (Prevention) LﬂﬂJ%ﬁJ@@ﬂﬂAﬂﬁﬁ@ﬂﬁﬁUﬂixLﬁuﬁmm (Issue
Management) roufiUssduiinanazgnanunaneliunmgingaiiaannudemelituesdns 11.4
fupeuiiosdnsannsatesiulienmslinmsiinneiuasmatssgmiohuiumhenusg 4 o
fumissiuiianudssienafugaiuiuusimnsinnmgingaiueadng udwhnsudlussidu
Py vionsununsiiunsifieduiieuaznieuanundonliarmin

2. Fumeumswipuaundan (Preparation) utuneuiesrnsazfoussenyinumums
IAN15AUN1ILINge (Crisis Management Plan : CMP) Tnensdanisluduneuilifunmsdinse
anumsaikazaamsaifenngingeiienaifintutuesdnslidsmiihudniundudeyaiitelidmi
uNuNSwRanieusuTon1ieingn Feesdnsnisinsdndeumuununisiildngdy delsmieusu
ﬂﬂWUﬂﬁmﬂ’]’lu’JﬂﬂW{liﬂ uazasasUtounnissfiothluiannumunsliinmnsuiuauysal

3. mumaumimauauaﬂ (Response) Lutuneunisasiioujiaudlunngingaly
anunsaliiAntues Tnsmsthununuildindsuamumdenlinldnuass madinsdanieuum
miliduegnsifagilinsudleingansalifuluegaiussansnm Wetisnuaumiuideny
laliuuvansuaztisannansznuiuesing

4. leuGlEJUﬂWiiJiUUNLLm‘U Revmon) Lﬂumumau‘uﬁuLuuwamiwmiﬂumauaﬂqwaa
Mnaumamsaiudlunnduneu g mﬂﬁuumauummmﬂmmmumaumﬁammu YURDUNIT
wistnam iy uartunreumsnevauesdauielsiu mnduseula dureuniainaufia
wannvzdwmansznuiunmsdnnisuilunmgingelunimsu ndumamsuspiduiniiansants
fordeids ot lUlflunmsusuusudlaluusasduneuliilenudanuundetu waeiussansnm
Tumsdnnisnngingaiioaiatulueueanldistu

WUIAANTINNAYSAANTTUULEUAA (Balanced Scorecard)
iesanuunldunisudsdunsgsiaasyiausuusaniy indesdienianisuims

(Management Tools) #14 9 39gnasins Anaen deuuuy Ui wWasuwlasiannvieussegnd

wildifusnniu mszeiesflefiviualioniuasiiusyavinmganth astsuondsanulfiuioumenis
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wisiulddaauniy nilduedostionsmsuimsitenldtunnlutlagtu de m3fanavesianis
dhanldluesdng Fududosdiofivaglumsniuauaiuauna (Balance) Tifussdnslu 3 dnwue
Ao

dnwaugd 1 afauaunaszrinensadunulunn o sussdnsagsedlyieudfyiu
4 o el fun13Ru (Financial Perspective) inugnen (Customer Perspective) MuNT¥UIuNg
Jan13nelu (Internal Business Process) wagaunsiseusuasiiulnuetedns (Leaming and
Growth Perspective) SsesdnsagliianudfyiismaUszneunisdunisiufissesnaiodlails
Sndlely efauifudasdnils widhgnénliiasdninfdedudn indesinsiuualiufiosdonndu
wineuiifigunmiuuliuaoenuintu Tuswianesdnsiliamnsouteduld

Snvuzdl 2 muauenuanasE e szezdy (Short Term Goal) kavszere
(Long Term Goal) i1z M3 IANarasiaINTTUULENAA (Balanced Scorecard) avelunisanenen
evieniaslugnsufoR (Vision to Action) Beazvilvueaiuaudiiusveatmaneluusages
Igdmau annsavenliuaueilasisiy 4 advayuthmnevesesdnslusle

Snvnuedl 3 arwaunaszviadhvang (Target) funanuiiintuads (Actual Results)
WWumstinsanavesfianisuuuanna (Balanced Scorecard) iuiniesiielunismuny uazinna
wanaddiua wisudeutudmane Wegiusestsnadunanuiiiedudulumudmeng
wiold dwanuldidulumuthmneazldbudessimannauazudloleiunieg

Faannsanwndl Benldidin (Key Performance Indicators-KPls) audnuwasit 1
Usznaumie Mun3Ru (Financial Perspective) mMuganan (Customer Perspective) AunsuIung
Jansnnglu (internal Business Process) waganunsiieuiuaziiulnvetesdns (Learning and
Growth Perspective) azuuu@slu Balanced Scorecard %%‘uagjﬁ'umﬁmummwiaw%ﬁm
W3809ANT ‘luﬁﬁﬁmummuumﬁmagﬂiﬁ 1-5 waziilelsimuamnansidunuesssia d
wneziuuinazgnimualidnduosar 100 ouansdernuddefiiuilunsiassumouarin
Fintu LLazmLLuuﬁléf%LLama5wizﬁm%mwmaqﬁﬁﬁﬂué’huﬁu q Tuwaiii

MnMsAnwINsRLiunuYesgsAafuesnuIn gsisossAnsildnnsinnaves
AansuuuaNna (Balanced Scorecard) (un3asfiolunisaiuny uazdnamunanisdiiuay
fnadwsidululunuimadendu fie vildgstaduemsiinanuldiuseulunisudsdu vinli
aadnsfivsz@nsnm wazanmsadndunululunuingUszasdvesesdns (@uysal asin uae
AR, 2562) INMsUszgndlinsinnavesianiswuvauna b uemsaunsalsunagsla
sg IS IflensuauswioannEamaTiUAsuLawmasnalutanIunssEUIn (Song et al,
2021) Fso5unelein msajuﬁuiﬂﬁéfﬁyi’mé]’wuqﬁumwLLazmmﬂaamﬁaﬁmﬂ%uﬂuﬁqﬁq%mmﬁwL%ﬁ]
Y2 IALLUgINAIWeIMT (Ou et al, 2021) wazavieutsnsdndiuaudfnresnaudy
ogfiivosgnAuazwiinny (Fatima & Elbanna, 2020) Msiianzgiilunisuiusiuazudangu
Y9383Ang Vilisuemsiinnueassiitazauasatunissuiisduanuliiuueuvesings
1a30-19 16 (Alkasasbeh, 2020) Inglutiaingalain-19 sguiadiulevieligsiasiuemsaniy
nsunInsn1seginaseasa vilgsfadinisusunsuinistagldmaluladuasuinnssy wu
¥ANT UINsinds sruunsdsemseeulay msnaedavia waznisairsszaunisallvaily
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ns3uUsEyueISLailauasa (Lai et al, 2020) ioudlulymiamzdisingn vinlvignAuinena
Usgiulalusedunnn Uia, 2021) yafenisuiuinghivudssasaunmiagsanfivosooimslingg
ogsaianetglssiaanInandunuuazsnsduiuianissoluld (Abdillah & Diana, 2018)
uazmsAnaazinnsanimademsnsiuuaglassainsiunuegisdeiios vilvanmynanis
RuvesssiadaiiuszAnsnmvhunansnudumiuvesseld (Mills, 2020) Snitanisuiutgenisd
dusmvesuay wazmsinwdeidssesuusuddamalinamsiiunuvesgsiaiuemslutas
Ingedsnsegsonld (Norris et al., 2021)

WAtunIY

naushegsiililunsinu fie fUszneunisgsfiaiue s uazginnisiiuems duau
400 AU (NEwsinsAREENANUSELAMYEIRINT UAzTLIAUBIESAY Feazdoadufanisliuinig &
Fununidnauldiu 50 au wandugsisvwingen (SMEs) Runwasvzideuliiiu 20 duum
(nsudaBgmamnTay, 2553) ilesnhinmusulssrnsiuiuou dnsdununangy
fegiisziunuidesiu 95% fmuaundinasguildanmsisnisuanuasiuulnfisnnsgiu
(2=1.96) uaw dnduiiFesnisanussansitanun (P=0.5) (s1diun Aatdang, 2553) Faegns il

P(1-P)Z?

2
e

n=

INMIAWINIUIATBINgUiieg1e azldviniu 385 feds uazlunisiiuvdeyaenaes
nuAH LAY IIU0INTNBULUUADUNTNUNTYA Qﬁﬁaﬁwzﬁm'ﬁﬁw%@gaﬁu’qgu 400 foEs
wdpafleffliluniaifiuriveu fe wuaouniu Ssadretulaedise namslinneimaniniios
ATIBILUUADUAM WU uuudsunudAedsvesiviiamugenndes (100) THvify 1.00 way
AduUszAnsuearvesasauLIn (Cronbach’s Alpha Coefficient) Tasuuuaauataiiy 0.915
Answitoyadoadfugiu Tiun i fevay Anade wardudsauunmsgiu wasvagey
auuAgIUsIENsaAneeITLduNYAN (Multiple Linear Regression) Tnenstvuaaderiu
Sovaw 95 Tnufmuaaunis fail

wan1siunuresgsiasuens dmindese = B+ P, Ghudnuuzmeden)
+ B, Grhusitayapanannsg) + B, Ghuyednam) + B, Ghudnvasiidertvon) + B,
(sumslleai) + B, (humswSeunramien) + P Ghumsnovausy) + P, hunsufulys
wily)

NAN1TIVLAZRAUTIENE

HANSANYINUIT Fraukuudeunudulngiuwandgs Sesay 51.75 fengdinid
30 U Sowaz 15.50 dan1unwausd Sovaz 39.25 dszaumsanuseaulsyeyng Seuaz 44.00
fivszaunsallunisviudiuens 5-10 U Sewaz 40.50 fidunislussinsduddanisiuems
[ ] Y a v ] [ a [ 1
Judulvg Feway 80.25 wazvuieavesgsnadwemsdwlngilugsfiavuindn Seeas 94.50
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FeuanaannTeiteyaiiertunnefinlnuanuae 11530015019 3ngalAIR-19 uay
HANSAEUIIUYDIINTINOIMNT AIRNS197 1-6

A19197 1 WARINAYRINITHUNTIAUEN Y

azduingenmdnyny Aade S.D. nsulana
1. PusnwuENIEIAL 4.12 0.348 17N
2. AUYATNAIN 4.06 0.333 10
3. snuaAdeyn Amuause 4.17 0.311 1A
4. fudnuaeiifieatuny 4.20 0.341 10
SR 4.14 0.222 11N

= Y a a
A1399 2 WARINATDINITINNITAILINGALATA-19

N133AN1IAIZINGA Aade S.D. nsulana
1. unstesiu 4.16 0.447 1A
2. AIUNTLAFULAIUNS DY 4.17 0.824 110
3. AIUNITABUAUDY 4.11 0.536 11N
4. mumsusuugauily 4.07 0.535 4N
R 4.12 0.311 11N

M990 3 uanaraveINMIALiuugsiauemslug A MYIngmladn-19

N133AN13AEINGA Aade S.D. nsudana
1. AunIsRY 4.18 0.515 N
2. Augna 4.14 0.404 1N
3. munszuunsnely 4.12 0.431 1N
4. AunsiBguiwaznsiau 4.06 0.408 1N
suRde 4.11 0.280 1N

AUNAZIUN 1 AeidenuanvazuAzN1SIANTAIEINgAlATR-19 YaeUsEnauns
danasiona N13ALEINIUTEEINAT MO MNS Fmiagee BeuidulmihnmsliaseidiulsBasy
MdarasafwUsny
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M19199 4 HANITIATIEINIERINTIAMAN YT YR UTENOUMIHarNSTANIIATIEIngAlAdn-19
Vednaronan1sAIuLYedgInaTIue s Sminduese

ANOVAa
Model Sum of Squares df Mean Square F p-value
1 | Regression 7.625 8 0.953 15.623 | .000b***
Residual 23.750 391 0.061
Total 31.375 399

a. FuUIMIN: NaN1IANTUNUYRITINATIWEIMT Faindiessie

b. MuUTBasE: (AAsT) Fudnuvazmedees suaRtiyan anuannsa fuyaanniw
Frudnuagdifsatuenu dunistesty dunswiouanunion diunisnevaues f1unis
UFuugeunly
oo SifydndnynnsadAfiszdiu 0.001

NANST 4 WU AadR F iy 15.623 way p-value wiifu 0.000 Fatfesndn 0.001
Faaguledn fudsBase Ao anwfihidanadnuagimudnuaensday duaidyan aaanse
fuyadnam sudnuariiedunu uaensdamianigingalaia-19 Funstiestu funis
wissnAUnSeu fAun1snevaues mMunsuFuuTwaly fnadediuusnig Ao wan1saLiuay
Yo4g3NauemMs Iminlessny

A58 5 NANITIATIEN0AN08VBIN1IERUIBAMENYUELAZN1TIANITAILINgAlAIA-19
Vesnasioran sAluueessiaiueIms 3mindessne (Enter Multiple Regression Analysis)

Variable B t p-value
Anpsdi 1.545 6.358 0.000%**
PUSNUUEN IR 0.023 0.608 0.544
puaAlayey AuEILNTD 0.071 1.701 0.090*
AUYARNAIN 0.171 3.758 0.000***
fudnuasiiatuau 0.153 3.806 0.000%**
pun1sloanuy 0.087 2.996 0.003**
AIUNILATUUAIUNT DU 0.051 1.981 0.048*
AUNITNBUAUDY 0.016 0.640 0.522
Aun1sUuUgaunle 0.047 1.844 0.066
R=0.493 Adjust R* = 0.228 Durbin - Watson = 1.652
R* =0.243 SEE = 0.246

o a o o o 19

* QvdAgyneadinszau .05 ** duvdAgniadaviseau 0.01  ** ddudAgyneanansedu 0.001
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AT 5 WU AeEtenaanvgNdmasenan1sanlunuessiaueIms

'
aa @

Jinleeseegeideddynisaiinsgdu 0.001 loun adgdidnudnuae suyainam
(Sig. = 0.000) waz FudnwaETieITuIL (Sig. = 0.000) %ﬂmﬁmmimw%ﬂqmiﬂ%-l9
Hdwasenansiiiunuvesssiefiuems Smindsseeniteddymadanissdu 0.01
loun nsdnmisamdngalede-19 dumsdesiu (Sig. = 0.003) nnefthiBenadnuasiitens
sonamsAiunuvesgsiaues sgrsliduddmeadiad 0.05 leun mswSeunnumien
(Sig. = 0.048) SovhnsfinnsanimdnvenanseuresiiuUsdass itnanenansA L dunuves
gafvduens Smindesse dnsed 6

M15°99 6 NANTIATIANETBIRILUIDATE NTNasENaN1IAELITEIIRAS WIS Tnin
We9918 (Enter Multiple Regression Analysis)

Variable B t p-value
ﬂ"]mﬁ 1.759 8.040 0.000***
é’mqﬂaﬂmw 0.219 5.200 0.000%**
FudnweAeafuanu 0.180 4.597 0.000%%*
aunislosiu 0.098 3.399 0.001%*
AIUNITIASLUAUNT DY 0.067 2678 0.008**
R =0.477 Adjust R”= 0.220 Durbin — Watson = 1.687
R® =0.228 SEE =0.248

'
o aa

** JipdAgynsananszau 0.01  ** JdpdAgyneananszeau 0.001

9M58A 6 Nud1 ArduszAnsdanansiaseansaimlunisnensalufuudly
wisngay (Adjust R) Wiy 0.220 nanladn anudululdvesnisnensalnanisaiineu
Y9430 1ue s Jwiadiesse daruwiudlunmsneinsaliesas 22.0 uandliifiuin Ay
JunBsnudnuazsuyadnaiw fudnwaritisaduny waznisianisnnzingalaia-19
aunstdeaiu AumseseuaunTeu dnaderan 3L HNNYeEINITILMNT JNTAT B
Andufesay 22,0 Mivdedndosas 78.0 unailesnanduysdu mnuansAnwannsasfne
wansnun e

1. amefihdenudnvazreafusenounsivemns dwiadiesss wuln Tnesaande
sheeglusziuann Tnglimnuddysudnuasiiieaiunu wnfian sesaunie fuadtaya
AWENNNTA FudnuenIedIn way suynanaIn sudiy esanesduseneusudnue
fRgrtosiuan danmsasilinulszavanudiSamudmanedu fihagdosanuady

'
a

wiuies AnuTuiinveu nsligeviesriaguassa (Stogdill, 1981) Awdpelinnugenugs 313
ulni o WunfisnlivaglirUinyvesaundnle Tsaenndesiu Tudinn yynes uaz sTuvsy
Saunadfiegley (2564) imuin ngusiveeslinudAgyiuniegin Tussduun
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2. M133AN5A1EINAALATA-19 VBUTENBUNITIINOIMIT JniAlTees1y wudn
Tassundtuseegluszduun Tasliaudfgysunisiniouamnunieusiniign sesande
shumsteatu sunismevaues funsuulguily smudiu Wesnamgingadumgnsal
fiAntueeadsaunziuiu Tnseradudsiioguoniniionumanunelaglildaafaunnon
warliannsamunauld audummnisaifidmanssuduay dniufafesdinmusmissuni
wSou Midosimmziaaunisaiuarmansalisnmgdngaiioaintuiuesinsiarmiudaiun
Hudeyaiielidaiununsinioamiensuiienningn snfinmsnsunusSouasmioslunis
famsfuingafiieduldd avannsaviliiuemeniessivannsoutlalymuassnsaningn
fufiugsialévely Feaenndesiu yvunn uagm wazame (2563) inui mslimsiananisduiy
NuuuLaNRainNTInn1sAEIngalain-19 aglusyiuuin

3. wansiudunuresssieiuens Jmiadesse wui leesaufinudadiveylu
seuann Taelimnudndysumsiunnniian sesasnde sugnd sunszuumsnnely uas
shumsBeuiuazmsiamn auadu iesannsaisrnuaugasmunsiudumsiianudidy
JududuusnvesnsdniiuwasUszduuszresgsialegsensaly (Kaplan & Norton, 1992) na
mMstnnsszuunsiusagnstadidudiifanud dadusuiuusn msdaiidaduaznisidu
Hamelfsmaudoyavesfians wu noudwuninday widu sufmsftamsatanudly
Jgyysing 9 florsintuananuianainsig 9 WU NTIAEAELAT NSANUATIAT NITUEN
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